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ABSTRACT 

 

This study was conducted to assess the causes and consequences of closed and 

imperfect market for grapes in Dodoma.  Three research objectives guided the study 

which includes identifying the sufficiency of existing market of grapes produced by 

the small scale farmers in the study area, examination of the initiatives of farmers 

group in enhancing availability of market for grapes produced in the study area and 

find out the challenges of market facing the grape farmers. The study applied 

qualitative and quantitative approaches and cross-sectional research design was 

employed. The total 80 grape farmers and 20 key informants making a sample of 100 

respondents as the sample size.  

 

The study used primary and secondary data. Data were collected through survey, 

interview and documentary review. Data were analyzed using Statistical Package for 

Social Science (SPSS) version 16.0.The study found out that 75% of the farmer 

respondents were mainly selling their grapes to the processing industries. But the 

findings show that 64% of total of the respondents indicated that traders provide 

better price for grapes compared processing industries even though they are the main 

buyers. About 37.5% said that the current market does not absorb all the produced 

grapes. This means there is no reliable market for grape farmers. The study also 

found out that 65% of respondents said that there is some existing farmer groups as 

one of the initiatives used to enhance the prices for grapes.  

  

The farmers cited the following challenges; low price of grapes, unreliable market, 

inadequate capital and price fluctuations, lack of strong bargaining power in setting 

grape prices, lack of alternatives in selling grapes and selling grapes on credit. Grape 

farmers in Dodoma lack reliable markets for grapes where-by it has been observed 

that buyers set prices. This does not satisfy farmers. It has beeen recommended that 

production of grapes should be focused on the market demand for example farmers 

should be encouraged to be engaged in contract farming growing in partnership with 

processing wine industry owners.  By doing that, farmers will organize themselves 

into produce cooperative association in order to improve and increase their 

bargaining power for better grape prices. 
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CHAPTER ONE 

INTRODUCTION 

1.1 Overview 

The purpose of this study was to assess the lack of reliable market of grapes for 

grape farmers in Dodoma municipal. The chapter introduces the background of the 

study, statement of the problem, general objectives and specific objectives, research 

questions, significance and scope of the study, and ends with the presentation of the 

chapter scheme. 

 

1.2 Background information 

Agriculture is among the oldest economic activities. It has developed alongside the 

development of human society. During this period agriculture has had irreplaceable 

role and it played vital parts of economy in many parts in developed countries as well 

as developing countries. Its importance varies with the resource bases and stages of a 

country. It also varies with world economic condition and may be influenced by the 

political system and asset ownership patterns of the country (Aiwa, 2005:89). 

 

However, price of agriculture produce depends upon product export, export price, 

local or traditional market and opening up of new markets, and the high quality of 

product is associated with price given to a certain product. However price is affected 

by market power the buyers have in the market. (Lee and summer, 2006:3-4). 

 

Grapes are grown all over the world, and it has been a well-loved part of human diet 

for thousands of years. Records of grapes cultivation go back to at least 1000 BC, 
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with reference to grapes appearing along the Nile, the Persian desert, Palestine and 

Mediterranean areas of European (FAO, 2009). 

 

 Grape is an important cash crop worldwide and is grown and harvested in Europe, 

America, Asia, Australia, and north, east, and South of   Africa. In 2008 the global 

total production of fresh grapes was totaled (20.9 million mt). In 2004, China was the 

leading producer of grapes worldwide followed by Italy, Chile and United States. 

(Boris, 2006:37). 

 

 In 2011, the world ten largest producer of grapes were Italy (17%), Russia (14 %,) 

Turkey (12%), Spain(6%), USA(5%), Bulgaria(5%) Japan (5%) Greece (4%), Brazil 

((l3%), and France (3%) In addition, Italy is still leading among top five wine 

produce worldwide in 2008. Italy produce 46.9 million hi) of wine, followed by 

France 42.95 million litres), Spain produce 34.9 million litres), unite states 20.6 

million litres) and Argentina 14.7 million litres). (DFF, 2011:89) 

 

Since 2004, wine production worldwide has remained in the range of 270 to 287 

million litres, except for 2004 when production edged to just over 300 million. In the 

three years following the peak of 2004, wine production worldwide declined at a 

compound rate of 4%. However, this decline was halted in 2008, when wine 

production increased marginally by 0.3% to 270 million litres. This marginal 

increase in world wine production in 2008 was the result of a slight decrease (–1%) 

in the overall EU-27 production that was offset by a small increase in production in 

wine-producing countries outside the EU-27, and mainly due to the recovery of 

Australian production, (FAO, 2009:90).  
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The world‟s wine market has changed dramatically over the last five years. In 2004 

and 2005, a situation of wine overproduction prevailed: the spread between global 

production and consumption exceeded 64 million litres in 2004 and 49 million litres 

in 2005. Despite the fact that demand for wine used for industrial purposes (to 

produce vinegar, 90% alcohol, etc.)). Fortunately absorbed 40 million litres of this 

surplus, there were still at least 20 to 30 million litres of wine produced in excess of 

the demand, generating a strong downward pressure on prices. Most companies 

rethought their strategies in the direction of adapting their production and marketing 

to better fit consumer demand (Duminy, 2004:40) 

 

Europe was far behind in adapting to this new environment and lost market share in 

almost all of its traditional export markets. The “new world”, with a wine marketing 

based mostly on varietals and brands, was very effective in gaining the attention of 

new young consumers, while the “old world”, with a wine marketing based on a 

sophisticated system of appellation and was struggling to keep its attractiveness. 

  

Grapes production in Tanzania started early during European colonialism, whereby 

grape wines were introduced by various Missionaries and Explorers who came to 

Tanzania before the First World War. Vines were first introduced Dodoma in 1938 

by the Holy Ghost Italian passionist father near Kondoa, who planted grape-vine at 

the Bustani Roman Catholic Mission in 1957 Kondoa. It is not known from where he 

got the planting materials, but it is believed that he got them within Kondoa. Father 

Irioneo  Maggioni, who was transferred  to Bihawana from  Bustani in Kondoa 

opened the first vineyard at Bihawana Roman Catholic  mission, and planted three 

vine seedlings out of curiosity (Msangaya,2012). 
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In 1963, Isanga prison in Dodoma Township was the oldest institution in Tanzania 

that started  cultivating vines with only four acres and after three years the crop 

cultivation gradually was expanded. In 1966, the crop was introduced to the five 

villages namely Mpunguzi, Msalato, Nala, Nkulabi and Mundemu. In 1967, the 

National Service Camp at Makutupora near Dodoma town also accepted the idea thus 

increasing the acreage and the yields rising high from the grapes to be consumed 

fresh as table grapes and for wine production. The Dodoma Wine company 

(DOWICO) became the sole buyer the of grapes production for wine process 

(Msangya, 2012). 

 

Dodoma is the only producer of grapes in Tanzania with 8,000 acres of vineyard that 

are cultivating in central region land (Kamndaya.2011). Grapes is one of the major 

cash crops grown in the Dodoma region contributing to the viticultre and wine 

processing industries of a Tanzania. Eventhough grapes are used as  cash  and unique 

crops for Dodoma region much attention has not been given for crop production. 

Grape market is driven with imbalance of market power between glowers and wine 

markers (processing industry owners), farmers are growing grape for selling to 

winneries‟ owners.Farmers and grape processing industry owners or wine markers 

are having different needs in relation to information of grape price. 

 

Farmers are failing to get the information of  grapes to be paid for their grapes 

early.Wine processing industry owners are normally announcing the price in the 

market,nevetheless price for grapes are not controled by goverment, and are driven 

by the law of supply and demand and also influanced by difference in quality 

(Catanzarit,2010:101). 
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1.3 Statement of the problem 

According to Small Industries Development Organization (SIDO), grapes is one of 

the major cash crops grown in the Dodoma region contributing to the viticultre and 

wine processing industries of Tanzania. Due to this, wine is among the focused 

sectors for Dodoma economy.  Msangya (2011) cited the information provided by 

the Deputy Minister for Agriculture, Food Security and Cooperatives, who claimed 

that due to grapes cultivation in Dodoma, the Government of Tanzania also received 

revenue through the Value Added Tax (VAT). It was stated by the Minister that in 

the year 2010 when grape farmers sold their crops at Sh 1,443, 026,652, the 

government received a sum of Sh 156.526 millions through VAT from two 

companies, including Tanganyika Vineyards and Cetawico. 

 

 Sengiyumva (2011) has identified from the field observations that „the vineyards of 

Dodoma produce some of the best wines in the world‟. He also found out the „the 

reason behind the quality of Dodoma grapes are that it is organically grown. The 

natural habitat, the fertility of the soil and weather conditions under which these 

grapes are grown, make it chemical free, sweet and tasty. 

 

Tanzania Distilleries Limited (TDL) procures grapes from Dodoma for producing 

wine.  It is reported that about 66 percent of grapes produced in Dodoma are 

procured by TDL and the remaining is purchased by small-scale processors and 

retailers (Mushi, 2011). 

 

Kamndaya (2011) reported that Konyagi, spirit brand of TDL made from the 

Dodoma grapes was being exported to the Democratic Republic of Congo, Kenya, 
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Uganda, South Sudan and the US.  There are other processors like CETAWICO at 

Hombolo and small scale processors at Bihawana (Chamwino district) who procure 

grapes produced in and around Dodoma. It was also reported that different grape 

farmer organisations such as Uwazamam (Mpunguzi union of grapes farmers and 

marketing) and Nyanganje SACCOS were formed so as to have strong regional 

outfits and voice as well as to find reliable grape market both locally and 

internationally.   

 

The grape farmers have also called for more investment in the wine production 

industry to absorb their products (Jube, 2010). Alex (2010) has brought out the 

problems faced by small-scale grape farmers.She cited various farmers who 

mentioned that „for a long time the farmers had been facing many challenges 

including lack of a reliable market with no one to fall back to‟ and „the current 

market was greatly exploiting the farmers. Instead of benefiting the farmers, it 

benefits prominent businessmen (wine processing industries)‟.  

 

Mushi (2011) has also opined that most of the grape farmers were facing market 

problem and he further expained that grape farmers in Dodoma face various 

challenges including lack of reliable markets. 

 

Charles (2012)  in his blog also dwelt on lack of market for grapes of Dodoma. He 

mentioned that the small scale farmers are producing grapes with high quality but 

they are ending into getting little amount.Farmers felt that local market for their high 

quality grape commodities value was thin and small. 
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The grapes cultivation in and around Dodoma got revived due to the establishment of 

the wine producing industries.  It was expected that it would lead to more reliable 

market for the grape farmers. However, there are contradicting claims on the 

availability of the market for the grapes.  Many farmers and their organizations 

claimed that they were being exploited and they continue to receive low prices and 

unable to repay the bank loans.  Therefore, this study is aimed to assess the situation 

arising out of lack of reliable market for the Dodoma grapes despite the 

establishment and presence of wine industry catering even to the export markets.  

 

1.4 Research Objectives 

1.4.1 General Objective 

The general objective of the study is to assess the performance of the market for 

grapes farmers in Dodoma municipal. 

 

1.4.2 Specific Objectives 

i. To identify the  sufficiency of existing  market  for grapes produced by grape 

farmers in the study area 

ii. To examine the initiatives of farmers group in enhancing availability of 

market for grapes produced in the study area. 

iii.  To find out the challenges of market faced by the grape farmers of the study 

area. 
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1.5 Research Questions 

i. To what level the existing grape market is sufficient to grape farmers in the 

study area?  

ii. What are the initiatives of farmers group in enhancing availability of market 

for grapes produced in the study area? 

iii. What are the challenges of market facing grape farmers? 

 

 

1.6 Significance of the study 

This study has potential for enhancing and strengthen grapes markets and enable 

farmers to sell their crops with better benefits and hence increase their income 

generation and improve their living standard towards available market development. 

The study is expected to contribute for the improvement of policies and strategies 

concerning the provision of special attention in consideration of market for grapes. It 

also contributes in adding new knowledge for farmers‟ group members as well as 

National and International on how farmers groups/ organizations are useful in 

enhancing availability of markets for grapes and hence could improve household 

standard of living and betterment of their lives. 

 

1.7 Scope of the study 

This study was conducted in Dodoma municipality. It covered, Hombolo, Mpunguzi, 

Makutupora, Msalato, Nkulabi wards. These wards were surveyed in order to fulfil 

the objectives of the study. The population surveyed included grape farmers, wine 

processing industry officers, dalalis of grapes, the whole sellers of grape, and leaders 

of farmers‟ groups, bank manager, and municipal agriculture officer. 
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1.8 Chapter scheme 

The study report is organized into five chapters. This chapter presents, the 

background, statement of the problem, research objectives and appropriate research 

questions. The significance and scope of the study are presented in this chapter. 

 

Chapter Two presents theoretical and empirical review of relevant literature related 

to lack of reliable market of grapes for grape farmers in Dodoma municipal. This 

chapter also established the knowledge gap and developed a conceptual framework 

from the reviewed literature.  

 

Chapter Three is devoted to description of research methodologies used for 

conducting the study. It shows the research design, research setting, sampling design, 

and sampling procedures, type and sources of data. Description of how data was 

collected, analyzed and presented precedes consideration of issues of validity, 

reliability and ethics in research.  

 

Chapter Four concentrates on data presentation, analysis and discussion. It includes 

overview of description of the demographic characteristics of the study population, 

and lack of reliable market of grapes for grape farmers in Dodoma municipality. The 

chapter proceeded into presenting and discussing findings that answered research 

questions, on existing market for grapes produced by grape farmers, initiatives of 

farmers group in enhancing availability of market for grapes, challenges of market 

facing grape farmers and measures to be taken by government in improving grapes 

market. 
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Chapter Five presents summary of the study findings, conclusions, 

recommendations. This is also indicating areas for further study. 
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CHAPTER TWO 

LITERATURE REVIEW 

 

2.1 Overview 

This chapter reviews the literature related to lack of reliable market of grapes for 

grape farmers in Dodoma. The chapter commences by defining the word grapes, 

small scale farmers, and market. The chapter highlights the theoretical perspectives 

that link with study. Likewise, empirical literature review covered discussion on 

grapes market and production worldwide. Further, it reviewed literature on the 

farmers group and organization, and also the wine and raisin processing. Finally, it 

identified the research gaps; it ended with the conceptual framework. 

 

2.2 Definition of key concepts 

2.2.1 Grape 

Grape is a non climacteric fruits, specifically a berry and from the deciduous vines of 

the genus (vitis). A grape can be eaten raw or they can be used for making jam, juice, 

jelly, wine, grape seeds extract raising, vinegar and grape seed oil (Charles, 2012). 

 

2.2.2 Small scale farmers 

According to Murphy (2012) many terms are used to refer to small-scale farmers, 

including smallholder and family farmer. The term small-scale farmer is used in this 

report to focus on the nature of the farm‟s production rather than the size of the 

landholding. 

  

IFAD ( 2008) cited that there are an estimated 450 million small-scale farms 

worldwide  as farms of two hectares or less of land. These 450 million farms are 
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thought to support a population of roughly 2.2 billion people They represent roughly 

85 per cent of the world‟s farms These numbers are widely cited in the literature of 

developing country agriculture and provide something of a baseline reference in 

much of the commentary (Singh, 2000:55). 

 

2.2.3 Market 

Market refers to the group of consumers or organization that is interested in the 

product has resource to purchase the product and is permitted by law and other 

regulations to acquire the product. The term market is described by using the 

following terms (i) Potential market –that is total population who have interest in 

acquiring the product (ii) Available market-those in the potential market who have 

money to buy the product, (iii) Qualified available market those in the available 

market who legally are permitted to buy the product (Elsevier,, 2002). 

 

2.3 Theoretical review 

2.3.1 General marketing theory 

General theory of marketing covers all commercial activities of selling and buying. 

Theory explains that marketing is a discipline uniting activities aimed at enhancing 

the potential for sales of goods and services. Communication is a major component 

in the marketing. Consequently, the creation of value is a process in the mind of the 

observer – potential buyer. 

 

The theory states that transaction of selling and buying is the objective of all 

commercial activities. The transaction is affected when the buyer, realizes that the 

value of the product is higher than the price asked. 
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Price and value are, in principle, the same phenomenon regarded from the opposite 

positions. The price of commodities in the market depends on supply and demand of 

the product at the moment when both parties realize that they gain from it. In 

marketing, price is independently set by the supplier, and value is decided by the 

buyer. Buyer is capable of valuing a certain product, and   by his judgments, personal 

memories, experiences, knowledge as well as opinion and taste. The theory also 

states that when the price of the product increases in the market, the number of 

buyers also decreases in the market. (Carl, 2010:1-9)  

 

General marketing theory is relevance to the study due to fact that, this theory is 

explaining the main activities that take place in the market of buying and selling. 

Apart from that, general marketing theory emphasized on making of the profit buyers 

and sellers in the market as well as reasons for decreasing the price in the market. As 

this study is concerning the causes and consequences of closed and imperfect for 

grapes, therefore general marketing is considered relevant to the study.   

 

 2.3.2 Market theory price system 

The study is guided by market theory price system also which states that a market 

exists where the individuals are in close enough contact with one another to be aware 

of mutually profitable opportunities for exchange. The theory approaches complex 

social and market phenomena by searching for the individual actions from which 

these phenomena arise.  

 

According to the theory, market exists where the individuals in a society conduct 

their economic activities predominantly through acting within very wide limits. In 
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the developed market economy, the conditions of production have become adjusted 

to the market requirements. Market theory is organized within a conceptual 

framework that recognizes market participants and their function. These participants 

include consumers, entrepreneurs as well as the resource owners. These decisions 

must involve speculation concerning an uncertain future, since in its pure form an 

entrepreneurial decision is an act of purchase followed by a subsequent act of sale of 

what was previously purchased. 

 

The structural relationship between the markets is seen, by noticing that the prices 

consumers are willing to pay for particular products in the market will determine the 

prices entrepreneurs can offer for particular resources in the market for productive 

services or the resource market. Therefore, consistency and correspondence between 

the decisions made by different market participants are of the first importance in any 

successful execution by the market of its functions (Shaw, 2005). 

 

2.3.3 The commitment trust theory of relationship marketing 

The theory suggests the importance of relationship commitment and trust, and also 

recognizes that global competition is increasing with focus on rising of market 

companies within network of functional. The specialized organization should work 

together and coordinating market driven forces by sharing room and commitment 

based on trust. The theory suggests that industry marketers are the most important 

ingredients to deliver superior value to customers in order to maintain trust and good 

relationship with such partner (Morgan and Hunt, 1994:28, 38). The relevance of this 

theory with the study is that trust and commitment are very important in selling and 

buying of grapes among grape farmers and grape buyers 
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2.3.4 Marketing theory 

The theory states that role of marketing is, on one hand, to develop and communicate 

value propositions to customers, and on the other hand, to support customers‟ value 

creation through goods, services, information and other resources, as well as through 

interactions where co-creation of value can take place and also marketing should lead 

to „value to customers‟ and should „benefit the organization and its stakeholders, 

satisfy individual and organizational goals‟. Hence, marketing should make 

customers reach a certain state, get value or  having satisfactions, and making  

decisions, for example, pricing, promoting and delivering (Gronroos,2008:40:405). 

 

The theory also emphasized on direct marketing as direct markets offer alternative 

ways of selling product; direct marketing is having several options including sales 

through produce, farmer markets, and community sponsored agriculture, and custom 

orders by sending to the end user, farmers receive retail prices for their production.  

 

Directing marketing provide the following benefits to such as consumers buying 

directly from to the farmers, and often are willing to pay higher price for product 

because of the value the opportunity to get high quality of product. Another benefit is 

grower usually receive payment immediately. It is also possible for consumers to 

meet and interact with the people who actually grew the produce. 

 

Farmers‟ markets are more likely to be a planned destination for consumers and this 

reduces the difficulty of attracting potential buyers. Over time, growers often develop 

personal relationships with customers and can enjoy a great deal of customer loyalty. 

Farmers‟ markets are also used to generate customer interest in alternative venues 
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operated by a grower, and a firm to stand or a pick personal operation (Brad, 2010:8-

10). 

 

The theory emphasizes on the alternatives that farmers will have in selling their 

products as well as chances to make decision of the price as most of the grape 

farmers are concerned with this. 

 

2.4 Empirical literature review 

2.4.1 Farmers’ groups cooperation 

Farmers group is the largest set of two or more individuals who jointly are 

characterized by a network of relevant communication and shared sense of collective 

identity and one or more share disposition with associative normative strength. 

Farmers group have mastered ability to work closely together to market their goods 

collectively, and find best prices for their products (Rwenyangira, 1994). 

 

During recent years, farmers‟ interest organizations around the world have been 

promoting a new agenda for rural development and the development of farmer-

owned organizations and enterprises. Developments in recent decades have also 

shown that, although cooperatives have been affected by many problems, they are 

still the most relevant organizational form for small and medium-scale farmers. 

Cooperatives have shown resilience in periods of crisis. Cooperatives have resisted 

the negative impacts of a rapidly changing environment. Cooperatives have been a 

privileged forum for discussing and finding solutions to common problems. Many 

new initiatives give hope for a renewed, member-owned, community-committed and 

independent agricultural cooperative movement. 



 

 

17 

Most countries with a large agricultural sector have established commodity 

exchanges. A commodity exchange could be of use to large farmers associations or 

groups of farmers groups. The commodity exchange is a place where people with 

products to sell come together with people who wish to buy the product. Samples of 

the goods are displayed to allow the buyers to examine them. All the buyers then 

offer a price at which they are prepared to buy the goods and the buyer who offers 

the highest price purchases the goods. These transactions take place in public so that 

everybody knows the price and other conditions agreed in every transaction (Robbins 

at el, 2003). 

 

Farming groups help farmers to obtain credit, farmers may be able to borrow money 

to buy inputs and improve their farm which, in turn, can increase their income. An 

increase in income can help farmers to improve their production activities. It is also 

easier for government and development agencies to organize training and agricultural 

extension services for groups of farmers rather than for individual Farmers. Groups 

of farmers can also enable farmers to construct communally owned storage facilities 

and improve their marketing performance. In addition, groups of farmers are likely to 

be able to exercise more political influence in local government decisions and within 

institutions which effect their farming performance such as extension services, 

development agencies and farmers‟ unions (Pinto, 2009:20).  

   

2.5. Global overview of grapes market and production 

According to Africa development program (2008), the world market for grapes is 

largely controlled by foreign countries, about 15% table grapes are traded in the 

international or world market. In the year 2007, the world table market traded was 



 

 

18 

3.6 million tones. The main exporters of grapes worldwide were Chile, Italia, USA, 

South Africa, Mexico, and Turkey, The competition of grapes in the world market is 

large and trading relationship is based on reliable supply of production, time of 

export, export price and quality of the product. 

 

In terms of value the world grape imports were valued at $ 4077 million in the year 

2004. United States was the top table grape importing country in the world with 

21.5%, followed by Germany (11.5%), United Kingdom (11%) and Netherlands 

(7%). These four countries accounted together for more than (51%) of total world 

import value. The United States imports of grape almost doubled during 2005 

reaching 471,253 in 2004 (Bremen and Anderson, 2012). 

 

In 2005, a total of 3.5 million MT of fresh grapes were exported with value of 4.0 US 

million dollars. The major exporting countries were chile (738MT), Italy 

(504.139MT) and USA (446.287). The highest value grape exported countries were 

Netherland, USA(1984MT), Belgium (2037MT), and German (1903MT), lowest 

valued grapes major exporter countries were Turkey (587MT), Mexico (828MT) and 

Chile(894MT) (Lee and Summer,2006:3). 

 

2.5.1 Grapes production and market in America 

Grape is an important crop in the United States. The economic importance of grapes 

and wine sector has been increased in USA for recent years since 2007. Grape 

production has been estimated contributing 162 billion on the American economic, 

apart from that the sector accounted for more than 1 million jobs in the America with 

payroll of 33 billion. 
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California is has largest grape and wine grape production in the United States.  The 

states account for about 90 percent of the value of all grapes and about 95 percent of 

wine grapes in the United States; wine grapes alone accounted for 1.6 billion or 

about 6.6 percent of that California agriculture production value measured in farms 

prices. About 90% percent of wine grapes are sold directly to wineries through 

forward contracts between growers and wineries. However, many wineries do not 

participate in the market at all, while large wineries buy most of the production on 

the market. 

 

In terms of international market, USA is still plays a relatively modest, USA while is 

exporting 35 percent of its grapes and 6 percent of its winery worldwide. Further One 

third of USA‟s domestic production of fresh grapes is exported. The value of USA 

exported grapes totaled 453 million, and the percentage is increasing compared to the 

previously years. However, the prices for all processing grapes have remained lower 

than fresh market grape prices, but the prices for wine grape has increased 

significantly since 1995 (Ferreira 2006). 

 

2.5.2 Grapes production and market in Brazil 

Giles (2010:24-45) said that grapes and wine growing in Brazil is among major 

sustainable activities for small scale farmers. For many years, small scale farmers in 

Brazil were depending on grape as their source of income. It has   also become 

important for the generation of employment in large scale enterprises which produce 

table grapes and undertake grapes processing. 
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Grapes are cultivated in different Brazilian states the most important region for 

production are the south (43,961ha), southwest (11,968 ha).  The northeast region 

stands out as a main region producing and exporting table grapes in Brazil. Italia is 

the main area of Brazilian grapes production and about 10% of the table grapes are 

exported and the main destination is Europe.  

 

According to Brazilian Institute of Statics and Geography (BISG) in 2009, the states 

of Rio Grande do soul made up of 54 percent of total grapes production. The 

remainder of grape production was concentrated in the states of Sao Paulo, 

Pernambuco, Parana, Santa and Catarina. However, in 2010 reduction in grapes 

production occurred in Brazil in most of the states due to world economic crisis of 

2009. 

 

Apart from that the production of table grapes and grapes for industries has been 

increasingly after the world crisis. The international organization of vine and wine 

estimated in world total wine production of 266 million, Brazil accounted for 

approximately 3 million hectares which was representing one percent of world total 

production.  

 

 

2.5.3 Grapes production and market in South Africa 

According to South Africa Department of Fisheries and Forest (2011:45:87), South 

Africa is southern hemisphere‟s oldest and most reliable of table grapes. Grapes 

industry in South Africa is contributing for foreign exchange earnings, and 

employment. The major areas for table grapes are Berg River, Hex River, Northern 

Province, Olifants River, and Orange River, the unique climate together with 
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biordersity afford South Africa growers an opportunity to grow grapes with almost 

every variety. In 2010 a total of 277294 tons of table grapes were produced in South 

Africa. Apart from that the majority of table grapes from South Africa are available 

in countries all over the in 2009 and 2010, a total of 38794 tons of grapes were sold 

in the local market, and average price per ton in the local market was Rand 11000. 

Further various agents and export companies are working   on behalf of the grape 

growers or packers and the prices for grapes are determined by the market forces of 

demand and supply in the local and international market.    

 

South Africa‟s grapes production primarily aimed at the export market. South Africa 

is export of fresh grapes to European accounted for 80%, as European Union 

consumed 194556 tons of fresh grapes from South Africa, Eastern and  Northern 

Europe absorbing 8895 and 4329 tons respectively. Further, South Africa exports 

13854 tons of dried grapes to EU and major consumers of South Africa dried grapes 

are Netherlands, Germany, the United Kingdom and France.  European is still a 

major market for South Africa fresh grapes, but the European market for South 

Africa fresh grape market is becoming smaller as, currently its position is being 

taken over by Asia, Eastern Europe and Northern Europe.  

 

 

2.5.4 Grape market and wine production in Australia 

Australia is one of the countries producing grapes in the world. In the end of 2011, 

the country produced 1.618 tons of wine grapes. South Australia is the largest 

producer of wine in the country with 48% of national production. Australia wine 

grape growers are highly skilled. They have adopted their production to suit the 

individual climatic, soil and topographic condition. 
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Twenty one percent of Australian Vineyard estate is owned by wine companies with 

remaining 79% of Australian vineyards held by private wine grape growing 

enterprises often family run business. Australian vineyards directly employ more 

than 15000 and many thousand more in the services and supply industries. Many 

regional economics in Australia are largely depending in grape production.  

The National vineyard state was established about 166665 hectares of dying and 

table grapes. Furthermore, the future of Australian wine production success depends 

on the ability of Australians grape growers to continue to innovate and supply grape 

for the wine processing industries (Australian Bureau of Statistics (2012).  

 

However wine exports market in Australia remain a challenge. In 2010, wine 

exportation in Australia fell to 5%.And value of the export declined by 8% to 1.99 

billion, and 30% below the 2006/07 record which was 88 billion. The Australian 

wine exporters face various problems including strong Australian dollar, global wine 

demand, strong competition from other grape producers worldwide (Global Market 

Research (2012). 

 

2.5.5 Production and market in Syria 

Grape is one of the most economic productions in Syria. It is a profitable source of 

income and livelihood for a large number of Syrian farmers. Grape is cultivated  

almost in all parts of  Syria land, but the most concentrated production area are 

Damascus Rural, Homs, Hama, and Aleppo. However, productive area of grape in 

Syria decreased significantly since 1997- 2004 from 69,434 ha in 1997 to 51,277 ha 

in 2004. Much of this decline has been due to replacement of grape with other fruit 

crops that offer higher economic income such as olive and apple. The differences in 
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production from year to year specially in rain fed area differ due to climatic changes 

such as, frost, hailstones and various pests, and temperature rise. 

  

The varieties of grapes cultivated in Syria are Al Baladi which accounts for 20% of 

grape production, Helwany 30% , Zeni 13% and the rest others. The most important 

processing varieties is salty which accounts for 20% of Syrian grape production. The 

most breeding methods of grape used are, trumpet vine, vertical vines and trellised 

vine. Grape is available in Syria only during July to November, the ripeness starts 

from 10 June to July for precocious varieties, 1-30 August for intermediate variety 

and from 1 September to November for lag variety. But some producers substitute to 

more early harvest varieties to get higher prices for their products. Time of harvest is 

determined mostly by appearance; including color and size of berries; the stems of 

the cluster also turn a wood or straw color when berries are mature. Vines are 

harvested 2-3 times over a period of several weeks. Packing and shipping occur 

immediately after harvest when possible, but some storage may be necessary when 

volume exceeds demand. Grapes are -cooled in forced-air rooms, and fumigated. 

Syria is ranked of 28th grape producing country in the world, accounting for 0.4% of 

total world production.  

 

Domestic table consumption in Syria is around 152 thousand tons. Per capita 

consumption during 2004 was estimated at 1.3 kg with a population of 18 million. 

Grape is consumed either fresh or processed. In 2004, about 63% of the production 

was consumed as fresh market grapes, while 5% are dried for raisin, 9.9% for treacle 

and 22.6% for wine, most domestically produced grapes to Syrian markets. Local 

demand for grape is subject to income increase and population growth. However, the 
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relative rising incomes have little influence on the demand for grapes. Total 

consumption of fresh grape in Syria has decreased with annual growth rate of -6% 

and per capita -7.In Syria rural grape farmers bring their produce to central market, 

and the wholesale market receives grapes from the producers. The production is 

distributed through three branches: local consumption, processing, and export. Most 

production is locally consumed and the rest are processed and exported. Syrian 

export of grape is mostly to Arab countries. In 2004, the main consumers of Syria 

grapes were Saudi Arabia with (33%), United Arab Emirate (22.5%), Kuwait 

(16.4%), Jordan (12.3%), Oman (6.4%), Qatar (4.2%) and Bahrain (3.5%), with 

export value US$ 2.3 million, The greatest value of Syrian grape export was US$ 

25.1 million, in 2001 (Baghasa,2006:1,8).  

 

2.5.6 Grapes production and market in Egypt 

Agricultural trade plays an essential role in Egyptian economy. Since the middle of 

1990s, agricultural exports have increased in Egypt. Grape is one of the promising 

exportable and one of the major fruits crops in Egypt. Egypt is producing about 1.48 

million tons of grapes and it exported outside the country i.e. about1.4 of total 

production produced in the year 2001-2006. In the same year, main buyers of 

Egyptian grapes were United Kingdom, Netherlands and Italia. However, the main 

exports of grapes worldwide were South Africa, Chile, Italy, Turkey, Spain, Greece 

and Italy. 

 

However, the main importers through the same period were Germany, United 

Kingdom, Netherlands, France, Belgium and Saudi Arabia. United Kingdom 

imported about 45.78 percent on an average of the total exports of Egyptian grapes 
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followed by Netherlands market by 27.52 percent, Italian market by 9.2 percent and 

Saudi Arabia market by 4.46 percent. Then, the mentioned markets imported about 

87.1 percent on an average of the total exports of Egyptian grapes during the year. 

 

Egypt is having various competitors in selling of grapes in Italia market. There are 

four countries competing with Egypt; these countries are Turkey, Spain, Chile and 

Netherlands. In Saudi Arabian market, there are four rivals that compete with Egypt 

in the market; Syria, Iran, Italy and Turkey. In Netherlands market, Italy Turkey, 

Chile and Greece are the rival countries and in such markets Egyptian grapes 

encounter high competition in terms of price sensitivity in all markets (Sawlhy, 

2008:34). 

 

2.6 World table grape situation and outlook  

United States The table grape industry continues to the successful for its market of 

grapes overseas. Since 2001, approximately 298.918 tons were shipped at a value of 

$389 million, exports to the largest market in Canada; the second largest market for 

U.S. grapes continues to be Hong Kong. During 2001, table grape imports posted 

(13-%) decline. About (11 %) and (14 %) of grapes were imported from Chile, 

Mexico, and Argentina (Ferreira, 2006:35). 

  

Canada, Canada is importing about (10%) of grapes compared to the previous years. 

, the United States supplied about 65% of the total grapes imported into Canada; 

Chile supplied about (22%) and Mexico only about( 6%). The remaining (7%) was 

shipped from Italy, South Africa, and Argentina. Peru began to ship grapes to 
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Canada and in 2008 shipped about 190 tons, nearly six times of the amount during 

2000.   

 

Mexico Unfavorable weather conditions caused table grape production to drop an 

estimated 18.370 tons and total 171.000 tons of grape dropped in the year 2000. 

Water shortages and the lack of available credit are considered limiting factors in 

expansion efforts. Mexican grape consumption is increasing. U.S. table grape exports 

to Mexico totaled 35.380 tons, Chile is expected to supply about 40 % of total 

imported grapes while the United States is expected to supply the remainder. Chilean 

export does not directly compete with those from the United States.   

 

Chile Table grape production is expected to increase by (2%) in 2001 to 955.000 

tons. Exports are reaching a high of 596.196 tons with top destinations including the 

United States, the Netherlands, Mexico, the United Kingdom and Hong Kong. Chile 

produces over 36 varieties of table grape, including Thompson Seedless, Flame 

Seedless and Ribier are the bulk of production. Production of the Red Globe variety 

has increased significantly in the last few years (Pinto, 2009:99).  

 

China, Most of China's grape production is made up of 12 different major varieties, 

Jufeng being the most popular. Red Globe acreage is mainly located on China's east 

coast; grapes growers in China have experienced some disease problems. Acreage 

planted in grape vines is growing along with grape processing, particularly for wine. 

However, China remains a net importer of grape in the world. Despite improving 

distribution and storage infrastructure for fruit, reported postharvest gaps still exist 

supporting continued growth in exports of U.S. The trade continues to expect China 
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to become a major competitor to U.S. exports in the next 2 to 5 years, particularly in 

Southeast Asia market. Most current trade data shows that China is exporting table 

grapes to Bangladesh and India (Mencavelli and (Bellicontro, 2005:102).  

 

Japan Japan's table grape production has been on the decline in recent years but 

imports of grapes, particularly the Thompson Seedless and Red Globe varieties, have 

helped to ensure a quality product on the Japanese market year round. Japan's top 

suppliers are Chile and the United States, but the Japanese also source product from 

Mexico, Taiwan, and New Zealand. Japan is the United States thirteenth largest 

export market. Chile has increased the value of their grape exports to Japan from $19 

million in 1999 to nearly $30 million in 2009. Comparatively, the United States, over 

the last year, has experienced a loss in market share with about $5.5 million. The 

United States still faces some relatively high tariff.  

 

Greece About half of the 150.000 hectares planted under vine are devoted to the 

table grape and dried fruit industries. Export levels remained larger than the previous 

years. Top destination markets typically include: Germany, United Kingdom, the 

Netherlands, and Eastern European countries such as Poland, Macedonia, Bulgaria, 

and Romania. During January – July, availability of lower priced product helped to 

move larger quantities into the Netherlands, and the United Kingdom. Grapes 

imported into Greece are minimal and occur either during the off-season to fill 

demand of grape varieties which are not typically grown in the country. Most 

imported product comes from Argentina and Chile (Sawlhy, 2008:02)   
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Italy, Italy is reported to have the largest acreage cultivated with grape vines. Actual 

area planted for table grapes has remained steady over the last few years. Italy's top 

export markets include Germany, France, the United Kingdom and Switzerland. 

They compete with the United States for the United Kingdom market. Italy exported 

a total volume of approximately 625.000 tons at a value of $ 457 million per year. 

Italians are also importing table grapes from France and Spain but also import from 

Central and South American countries such as Costa Rica, Ecuador, and Argentina. 

 

Spain, table grape production is expected decline about 9% compared to the previous 

year, due to heavy rains and warmer temperatures. Spain imported table grapes 

mainly from Italy, Chile, France and South Africa. In 2006, Spain was importing 

table grapes mainly from Portugal, Germany, France, the United Kingdom and the 

Netherlands. During two recent years, Spain‟s top market for table grapes was the 

United Kingdom with a volume of 20.000 tons valued at $21.7 million. 

 

Turkey, Turkey is exporting about 64.873 tons of table grapes worldwide, the main 

buyers of turkey grapes are, Germany, Austria, and the Russian Federation. In the 

first 10 months of 2001, Turkey's grape exports were about 29 % above the same 

period during 2000 and valued at about $27 million. Turkey imported a very small 

amount of grapes from Chile and South Africa during 2001 and only about half of 

the amount that it imported in the recent years (Mencavelli and Bellicontro, 2005:2-

10) 
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2.7 Grape processing for wine, and raisin  

Wine production in the world is estimated around 27 millions of ton and almost in all 

continents, wine is produced and consumed. France and Italy represent the most 

important exporters of wine covering the 56% of the market in term of value of the 

product. Beyond the alcohol, wine contains interesting healthy compounds such as 

the flavonoids which are used to guarantee for protection from cardiovascular 

diseases. The legal definition of wine from grapes is:the product obtained only from 

the partial or total alcoholic fermentation of fresh grape. Different kinds of wine are 

produced all over the world (Aujla, 2011:100)  

 

 

2.7.1 Red wine 

Harvest Red grapes must be picked at the technological stage of ripening which 

means: maximum content of flavonoids (anthocyanins which provide the red color) 

and non flavonoids (phenolic acids which provides brown color) together with 

tannins (astringent taste), idrolyzable or mostly condensed (D-catechin, L-

epicatechin, L-epigallocatechin, DLgallocatechin) mainly localised in the peel; right 

equilibrium among these components is indispensable for good quality wine. The 

sugar content (only fructose and glucose are found in grape berry) measured by a 

refractometer (RI = refractometer index in % or °Brix) should be above 19% to reach 

a right content of alcohol (Ferreira, 2006). 

 

 

2.7.2 Unloading and de-stemming  

Unload the buckets in the crusher where the berries will be pressed and the peel 

broken; usually the stems are removed to avoid the excessive add of salts and the 
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herbaceous taste to the wine; in some cases, part of the stems can be left in the mass 

to provide acidity and tannins useful for the wine stabilization. 

 

2.7.3 Crushing 

The crushing is very important step for red grapes. The fragmentation of the peel 

allows successive the extraction of the pigments. 

  

2.7.4 Maceration and fermentation 

This step has the objectives to transform sugars in alcohol and to permit the diffusion 

of the peel substances in the liquid. In this process, it is indispensable to break once a 

day the ―hat of pomace (peels, seeds, residues of stems) which floats on the surface 

during the fermentation, due to the carbon dioxide pressure created by the 

fermentation process. This practice can be done with a special stick or removing the 

liquid from the bottom of the fermentor and, with a pump, pouring with pressures the 

liquid. Other technologies are today used to carry out this practice but the aim is 

always the same: break the hat and allow the pigments diffusion from solids to the 

liquid.  

 

2.7.5 Stabilization  

When the liquid is removed from the fermentor, it is not completely clear, and the 

clearness is depending on the vinification process and the quality of grapes.  Usually 

for the red wine after the alcoholic fermentation, secondary fermentation (malolactic) 

occurs which has the aim to convert the malic acid in lactic acid reducing the acidity 

and giving a smoother taste, . After clarification, the red wine can be stored in wood 

barrel for a few or several months, even years or in glass, plastic. 

 



 

 

31 

2.7.6 Filtration and bottling  

 Filtration is a common practice. After filtration, the wine is bottled in very well 

washed bottle and then capped with the cork or silicon cap. The wine can be kept in 

the bottle before selling for several months or be sold immediately. The white wine 

production differs from the red wine production for the removal of the peel from the 

flesh after the crushing only but other process are done  similar to the red wine 

processing (Aujla, 2011:98).  

 

2.7.8 Raisin processing 

Then raisins are processed, trough passing a series of conveyor belts and drums to 

remove remaining stems, chaff or lightweight fruit. The raisins also are sent through 

a vacuum air stream to catch any other undesirable materials. Finally, they are size-

graded and thoroughly washed in pure water in preparation for packing after final 

inspections, raisins are automatically weighed and packed in a variety of convenient 

sizes (Ferreira, 2006:134) 

 

2.7.9 Raisins juice 

Raisin juice is a pure extract of raisins, after several processing stages; raisins are 

leached with water to produce raisin juice. The liquid then is evaporated in a vacuum 

pan to produce a self-preserving concentrate. Raisin juice concentrate contains a 

minimum of 70% natural fruit soluble solids. It is added to a variety of foods, 

including dairy, confectionery and bakery items (Mencavelli and Bellicontro, 

2005:2-10). 
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2.7.10 Raisins paste 

Raisin paste is made from 100% raisins, produced by extruding raisins through a fine 

mesh screen. Raisin paste can be used to add visual appeal and flavor. It's a stable 

ingredient that sweetens naturally. Raisin paste has excellent sweetening capabilities 

in fine confectionery fillings and soft-center candies (Mencavelli and Bellicontro, 

2005). 

  

2.8 Post harvest losses of grapes 

Post-harvest losses during handling, transport, storage and distribution are the major 

problems in agrarian economy, especially in perishable fruits and vegetables. Besides 

resulting in low per capita availability and huge monetary losses, these increase 

transport and marketing costs. Losses are mainly due to improper packing and 

transportation for having poor marketing infrastructure. The aggregate post-harvest 

losses in grapes range from 16-23%,; worldwide post-harvest fruit and vegetables 

losses are as high as 30 to 40% and even much higher in some developing countries. 

Reduction of post-harvest losses not only reduces cost of production, trade and 

distribution but also lowers the price for the consumer and increases the farmers‟ 

income. Utilizing improved post-harvest practices often results in reduced food 

losses, improved overall quality and food safety, and higher profits for producers and 

traders. It is estimated that 9 to 16% of the product is lost due to post-harvest 

problems during shipment and handling. Many factors contribute to post-harvest 

losses in fresh fruits and vegetables. These include environmental conditions, 

mechanical damage during harvesting and handling, improper post-harvest 

sanitation, and poor cooling and environmental control. 
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The major post harvest losses in grapes are reported by producers, contractors and 

retailers during early maturity, before and after harvesting mainly occurred due to 

wind velocity, poor packing, handling and transportation, etc. It is estimated that 

defects and inadequate facilities in post-harvest handling, transport, storage and 

marketing cause up to 16-23% loss of grapes in Pakistan with an average of 20.5% of 

the total crop. The fresh grape losses observed due to early maturity are 2% and 

before harvesting loss is also 2%. During harvesting the fresh grape loss experienced 

is 4.8%. Grape fruit losses estimated during transportation are 5.2% while the fresh 

grape losses during marketing and distribution are 6.5% (Aujla, 2011:50). 

According to Mencavelli and Bellicontro (2005:20), harvest of grapes represent the 

moment of detachment of bunches from the vine at the proper level of maturity. It 

should be performed without mechanical damage and product loss, as quickly as 

possible, minimizing the costs. At present, hand harvest is the only harvesting system 

for table-grapes harvest rate depends on the grapes vine growing system, the number 

and expertise of workers, and packing system adopted. As fresh fruit, grapes are very 

delicate and the loss at harvest and during the distribution is very high. The situation 

is not changed with the years and today table grapes is one commodity with the 

higher loss in the retail step of the distribution channel, losses due mainly to 

shattering and grey mould, the situation is so critical in term of losses in the 

developed countries, in the developing countries the losses are always higher because 

harvest and postharvest operations to protect grapes from mechanical damage are 

very poor or completely absent. 
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2.9 Research gap 

Many studies have been done in grapes production. But those studies were not 

directly focusing on lack of reliable market for grapes production. And very little is 

known on the lack of reliable market for grapes in Tanzania. Therefore, this study 

was intended to fill the current gap of literature on the lack of reliable market of 

grapes for grape farmers in Tanzania especially in Dodoma municipal due to its 

uniqueness on the production of grapes. 

 

2.10 Conceptual Framework 

The conceptual framework is used to explain or elaborate narrative forms, various 

key variables which are involved in the study in particular. 

 

 

2.10.1 Independent variable  

These are the explanatory factors used to explain variation in the study (Kothari, 

2004). Independent variables are the variables which change in experiment; the 

variables that are antecedent to the dependent variables are referred to as 

independents variables. Based on this study and conceptual framework shown above, 

the independent variables are lack of market, low price, lack of market information.  
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Figure 2.1: Conceptual framework developed based on the literature review 

 

2.10.2 Intervening variables  

These are factors that influence independent variable. Intervening variables appeared 

in more complex relationship, independent dependent variables acting as link 

between them.  The conceptual framework is indicating the following as the 

intervening variables; access to credit, good policy, better price and quality product 

and farmers‟ groups.  

 

2.10.3 Dependent variables 

Those are the attributes measured in the experiment. The dependent variable provides 

answers to research problems. According to Kothari (2004) dependent variables are 

the factors which are used to measure and determine the effect of the independent 

variables Experimenters From the conceptual framework above, dependent variable 

is improvement of market. 
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2.11 Summary 

This chapter focused on the review of literature particularly on the lack of reliable 

market of grapes for the grapes farmers. It began with definitions of key concepts, 

theoretical review of general marketing theory, market price system, and 

commitment trust theory of relationship marketing, empirical review of literature 

focused on farmers group and co-operation, global grape market and production, and 

world, outlook of grapes. 
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CHAPTER THREE 

RESEARCH METHODOLOGY 

 

3.1 Overview 

Chapter three is focusing on methods used in undertaking of the study. It 

includes research design, study area, geographical location, sampling design, 

sampling unit, sample size, parameter of interest, sampling frame, pilot study, 

unit of analysis, data collection method and tools, data analysis, sampling 

procedure, method of data collection, data processing, analysis and presentation, 

validity and reliability. It ends   with ethical considerations of the study. 

 

 

3.2 Study area profile 

3.2.1 Geographic location  

Dodoma Region is in the central zone of Tanzania. It is between 4 to 7 latitudes 

south and between to 37 longitudes east. The Region is situated at height of 3670 

metres above the sea level. 

The Region is the 12
th

 largest in the country and covers an area of 41310 square 

kilometers equivalent to 5% of the total area of Tanzania mainland. Dodoma 

Municipality is bordered with Dodoma rural District in all sides. The main road 

passes through the District from Mwanza to Dar es Salaam and also the road from 

Arusha to Iringa Region. Dodoma Municipality has an area of 2576 square 

kilometers which has 6.3% of the region share and has four divisions, 30 wards and 

42 villages which are all form the Dodoma Municipality. 
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3.2.2 Population 

Dodoma literally, has sunk in Gogo population, officially Dodoma .It was estimated 

that population is 424,347 for 2012. Dodoma is the national capital of Tanzania, and 

the Dodoma municipal is the capital of the Dodoma region. Tanzania's National 

Assembly moved to Dodoma in February 1996. Many government offices started to 

shift in Dodoma as well as some remain in Dar es Salaam, which remain as 

commercial capital. 

3.2.3 Climate 

Dodoma Municipality has savannah type of climate which is characterized by long 

dry season lasting between December and late April and short single wet season 

occurring during the remaining months of the year. The district receives a maximum 

average of rainfall of 570 mm and about 85% of this fall during the months between 

December and April.  

 

3.2.4 Economic activities 

The main economic activities of the people in Dodoma Municipality are subsistence 

agriculture and livestock keeping comprising of 80% of the total population. The 

remaining 15% depends on business including informal sector which employ mostly 

youth and women. About 5% of the population is employed in the public services 

sector.  

Dodoma is the only region in Tanzania which is cultivating grapes, and grapes are 

among of the main cash crops grown by people in Dodoma municipality. Despite the 

contribution of grapes in increasing household income, still grape farmers are facing 

lack of reliable market for grapes. The selection of the study area has been done due 

http://en.wikipedia.org/wiki/Gogo_language
http://en.wikipedia.org/wiki/Capital_city
http://en.wikipedia.org/wiki/Tanzania
http://en.wikipedia.org/wiki/Dodoma_Region
http://en.wikipedia.org/wiki/National_Assembly_of_Tanzania
http://en.wikipedia.org/wiki/National_Assembly_of_Tanzania
http://en.wikipedia.org/wiki/Dar_es_Salaam
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to its uniqueness of grapes grown. The results of this study would assist policy-

makers and small scale farmers to identify alternative market for grape production 

 

3.3 Research design 

Research design constitutes the blueprint for the collection, measurement and 

analysis of data. It aids the researcher in allocation of limited resources by posing 

crucial choices in methodology (Cooper and Schindler, 2006:138). Cross-sectional 

design allows data to be collected once at a single point in time that can be used in 

descriptive analysis and for determination of relationships between variables 

(Kothari, 2004). Hence, Cross-sectional design was used. It was considered 

appropriate to collect within a single point of time in order to fulfill the objectives of 

the study. 

 

3.4 Sampling design 

Sampling design is the means by which one selects the primary units for data 

collection and analysis appropriate for a specific research questions. Kothari (2004) 

explains that sampling design is the set of procedures for selecting the units from the 

population, which is going to be the sample of the study. In doing research, studying 

the entire population of the interest is difficult. Sampling design is used to specify the 

population, the sample unit, the size, the source of list or sampling frame, and 

parameter of interest. The following subsections focus on each of these elements of 

the sampling design. 
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3.4.1 Study population 

A population refers to the complete set of individual, cases or objectives with some 

common observable characteristics. A particular population has some characteristics 

that differentiate it from other population. It is often impossible to study the whole of 

target population. According to Kothari (2004), all items in any field of inquiry 

constitute a population. Any researcher needs specification of the population to 

which the inquiry is addressed. The population affects decisions that researchers 

make about sampling and resources required for the study. In this study, sample had 

100 respondents. It comprised of Cetawico workers, grape farmers, Dalalis, whole 

grape sellers, Tanzania distillers workers, VCTR Makutupora workers, Grape 

organization group leaders, Municipal Agriculture officer. In addition to these, all 

grape farmers, whole sellers and retailers dealing with grapes in Dodoma constituted 

the study population. 

 

3.4.2 Sampling unit 

A sampling unit is the basic element of the population such as a person or a thing 

being sampled when choosing whether to use single unit or cluster sampling methods 

(McNabb, 2002:117-118). According to Kothari (2004:56) sampling unit can be a 

geographical one such as state, district, and village, or a construction unit such as 

house and flat, or it may be a social unit such as family, club, school, or it may be an 

individual. For this study, sample units were Mpunguzi, Makutupora, Nkulabi, 

Hombolo.Veyula and Msalato wards in Dodoma municipal, from where the grape 

farmers were contacted for this study. These wards have high amount of grape 

production in Dodoma municipal.  
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3.4.3 Sampling frame 

Frey et al (1991:186) revealed that sampling frame is a list of all members of a 

population as researchers get for the study; sampling frame of this study included all 

those who concerned with grapes in Dodoma municipality, such as grape farmers, 

Cetawico managers and offices, Tanzania distillers and VCTR managers and offices, 

Municipal agriculture officer, grape farmers group organization and SACCO‟s 

leaders, Dalali, agents of grapes and whole sale grapes dealers. 

 

 3.4.4 Sample size 

Adam and Kamuzora (2008) have defined sample size as the size of the population 

included in the sample. According to them the sample size refers to numbers of items 

to be selected from the population. According to Kothari (2004:56), sample size 

refers to the number of items to be selected from the universe to constitute a sample. 

The size of the sample should neither be excessively large, nor too small. It should be 

optimum. An optimum sample is one which fulfills the requirements of efficiency, 

representativeness, reliability and flexibility. Data from this study were gathered 

from 80 grape farmers, 20 respondents that covered municipal agriculture officer, 

farmers‟ group leaders, the grape whole salers, grape agents, Cetawico officers, 

VTCR Officers, and Bank Manager. A total of 100 respondents were covered for the 

study. Table 3.1 illustrates categories of the respondents, sample size, sampling 

technique and data collection methods.  
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Table  3. 1: The categories of respondents, sample techniques and data 

collection methods 

SN Category of sample Sample 

size 

Sampling technique Data 

collection 

method and 

tools 

1 Grape farmers 

80 

Simple Random 

sampling 

Survey and 

questionnaire 

2 Makutopora 

viticulture research 

training centre 

(VRTC) manager 

2 

 

 

 

 

Purposive sampling 

 

 

Interview 

and 

interview 

guide 
3 Cetawico manager 

and officials 
2 

4 CRDB bank 

manager 
1 

5 Tanzania distillers 

limited manager and 

officials 

2 

6 The wholesale grape 

sellers 

8 

7 Grape  organization 

and SACCOs‟ 

leaders 

2 

9 Dalali 2 

10 Dodoma municipal 

agriculture officer 

1 

 Total 100   

   Source: Field Data, 2013 

 

3.4.5 Unit of analysis 

According to Kothari (2004:24) a unit of analysis is the major entity that is analyzed 

in the study. It is what or who are in the study. Units of analysis are essentially the 

things examined in order to create summary descriptions of them and explain 

differences among them. Unit of analysis refer to the major entity the study that is 

being analyzed. The units of analysis of this study were grape farmers of Dodoma 

municipality who were cultivated grapes (Frey et al, 1991). 
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3.4.6 Parameters of interest 

Parameter of interest is characteristics of population in which the study is interested 

(Kothari, 2004:56). In determining the sample design, one must consider the question 

of the specific population parameters of interest. Example, we may be interested in 

estimating the proportion of persons with some characteristic in the population or in 

knowing some average or the other measure concerning the population. For the 

purpose of this study, the parameters of interest were ages of the respondent, grape 

price, market for grapes. 

 

3.5 Sampling procedures 

Sampling procedure refers to the technique or procedure used to select the sample. 

Sampling methods are techniques that research can use to achieve a greater reliability 

in a sample (McNabb, 2006).They describe the way sample units were selected from 

a population.. According to Kothari (2004:58-68), both non-probability and 

probability methods are mentioned to be essential methods for good descriptive 

researches. Therefore, the study used both probability sampling and non probability 

sampling procedure. 

 

3.5.1 Probability sampling 

According to Kothari (2004), probability sampling is also known as random 

sampling, or chances sampling. Under this sampling design, every item of the 

universe has an equal chance of inclusion in sample. Further. Probability sampling 

gives each element in the population an equal probability of getting into the sample: 

and all choices are independent of one another. McNabb (2006:117) defined 

probability sampling as one in which the sample units (people, parts, group, homes, 
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cities, tribes, companies) are selected at random and all have equal chances of being 

selected. Kombo and Tromp (2006) describe it as the state of picking respondents in 

a random way without any basic purpose or reason. Under probability sampling, each 

item in the sample list has an equal probability of being selected. Therefore, in this 

research probability sampling was applied in selecting 80 respondents out of all the 

grape farmers. 

 

3.5.2 Non probability sampling 

According to Kothari (2004), non probability sampling is that sampling procedure 

which does not afford any basis for estimating the probability that each item in the 

population has of being included in the sample. The procedures are also known as 

deliberate sampling, purpose sampling and judgment sampling. In this method, 

researchers purposively choose particular units of the universe for constituting a 

sample on the basis that small mass they select out of a huge one will be typical or 

representatives of the whole.  

 

 

3.5.3 Purposive sampling  

Purposive sample is one that is selected based on the knowledge of population and 

purpose of the study. According to Adam and Kamzora, (2008) it is a possession of 

expertise or experience also referred as information rich on the problem under 

investigation. Therefore, in this study through purposive sampling units of the 

sample were selected on the characteristics that represent the population. The bank 

manager, Cetawico managers and officers, Tanzania distillers‟ manager and officers, 

Municipal agriculture office were purposely selected. 
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3.6 Data collection design  

3.6.1. Data collection methods 

Data collection design is precise systematical gathering of information on the 

research sub problems using methods such as interview, participant observation, 

focus group discussion narrative and case histories. Adam and Kamuzora (2008), 

data collection begins with the research deciding where data will be collected. The 

study employed both primary and secondary data, various tools/instruments like 

questionnaire; interviews were used also for data collection. In collection of primary 

data questionnaire and interview guide were employed. Secondary data were 

collected by reading both Published and Unpublished materials such as report, news 

paper, and brochures and through visiting internet. 

 

3.6.2 Primary data sources 

Primary data are original or raw data without interpretation, pronouncements that 

represent opinion. Mostly they are authoritative in natural. Primary data are those 

data which are collected afresh and for the first time, and thus happen to be original 

in character (Kothari, 2004:94). Primary data for this study were obtained from the 

80 grape farmers using structured questionnaires. The questionnaire comprised of 

both open and closed ended questions that were used for gathering of both 

quantitative and qualitative information. 

 

 

3.6.3 Secondary data sources 

According to Kothari (2004:111) secondary data means data that are already 

available. They are referring to the data which have already been collected and 

analyzed by someone else. Therefore, secondary data in this study was gathered from 
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the municipal agriculture office, different articles, journals, internet and other 

published documents. 

 

 

3.6.4 Data collection methods 

For this study, the researcher applied various methods and tools/techniques for data 

collection. Methods and approaches used for gathering information included survey, 

and interview.  Structured questionnaire was used as a tool for collecting data from 

the grape farmers and interview guide for municipal agricultural officers , Cetawico 

officers, farmers group leaders, whole sellers, grape agents, Tanzania distillers 

officers, Makutopora viticulture research training centre (VTCR) officers ,and Bank 

Manager as described below. 

 

3.6.5 Survey 

According to Kothari (2004:120) a survey is concerned with describing, recording, 

analyzing and interpreting conditions that either exist or existed. The researcher does 

not manipulate the variable or arrange for events to happen. Surveys are only 

concerned with conditions or relationships that exist, opinions that are held, 

processes that are going on, effects that are evident or trends that are developing. 

They are primarily concerned with the present but at times do consider past events 

and influences as they relate to current conditions. Thus, in surveys, variables that 

exist or have already occurred are selected and observed survey was conducted by 

the researcher. The structured questionnaire and the checklist of questions used in the 

survey and interview were prepared prior to the actual data collection. 
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3.6.6 Questionnaire 

Questionnaire usually forms an integral part of a descriptive and opinion related 

survey. Questionnaires can either be in the form of a self administered questionnaire 

where the respondents are requested, on the form of a structured interview (Veal, 

1997). The data were collected from grape farmers of Dodoma municipal. The 

questionnaire used in the survey was prepared in English initially during the field 

survey and it was translated in Kiswahili, because most of the respondents used 

Kiswahili language. The structured questionnaire was designed to collect information 

to address the objectives of the study. Different types of closed and open ended 

questions were used for gathering of information.  

 

3.6.7 Interviews and interview guide 

The interview method of collecting data involves presentation of oral – verbal stimuli 

and reply in terms of verbal response (Kothari, 2004: 97).  Interview is a method 

where a researcher used a prepared interview guide or checklist to explore more 

information pertaining to the specify study. It aims at broader sense of gathering data 

and the research documents each and everything provided by respondents in the 

field. The research will establish a friendly relationship with the respondent prior to 

conducting an interview (Mugenda and Mugenda, 2003: 83). The interviewer had an 

opportunity to probe beyond the given answers for additional information or 

clarifying concepts focusing on the study. The interview guide was applied to gather 

necessary information from the respondents selected through purposive sampling.  
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3.8 Data analysis design  

3.8.1 Analysis of questionnaires  

Before entering data in a computer program for in depth analysis, questionnaires 

were organized by coding for analysis. Responses were screened and checked to 

ensure clarity of the responses on the questionnaires. Data were analyzed using 

Statistical Package for Social Sciences (SPSS Version) and Microsoft excel. 

Analyses were done by using descriptive statistics such as, tables, figures, 

frequencies and percentages that were generated.  

 

3.8.2 Analysis of interview data 

Analysis of interview guide was not much different from analysis of questionnaire 

particularly on open-ended questions. Data obtained from the interview guide were 

edited, recorded and screened before an in-depth analysis through computer 

programs (SPSS) and excel, and the presentation was qualitative and made in the text 

format. Information obtained from processing industry owners and other officials 

who provided additional information for the study were analyzed in this manner.  

 

3.8.3 Data presentation 

 Data obtained from the field were presented based on specific objectives of the 

study. They were arranged into subsections followed by discussion. The following 

subsection discusses validity and reliability of the study.    
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3.9 Validity and reliability 

3.9.1 Validity 

Validity is the extent to which differences found with a measuring instrument reflect 

true difference among those being tested (Kothari, 2004).  Validity is most the 

critical criterion and indicates the degree to which an instrument measures what it 

supposed to measure, (Mugenda and Mugenda, 2003: 99-103). The internal validity 

of the study depends on the degree to which extraneous variables have been 

controlled for in the study. In this case, the study needed to have a high internal 

validity. On the other hand, external validity has to do with representativeness of the 

sample with regard to the target population. It is the degree to which research 

findings can be generalized to populations and environments outside the 

experimental setting. The best way to ensure that data collected are valid is to 

employ multiple methods of data collection. The researcher used more than one 

method so as to ensure high degree of validity of the information collected. 

 

3.9.2 Reliability 

Cauvery et al (2003) mentioned that reliability refers to consistency through a series 

of measurements (Mugenda and Mugenda, 2003:95). Reliability is the extent to 

which results are consistent over time and an accurate representation of the total 

population under study is referred to as reliability. If the results of a study can be 

reproduced under a similar methodology, then the research instrument is considered 

to be reliable. To ensure reliability of the data collected, this study contacted various 

categories of respondents so as to obtain consistent data about the study. Further, 

interviews from various important officials related with grapes production in the 

study area were also conducted. 
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3.9.3 Pilot study 

It was  that revealed that  pilot study is a miniature study, and it provides guidance on 

adequacy of sampling frame,  of questionnaire, viability of population, efficiency of 

instruction to interviewers, sustainability of method of collecting data, the response 

rate to the expected, cost that is to be involved at various stages and efficiency of 

organization (Cauvery at el, 2003). Pilot study also helps to understand, whether the 

schedule is able to get the right information. Before the actual data collection the 

pilot study, was conducted for the tools that were used for the study. It was done so 

as to test the validity of instruments (questionnaire) before the actual collection of 

data from the field area. All information obtained was used for increasing validity 

and reliability of the data collected. 

 

 

3.10 Ethical consideration 

In doing this study, the researcher observed research code of ethics so as to bring 

ethical application to the study. The researcher was honest in the collection of data as 

no information provided by the researcher was not cooked or exaggerated. The 

research revealed the realities of what happened in the field area and by reporting the 

way it is rather than add some information which does not exist at all. Further, during 

the collection of data the researcher treated the respondents with dignity and 

respectfully to all because they were the key source of information needed. Further, 

the researcher informed the respondents the intention of the study, objectives and 

benefit of the study to them.   
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3.11 Summary  

Chapter Three presented the methodology used in this study. It included study site 

description, research design, population, data sources, sampling unit, sampling 

techniques, sample size, data collection, methods for data analysis, reliability and 

validity, in order to achieve the objectives of this study. 
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  CHAPTER FOUR 

DATA ANALYSIS AND DISCUSSION OF FINDINGS  

 

 

4.1 Overview 

This chapter is basically designed to present and discuss the information 

obtained from the field. Discussions of the findings are based on the research 

objectives. Data were obtained through field survey and interview methods that 

involved structured questionnaire and interview guide. Data presented are 

matching with specific objectives of the study including, (i)To identify the 

sufficiency market for grapes  farmers (ii) To examine the initiatives of farmers 

group in enhancing availability of  market (iii) To find out challenges of market 

facing grape farmers. 

 

4.2 Demographical profile of the respondents 

4.2.1 Age of the farmers 

Findings of the study on age of respondents show that large percentage (30%) of the 

farmers respondents ranged from 36-45 years old as presented in Table 4.2. This age 

group was followed nearly (27.5%) by age that group ranged between 26 to 35 years 

old. Two age groups which carried 8.8% of total of respondents each were between 

18 to 25 and above 55 years old respectively. An age has an influence on the socio-

economic activities in a given society. These results indicate that majority of farmers 

respondents were in productive age group and that had families with responsibility to 

provide basic needs through earnings from grapes production. This age group is said 

to be important for production as it is labour power. 
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   Table 4.2: Age of the farmer respondents (n=80) 

Age  in years Frequency Percent (%) 

18-25 7 8.8 

26-35 22 27.5 

36-45 24 30.0 

46-55 20 25.0 

Above 55 7 8.8 

Total 80 100.0 

      Source: Field data, 2013 

 

4.2.2 Sex of the respondent 

The findings of the study on sex of the respondents show that more than half of 

respondents (57.5%) were males as indicated in Table 4.3. Meanwhile, the findings 

show that about 42.5% of total of respondents were females.  Sex of an individual is 

used to determine the role which a person should be subjected. Based on gender 

equality perspective, women and men should perform similar roles relating to socio-

economic development of particular society. From these findings, it implies that men 

are like to be engaged on grapes production in the study area. However, there is little 

disparity between women and men, therefore it can be said that there is a gender 

balance. 

  

    Table 4. 3: Sex of the respondents (n=80) 

Sex Frequency Percent (%) 

Male 46 57.5 

Female 34 42.5 

Total 80 100 

   Source: Field Data, 2013 
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4.2.3 Economic activities of the respondents 

Findings from analyzed data it is revealed that farming which accounted for 75% of 

total of respondents in the study area is the leading and main economic activity as 

illustrated by Figure 4.2.The figure shows further that animal keeping and trading 

activities both accounted for 12.5% each of total of respondents as other economic 

activities. From these results it implies that farming activities provide large 

employment in the community and also facilitate initiation of the other social 

economic development such as livestock keeping, trading activities etc.  
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         Figure 4.2: Distribution of respondents by economic activities (n=80) 

         Source: Field Data, 2013 

 

 

4.2.4 Crops cultivated by respondents 

The study required respondents to indicate types of crops they were cultivating. 

Findings on this aspect show that the main crops include maize as agreed by all the 

respondents (100%), also grapes as agreed by again 100% of total of respondents as 

indicated in Table 4.4. The table shows further that cassava which was cultivated by 
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33.8% of respondents and millet which was cultivated by 67.5% of respondent were 

the other major crops. This means that maize is an important crop food in that 

community as it was cultivated by all percent of the farmers covered for this study. 

On the aspect of cash crop, it indicates that grape is an important crop and has high 

importance in the community as it enables to earn income.  

 

       Table  4.4: Crops cultivated by respondents (n=80) 

Type of crop Description Frequency Percent (%) 

Millet Yes 54 67.5 

 No 26 32.5 

    

Maize Yes 80 100.0 

 No 0 0.0 

    

Grapes Yes 80 100.0 

 No 0 0.0 

    

Cassava Yes 27 33.8 

 No 53 66.2 

        Source: Field Data, 2013 

 

4.2.5 Farm size used for grapes 

With regard to information of farm size used for cultivation of grapes, findings from 

the field revealed that 25% of the farmers used 1ha to 4ha for cultivation of grapes. 

However 55% of the farmers used 5ha to 8ha for cultivation of grapes, and the 

remaining 20% of the farmers used 9ha to 12ha for cultivation of grapes. This also 

indicates that in current years there had been an increase in the number of hectares 
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used for cultivation of grapes and also the number of new grape farmers is also 

increasing annually in the study area. 

 

         Table 4.5: Farm size used for grapes (n=80) 

Size Frequency Percent (%) 

1ha to 4ha 20 25 

5ha to 8ha 44 55 

9ha to 12ha 16 20 

Total 80 100 

        Source: Field Data, 2013 

 

4.2.6 Duration in grapes cultivation  

In this part, the respondents were required to indicate time year when they started to 

cultivate grapes. In this aspect, results show that large percentages of farmers (50%) 

were involved in grapes cultivation since 1991 as shown in Table 4.6. This was 

followed nearly by 40% of total of respondents who engaged in grapes cultivation 

since 2000 year to date. At least 10% of total of respondents had cultivated since 

before 1990. Findings show that majority of respondents had enough experience in 

grape cultivation. This also indicates that in the last ten years current years there had 

been an increase in new grape farmers. Therefore, surveyed farmers had enough 

experience on grapes cultivation as well as could able to provide reliable information 

in the market of grapes in Dodoma Municipality.   
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     Table4.6: Duration in grapes cultivation (n=80) 

Time Frequency Percent (%) 

Before 1990 8 10.0 

Between 1991 and 1999 40 50.0 

Between 2000 and 2010 32 40.0 

Total 80 100 

      Source: Field Data, 2013 

 

4.2.7 Varieties of grapes cultivated by farmers 

The research wanted to learn on the variety of grapes cultivated by farmers. The 

Table 4.7 shows that 62.5% of the farmers used Makutupora variety, and the 

remaining amount of 37.5% of the farmers used Chennin variety. This implies that 

farmers in the study area preferred cultivating Makutupora variety rather than other 

varieties of grapes but it was discovered by the findings that the Chenin grapes were 

more sweetable and had high price compared to the other types of grapes which are 

cultivated by grape farmers in the study area. 

 

          Table 4.7: Varieties of grape cultivated by farmers (n=80)  

Varieties Frequency Percent (%) 

Makutupora 62.5 62.5 

Chennin 37.5 37.5 

Total 80 100 

          Source: Field Data, 2013 

 

4.3 Sufficiency of the market for grapes produced by the small scale farmers 

 4.3.1 Uses of grapes produced by grape farmers  

The study required respondents to indicate the uses of produced grapes. It has been 

found out that about 90% of the respondents (grape farmers) indicated that produced 
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grapes are used in processing industries. While few of them (7.5%) indicated that 

produced grapes are used for table purpose and at least 2% of them did not know the 

use of grapes produced. This implies that large amount of produced grapes are used 

processing industries and some amount of grapes are used for individuals for family 

uses and other uses. This means that the market of the produced grapes depends upon 

the wine processing industry to a large extent the other uses of grapes could be 

established. It could raise the price payments and could be benefit the farmers. Table 

4.8 shows results in the details.  

 

       Table 4.8: Uses of grapes produced by grape farmers (n=80) 

Uses Frequency Percent (%) 

Table purpose 6 7.5 

For industrial processing 72 90.0 

I do not know 2 2.5 

Total 80 100 

       Source: Field Data, 2013 

 

The leaders from the processing industries, agricultural officer from Dodoma 

Municipality and other officials were interviewed on the quality of grapes produced 

by farmers in Dodoma. This indicated that the quality of grapes produced match with 

the requirements. Therefore its quality is good and can compete in foreign market if 

were exported. 

 

4.3.2 Buyers of grapes 

 

The study determined the buyers to whom the grape farmers normally sell their 

products. It was noted from the findings of the study that 75% of the farmers were 
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mainly selling their grapes to the processing industries as indicated in Table 4.7.  

Only about 14% of total of these respondents said they sold their grapes to traders 

and 11% of the respondents sold to ordinary people. Further, the Table 4.9 presents 

stakeholder who always sets grape prices where-by 77.5% of these respondents 

indicated that processing industries are the setters of the price. Others who set prices 

are commission agents and traders who were mentioned by 12.5% and 10% of total 

of farmers respectively. It has been found out that wine processing industries owners 

and other buyers had power of setting grape price in the market. This is due to the 

fact that large amount of produced grapes are sold to processing industries and a 

limited of amount are sold to the other individuals. This means that the market for a 

produced grape is available and could be reliable only if the prices, payments and 

other benefits given to farmers are reliable as well. Otherwise, the presence of market 

would be questionable. 

 

 

       Table 4.9: Buyers of grape and price setters (n=80) 

Buyers Frequency Percent (%) 

Processing industries 60 75.0 

Traders 11 13.8 

Ordinary people 2 11.2 

   

Price setters   

Traders 8 10.0 

Commission agent 10 12.5 

Processing industries 62 77.5 

Total 80 100 

       Source: Field Data, 2013 
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4.3.3 Wine processing industry price for grapes  

The findings of this research indicated that 80% of the respondents said that wine 

processing industries were not offering the better price for grapes. This is due to fact 

that industries are the ones setting price of grapes in the market. On the other hand, it 

was mentioned by 20% of the farmers that wine processing industry offers better 

price for grapes. This implies that the wine processing industries are the ones who 

are having price setting power in the market. Nevertheless, they are not providing 

better price of grapes to the grape farmers in the market and the grape farmers were 

not satisfied with the price offered by wine processing industry owners in the study 

area. Moreover, the grape farmers were not having the bargaining power of setting 

price for their production. Whatever they got cannot compare with the expenses in 

cultivating of grapes. Therefore, it needs to address this problem in order to provide 

reliable market for grape selling; in turn, it would improve benefits among farmers 

by earning more income hence economic development among individuals, 

community and the nation at large. Table 4.10 shows these details.  

 

       Table 4.10: Prices offered by processing industry (n=80) 

Better price offered  Frequency Percent (%) 

YES 16 20 

NO 64 80 

Total 80 100 

        Source: Field Data, 2013 

 

4.3.4 Buyers who provide better price for grapes  

The study investigated about the buyers who provided better price for grapes in 

Dodoma. The findings show that 64% of farmers indicated that traders provided 



 

 

61 

better price for grapes compared to 32% of the respondents who indicated as 

ordinary people who provided better price as presented Figure 4.3. The Fewest (4%) 

of the respondents indicated that processing industries provide better price. These 

means that although processing industries are the main buyers of grapes from 

producers, they are not providing good or reliable price to producers. It calls for 

purposive intervention as despite of the free market farmers also should be 

supported in order to get benefits from grape cultivation.  Therefore it needs to 

address this problem in order to provide better price for grapes as well as reliable 

market for grape selling; in turn it would improve benefits among grape farmers by 

earning more income. 

 

64%
4%

32%

Traders

Processing industrial

Ordinary people

 
         Figure 4.3: Buyers who provide better price of grapes (n=80) 

         Source: Field Data, 2013 

 

4.3.5 Normal price of grapes per kilogram  

The study investigated the price of grapes offered to producers in Dodoma. The 

findings of the study on grape price per kilogram shows that majority (72.5%) of the 

farmers indicated that that normal price of grapes is Tsh 800 per kg as shown in 

Table 4.11.  While 20% out of the remaining farmers said that they sold grapes for 
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Tshs 1,000 per kilogram as normal price of grapes and only 7.5% of respondents said 

they sold for Tsh 1,500 per kg. This implies that farmers sell their grapes for a low 

price as in most cases they sell only for 800 Tshs. per kilogramme. The study 

suggested that government intervention is needed as well as introduction of grape 

board whereby the board will work with farmers from the preparation of grapes 

cultivation to selling of grapes. Therefore, it needs more efforts to address this 

problem in order to provide better price of grape as well as a reliable market for 

selling grapes,  

 

 

      Table 4.11: Normal prices of grapes per kilogram (n=80)  

Price/Kg   Frequency Percent (%) 

800                 58 72.5 

20.0 

7.5 

1000                 16 

1500                 6 

Total                 80 100 

      Source: Field Data, 2013 

 

4.3.6 Cheating in weighing of grapes 

Grape farmers were asked if there was any cheating in weighing of grapes in the 

market. Findings from the study revealed that 57.5% of the respondents agreed that 

there were cheating in weighing of grapes in the market. On the other hand 42.5% of 

the respondents did not agree on the cheating of weighing of grapes in the market. 

This implies that the grape farmers are getting limited benefit from their production 

of grapes. It calls for purposive government intervention in order to address this 

problem as well as reliable market for selling. Table 4.12 indicates those details. 
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     Table 4.12: Cheating of weighing of grapes in the market (n=80) 

Cheating in weighing Frequency Percent (%) 

YES 46 57.5 

NO 34 42.5 

Total 80 100 

     Source: Field Data, 2013 

 

 

4.3.7 Quality of grapes produced matching with market requirements 

The researcher wanted to know whether quality of grapes produced by farmers is 

matching with market. The result in Table 4:13 depict that 70% of the respondents 

agreed on the quality of grapes produced by farmers matched with market 

requirements. The result also shows that 30% of the respondents did not agree that 

the quality of grapes produced match with market needs. However, it has been 

observed that the quality of grapes in the market is judged by observing the external 

appearance rather than using scientific analysis. This implies that quality of grapes 

produced by grape farmers is matching with the market requirements. 

 

Table 4.13: Quality of grapes produced matching with market requirements 

(n=80) 

Quality Frequency Percent (%) 

YES 56 70 

NO 24 30 

Total 80 100 

  Source: Field Data, 2013 
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4.3.8 Price satisfaction by grape farmers 

The study required farmers to indicate whether they are satisfied by the price of 

grapes provided by buyers. The findings of the study show that majority of the 

farmers (91.2%) were highly dissatisfied about the current given prices by buyers in 

the market as shown in Table 4.14. Only 2.5% of the respondents were satisfied with 

the prices offered by the grape buyers in the market and 1.2% of the farmers were 

neutral. This means that majority of grape farmers need better prices for their 

production to enhance their income. Majority of the farmers mentioned that the grape 

farmers are not satisfied with the prices offered by wine processing industry and they 

called for government intervention on the price of grapes and establishment of grapes 

market which will work on hand to hand with farmers. 

 

      Table 4.14: Price satisfactions by grape farmers (N=80) 

Satisfaction  Frequency Percent (%) 

Highly dissatisfied 73 91.2 

Dissatisfied 4 5.0 

Neutral 1 1.2 

Satisfied 2 2.5 

Total 80 100 

     Source: Field Data, 2013 

 

The interview with officials on the reasons for low price offered by wine processing 

industry and other buyers was noted that it is due to monopolization of the wine 

processing industry as the main buyers of the grapes produced by the grapes farmers 

in Dodoma. This means grape farmers were depending too much on wine processing 

industry for selling of the grapes rather than traders, businessmen, local traders and, 
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commission agents. Also, it was noted that the other reasons for existing price is due 

to lack of potentially competitive market which could  the increase price. 

 

4.3.9 Existing market absorbs produced grapes 

The study determined whether the existing market absorbs all grapes produced in 

Dodoma. The data from the field revealed that majority of the farmers (62.5%) said 

that the current market absorbs all the grapes produced in Dodoma as shown in Table 

4.15 The remaining respondents (37.5%) said the current market does not absorb all 

the produced grapes. This indicates that there is an un-reliable market for grapes 

produced in Dodoma. Thus, some of grapes had been sold to individuals to avoid 

loss as grapes may be rotten since the formal market is satisfied by the supplied 

grapes .Further, the interviewed officials suggested that in order to overcome this 

problem government should enhance the capacity of the farmers to establish small 

processing industries and storage facilities for grapes. 

 

         Table 4.15: Existing market absorbs produced grapes (n=80) 

Absorption of grapes by the 

market 

Frequency Percent (%) 

Absorbs 50 62.5 

Does not absorb 30 37.5 

Total 80 100.0 

         Source: Field Data, 2013 

 

From the overall presentation and discussion of the findings on sufficiency of the 

existing market for grapes production, it can be concluded that the existing market is 

not sufficient to grapes produced by farmers in Dodoma. Thus, there is a need to find 

new markets.  
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4.4 Initiatives of farmers in enhancing availability of market for grapes 

Farmers group are acting as the key factor in enhancing market for agriculture 

products, since formation of any farmers group normally is focusing on the needs of 

farmers. Farmers group deal with different social-economic development activities. 

Farmers who obtain knowledge in production are facilitating the rate of production 

and hence increase production per area. Farmers across the world are facing the 

various major challenges including, low prices, unequal land distribution, traditional 

farming system, lack of appropriate inputs and credit on right time, and micro-

climatic adversities perpetuated by climate change.  

 

4.4.1 Presence of grape farmers group and membership 

The study determined whether there was any recognized farmers groups and their 

membership which normally fights for their rights including pricing of grapes. On 

this aspect, it was found out that majority of respondents (65%) agreed that there is 

some formulated farmer groups available meanwhile 86.2% agreed that they are 

members of the groups as shown in Table 4.16. The remaining 13.8% said that they 

were not members of the groups for grapes production. An example of the group was 

SACCOS. From these results, it can be observed that there are some initiatives made 

by farmers to form these groups. But these groups might be act individual weak 

because some of farmers acts individually. They should formulate inclusive groups 

which would be strong enough to work for reliable market. Having this structure 

which acts independent i.e. without interference of either the government or non-

government organization, will facilitate farmers in enhancing market for their 

produce. The point here is that the existing groups could not be strong enough to 

fight for their rights and also some members might not be active on their 
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membership. Therefore, there is a need for the government to support these groups in 

order to achieve their objectives especially on reliable market. 

 

      Table 4.16: Presence of grape farmers group membership (n=80) 

Membership Frequency Percent (%) 

Member 69 86.2 

Not member 11 13.8 

Total 80 100 

      Source: Field Data, 2013 

 

4.4.2 Reasons for joining the group of grape farmers 

Multiple response questions were posed to grape group members to specify factors 

that influenced them to join farmers group. The following factors were mentioned by 

farmer‟s group members, Co-operation, getting of market power, and increasing 

bargain power of grape price as explained in the subsequent section. 

 

4.4.2.1 Farmers co-operation among grape farmers 

A multiple response question was posed to grape group members to mention reasons 

that influenced the farmers to join grape farmers organization From the research 

findings, it was found out that one of the reason which was mentioned by the farmers 

as a reasons for joining grape groups was co-operation among grape farmers and it 

was mentioned by 55.3% of the responses as shown in Table 4.17. This means that 

some members of the existing farmer grape groups joined the group just for 

cooperation among themselves. They did not specify clearly the objectives of 

joining. This indicates that their membership might be not active and they joined the 

groups for expectations of getting co-operation only. 
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4.4.2.2 Obtaining market for grapes 

Findings indicated that 50% of the respondents who joined the farmer groups were 

influenced by seeking grape market. This means that this group of respondents 

wanted to have reliable market for selling their grapes. This indicates that a 

considerable number the farmers‟ group members joined the group with expectation 

of obtaining better price for grape. Moreover, some members of groups have enough 

knowledge on the problems they faced especially on the price of grapes.  

 

4.4.2.3 Increased bargaining power for grapes price 

The other research findings indicated that, 36.8% of the respondents joined the 

farmer groups in order to have bargaining power in price of grapes. This is the 

significant reason for farmers. This implies that most of the farmers joined farmers‟ 

group organization to obtain better price and bargain power for price of their produce 

in the market.  

 

   Table 4.17: Reasons to join group of grape farmers  

   Source: Field Data, 2013 

    Note: The findings are based on multiple responses given by the farmers 

 

4.4.3 Benefit from grape farmers group 

The study examined if the farmers obtained benefit since they joined farmers group. 

The data obtained from to the findings indicated that majority (77%) of the 

Reasons Frequency Percent (%) 

Co-operation among grape farmers 42 55.3 

Obtaining market for grapes 38 50.0 

Increase bargaining power for grapes 

price 
28 36.8 
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respondents said that they obtained benefit since joining the farmers group as 

illustrated in Figure 4. On the other hand about 23% of the respondents said that they 

did not get benefit since they joined the farmers group. By probing further, the 

respondents mentioned the benefits as to a) having one strong voice when claiming 

rights especially in pricing, b) increased bargain power on grape price and c) able to 

secure financial assistance. For those who did not observe any benefits said that they 

did not see any increase in bargaining power since joined the grape because the price 

remained the same. This means that the formulated groups are advantageous to grape 

farmers as members‟ gets benefits. But unfortunately, the price of grapes is still low 

and therefore, these groups should be supported to increase lobbying and advocacy 

for the market of grapes. 

 

77%

23%

Benefits

Not benefits

 
        Figure 4.4: Benefit of grape farmers organization 

        Source: Field Data, 2013 

 

4.4.4 Participation in farmers’ group activities by members 

In one hand, it was noted from the findings of the study that majority of the 

respondents (86.2%) were participating in farmer‟s group activities as presented in 
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Table 4.18. On the other hand, it was noted that some members of the groups were 

not participating in farmers‟ group activities. This implies that most of farmers or 

members of the existing groups participate in group activities. These activities 

mentioned were attending meetings, field demonstrations paying member‟s 

contribution, sharing experiences, obtaining farming inputs, better price for grapes, 

access to credit, extension services, and reliable market. 

 

Table 4.18: Whether participate in farmers group activities by members (N=80) 

Participation in  group Frequency Percent (%) 

Participate 69 86.2 

Do not participate 11 13.8 

   Source: Field Data, 2013 

 

4.4.5 Farmers group in enhancing market availability  

The study wanted to find out whether farmer grape groups tries to enhance or 

improve the market for grapes. Based on the findings indicated in Table 4.19, 

majority of (70%) of the farmers said that the group tries to search for new market 

and also improve the existing market. While 30% of total of the respondents said that 

farmers group was not able to enhance market availability for grapes production. 

Farmers elaborated the role performed by farmers group in enhancing availability of 

grape market where-by it was noted that the group used their resources to make 

lobbying and advocacy to win the market in beneficial way. Groups search for new 

local and international markets to achieve reliable markets instead of been dependent 

on only the existing market which is not reliable as it provides low price. 

 



 

 

71 

      Table 4.19: Farmers group enhancing availability of grape market (n=80) 

Market enhancement by farmers 

Groups 

Frequency Percent (%) 

Enhance 56 70.0 

Do not enhance 24 30.0 

     Source: Field Data, 2013 

 

4.5 Challenges of market facing grape farmers  

4.5.1 Terms of selling the grapes 

The study examined the terms in which farmers sell the grapes. It was noted from the 

findings that majority (61%) of the farmers said they were selling their product on 

credit basis shown in Figure 4.5. On the other hand, 39% of respondents said that 

they sold grapes in cash basis. It was probed about the time taken to be paid and it 

was noted that it takes two or more than two months to get payments.  

“It takes long time to have the money after selling the grapes on 

credit. It takes up to 8 months since our grapes are taken by 

processing industries. This is not fair to farmers”. (An interview with 

one of the group leaders) 

This means that apart from low price, farmers were given by buyers, yet in most 

cases they take grapes by credit. This indicates that there is no real competitive 

market to make the price rise and beneficial to farmers. Therefore, it can be 

concluded that there is no reliable market for grapes produced by farmers in 

Dodoma. 
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61%

39%

On cash

On credit

 
           Figure 4.5: Terms in selling grapes (n=80) 

           Source: Field Data, 2013 

 

4.5.2 Distance from farm to market 

The researcher wanted to know the distance from the grape farms to the market and 

the grape farmers were asked to indicate the distance from the farm to the market. 

The result depict that 73% of the respondents said that the distance from farms to the 

market was 0-3 km. However, 13% the respondents said that the distance from grape 

farms to the market was 4-7 Km, and remaining 8% of the respondents said that the 

distance from grape farms to the market was 8 and above km. Table 4.20 indicated 

these details.                  

 

      Table 4.20: Distance from farm to market (n=80) 

     Source: Field Data, 2013  

 

Distance Frequency Percent (%) 

0-3 km 59 73.8 

4-7 km 13 16.2 

8 and above 8 10 

Total 80 100 
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4.5.3 Means of transporting grapes to the market 

The researcher wanted to understand the means of transportation used by grape 

farmers in transporting of grapes to the market. The result in Table 4.21 revealed that 

51.2% of the farmers used bus for transportation of grapes to the market. The result 

also shows 47.5 of the farmers used lorry in transportation of grapes. The remaining 

amount 1.2% used oxen cart for transportation of grapes to the market. This indicates 

that majority of the grape farmers used either bus or lorry for the transportation of 

grapes to the market compared to other means of transport such as oxen cart. 

 

       Table 4.21: Means of transporting grapes to the market (n=80)  

Means Frequency       Percent (%) 

Buss 41    51.2 

Lorry 38      47.5 

Oxen cart 

Total 

1 

80 

     1.2 

     100 

       Source: Field Data, 2013 

 

4.5.4 Effects of transportation cost for grapes 

The researcher wanted to understand if the transportation of grapes affected the 

farmers. The findings revealed that only 26.2% of the respondents agreed that the 

transportation cost affected them. With regard to the same question on the 

transportation on cost affecting the farmers in the study area the result also show that 

73.8% of the respondents said transportation cost did not affect them. This implies 

that transportation cost for grapes from the production area to the market was not 

affecting many grape farmers in the study area. Table 4.22 below indicate these 

details. 
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        Table 4.22: Effects of transportation cost of grapes (n=80) 

Effects  Frequency                    Percent (%) 

Affects 21              26.2 

Does not affect 59              73.8 

Total 80               100 

       Source: field Data, 2013 

 

 

4.5.5 Main challenges of market facing grape farmers 

Most of the small scale grape farmers are facing various problems as others in 

developing countries. Most of the small scale farmers in Tanzania are experiencing 

low standard of living which is relating with absolute and relative poverty (URT, 

2005:17). Apart from that, many rural agriculture households are still using local 

techniques depending on increasingly unpredictable weather condition, with limited 

access to credit and extension services. 

 

4.5.6. Low price of grapes 

One of the challenges of market facing grape farmers was low price of grapes which 

was mentioned by 55% of farmers as indicated in Table 4.23. This was explained 

further that when farmers harvest is ready for selling, they have always been given 

low prices compared to expenses used in production of grapes. This implies that 

many grape farmers sold their grapes at low prices and whatever they get are not 

matching with the expenses used during cultivation of grapes. The findings suggest 

that an appropriate price of selling grapes in the market is needed that will assure 

farmers of selling the grapes and getting profit. The study suggested that government 

intervention is needed as well as introduction of grape market board whereby the 

board will work with farmers from to the grapes cultivation and selling of grapes. 
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Therefore, it needs more efforts to address this problem in order to provide better 

price of grape and reliable market for selling grapes. 

 

4.5.7 Unreliable market 

Apart from low price of grapes, unreliable market was mentioned by 43.8% of 

farmers another challenge as shown in Table 4.24. These two variables depend on 

each other in the sense that lack of reliable market leads to low prices of grapes and 

vice versa makes sense. This means that if there would be a clear and reliable market, 

the price of the products would be better for sellers or farmers. It means that that they 

would be benefiting from their products. Unfortunately, middlemen give low price to 

farmers who always earn unreliable prices compared to the costs they incurred in 

terms of finance and time to make produce grapes and ready for selling to the market. 

 

4.5.8. Price fluctuations 

Furthermore, the study found out that price fluctuation which mentioned by 38.8% of 

total of farmers as indicated in Table 4.23. This was elaborated that despite the 

problem of low price still there is an unstable price. Prices for grapes change 

frequently in a way that farmers have been affected and always are not sure of the 

price offered in the market. 

“There is very often change in price whereby the change is not 

significantly beneficial to farmers. The buyers always want to buy 

grapes at low prices without considering the primary producer who is 

a farmer (An interview with one of the grape wholesaler). 
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4.5.9 Inadequate capital 

It has been also noted that inadequate capital was mentioned by 41.2% of the farmers 

said as one of the challenges faced by farmers to reach reliable market as presented 

in Table 4.23. Most of grapes farmers are sharing low capital to expand their farms, 

and this leads to low production which necessity to concentrate on local market 

which has no reliable prices. Therefore there is a need of grape farmers to have 

enhanced capital whereby the government financial institutions and other non 

government financial institutions should provide assistance to grape farmers in order 

to enhance and expand grapes production in the study area.  

 

 

        Table 4.23: Challenges of market facing grape farmers (n=80) 

        Source: Field Data, 2013 

        Note: The findings are based on multiple responses 

 

4.5.10 Lack of strong bargaining power in setting grape price 

The other challenge identified was lack of strong bargaining power in setting grape 

price. This was explained that although grape farmers have groups but they are not 

strong enough to grasp the market. This is due to the lack of significant support from 

strong institutions like the as well as financial institutions. This means that majority 

of grape farmers are lacking bargaining power to obtain better prices for their 

produce in the market to enhance their income. Majority of farmers mentioned that 

grape farmers are facing this problem and they are not satisfied with the prices 

Challenge Frequency Percent (%) 

Low price of grapes 44 55.0 

Unreliable market 35 43.8 

Price fluctuations 31 38.8 

Inadequate capital 33 41.2 
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offered by wine processing industry in the market and they call for government 

support on the price of grapes and establishment of grapes market board which will 

work with the farmers. 

 

4.5.11. Lack of alternatives in selling grapes 

The final mentioned challenge which faces grape farmers is lack of alternatives in 

selling grapes. Due to confined and limited market, there is nowhere to sell grapes by 

competition. If the market would wider, it means there could be competitive price. 

The study suggested that establishment and strengthening of  grape farmers groups is 

necessary and the groups will have to search for new local and international markets 

for a reliable market instead of been dependent on the only existing market which is 

not reliable as it provides low prices to grape farmers. Moreover, the grape farmer‟s 

capability should be enhanced to establish small wine processing industries nearby 

their farms as well as grape storage facilities.  

 

4.5.12 The government support for grape production 

The farmers were asked to share information on whether farmers in the area were 

supported by government in their production activities. The results show that 20 

percent of the farmers agreed that government has been supporting farmers. Further, 

those respondents who admitted that the government has been supporting farmers 

were probed to mention the kind of support provided by government, and they 

mentioned that government provided subsidized inputs and extension services. On 

the other hand 80 percent of the respondents stated that government does not support 

grape farmers in production activities. This implies that majority of grape farmers are 
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not getting the government support in grapes production, either in case of extension 

services, subsidized inputs, or financial assistances. 

 

          Table 4.24: Government support on production of grapes (n=80) 

Government support Frequency Percent (%) 

YES 16 20 

NO 24 80 

Total 80 100 

         Source: Data field, 2013 

 

4.7 Suggestion for improving market for Dodoma grape 

The researcher was interested to the know suggestions of the farmers in improving 

the market for Dodoma grapes. The Table 4.25 shows that 55% of the respondents 

mentioned that farmers groups should be enabled to establish small processing 

industry; and 45% of the respondents said farmers group should be provided reliable 

storage facilities. Further, more than half of the interviewed respondents mentioned 

that government should establish grape market board, and set minimum price for 

grape. 

         Table 4.25: Suggestions for improving market for Dodoma grape (n=80) 

Suggestion Frequency Percent (%) 

Enable farmers group to establish 

small processing industries 
34 55 

Provision of reliable storage facilities  36 45 

         Source: Data field, 2013 

 

4.6 Summary 

This chapter focused on the discussion of the results. The profile of the respondents 

was initially presented. These respondents were grape farmers, grape whole sellers, 
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grape agents, and grape farmers‟ group leaders. Moreover officials including 

municipal agriculture officer, VTCR officers, Tanzania distillers‟ officers, and 

Cetawico officers were consulted for this study. Major findings of this study 

included, insufficiency of market for grapes produced in Dodoma. Variety of grapes 

produced by grape farmers, cheating in weighing of grapes, uses of grapes produced 

by grape farmers, buyers of grapes, price setting of grapes, and quality of grapes 

produced by grape farmers matching with market. Further the results were indicating 

that, lack of capital, price fluctuations, lack of reliable market, and lack of bargaining 

power are the challenges facing grape farmers in the market. 
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CHAPTER FIVE 

CONCUSION AND RECOMMENDATIONS 

 

5.1 Overview 

Based on the findings and discussions, this chapter provides the conclusion of the 

study. Furthermore, it provided recommendations based on the findings of the study. 

It ended with the suggestions for further study. 

 

5.2 Summary  

The study examined lack of reliable market for grape for grape farmers in Dodoma. 

The general objective of the study was to assess the nature of market of grapes in 

Dodoma municipal. Based on general objective, the researcher developed specific 

objectives such as (i) To identify the sufficiency of the existing market for grapes 

produced by grape farmers in Dodoma (ii) To examine the initiatives of farmers 

group in enhancing the availability of market for grapes product in the study area (iii) 

To find out the challenges of market facing grape farmers. These three specific 

objectives were used to develop research questions such as (i) To what level the 

existing grape market is suffient to grape farmers in the study area? (ii) What are the 

initiatives of farmers group in enhancing availability of market for grapes in the 

study area? (iii) What are the challenges of market facing grape farmers? 

 

A cross-sectional research design was applied in this study and wards such as 

Hombolo, Mpunguzi, Nkulabi, Veyula ,Msalato and Makutupora, were purposively 

selected due to their potentiality in grapes production. A Total of 100 respondents 

were selected for the study. Simple random sampling was used to select 80 grape 
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farmers and the remaining 20 respondents included Cetawico officers, VTCR 

officers, grape whole sellers, farmers group and SACCOS leaders, grape agents, 

Bank Manager, and Municipal Agriculture Officer. They were purposively selected. 

 

Primary data for this study were collected using the survey and interview methods 

having the instruments such as questionnaire and interview guide. Questionnaire was 

administered to grape farmers while interview guide was used to get data from 

Cetawico officers, VTCR officers, whole grape sellers, group and SACCOS leaders, 

grape agent, Bank manager, and Municipal agriculture officer. Secondary data were 

collected from reports, papers and publications. Data obtained were analyzed using 

Statistical Package for Social Sciences (SPSS).The analyzed data were presented 

using Tables and Figures. 

 

It was found out that wine processing industries and other buyers had the power of 

setting grape prices in the market. Moreover, the wine processing industry is the 

main buyer of grapes produced by grape farmers in Dodoma. The findings of this 

research indicated that 80% of the respondents said that wine processing industries 

were not offering better price for grape. It might note that farmers were also not 

satisfied with the prices offered by wine processing industry owners. This needs 

government‟s purposive intervention on grape production. Despite the free market 

farmers also should be supported in order to get benefits from grape production. 

 

Findings also brought out various constraints and challenges faced by the farmers, 

including, price fluctuation, inadequate capital, lack of strong bargaining power in 

setting grape prices, lack of alternative in markets for selling grapes, and terms in 
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selling grapes The suggested solution to overcome these constraints and challenges 

mentioned above involved was government intervention and establishment of grape 

marketing board. 

 

Findings also showed that grape farmers group and SACCOS had important role for 

finding of market for grape. Most of the farmers joined the farmers‟ group for the 

purpose of having solutions to various problems  facing them, such as search for new 

local and international markets, having strong power in price setting, and getting of 

financial assistances. Moreover various solutions and suggestions were provided for 

improvement of grapes production and market such as enabling farmers‟ group to 

establish small processing industries, provision of reliable storage facilities and 

establishments of grape market board. 

 

5.3 Conclusion 

The study explored lack of reliable market for grapes in Dodoma. Dodoma is well 

known in Tanzania for its uniqueness of producing grapes. Though it is sharing 

uniqunness as a cash crop in Tanzania much attention has not been given for grapes 

production. Most of the grape farmers are not getting what they are required in the 

comparison to other cash crops produced in Tanzania. Grape farmers in Dodoma face 

various challenges. The most common challenge for grape farmers in Dodoma is lack 

of reliable markets for grapes where-by it has been observed that buyers set prices 

themselves. Farmers were not satisfied with the prices offered with the grape buyers 

in the market especilly the wine prossesing industry.   

The study found out recognized groups of farmers which normally works and fights 

for their rights including pricing of grapes. An example of the group was SACCOS. 
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Thus it was noted that there are initiatives made by grape farmer groups to make co-

operation among grape farmers, have strong one voice to the increase bargaining 

power for grapes price setting. These groups play significant role in enhancing the 

market as they searches new local and international market as well. 

  

The study finally found out that farmers faced a lot of challenges in the grape market. 

The farmers cited the following challenges; low price of grapes, unreliable market, 

inadequate capital and price fluctuations. Other challenges include lack of strong 

bargaining power in setting grape price, lack of alternatives in selling grapes and 

selling grapes on credit. Further, it was concluded also that; farmers faced challenges 

on the transportation of grapes from farm to the market. 

 

5.4 Recommendations 

5.4.1 To the government 

Since the government has intention to empower low income generation people, this 

study calls for the government to support grape producers, especially small farmers 

who always face problems in capital, reliable market for selling the products. 

Trainings in relation to agro-economic entrepreneurship can be made to give them 

skills to farm in economic ways. Establishment of grape market board now is 

necessary that the board will work on hand to hand with grape farmers from the 

beginning of production as well as to the final stage of selling and negotiating of the 

price of grapes in the market. 
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5.4.2 Policy makers 

Policy makers should review existing policies related to small scale farmers on how 

to empower them. This could lead to formulation of valuable and beneficial projects 

to enhance small scale farmers especially on increasing production and access to 

reliable market. This could lead to ability to penetrate foreign markets for more 

earnings and benefits.  

 

5.4.3 Grape farmers 

Grape farmers are advised to join in farmers‟ groups and look for credits in order to 

expand their farms, improve the performance and production of grapes. This could 

give them the room to access foreign market which could give them beneficial prices 

to their produce. This is insisted for enhancing market for grapes production in order 

to fill that gap at low reliability of market for grapes produced by farmers. Farmers 

group can be a key factor in enhancing market for grapes production since formation 

of any farmers group normally having the intention to fulfill the needs of farmers. 

However, these groups must be registered and recognized so as to be able to access 

credits from financial institutions for expansion. 

 

Production of grapes should be targeted to market demand for example farmers 

should be encouraged to have engaged in contract growing in partnership with 

processing wine industry owners. By doing that, farmers will organize themselves 

into producer cooperative association in order to improve and increase their 

bargaining power of grapes price. 
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5.4.4 Other stakeholders 

Farmers need to be supported by development partners and other agencies in 

establishment of small wine processing industry, provision of loans, inputs, and 

extension services. More investors should be encouraged in grape production so that 

grape farmers could have more alternatives in selling grapes rather than depending 

on the wine processing industry only as the main buyer of grapes. 

 

 

5.5 Limitation of the study 

Some of the farmers were not ready to be interviewed during data collection period. 

The researcher interviewed the respondents who were willing to provide information; 

nevertheless some farmers were in need of money in order to provide some 

information to research. Moreover, data were collected when grape farmers were 

very busy working in their farms and they did not have much time to spend with this 

study.  

 

The last limitation was financial problem, research project; needed money in all 

processes for its accomplishments. The research faced this problem and the 

researcher used his own money for the accomplishment this study. 

 

5.6 Suggested areas for further study 

As the study was limited to specifically sampled wards, there is need to conduct 

further studies to be done in other areas in Dodoma where grapes are grown and 

grape farmers are present. There is a need to conduct both qualitative and empirical 

studies based on the grape production. Strengthening of farmers‟ organizations is 

also needed in providing extension services, agriculture inputs, and financial 
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assistances that will strength their production in free market economy. This will 

enable them to increase the quality of their product and fit in a competitive market. 

Further, other studies should done on the roles of the farmers group in enhancing 

grape market, because farmers group are having vital roles in finding  solution and 

problems which associating with farmers, nevertheless is the place whereby farmers 

are sharing the common experience. 
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APPENDICES 

APPENDIX 1: QUESTIONNAIRE FOR SMALL SCALE GRAPES FARMERS 

  

Dear Participants,  

I am Richard Simon, a student of Master of Arts in Development Studies (M.A.DS), 

University of Dodoma. I am undertaking my research on „Causes and Consequences 

of Closed and imperfect Market for grapes in Dodoma‟ as a requirement to complete 

the Masters Degree.  I request you to kindly participate in this study and provide 

your precious opinions and suggestions. The information to be provided by you will 

be used for academic purpose only and will be kept confidential.  

 

SECTION A: General Information of the respondents 

1. Village......………………..  

2. Ward ………………...………  

3. District……………………..   

4. Name 

5. Age…………….  

6. Sex………...   

 

SECTION B:  Existing market of grapes 

 

1. Which economic activities are you doing? 

(A) ANIMAL KEEPING                          

(B) AGRICULTURE 

(C) TRADING 

(D) OTHERS (PLEASE SPECIFY) 

 

2. Which crops are you cultivating? 
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3. How many hectares of crops are you cultivating per year? 

                                                                    

4. How many of these hectares are used for grapes cultivation? 

 

5. Since when are you cultivating grapes? 

 

6. What are varieties of grapes you are cultivating? 

(A)MAKUTUPORA 

(B)CHENIN VARIETY 

(C)BLACK ROSE 

(D)REGINA VARIETY 

 

7. The grapes you growing are used for 

 

(A) TABLE PURPOSE                       

(B) FOR INDUSTRIAL PROCESSING  

(C) DO NOT KNOW 

 

8. Where do you sell your grapes?  

(A) IN THE LOCAL MARKET 

(B) IN THE FARM GATE  

(C) DODOMA MARKET 

(D) TO PROCESSING INDUSTRIES 

(E) OTHERS (PLEASE SPECIFY) 

 

9. Who are the main buyers of your grapes?  

(A) ORDINARY PEOPLE 

(B) PROCESSING INDUSTRIES                                 

(C) TRADERS 
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(D) OTHERS (PLEASE SPECIFY) 

10. Who sets the price of grapes in the market? 

   (A) FARMERS 

   (B) TRADERS                                 

   (C) COMMISSION AGENTS (DALALI) 

   (D) PROCESSING INDUSTRIES  

 

11. Who provide better price for grapes? 

(A)TRADERS 

(B)PROCESSING INDUSTRIES 

(C)ORDINARY PEOPLE 

 

12. In which terms are you selling grapes?  

(A) ON CASH 

(B) ON CREDIT 

(C) OTHERS (PLEASE SPECIFY) 

13. IF ON CREDIT how much time it takes to get money, please specify 

 

14. Can the existing market absorb all the grapes produced in and around Dodoma? 

(A) YES                                                       

(B) NO 

 

15. If NO is the answer to the above question, how are the remaining grapes sold? 
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16. Is the quality of the grape produced by you matching with the requirements of the 

market? 

(A) YES 

(B) NO                                               

 

17. To what extent are you satisfied with prices offered by grape buyers in the 

market? 

(A) HIGHLY SATISFIED 

(B) SATISFIED                                                  

(C) NEUTRAL 

(D) DISSATISFIED 

(E) HIGHLY DISSATISFIED 

 

18. Do you think grapes‟ processing (wine) industry offers better prices for grapes? 

(A) YES 

          (B)NO                                                                                             

  

19.  If NO is the answer, please elaborate why?        

 

20. Do you get any government support on production of grape? Please elaborate. 

 

21. Do you get any government support on market of grapes? Please elaborate 
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SECTION C: Initiatives of farmers group in market availability for grapes 

1. Is there any grape farmers‟ group or SACCOS in your locality? 

(A) YES       

(B) NO 

2. Are you a member of grapes farmers‟ organization or SACCOS group? 

(A) YES       

(B) NO 

 

3. What are the reasons to join the group of grapes farmers? Please mention them 

4. Did you obtain any benefit since joining the grapes farmers‟ group? 

(a) YES 

(b) NO 

5. If YES is the answer to the above question, please mention them. 

6. Are you participating in grapes farmers‟ group activities? 

(A) YES                                                            

 (B) NO 

 

7. If YES please list below activities you perform in the grapes farmers‟ group 

8. Does the grapes farmers group perform any role in enhancing availability of grape 

market? 

(A) YES                                                                

(B) NO 
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9.  If YES is the answer to the above question, please elaborate 

 

10. What are the roles performed by grapes farmers group /SACCOS towards 

improving and enhancing grapes production? 

 

11. Are you satisfied with roles performed by grapes farmers group /SACCOS 

towards improving and enhancing grapes production? 

(A) YES                                                            

(B) NO 

                                           

12. What other roles should be performed by the farmer‟s group/SACCOS in 

enhancing and improvement of production of grapes? 

 

13. Does the farmer groups‟ organization / SACCOS help you in finding reliable 

market for grapes? 

(A) YES 

(B) NO                                                            

14. What other roles should be performed by the farmer‟s group/SACCOS in 

enhancing and improvement of market for grapes? 

 

SECTION E: Challenges of market for grapes 

1. What is the distance from farming area to the market area? 

2. Is it convenient to reach this market? 

(A) YES                                             

(B) NO    
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3. Which means of transport do you use for transportation of grapes to the market? 

(A) BUS 

(B) LORRY 

(C) OXEN CART 

(D) LABOUR (OWN) 

(E) ANY OTHER (PLEASE SPECIFY) 

 

4. Does the cost of transportation for grapes affect you? 

(A) YES                                           

(B) NO 

5. If the answer to above question is YES list the effects you are facing. 

6. Do you face any challenges in the marketing of grapes? 

(A) YES                                               

(B) NO                                                                       

7. If YES is the answer to the above question, please mention them 

8. How many times those challenges occurred? 

           (A) ONCE                                                        

(B) TWICE                                               

(C) THRICE 

(D) MANY TIMES 

9. Do those problems still affect you? 

(A) YES                                 

(B) NO 
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10. What do you think are possible solutions for those challenges? 

 11. Do you wish make any suggestion related to improving the markets for Dodoma 

grapes? 

                         

THANK YOU FOR YOU TIME AND COOPERATION 
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APPENDEX 2: INTERVIEW GUIDE FOR FARMERS GROUPS AND 

SACCO’S LEADERS 

Dear Participants, 

I am Richard Simon, a student of Master of Arts in Development Studies (M.A.DS), 

University of Dodoma. I am undertaking my research on „Causes and Consequences 

of Closed and Imperfect Market for grape farmers in Dodoma‟ as a requirement to 

complete the Masters Degree.  I request you to kindly participate in this study and 

provide your precious opinions and suggestions. The information to be provided by 

you will be used for academic purpose only and will be kept confidential.  

 

A: General Information 

1. Village......………………..  

2. Ward ………………...………  

3. District……….………........ 

4. Name  

5. Age............  

6. Sex.............  

 

Questions 

1. Do you have grapes farmers‟ groups in you area? 

2. What are the reasons which made you to join the group? 

3. What are the roles performed by your group in enhancing reliable market of 

grapes? 

4. Which duties are performed by farmers group having direct relation with 

enhancing availability of reliable market for grapes? 
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5. Which criteria   used in setting grape prices? 

6. Do you think government support is needed in grape production? 

7. What do you think government should do in improving market of grapes? 

 

THANK YOU FOR YOU TIME AND COOPERATION 
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APPENDEX 3: INTERVIEW GUIDE FOR INDUSTRY MANAGERS, 

MUNICIPAL AGRICULTURE OFFICE, DALALIS, AND WHOLE GRAPE 

SELLERS VTCR OFFICERS AND BANK MANAGER 

I am Richard Simon, a student of Master of Arts in Development Studies (M.A.DS), 

University of Dodoma. I am undertaking my research on „Causes and Consequences 

of Imperfect Market for grape in Dodoma‟ as a requirement to complete the Masters 

Degree.  I request you to kindly participate in this study and provide your precious 

opinions and suggestions. The information to be provided by you will be used for 

academic purpose only and will be kept confidential.  

 

A: General Information 

1. Ward ………………...………  

2. District……….………........ 

3. Age............  

4. Sex.............  

Questions  

1. Do you think the existing grape market offer suitable price for grapes 

produced in Dodoma? 

 

2. What criteria do you think are used for fixing price of grapes produced by 

farmers the in the market? 

                                                                         

      3. What challenges farmers are getting in the market? 

 

4.  What do you think are possible solution of those problems? 



 

 

103 

   5. Do you think that grape farmers are satisfied with prices offered by wine       

        processing?    

      6. What could be done for improving grape production?  Please mention 

 

      7. What could be done for improving grape market? Please mention 

      8. Do you think grape farmers need government support on production? Please   

          elaborate 

9. Do you think grape farmers need government support on market? Please   

    elaborate 

 

THANK YOU FOR YOU TIME AND COOPERATION 

 

 

 


