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ABSTRACT 

This study was conducted in Zanzibar and focused on the Commission for Tourism 

(ZCT). The objective of the study was to examine the contribution of ZCT to the 

development of tourism in Zanzibar.  Primary and secondary data were collected using 

quantitative and qualitative methodology. Specific objectives included providing an 

overview of the state of tourism in Zanzibar, and to examine the role of The Zanzibar 

Commission for Tourism in the development of the tourist sector in Zanzibar.  Finally the 

study sought to explore the impact of existing strategies and policies being employed by 

the Zanzibar Commission of Tourism in the development of the tourist sector in Zanzibar.  

SPSS and Microsoft excel were used in data analysis and presentation. A total number of 

65 respondents were involved in the study. The methods used in data collection were 

interview, questionnaires and a documentary review. The findings of the study revealed 

that the development of tourism in Zanzibar was still at an early stage unlike the  

surrounding islands in the Indian Ocean. The study revealed that the Zanzibar 

Commission of Tourism faced many challenges in the development of tourism such as 

lack of human resources and lack of fund to deal with the marketing of the island to 

tourists and lack of physical resources. Field results further indicated that despite these 

challenges the ZCT has played an important role in the development of tourism and 

raising the income of the people and also in providing education and skills to the locals  

The study recommends that the ZCT should involve the local people in the tourism 

industry not in the low positions. Also in the high ranking positions also the Government 

should put more effort into the implementation of tourism polices and regulations so as to 

be able to compete with the other tourist destinations around the Indian Ocean.  

 



vii 

TABLE OF CONTENTS 

CERTIFICATION ................................................................................................................. i 

DECLARATION  AND COPYRIGHT................................................................................ii 

ACKNOWLEDGEMENT ...................................................................................................iii 

DEDICATION ...................................................................................................................... v 

ABSTRACT......................................................................................................................... vi 

TABLE OF CONTENTS....................................................................................................vii 

LIST OF TABLES ..............................................................................................................xii 

LIST OF FIGURES ...........................................................................................................xiii 

LIST OF PLATES ............................................................................................................. xiv 

LIST OF ABBREVIATIONS AND ACRONYMS ........................................................... xv 

 

CHAPTER ONE ................................................................................................................... 1 

INTRODUCTION AND BACKGROUND TO THE STUDY ............................................ 1 

1.1 General Introduction ....................................................................................................... 1 

1.2 Background of the Problem ............................................................................................ 1 

1.3. Statement of the Problem ............................................................................................... 3 

1.4 Objectives of the Study ................................................................................................... 4 

1.4 .1 General Objective ....................................................................................................... 4 

1.4 .2 Specific Objectives ..................................................................................................... 4 

1.5. Research Questions ........................................................................................................ 4 

1.6. Significance of the Study ............................................................................................... 5 

1.7 Scope of the Study .......................................................................................................... 5 

1.8 Chapter Scheme .............................................................................................................. 5 

 

CHAPTER TWO .................................................................................................................. 7 

LITERATURE REVIEW ..................................................................................................... 7 

2.1. Introduction .................................................................................................................... 7 

2.2. Definition of Key Terms ................................................................................................ 7 

2.2.1 Tourism ........................................................................................................................ 7 

2.2.3 Forms of Tourism ........................................................................................................ 8 

2.2.3.1 Alternative Tourism .................................................................................................. 9 

2.2.3.2 Sustainable Tourism.................................................................................................. 9 



viii 

2.2.3.3 Community Based Tourism .................................................................................... 10 

2.2.3.4 Responsible Tourism .............................................................................................. 10 

2.2.3.5 Pro-Poor Tourism.................................................................................................... 11 

2.2.3.6 Village Tourism ...................................................................................................... 11 

2.2.3.7 Cultural Tourism ..................................................................................................... 11 

2.2.4 The Zanzibar Commission for Tourism..................................................................... 12 

2.3 Tourist attractions in Zanzibar ...................................................................................... 12 

2.3.1 Stone Town ................................................................................................................ 13 

2.3.2 Coastal tourism .......................................................................................................... 13 

2.3.3 Spice Tour .................................................................................................................. 13 

2.3.4 Jozani forest & Kidike Root Site ............................................................................... 14 

2.4 Importance of Tourism to Developing Countries: An Overview ................................. 14 

2.5 A Global overview of Tourism and Development........................................................ 16 

2.5.1 Tourism in Africa....................................................................................................... 17 

2.5.2 Tourism in East Africa ............................................................................................... 18 

2.5.3 Tourism in Tanzania .................................................................................................. 19 

2.5.4. Tourism in Zanzibar.................................................................................................. 19 

2.5.4.1 Importance of Tourism to the development of Zanzibar ........................................ 21 

2.6 Negative Impact of Tourism ......................................................................................... 22 

2.7 Theoretical Framework of the Study ............................................................................ 23 

2.8 Empirical Literature Review ......................................................................................... 25 

2.8.1 Zanzibar: A Historical Overview ............................................................................... 25 

2.8.3 Work done by the Zanzibar Commission for Tourism .............................................. 26 

2.8.4 Challenges Faced by the Commission in Developing Tourism in Zanzibar  ............. 28 

2.9 Studies on the Development of Tourism ...................................................................... 29 

2.10 Conceptual Framework of the Study .......................................................................... 32 

2.10.1 Independent Variables.............................................................................................. 32 

2.10.2 Intermediate Variables ............................................................................................. 32 

2.10.3 Dependant Variables ................................................................................................ 33 

2.11 Gaps in the research .................................................................................................... 34 

2.11 Chapter Summary ....................................................................................................... 35 

 

 

 



ix 

CHAPTER THREE ............................................................................................................ 36 

RESEARCH METHODOLOGY........................................................................................ 36 

3.1. Introduction .................................................................................................................. 36 

3.2. Research Design........................................................................................................... 36 

3.3. Profile of the Study Area ............................................................................................. 37 

3.3.1. Study Area................................................................................................................. 37 

3.3.2 Geographical location of the study area..................................................................... 37 

3.3.2 Demographical Patterns ............................................................................................. 39 

3.4 Sampling and Sampling Techniques............................................................................. 41 

3.4.1 Sampling Design ........................................................................................................ 41 

3.4.2 Population of the Study.............................................................................................. 42 

3.4.3 Sampling Unit ............................................................................................................ 42 

3.4.3 Sample Size................................................................................................................ 42 

3.4.5 Sampling frame .......................................................................................................... 43 

3.4.6 Sampling .................................................................................................................... 43 

3.4.7 Sampling techniques .................................................................................................. 44 

3.4.7.1 Stratified Random Sampling ................................................................................... 44 

3.4.7.2 Purposive Sampling ................................................................................................ 44 

3.5 Data Collection Method and Instruments ..................................................................... 45 

3.5.1 Survey ........................................................................................................................ 46 

3.5.2 Questionnaires............................................................................................................ 47 

3.5.3 Interview and Interview Guide .................................................................................. 48 

3.5.4 Documentary Review................................................................................................. 49 

3.6 Data collection Processing, Analysis and Presentation ................................................ 50 

3.6.1 Data Processing.......................................................................................................... 50 

3.6.2 Data Analysis ............................................................................................................. 50 

3.6.3 Data Presentation ....................................................................................................... 50 

3.7 Validity and Reliability of the Instrument .................................................................... 50 

3.7.1 Validity....................................................................................................................... 50 

3.7.1. Iteration ..................................................................................................................... 51 

3.7.1.2 Pretesting of Questionnaire (Pilot study) ................................................................ 51 

3.7.2 Reliability................................................................................................................... 52 

3.8 Ethical Consideration .................................................................................................... 52 

3.8.1 Voluntary Participation .............................................................................................. 52 



x 

3.9 Limitation of the Study ................................................................................................. 53 

3.9.1 Time Constraints ........................................................................................................ 53 

3.9.2 Fear and Inadequate Transparency to Share Information on Financial Issues  .......... 53 

3.9.3 Financial Constraints ................................................................................................. 53 

3.9.4 Over Expectation for Payments ................................................................................. 53 

3.10 Chapter Summary ....................................................................................................... 53 

 

CHAPTER FOUR............................................................................................................... 55 

DATA FINDINGS, ANALYSIS AND DISCUSSION ...................................................... 55 

4.1. Introduction .................................................................................................................. 55 

4.2. General Characteristics of the Respondents ................................................................ 55 

4.2.1. Age Group of the Respondents in the Area of Study................................................ 55 

4.2.2. Sex of the Respondents ............................................................................................. 56 

4.2.3. Educational Level of the Respondents...................................................................... 56 

4.3 Tourism in Zanzibar...................................................................................................... 57 

4.3.1 Understanding the Importance of Tourism in Zanzibar............................................. 58 

4.3.2 Benefits of Tourism to the People of Zanzibar .......................................................... 59 

4.3.3 The Impacts of Tourism ............................................................................................. 59 

4.4 Tourism and Economic Development in Zanzibar ....................................................... 61 

4.5 The Zanzibar Commission of Tourism ......................................................................... 62 

4.5.1 Recognition of the Zanzibar Commission of Tourism .............................................. 63 

4.5.2 Effectiveness of the Commission to the Development of Tourism ........................... 63 

4.5.2 Various Activities of the Commission ....................................................................... 64 

4.5.3 Effective Measures Taken by the Commission to Develop Tourism ........................ 65 

4.5.3.1 Protection of Natural Attractions ............................................................................ 66 

4.5.3.2 Controlling of Marine Based Attractions................................................................ 67 

4.5.3.3 Preservation of Cultural based Tourism Activities  ................................................. 68 

4.5.3.4 Growth of Accommodation and Restaurants .......................................................... 69 

4.5.5 Promoting Experimental Travel Interest.................................................................... 70 

4.5.3.6 Establishment of Law Enforcement System ........................................................... 71 

4.6 The commission in collaboration with other organizations and institutions  ................ 71 

4.9. Local Participation in the Development of Tourism.................................................... 72 

 

 



xi 

CHAPTER FIVE ................................................................................................................ 77 

CONCLUSION AND RECOMMENDATIONS ............................................................... 77 

5.1 Introduction ................................................................................................................... 77 

5.2. Conclusion ................................................................................................................... 77 

5.3 Recommendations ......................................................................................................... 78 

5.4. Areas for Further Study ............................................................................................... 81 

 

REFERENCES ................................................................................................................... 83 

APPENDICES .................................................................................................................... 87 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



xii 

LIST OF TABLES 

Table 3.1 Sample size to data collection methods and tools.............................................. 46 

Table 4.1 Age of the respondents....................................................................................... 56 

Table 4.2 Sex of the respondents ....................................................................................... 56 

Table 4.3: Education Level of Respondents ...................................................................... 57 

Table 4.4 Understanding the importance of Tourism ........................................................ 58 

Table 4.5 benefits of Tourism to the people of Zanzibar................................................... 59 

Table 4.6 Impact of tourism ............................................................................................... 59 

Table 4.7 Recognition of the Commission for Tourism Zanzibar ..................................... 63 

Table 4.8 Effectiveness of the Commission to the Development of Tourism ................... 64 

Table 4.9 Commission in Collaboration With Other Organizations and Institutions  ........ 71 

Table 4.10: Organizations Need to Work together as a Partnership in the Study Areas  ... 72 

Table 4.11: Employment Opportunities for Local Residents in Zanzibar  ......................... 73 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



xiii 

LIST OF FIGURES 

Figure 2.1: Conceptual Framework for the study .............................................................. 34 

Figure 3.1 Geographical location of the study area ........................................................... 39 

Figure 4.1 negative impact of tourism in Zanzibar ............................................................ 60 

Figure 4.2 Positive impact of tourism ................................................................................ 61 

Figure 4.3: Various Activities of the Commission ............................................................ 64 

Figure 4.4 Effective Measures Taken by the Commission to Develop Tourism ............... 66 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



xiv 

 LIST OF PLATES 

Plate 4.1: Protecting and Controlling of Marine Attractions for Tourism ......................... 68 

Plate 4.2: Growth of Accommodation and Restaurants for Tourism................................. 70 

Plate 4.3: Women Masseurs and Henna Painters at Work................................................. 75 

  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



xv 

LIST OF ABBREVIATIONS AND ACRONYMS 

EAC   East African Community 

EATWCA  East Africa Tourism Wildlife Coordination 

GDP    Gross Domestic Product 

ICAO    International Convection for Aviation Organization 

MHTTC  Maruhubi  Hotel and Tourism Training Center 

ODI   Overseas Development Institute 

UNEP   United Nations Environmental Programme 

UNESCO   United Nations Economic Scientific Cultural Organization 

UNWTO   United Nations Wildlife Tourism Organization 

URT    United Republic of Tanzania 

WB   World Bank 

WCED   World Convention on Environment and Development 

WTO    World Tourism Organization 

WTTC   World Travel and Tourism Council 

ZCT    Zanzibar Commission for Tourism 

ZIPA    Zanzibar Investment Partners Association 

 

 

 

 

 

 

 



1 

CHAPTER ONE 

INTRODUCTION AND BACKGROUND TO THE STUDY 

1.1 General Introduction 

Tourism has become a major contributor to Zanzibar‘s economy and this study sought to 

examine how the Zanzibar Commission for Tourism can further contribute to the 

development of tourism in Zanzibar.  

This chapter provides an introduction and background to the study and  gives the  general 

information on challenges facing Zanzibar government to the development of tourism 

focusing on the commission for tourism in Zanzibar. This is then followed by the problem 

statement, general and specific objectives, research questions, significances of the study 

and finally the chapter summary. 

1.2 Background of the Problem 

Alongside the policy of trade liberalization, in the late 80‘s Zanzibar sought to utilize its 

historical advantage by attracting visitors to the spice island. For the benefit of our readers, 

Zanzibar was mostly closed to visitors during the period, after the Revolution of 1964 

until a few years ago. It was equally difficult for a person from Zanzibar to travel abroad 

due to the strict passport procurement procedures instituted by the Tanzanian government 

and a security cordon that was meant to protect the country from counter revolutionary 

elements (Tourism Development Foundations, 1997). However, Mzighani (2005) points 

out that, during that dark period of Zanzibar's history, other countries in East Africa 

notably Kenya and the island states found in the Indian Ocean advertised their tourism 

industry to the Western world bringing in to them thousands of tourists annually. For 

example, Mombasa, which shares a similar history as that of Zanzibar became a popular 

tourist destination and completely masked the potential of the latter.  
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Doulson, (2001) argues that, Zanzibar's tourism potential emanates mainly from its rich 

history, the stone town, and the crystalline sandy beaches that fill its seashores. There are 

some who contend that these features are not unique to Zanzibar and that our neighbors 

perhaps have an advantage due to their proximity of having a rich wild life. Yet others 

mention the clove industry and marine resources as being features that keep Zanzibar at 

par with the potential existing elsewhere in the region. In any case, Zanzibar seems to 

have found its niche in the tourism industry and at present close to 100 000 tourists‘ visits 

the archipelago annually. This is largely a result of its decision to open up to foreign 

investors who have built hotels and resorts all around Zanzibar. (Doulson, ,2001).  

Zanzibar is seen as an idea destination for any tourism due to its historical background and 

location of the island and because of this potential the Tanzania government established 

the Zanzibar Commission for tourism in Zanzibar which has the main purpose of 

developing the tourist sector within the island which lacked the necessary facilities and 

expertise to compete with the tourist attractions around the Indian ocean as we ll as to curb 

the negative effects of the industry to the people of the spice island(Overberg, 2003). 

Since its establishment the Commission has achieved an increase in foreign revenue 

brought by the tourists and also it has managed to advertise Zanzibar as a tourist attractive 

competing with other islands in the Indian Ocean more over the commission has educated 

locals who have then been employed in the tourism sector as tour guides. It also faces a 

number of challenges including lack of funds to develop the tourism sector, Zanzibar‘s 

political instability has also created a problem for  Commission in recent times and also 

the cultural difference between the tourist and the local people of Zanzibar is also a 

problem for the commission. 

This study therefore attempts to provide an in-depth understanding of  the contribution of 

tourism in Zanzibar using the Zanzibar Commission for Tourism as a case study.  
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1.3. Statement of the Problem 

 Zanzibar tourism, began in the late 1980‘s, and is therefore still a new industry, struggling 

to improve standards, with 87,511 tourists which is an increase of 43 percent, the sector 

contributed in US$ 4,471,000 foreign earnings in 2002 ((BoT, 2000).   

Tourism is expected to grow to new heights in the 21st century as it becomes more 

accessible to a larger cross section of the global population. This will result in 

commensurate economic opportunities for developed and emerging destinations around 

the world. It will also create major challenges, not only in attracting and serving increased 

tourism demand, but also in mitigating the numerous potential negative externalities that 

will emerge as a result of tourism‘s rapid growth. Successful destinations will strike a 

balance in developing their tourism industries by engaging tourism stakeholders, 

monitoring international trends, ensuring that the benefits of tourism outweigh any 

potential negative impacts and pledging a more equitable distribution of tourism revenue. 

Although it is not possible to envisage all issues affecting tourism, it is essential to 

recognize important trends that already have and will have considerable influence on 

tourism demand. (UNEP, 2011). 

Because of the above mentioned reasons a need arose to develop the tourism sector in 

Zanzibar through the Zanzibar Commission for Tourism (ZCT) which was established in 

1992 as a public institution.  Later in 1996, it got legal support when the Tourism 

Promotion Act. No.9 was enacted. Under the Act the responsibility of the ZCT is 

explicitly shown as the promotion of Zanzibar as a tourist destination (ZCT, 2007).  

The aim of this study was therefore to examine the contribution of ZCT to the 

development of the tourism industry in Zanzibar so as to determine its contribution to the 

development of tourism in Zanzibar the spice island.  
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1.4 Objectives of the Study 

The objectives of the study are divided into two categories. These are the general objective 

and the specific objectives in which the study was focused  

1.4 .1 General Objective 

The general objective of this study the role of the Commission for Tourism in Zanzibar in 

the development of Tourism in Zanzibar.  

1.4 .2 Specific Objectives 

(i) To provide an overview of the state of tourism in Zanzibar so as to assess the 

development of tourism in Zanzibar 

(ii) To explore the impact of existing strategies and policies being employed by the 

Zanzibar Commission of Tourism to the development of the tourism sector in 

Zanzibar. 

(iii)To examine challenges in the development of tourism in Zanzibar.  

1.5. Research Questions 

This study primarily was guided by the following research questions: 

(i) What is the contribution of the Zanzibar Commission of Tourism to the development 

of the tourism sector in Zanzibar? 

(ii) What is the role played by the Commission in developing tourism in Zanzibar.  

(iii) To what extent has the tourism sector developed in Zanzibar?  

(iv) What is the impact of the existing strategies and policies being employed by the 

Zanzibar commission of tourism in the development of the tourism sector in 

Zanzibar? 

(v) What should be done to improve the tourism sector in Zanzibar?  
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 1.6. Significance of the Study 

The study is expected to be of vital importance to the Commission for tourism in 

Zanzibar, and other stake holders by providing a critical assessment of the contribution in 

Zanzibar Tourism Commission on the development of tourism in Zanzibar  

The study would further enable the legislature to get a clear understanding of whether the 

current policies and strategies are effective in improving the development of tourism in 

Zanzibar as to ensure effective utilization of the tourism sector as an income generating 

sector to the economy of Zanzibar and the people in general.  

The findings of the study are expected to enrich the existing literature on the tourism 

sector in Zanzibar and Tanzania as a whole. It would also assist in contributing 

theoretically in explaining the development of tourism sectoranzibar. 

1.7 Scope of the Study 

The study was conducted in Zanzibar at the Zanzibar Commission for Tourism located in 

Zanzibar. 

1.8 Chapter Scheme 

This dissertation contains five chapters. The chapter presented contained  the background 

statement of the problem, research problem, research objectives and appropriate research 

questions. The significance of the study and scope of the study were also outlined in this 

chapter. 

Chapter Two focuses on the theoretical and empirica l review of the relevant literature on 

the tourism sector in different parts of the world and Zanzibar in particular. The chapter 

will also identify the knowledge gap and the development of the conceptual framework 

from the literature review. 
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Chapter Three is devoted to a description of research methodologies used for conducting 

the study. It shows the research design, research settings, sample design and sampling 

procedure, type and source of data. Description of how data was collected, analyzed and 

presented was preceded by consideration of issues of validity reliability and ethics in this 

research. 

Chapter Four concentrates on the data presentation, analysis and discussion. It starts with 

description of the demographic characteristics of the study. Then it proceeds to present 

and discuss the findings that answered the research questions. The data presented shows 

what the respondents had to say about the research problem.  

Chapter Five presents a summary, conclusion and recommendations of the study. It is the 

concluding part of the dissertation where a summary of what has been observed in the 

field is presented. Based on the findings the chapter proposed recommendations and also 

indicated areas for further study.  
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CHAPTER TWO 

LITERATURE REVIEW 

2.1. Introduction  

This chapter provides the literature review related to the development of tourism in 

Zanzibar in order to understand and highlight the concept and theories related to the study. 

The literature focuses on studies on tourism in Zanzibar and the world as a whole, this is 

expected to highlight the importance of the Commission for tourism in Zanzibar in the 

development of tourism. 

2.2. Definition of Key Terms  

2.2.1 Tourism 

The term tourism has no single interpretation. Smith, (1988) argues that, it has pluralistic 

meaning. Thus, there is no standard meaning of the term tourism whereby researchers can 

have a point or reference. Various definitions have been stipulated by different sc holars 

including the following; Mathieson & Wall (1982) provided a good working definition 

of tourism as "the temporary movement of people to destinations outside their normal 

places of work and residence, the activities undertaken during their stay in those 

destinations, and the facilities created to cater to their needs."(Mathieson and wall,1982). 

According to Macintosh & Goeldner (1986) tourism is "the sum of the phenomena and 

relationships arising from the interaction of tourists, business suppliers, host governments 

and host communities in the process of attracting and hosting these tourists and other 

visitors. (Macintosh & Goeldner, 1986).  

The World Tourism Organization (WTO), of which Zanzibar has been a member since 

1979 recommends the following concept: ―Tourism comprises of the activities of persons 
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traveling to and staying in places outside of their usual environment for not more than one 

consecutive year for leisure, business and other purposes‖ (WTO, 2002). 

The above mentioned definition however, fails to take the human factor and its related 

social and cultural aspects - which are an inevitable part of the confrontation between 

indigenous and foreign peoples into consideration. A disregard for the impacts on nature 

and man at tourist destinations farther weakens the author's acceptance of this definition. 

As an alternative, Freyer‘s definition of tourism should be considered:  

“Tourism comprises the spatial or regional agglomeration of strangers, who at any given 

time practice a transitory residence in a certain locality, which results in an overall 

Reciprocal action between the strangers on the one hand and the indigenous population, 

the location, and the landscape on the other ( Freyer, 1993). 

However, the author regards all encompassing for a geographic study due to its 

consideration of nature, man, culture and the interaction of these components with one 

another in a given spatial context. The purpose of travel determines the type of tourism 

conducted by the visitor at his/her destination. Such terms as Cultural Tourism, 

Ecotourism, Wildlife Safari, Pilgrimage, Spa Holiday and Adventure Tourism are 

common. Additionally, ―Reality Tourism‖ is on the increase, in which enthusiasts venture 

on close encounters with Third World countries in particular. Popular destinations for such 

travels include Cuba, Northern Ireland and South Africa, although not all tours are 

necessarily of political intent. Reality-tour sponsors boast of building‖ new grass-roots 

internationalism‖ (Times, 09/2002).  

2.2.3 Forms of Tourism 

Tourism can be defined as the travel for recreational leisure, or business purposes, usually 

of a limited duration. Tourism is commonly associated with trans-national travel, but may 
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also refer to other locations within the country. This means that tourism can take a feature 

of international or domestic dimensions. Therefore according to UNWTO (2013), tourism 

can be found in many forms as follows.  

2.2.3.1 Alternative Tourism 

Alternative tourism can be defined as ‗forms of tourism that set out to be consiste nt with 

natural, social and community values and which allow both hosts and guests to enjoy 

positive and worthwhile interaction and shared experiences‘. (Wearing and Neil, 1999). 

Kunwar (1997) observes that alternative tourists try to avoid the beaten track and visit 

places where nobody has been before. Such a tourist seeks to forget civilization for a while 

and enjoys contact with the local people. S/he may enjoy even without modern tourist 

infrastructure and travel alone or in small groups. An alternative  tourist is anticipated to be 

well educated and possess above average income and tend to remain in the country for 

more days than a traditional tourist.  

2.2.3.2 Sustainable Tourism 

Although tourism has the potential to become an agent of development and change, due to 

the way it uses resources, it should not be considered an environmentally harmless 

industry as such. Therefore, only with careful planning it has the potential to operate and 

contribute in a sustainable manner (Woodley, 1993).  

According to the WTO "sustainable tourism development meets the needs of present 

generation tourists and host regions while protecting and enhancing opportunities for the 

future.‖ It is expected to lead to management of all resources in such a way that economic, 

social and aesthetic needs are fulfilled while maintaining cultural integrity, essential 

ecological processes, biological diversity, and life support systems (WTO, 2002). The 
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WTO paper further explains the need for achieving several objectives for ensuring 

sustainable tourism. 

2.2.3.3 Community Based Tourism 

More recently, community based tourism has been recognized as another form of tourism. 

"Community based tourism occurs when decisions about tourism activity and 

development are driven by the host community. It usually involves some form of cultural 

exchange where tourists meet with local communities and witness aspects of their 

lifestyle. Many such remote ethnic communities may be vulnerable to outside influences 

and decisions about the way tourists are hosted must be owned by the community for 

successful and sustainable tourism" (SNV, 2003). 

Community based tourism can generate a sense of pride in the local population and make 

funds available for maintaining or upgrading cultural assets e.g. archeological ruins,  

historic sites, traditional crafts production (World Bank, 2000 cited in UNEP, 2001).  

2.2.3.4 Responsible Tourism 

Responsible tourism refers to the type of tourism where tourism organizations take care of 

tourist destinations while providing visitor satisfaction. As a result, the resources and 

attractions—both natural and cultural—are not spoiled for local people or future visitors. 

Further, it denotes care for the environment and cultural resources, and opportunity for 

locals in terms of employment or other kinds of involvement, sufficient information 

regarding local resources for visitors, and implementation of the policy of Corporate 

Social Responsibility (Gyawali, 2003). 
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2.2.3.5 Pro-Poor Tourism 

Pro-poor tourism is another form of tourism where the benefits to the poor are greater than 

the costs that tourism entails to them. This approach emphasizes the need to extend 

tourism opportunities for people living on less than US$ 1 per day. This category of 

people should be involved in tourism for realizing poverty reduction through tourism. By 

definition, it is obvious that not all community based tourism is pro-poor tourism 

(Goodwin, 2000). Pro-poor tourism strategies emphasize on unlocking opportunities for 

the poor within tourism, rather than expanding the overall size of the tourism business 

(WTO, 2002). 

2.2.3.6 Village Tourism 

Village tourism denotes tourists visiting villages and staying in or near the villages. 

Successful cases have shown that the village should have special features to attract 

visitors. This is also associated with tourist behavior in that they stay in a village and 

explore the surroundings (McIntyre, 1993). The special feature of this kind of tourism is 

that the visitors become part of the village for the period of their stay. Such visitors 

normally do not expect the kind of accommodation and food that they are accustomed to. 

In other words, they rely on locally available accommodation and food. 

2.2.3.7 Cultural Tourism 

The earliest accounts of cultural tourism can be traced back to ancient history. One such 

visitor was Huen Tsang from China who visited Nepal and India in the 5th Century AD. 

One of the important things he did during his visit was to describe the cultural sites in 

Kathmandu Valley. However, cultural tourism as we know it today was conceptualized by 

UNESCO during the 1970s. Cultural tourism is regarded as a ―force for cultural 

preservation‖. It is also defined as ―the absorption by tourists of  features resembling the 
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vanishing lifestyles of past societies observed  through such phenomena as house styles, 

crafts, farming equipment, dress, utensils and other instruments and equipment that 

reflects the lifestyle of any particular community during a particular time‖ ( Kunwar, 

1997).  He further identified handicrafts, language, traditions, art and music, paintings and 

sculpture, history, work and technology, architecture, religion, educational system, dress 

and leisure activities as elements of cultural tourism. 

2.2.4 The Zanzibar Commission for Tourism 

The Commission for Tourism Zanzibar was established in 1992 as a public institution and 

authorized to keep track of the development of Zanzibar‘s tourism industry. Under the 

Tourism Promotion Act No. 9, which was enacted in 1996, the responsibilities of the 

Commission for Tourism have explicitly been the general promotion of Zanzibar as a 

tourist destination world-wide, and to deal with the following issues in particular: which 

include Licensing of all tourist undertakings, Product development, grading and 

classification, Monitoring and supervising the industry, Public education program 

,Assisting potential investors, Keeping records and data on tourism, Training of 

manpower, Production and distribution of promotion materials. 

The Commission of Tourism of Zanzibar (CTZ) is encompassed under the Ministry of 

Information, Culture, Tourism and Youth, and works closely with Zanzibar as a tourist 

destination, and in 1992 the Zanzibar investment promotion agency (ZIPA) in leading the 

investment process for hotels, transportation, marine sports and gastronomy. 

2.3 Tourist attractions in Zanzibar 

There are various natural assets in Zanzibar that influence indigenous and foreigners to go 

to a place and enjoy or do a particular thing on their tour. Those assets are found in 

Zanzibar. URT (2006) identifies the following attractions.  
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2.3.1 Stone Town 

Zanzibar's capital is the historical Stone Town, home to much of Zanzibar's tourism 

industry. It is also a World Heritage Site. The town is home to numerous historical and 

cultural sites, including Makusurani graveyard (where many of the islands previous Arab 

rulers are buried), House of Wonders (a four story building which was the first place on 

the islands with electrical lights), Hamamni and Kidichi Persian Baths (the first public 

baths on the island) Dunga Ruins (Ruins of a palace built in the 15th century by the rulers 

of the time) and the Peace Memorial Museum, which serves a national historical museum 

detailing the island's long history. (URT ,2006). 

2.3.2 Coastal tourism 

Zanzibar is home to large amounts of beaches and clear Indian Ocean water, as well as 

coral and limestone scarps which allow for significant amounts of diving and snorkeling. 

The diving and snorkeling are done in marine parks. The aquatic life seen includes; 

dolphins, moray eels, lion fish, octopus and lobster[7][8] Tourists may also go dhow 

cruising around the small islands. Tourists can view the sunset and have refreshments on 

board. (URT ,2006). 

2.3.3 Spice Tour 

The town is famous for its spice tours. Tourists visit the various coconut and spice 

plantations in the island. Zanzibar is known for its variety of spices that are used to 

prepare food, cosmetics and medicines. Some of the fruits available include; banana, 

coconut, lime, jackfruit and breadfruit. The spices available include; clove, nutmeg, black 

pepper, vanilla and coriander. Zanzibar is also known for its salt and seaweed farms that 

may be visited by tourists on request. (URT ,2006). 

http://en.wikipedia.org/wiki/Tourism_in_Zanzibar#cite_note-7
http://en.wikipedia.org/wiki/Tourism_in_Zanzibar#cite_note-7
http://en.wikipedia.org/wiki/Tourism_in_Zanzibar#cite_note-7
http://en.wikipedia.org/wiki/Dhow
http://en.wikipedia.org/wiki/Breadfruit
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2.3.4 Jozani forest & Kidike Root Site 

The Jozani forest is located in the central east region of Zanzibar consisting of a large 

mangrove swamp. The forest is home to the rare Red Colobus Monkey. The forest is also 

home to 40 species of bird and 50 species of butterfly. The Kidike root site is a great place 

to view the endangered Pemba flying fox. (URT ,2006). 

The above information clearly show that Zanzibar has several very important sites and has 

the potential to become a major economic activity for the country.  

2.4 Importance of Tourism to Developing Countries: An Overview 

Tourism is an important industry in many developing countries providing foreign 

exchange, employment, incomes and public revenue. It has become an important sector 

and it potentially constitutes one of the fastest growing sectors. It is one of the top five 

sources of foreign currency for 83 percent of developing countries. The contribution of 

tourism receipts to total revenues in these countries is within the range of 80 to 20 percent 

(Benavides, 2001). During 1980-87, for example, international tourist receipts grew by 45 

percent or six times faster than exports in general (Bird, 1992). In developing countries of 

Asia, Latin America and Africa, net foreign exchange contribution amounted to 2.6, 2.6 

and 0.7 billion dollars respectively in 1986 (Sinclair 1995). In addition, it is an important 

foreign exchange earner in many of the Asian economies such as Thailand and Indonesia 

as well as small- island economies such as Fiji, Jamaica, Bermuda, Maldives and 

Seychelles (Sinclair, 1998:22). By 1994, tourism provided about 70 percent of total 

foreign exchange earnings for Seychelles. Tourism became a major foreign exchange 

earner for Nepal, its share in the total value of merchandise exports more than trebled from 

19 per cent in 1973-74 to about 60 percent in 1989 before declining to 36 percent in 1992 

(Shah and Gupta, 2000). 
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Furthermore, evidence on the importance of tourism from some African countries 

indicates that, in Kenya it has overtaken primary commodity exports of coffee and tea 

accounting for 13 percent of Kenya‘s exports. By 1988 tourism export earnings reached 37 

percent of total Kenya‘s export earnings relative to 26 percent for coffee and 20 percent 

for tea (Sinclair 1995). In the Gambia, tourism is described as ―manna from heaven‖ 

which will solve its economic difficulties in terms of contributions to foreign exchange 

earnings, government revenues, regional development stimuli, and creation of 

employment (Dieke, 1993). 

 

It is a second export earner in Gambia and also in Egypt where it follows after remittances 

from abroad (Gee, 1997). In Tunisia, by mid 1990s, it was the first export earner its 

revenues covering 60 percent of Tunisia‘s trade deficit (Focus Multimedia, 1997). 

Tourism‘s contribution to GDP/GNP has been important in a number of countries. In Bali 

Island (Indonesia), for example, tourism‘s contribution to GDP is estimated at between 20 

to 40 percent. In Nepal the average contribution of tourism earnings to GDP increased 

from 1percent in 1974 to 4 percent in 1992. During the 1990s its contribution to GDP was 

50 percent in Seychelles and to GNP was 32 percent in Barbados, 18 percent in Maldives, 

10 percent in Mauritius and 6 percent in Tunisia (Gee, 1997).  

Incomes for national citizens related to their employment in the tour ist sector are also 

important. The World Trade Organization (WTO) projects that by the year 2005, tourism 

jobs will increase faster than those in traditional industries by as much as 59 percent. 

Employment generation by tourism varies from one economy to another depending on, 

among others, the size and extent of diversification. For example, in larger and more 

economically diversified islands, such as Jamaica and Puerto Rico, tourism generates 

about 5 percent of total employment. In smaller islands the share can go up to one-half and 
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above. For example, in Bermuda tourism employs (direct and indirect) 75 percent of the 

labor force. 

2.5 A Global overview of Tourism and Development 

Tourism is a major industry globally and a major sector in many economies. According to 

the United Nations World Tourism Organisation (UNWTO), over the past six decades, 

tourism has experienced continued growth and diversification to become one of the largest 

and fastest growing economic sectors in the world. The World Travel and Tourism 

Council (WTTC) estimate that tourism contributed 9.2 per cent of global GDP and 

forecasts that this will continue to grow to grow at over 4 per cent per annum during the 

next ten years to account for some 9.4 per cent of Gross Domestic Product (GDP) (WTTC 

2010). Over time, an increasing number of destinations have opened up and invested in 

tourism development, turning modern tourism into a key driver for socioeconomic 

progress. (Dwyer, 2007).   

However, in 2009, the tourism industry was adversely affected by the global financial 

crisis and the A (H1N1) influenza pandemic. According to the United Nations World 

Tourism Organization (UNWTO, 2010), international tourism arrivals fell by 10.0 percent,  

7.0 percent and 2.0 percent in the first three quarters of 2009 respectively, in comparison 

with the corresponding period last year. Nevertheless, there was an increase of 2.0 percent 

in the fourth quarter of 2009, thus showing signs of recovery which are expected to 

continue in the year 2010. The UNWTO forecasts a return of consumer confidence in the 

tourism generating countries and expects a growth of between 3.0 percent and 4.0 percent 

in tourism arrivals in 2010, compared with a decline of 4.0 percent in 2009. (UNWTO, 

2010). 
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Asia is expected to show the strongest growth while Europe and America are likely to 

show moderate growth and Africa will get an extra boost from the 2010 World Cup. This 

is largely due to various stimulus packages enforced by various countries and measures 

instituted to improve efficiency by the service providers. (UNWTO, 2010). 

2.5.1 Tourism in Africa 

Tourism is the fastest developing enterprise in Africa and currently one of the continent‘s 

major investment opportunities, viewing its 6% growth rate for the last decennium. Africa 

receives 4.8% of all tourist arrivals in the world, and 3.3% of the receipts and although it 

is not at the heart of the global tourist market, this modest proportion of the world‘s 

number one industry is still important for the continent. Global tourist dynamics do 

depend on the situation in the developed world, but less on the situation in financial 

markets. Though tourists‘ choice of international destination is often fickle and fleeting, a 

clear pattern has emerged for Africa: just one third of tourists go to the Maghreb countries, 

over a third to Southern Africa, almost a quarter to East Africa, and the remainder are 

spread over the rest of the continent, but mainly West Africa. 

Africa is an unusual tourist destination as its attractions are quite different from those of 

the rest of the world. First and foremost, Africa is the parallel universe, a continent where 

– according to popular perception and the tourist brochures – history has halted, and 

people live as in time immemorial, following their age-old traditions. Their thatched 

villages are set in a borderless expanse of bush where wild animals normally only seen in 

zoos roam wild: in short, a vision of pristine wildness. A totally different vision of Africa 

is generated by the western media: a continent beset with climatic and political 

catastrophes, wars and genocide, droughts and famine. That particular Africa has to be 

helped through emergency and development aid. These two visions are both extremely 
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biased, if not plain wrong. Africa as ‗wild and unspoilt‘ or as ‗suffering and dependent‘ 

coexist in the Western view almost without touching, the first, the African myth of 

tourism, the second, one of development interventions.  

2.5.2 Tourism in East Africa 

Tanzania Tourism Sector Survey Reports; (2010)  shows that the performance of the 

tourism sector in the East African Community (EAC) member countries showed mixed 

developments. In Uganda, the number of tourist arrivals decreased by 4.4 percent to 

806,658 in 2009 from the level recorded in 2008.3 However, the stimulus package is 

expected to increase the growth in the tourism industry that only contributed about 3.0 

percent of GDP. 

According to the United Nation World Tourism Organization (2010) Despite the 

combined effects of the post election violence and global financial crisis, Kenya received 

1.5 million international visitors in 2009, up from 1.2 million in 2008. The increase is 

mainly attributed to development of management training institutions, substantial funding 

of tourism activities and promotion of the sector through intensive marketing. According 

to Kenya Tourist Board, the tourism sector managers who graduated at Kenya Utalii 

College have been instrumental in developing the industry, whose contribution is more 

than 10.0 percent of GDP.(UNWTO,2010). 

The EAC partner states have continued to strengthen their cooperation in Tourism and 

Wildlife sectors. The Meeting of the Sectoral Committee on Tourism and Wildlife 

Management of the EAC approved the establishment of the East African Tourism Wildlife 

Coordination Agency (EATWCA). In addition, Task Forces have been formed to develop 

a work plan for the study and piloting of a Single Tourist Visa, a comprehensive roadmap 

for developing a brand strategy to promote East Africa as a single tourist destination and a 
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roadmap for the study on Harmonization of Policies and Laws in Tourism and Wildlife 

Management in the East Africa Community. Furthermore, the partner states are 

conducting Hotel Classification exercises using the common EAC criteria. It is important 

to note that the Protocol on the Establishment of The East African Community Common 

Market has already been signed.  (UNWTO, 2010). 

2.5.3 Tourism in Tanzania 

Tourism plays a vital role in the economy of the United Republic of Tanzania (URT). It is 

the major source of foreign exchange; it accounts for about 16% of the GDP and nearly 

25% of the total export earnings with an estimated 14,800 jobs in 1999 (Luhanho 2001). 

Furthermore, in 2005 foreign exchange receipts from tourism accounted for US$1,083.50 

million from 624,020 tourists (URT, 2006: 149). The target is to reach one million tourists 

by the year 2015. 

Tanzania, like other developing countries aims at accomplishing a high economic growth 

and poverty reduction. This can be achieved by implementing sound macroeconomic 

reforms, which include conducive investment environment for attracting both domestic 

and foreign investments. So far, achievement has been recorded in sectors such as tourism, 

where increased investments in accommodation establishments have been registered. The 

improved performance of the tourism industry is also attributable to the joint efforts taken 

by the Government and the private sector in developing the industry and marketing the 

country as a unique tourist destination.(URT, 2011). 

2.5.4. Tourism in Zanzibar 

Tourist industry in Zanzibar has experienced a steady and rapid growth rate. In fact, tourist 

arrivals have more than tripled in fourteen years, from 41,433 in 1994 to 143,265 in 2007 
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(ZCT, 2008). As a result the tourism sector has witnessed an encouraging trend 

particularly with regard to the mushrooming of first-class hotels. 

Zanzibar is the world‘s most famous spicy island. It is in Zanzibar that the African culture 

blended with other cultures, mainly Persian, Arabic, and Indian and so on to form the 

Swahili culture. Famous explorers such as Dr. Livingstone, Speke, Burton, Krapt and 

Rebman launched their exploration to the interior of the African continent from this point. 

Today the romance, the splendor and legends of the past are still vibrantly alive. These 

include the traditional sailing dhows, carved wooden doors, chests, and the scent of the 

clove and the smile of the hospitable residents. All these are great attract ions to many 

tourists who visit the Zanzibar Island. Kiwengwa village in the north-eastern part of the 

island was specifically studied in Zanzibar.( (ZCT, 2008). 

Tourists to Zanzibar come mainly from Europe (over 60% of overseas visitors) with  

Italy and France being, by far, the largest sources.The United States and Canada are also 

important origins, as most safari companies marketing in North America offer Zanzibar in 

their itineraries.West Germany, Switzerland, United Kingdom, Italy and France dominate 

coastal tourism in Kenya; in Zanzibar Italy, Spain, France, United Kingdom and 

Scandinavia are the main markets.In addition, residents of Kenya are a very important 

source of visitors, ranking third in total bed-nights occupied on the Kenya Coast in 

response to special rates applied to Kenya residents and heavy low season reductions in 

hotel rates.Similarly, expatriate residents of Dar es Salaam and other parts of Tanzania are 

a significant source of visitors to Zanzibar, especially during low and ―shoulder ―seasons 

such as late March and Easter (URT, 2004). 

The Government of Zanznibar in collaboration with The Commission has launched a new 

project to promote Zanzibar‘s long history when they announced the formation of a 

Heritage Foundation Center in the old Stone Town, itself a UNESCO World Heritage site.  
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One of the main focus areas will be the days when Zanzibar was a major slave trading 

center before slavery was abolished, but also the history of architecture and art, crafts and 

trade in spices and fabrics which makes the old Stone Town so unique, thwarting multiple 

attempts to create high rise buildings in the center of the old town in the name of 

―development. (ZCT, 2013. 

2.5.4.1 Importance of Tourism to the development of Zanzibar 

According to the World Travel and Tourism Council (WTTC). Tourism‘s main 

comparative advantage over other sectors is that visitor expenditures have a ―flow-

through‖ or catalytic effect across the economy in terms of production and employment 

creation. During the construction phase of tourist accommodation and services, tourism 

creates jobs in that sector. If the country is sufficiently developed, the investment can 

generate demand locally for furniture and furnishings, and even for capital equipment. 

Tourism also generates a demand for transport, telecommunications and financial services. 

Through consumption of local products in tourist accommodation, restaurants and food 

markets, and through the additional expenditures outside the accommodation, tourists 

stimulate demand for agriculture, fisheries, food processing, and light manufacturing 

products, such as the garment industry, as well as for handicrafts and the goods and 

services of the informal sector. Estimates of such expenditures vary according to the local 

circumstances but can range from half to nearly double expenditures in tourist 

accommodation. Similarly, tourism can act as a catalyst for the development of small 

businesses in related production and service sectors. Notably, tourism can provide an 

economic base for a region whose only development options are its cultural and natural 

resources, whether coastal, mountain, or wildlife or combination of these. (WTTC 2013). 
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Tourism holds a potential advantage as a more environmentally friendly source of income 

than some alternatives. Tourism around natural sites is not an extractive industry, as are 

other large industries of mining or logging instead; its success depends on the attraction 

natural areas remaining healthy and intact. While success varies by location, tourism 

theoretically offers an opportunity for local people to earn sustained economic benefits 

from their natural capital, with incentives to keep the environment healthy, thus rendering 

it a possible strategy for ―sustainable development.‖ (UNWTO,2010). 

2.6 Negative Impact of Tourism 

Negative impacts from tourism occur when the level of visitors use is greater than the 

environment's ability to cope with this use within acceptable limits of change. 

Uncontrolled conventional tourism poses potential threats to many natural areas around 

the world. It can put enormous pressure on an area and lead to impacts such as soil 

erosion, increased pollution, discharges into the sea, natural habitat loss, increased 

pressure on endangered species and heightened vulnerability to forest fires. It often puts a 

strain on water resources, and it can force local popula tions to compete for the use of 

critical resources. (Hall, 2001). 

Tourism can create great pressure on local resources like energy, food, and other raw 

materials that may already be in short supply. Greater extraction and transport of these 

resources exacerbates physical impacts associated with their exploitation. Because of the 

seasonal character of the industry, many destinations have ten times more inhabitants in 

the high season than in the low season. High demand is placed upon these resources to 

meet the high expectations tourists often have (proper heating, hot water, etc.  (Christie & 

Crompton, 2001). 
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Important land resources include minerals, fossil fuels, fertile soil, forests, wetland and 

wildlife. Increased construction of tourism and recreational facilities has increased 

pressure on these resources and on scenic landscapes. Direct impact on natural resources, 

both renewable and non-renewable, in the provision of tourist facilities can be caused by 

the use of land for accommodation and other infrastructure provision, and the use of 

building materials. (UNEP,1999). 

Transport by air, road, and rail is continuously increasing in response to the rising number 

of tourists and their greater mobility. The International Civil Aviation Organization 

reported that the number of international air passengers worldwide rose from 88 million in 

1972 to 344 million in 1994. One consequence of this increase in air transport is that 

tourism now accounts for more than 60% of air travel and is therefore responsible for a n 

important share of air emissions. One study estimated that a single transatlantic return 

flight emits almost half the CO emissions produced by all other sources (lighting, 2 

heating, car use, etc.) consumed by an average person per year (ICAO, 2001).  

In areas with high concentrations of tourist activities and appealing natural attractions, 

waste disposal is a serious problem and improper disposal can be a major despoiler of the 

natural environment, rivers, scenic areas, and roadsides. For example, cruise ships in the 

Caribbean are estimated to produce more than 70,000 tons of waste each year. Solid waste 

and littering can degrade the physical appearance of the water and shoreline and cause the 

death of marine animals (UNEP, 1997).  

2.7 Theoretical Framework of the Study 

Tourism has been advocated as a development strategy to generate foreign exchange, to 

increase balance of payment, increase GDP, attract development capital, increase the 

transfer of technology, increase employment (wang,2000) and promote modern western 



24 

value of life (Mathieson and Wall, 1982). By putting consideration into development 

stages various stages have been proposed whereby Butler (1980) subsequently proposes 

six stages of development which include involvement, exploration, development, 

consolidation, stagnation and decline or rejuvenation. Modernization in tourism 

development also stipulates for consumption of ‗experience‘ as an end point. Tourists 

improved their social structural status when they manage to travel and consume these 

experiences (Wang, 2000) and hence fulfill their ego needs (Maslow, 1987 cited from 

Wang, 2000). For the purpose of our study the above suggestions on the stages of 

development apply also to the development of tourism in Zanzibar in order for the tourism 

sector to develop Zanzibar must be able to provide experiences which are sufficient to 

sustain the interest of the tourist through their whole experience while on the island. As 

Maslow says a tourist has an ego which must be satisfied by the experie nces he or she 

receives while on holiday if this ego is not is not satisfied then the whole holiday for the 

tourist is ruined so the Commission must make sure that the tourist enjoys the experiences 

of Zanzibar as much as possible for they to come back again and again only then will the 

tourist industry develop.  

Theories of Tourism are induced by the scientific project of rationalizing human behavior. 

Thus, they constitute an act of rational integration, of archiving tourist phenomena into our 

pool of rational knowledge. We suggest that tourism has to be regarded as an act of 

integration as well and that, quite generally, explanations for theories of tourism and 

tourism itself build on the same pillars, as both result from modern ambitions of control 

and exploitation. This hypothesis accounts for tourism in so far as tourism takes control 

over and exploits certain realities in order to give flesh and bones to the dreamlike utopias 

of modern, consumerist societies, in which tourism is generated as a constant desire. 

Phases of tourist development and types of tourist interests only vary in the way, in which 
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they reflect various changing constituents of modern societies such as mass media, 

individualization and so on. Applied to contemporary societies this hypothesis suggests, 

for example, that pictures chased by tourists with inevitable digital cameras are prefigured 

in a virtual space, which is designed along consumerist imperatives in these respective 

societies. Tourist experiences, then, have to be considered as acts of experiential 

integration, of archiving the Real into the Virtual.  

In relation to our study the tourists coming to Zanzibar have certain expectation which 

they imagine they with experience while on holiday on the spice island if these  

expectations are not met or are in any way disappointing to them  their virtual has not 

come into reality and thus the whole holiday experience becomes a failure, so the 

Commission must investigate what tourist perceive to be a great holiday one they arrive 

on the island and then the Commission must make it happen that the tourist virtual reality 

becomes true and only they will Tourism real develop in Zanzibar. 

2.8 Empirical Literature Review 

This section is a presentation and analysis of what has been written or published as a result 

of the studies carried out on various aspects of the Zanzibar commission for development 

and its role in the development of tourism in Zanzibar.  

2.8.1 Zanzibar: A Historical Overview 

The name Zanzibar goes back to a remote unknown period during which the coast of East 

Africa was being colonized by Asiatic nations, notably Persians and Arabs, who 

intermingled with the native Sub-Saharan Africans to produce the race known today as the 

Waswahili (Arabic: Sahel = Coast). The term ―Zanzibar‖ is derived from the Persian 

words Zendj, meaning ―blacks‖, and bara meaning ―country‖. The old Arabic writers 

spoke of Zendjibar, ―the country of the Blacks‖ in the same way as they called the land 
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across the ocean Hindubar (India), the country of the Hindus (Reichard, 1892). Although 

today Zanzibar refers solely to the Island state in the Indian Ocean, in former times it was 

applied to the entire East African coast stretching from Cape Delgado (Mozambique) in 

the south to the mouth of the Vumbo (Juba) River in Somalia to the north (Burton 1860: 

35-36). Today, the name Zanzibar is used to refer to the archipelago located in the shallow 

waters of the Indian Ocean, between the ports of Dar es Salaam and Tanga. This consists 

of the islands of Unguja and Pemba, which combine historically and politically to form the 

autonomous region of Zanzibar, under the Zanzibar Revolutionary Government. Very 

often, the island of Unguja is referred to by the name of Zanzibar rather than by its local 

synonym, and the capital city and historic port is known as Zanzibar Town. To avoid 

confusion, the term Zanzibar will refer to the island state, while Unguja will refer to the 

larger of the two islands. Stone Town will mean the historically Arab dominated capital, 

unless otherwise stated. The term ―Zanzibari(s)‖ as applied in this work should be 

understood to mean ―of Zanzibar‖ and refers to both the people of these islands as well as 

their methods and ways. 

2.8.3 Work done by the Zanzibar Commission for Tourism 

Over the last few years, the ZCT has been very active in providing services to assist the 

local population in gaining access to the tourism industry. Five years ago, the CTZ 

introduced a license for tour guides as a tourism auxiliary policy aimed at controlling the 

number of guides in operation on the island. For an annual fee of US$ 30, a thorough 

interview and a clear police record, followed by preliminary courses in the English 

language and history and culture of Zanzibar, potential tour guides receive a basic 

education that allows them to conduct their job in a competent manner (Khatib, 2002, 

pers. com). In this way, these ―trained‖ guides are officially recognized as such amongst 

the tourist community as well as by the police and other government controlling bodies. In 
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return, they are liable to paying taxes for conducting their business. Official tour guides‘ 

activities and contributions are monitored rigorously.  

The ZCT furthermore monitors daily tourist transport by providing ―Daily Road Permits‖ 

for which drivers of the collective tourist taxis must apply for and pay a fee of 1000 TSh. 

(equivalent to ca. US$ 1.00) for transporting tourists to and from various locations on 

Unguja. Apart from promoting and facilitating tourism activities on the islands, ZCT also 

attends international tourism trade fairs in order to advertise the island as a holiday 

destination worldwide. (Khatib, 2002, pers. com). 

In an effort to create a competent work force for the hotel industry, the government of 

Zanzibar opened the Maruhubi Hotel & Tourism Training Center (MHTTC), which has 

been in operation since 1992. The center focuses on four major areas of basic hotel skills 

requirements (cooking, service, housekeeping and reception), and has a capacity to train 

up to 80 students annually (64 of 79 total trainees originated from Zanzibar in 2002). It 

works closely with up-market hotels in Unguja to create skilled employees within a one-

year training program. (Khatib, 2002, pers. com). 

 The CTZ keeps close records of monthly tourist arrivals, which a re recorded at all official 

points of entry to and departure from the Zanzibar Islands. In Unguja, these points are the 

Marine Port Customs Office at the harbor in Zanzibar Town, which all boat passengers 

must pass through on arrival from the Mainland or Pemba Island, and the Customs Office 

at the International Airport, located to the south of Zanzibar Town. These tourist arrivals 

have also showed growth trends which support the rapid increase in construction of 

accommodations and other tourism services in Unguja. Whereas in the year 1985 only 

19,368 tourists were recorded, the number had increased to 97,065 by the year 

2000(Khatib, 2002, pers. com).. 
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2.8.4 Challenges Faced by the Commission in Developing Tourism in Zanzibar 

In Zanzibar, for example, despite an official preference for low-volume, high-cost tourists, 

the practice have been to attract back-packers reportedly to have a high (but unspecified) 

cultural impact on the local Muslim society (Shah and Gupta, 2000). Also, it is estimated 

that 95 percent of the population of Zanzibar is Muslim.  Therefore, the large influx of 

tourists, most of them being non-Moslem, poses a real danger to the local culture. 

Moreover, the situation is further complicated by wide cultural gaps between guest and 

host. However, studies from Asian countries indicate that fears of tourism threatening 

local cultures are often misplaced. The cultural changes that accompany tourism are part 

of the general changes that take place as communities adapt to new economic realities. 

Some communities are more able to resist the pressure for cultural change (Shah and 

Gupta, 2000). 

It is further noted in ODI (1999), that potentially local cultures and morals are corrupted 

by contact between the local poor and wealthy hedonist tourist visitors. In particular, 

tourism tends to encourage prostitution or sex industry. This problem is also noted by 

Kulindwa, (2001), who point out that tourism development creates a fertile ground from 

which social and cultural problems spring up. The occurring anti-social behaviour and 

socially unacceptable tendencies include prostitution, drug abuse, alcoho lism, child labour 

and truancy. 

Exclusion of local people from access to resources: Generally there have been a tendency 

of excluding local people from land allocated to investors. Although this is not intentional, 

the practice has been so. This was found to be prominent in Kiwengwa (North Unguja) 

where some investors have direct exclusive use of near-shore coral reefs, whereas the 

locals have been denied this right. 
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A major problem for Zanzibar as a tourism destination is the littering and pollution as a 

consequence of waste disposal. Around 650 tons of garbage are disposed every day on 

Zanzibar and the municipally are only able to take care of 30%. Today there are no 

controlled landfills that are used as dumping sites on the island.30 The consequences for 

the uncontrolled dumping are for example; flooding, spread of diseases and pollution of 

the environment. The biodiversity are threatened by the lack of proper garbage solution.  

In the work towards sustainability the population needs to have awareness and knowledge 

about waste management. With an increased local population and number of tourism the 

environment will suffer from higher pressure. In 2011 a new regulation was established 

under the Environmental Management for Sustainable Development Act. The purpose of 

this was to ban the plastic bags from Zanzibar.  

2.9 Studies on the Development of Tourism  

A study done by the World Bank on Africa Finance and Private Sector Development. In  

2011  includes 24 case studies which illustrated good practices and lessons learned from 

experience in tourism as a source of growth and poverty alleviation in developing and 

emerging countries around the world. Some of them also reveal certain failures. The cases 

date from the 1970s to the mid-2000s. The older cases have had plenty of time to 

demonstrate their success or failure and provide a dynamic view of tourism growth over 

time. The newer cases reflect more recent policies and trends, such as corporate social 

responsibility, voluntowism, or charitable tourism. The cases were chosen to illustrate a 

particular challenge or success and present the effects of certain planning decisions. The 

geographic scope of the case studies includes both African and non-African destinations. 

The cases from African countries provide regional examples of tourism planning and 

development and highlight key challenges and constraints as well as successes in tourism 
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development in Africa. However, since tourism is still an emerging industry in the Sub-

Saharan Africa, the study also includes cases from outside of the region. The countries 

with advanced tourism potential need to look beyond their regional borders for examples 

and lessons from destinations with more experience in tourism development.(WB, 2011). 

According to Zanzibar Investment Promotion Agency (ZIPA), (2010) the tourism industry 

is considered as being the cause of cultural erosion in Zanzibar and the source of all evils. 

Prostitution, drugs and crimes have increased tremendously in the last two decades. Above 

all, opponents are of the opinion that Zanzibar does not directly benefit from tourism 

because most of the visitors pay directly to foreign agencies in their respective countries 

before beginning their journey to the spice island. The only visitors who seem to pay 

directly to local agencies are the so called "backpack tourists", whose expenditure while in 

the country is very minimal.  

According to Cunningham Bissell W,(2010) today Zanzibar is in the development stage 

and the tourism is in focus while the local population is neglected. There is a chance that 

Zanzibar won‘t develop in a sustainable way because it‘s not a priority for the locals. If 

the development will decline or rejuvenation will be shown when Zanzibar enter the 

stagnation phase. Sustainable tourism is, for us, a very important subject but on Zanzibar 

they maybe have other, bigger issues that have to priorities first. To develop in a 

sustainable way you need to plan but from the interviews we got the picture that the 

Zanzibarians have a very short term thinking which can be a result of their heritage. The 

tourism has caused cultural loss and a big garbage management problem. The 

Zanzibarians don‘t know how to handle waste because they are not used to waste that are 

not degradable. Even if the tourism brings both positive and negative consequences, it‘s 

still a very important income for the locals and they have realized that they are today 
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depending on it. For the hotels it‘s very hard to work sustainable and they always have to 

make a profit because in the end it‘s a business (Cunningham, 2010).  

De Kadt (1979) indicates that tourists usually spend less than two-thirds of their 

expenditure son typical tourist hotels/restaurants. Therefore, the rest is spent elsewhere, on 

souvenirs and transport services, and on indirect services provided to tourists, such as food 

and other items supplied to hotels and restaurants, construction facilities, capital goods 

and the tax collected on this expenditure. The distributional consequences of tourism are 

also important. One can ask, for instance, who are the major beneficiaries, national and 

foreign, and which groups within nations, maybe losers in the process of economic 

change? A comparison of what tourists spend at home, before departure (on travel and 

hotel bookings), and what they spend abroad, in host countries, is also revealing. Maina 

wa Kenyatta (1980) argued that while tourism does bring in foreign exchange, much of the 

profit is returned to the foreign investors who own most tourist facilities; further, it may 

shift development away from industries that might permit increased self-reliance. These 

literatures have had much focus on economic development in the country as a result of 

tourism with little regard on the challenges facing Tourism sector, particularly Zanzibar 

Commission of Tourism. 

Many studies have been conducted regarding the challenges of the tourist sector. For 

instance World Convention on Environment and Development (1987),  found that, 

sustainable development of tourism means that the industry may be able to continue 

generating incomes indefinitely if it avoids destroying the natural capital on which it is 

based. Tourism revenue has created economic incentives for conservation in both the 

Tanzanian mainland and in Zanzibar, including the creation and enforcement of protected 

areas for wildlife (Honey 2008, Gössling 2003). Khatib, A.H. (2000) argues that, States 

require a ―social purpose‖ a perceived underlying stake in the ma tter at hand in order to 
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pay any attention to international affairs, let alone to provoke conflict, inaugurate 

cooperation, or take any other significant foreign policy action. If there is no such 

interdependence among state objectives, a rational state will conduct no international 

relations, satisfying itself with an isolated and autarkic existence. Conflictual goals 

increase the incentive for of political disputes. Convergence of underlying preferences 

creates the preconditions for peaceful coexistence or cooperation. 

2.10 Conceptual Framework of the Study 

The conceptual framework for the study on the development of tourism to Zanzibar using 

ZCT as its case study provides an indispensible guideline for identifying study variables 

for successful and efficient data gathering. The researcher developed the conceptual 

framework for this study based on the literature review to depict the relationship between 

independent, background and dependant variables.  

2.10.1 Independent Variables 

The independent variables are the ones causing a change on the other variables in an 

experiment. (Kothari,2004) in this study the independent variables is tourism sector and 

the various government policies made by the government of Zanzibar and Tanzania, they 

provide the guidelines on how the sector is to managed and the overview of how tourism 

should be conducted on the island. 

2.10.2 Intermediate Variables 

Intermediate variables appear in more complex causal relationship. They affect both the 

independent and dependant variable, showing the connection between them. Advances in 

knowledge depends on documenting causes and effect relationship and specifying the 

mechanism that explain the resulting relation. In this instance the intermediate variable is 

the Zanzibar commission for Tourism which has been versed with the responsibility of 
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developing the tourism sector in Zanzibar. The way in which the commission will develop 

the sector will determine the increase or decrease of tourism also the commission has the 

responsibility of forging a relationship between the locals and the tourist when the 

different cultures meet as so to create a bond of harmony among the two groups of people. 

2.10.3 Dependant Variables 

Dependant variable is the factor which is observed and measured to determine the effect of 

the independent variable, that is, aspects that appear, disappear or varies as the researcher 

introduces, removes or changes the independent variable. The dependant variable is the 

outcome of the experiment.(Kothari, 2004). The dependant variables in this instance are 

the cultures of the tourist in relation to the cultures of the locals, development of the sector 

in relation to the hotels, restaurants, tourist attractions and hospitality available for the 

tourism and security 
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Figure 2.1: Conceptual Framework for the study 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Source: Researcher own constructs, 2015 

2.11 Gaps in the research  

The main aim of conduction this research was to understand the development of tourism 

in Zanzibar taking a close look at the contribution of the Zanzibar Commission for 

Tourism in Zanzibar and how  this Commission has contributed to the development of this 

sector. 

From the many journals, articles and books read the and discussed in this research, the 

majority have written a lot about tourism and how it should be developed in terns of 

planning, some have written of how the foreign income from tourists does not benefit 
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Zanzibar as it received by the tour agents in their respective countries before they depart 

for Zanzibar and that there is no direct involvement of the locals in the tourism sector in 

Zanzibar. 

the majority of the documents read have not written about the way in which the Zanzibar 

Commission for Tourism has contributed to the tourism industry in Zanzibar, how the 

locals have been involved in tourism or  the fact that  foreign income does come into the 

country had has benefited a lot the industry.  

So the main aim of this paper is to address the Commission for Tourism in Zanzibar the 

role it plays in the development of tourism in Zanzibar.  

2.11 Chapter Summary 

The chapter has dealt with a review of various literatures from published sources, journals, 

magazines and legislative acts. It discusses tourism in the world and in Africa. The chapter 

has also looked at the role of ZCT in developing tourism in Zanzibar and the challenges 

that it faces. The following chapter discusses the research methodology applied in the 

study. 
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CHAPTER THREE 

RESEARCH METHODOLOGY 

3.1. Introduction 

This chapter focused on the methods that will be adopted and used for this study with the 

aim of achieving, research objectives. It provides detailed description of the study area, 

research design, study population, sampling design, techniques, size frame and unit. It 

further describes how data was collected, analyzed and presented. The effort to ensure 

reliability and validity of the study were done and especially the pilot study. Finally 

ethical consideration of the study were described 

3.2. Research Design 

Research design is the conceptual structure within which research is conducted. It 

constitutes the blueprint for the collection, measurements and analysis of study (Kothari, 

2004).  A cross- section research designed was employed as a guide of this study because 

data was collected from respondents only once at a given period of time. A cross sectional 

research was used for the study employing descriptive survey approach. Further, it used a 

mixed data collection and analysis approach in which qualitative and quantitative data was 

collected. 

         A Cross sectional design provides description of the existing characteristics of a sample 

that represent a population at one point in time. Also it has the ability to enhance high 

degree of accuracy and precision in social science research (Frey, 1991).  Cross sectional 

design was preferred for the reasons that enabled the researcher to collect data at a single 

point in time April-  May 2015 from respondents on the variable.also a case study design 

was used to get in-depth contextual analysis of the study. Flexibility in data collection 
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methods and again to save time and money.(Komba, 2006). Accordingly, the case 

involved in the study is an area of great importance in the development of our countries 

economy. Through this study the people of Zanzibar will become aware of the role of 

Zanzibar Commission for Tourism and its role in the development of the tourism industry 

in the country. Consequently, the findings of the study may be generalized for ither cases. 

Yamane, (1967) adds that case studies are more exhaustive and reliable because they make 

a deep exploration of a case or unit so as to obtain information that is powerful, 

compressive and reliable for easy analysis of findings. Apart from that, a case study saves 

time and resources, it also provides suggestions for intelligent interpretation of the cases 

and it is possible to identify patterns of factors that are to uncommon to be amenable to 

traditional analysis. 

3.3. Profile of the Study Area 

3.3.1. Study Area 

The Zanzibar Commission for Tourism located in Zanzibar was selected as the study area 

because it is considered as the major source of information for tourism in Zanzibar and it 

the Commission which deals with all matters concerning the development of tourism. This 

includes advertising Zanzibar as tourist destination to making sure that all the facilities 

and personal dealings in the tourism industry in Zanzibar at the best standards possible. 

According to Kothari (2004), selection of an area for study may be  based on variety and 

comparison. However, the opportunity to learn was the primary reason for selecting the 

area for study. 

3.3.2 Geographical location of the study area 

Zanzibar is understood as the archipelago situated in the shallow waters of the India n 

Ocean, just 37 km east of Mainland Tanzania across the Zanzibar Channel, and consists of 
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the major islands of Unguja and Pemba. Unguja is located approximately at latitude 6° 

south of the Equator and longitude 39° east of the Greenwich Meridian. Physically, it 

forms an extension of the mainland sitting on the edge of one of the areas of continental 

shelf surrounding the African continent (Morgan, 1979: 205). The channel is shallow, less 

than 100 meters in most places, with protrusions of sand and coral banks and a number of 

smaller islets, which are also included in this archipelago.  

The capital of Unguja and the most important historical site there, ―Stone Town‖ or 

―Zanzibar Town‖, is situated 73 km north-east of the Tanzanian metropolis, Dar-es-

Salaam, an hour‘s journey by hovercraft.  Unguja‘s sister island Pemba is located about 40  

km northeast of it (at 5°S and 40°E) and is the smaller and less popular tourist destination 

of the two. Together they form the Revolutionary Government of Zanzibar, an 

autonomons part of the United Republic of Tanzania. (Honey, 1999: 274). 
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Figure 3.1 Geographical location of the study area 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

              Source of Data: (DFNRR, 2015) 

3.3.2 Demographical Patterns 

The human population of Unguja is strongly characterized by historical events on the 

isles, which began taking place an indefinite period ago. The earliest evidence of 

habitation can be seen at the Mosque in Kizimkazi, in the southwest tip of Unguja Island. 

Dated 1107, the mosque suggests very early visits from Omani or Persian Arabs. This was 
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the foundation of a community and culture that today consists of Omani, Persian, Indian, 

Somali, Banyan and Chinese blood intermingled with each other as well as with the 

indigenous African island peoples and former mainland slaves.  

These culminations of races lead to the creation of the Swahili people and culture that is 

the main characteristic of the island today. 

The provisional results of the National Population Census conducted in August of 2012, 

reveal that the current population for the state of Zanzibar is 1.3 million inhabitants, with a 

growth rate of 3.1% between the years  2002and 2012. 63.2 % of the total inhabitants in 

Zanzibar live on Unguja Island alone. However, due to a number of factors (largely 

attributed to immigration) the population growth of Unguja is more rapid than that of her 

sister island. The overall population is one of urban characteristic: the 1958 census showed 

165,000 people inhabiting the island of Unguja, a third of whom were living in Zanzibar 

Stone Town, and 19,000 others in the suburban western belt immediately bordering the 

city (Morgan 1979: 207). By 1967, the city numbered 68,500 out of a total of 190,000 

Unguja inhabitants, and today this number has increased to almost 400,000. Women make 

up the majority (55%), and about 50% of the total population falls below the age of 15 

years, while 6% reflects people above 60 years of age (PPU, 2002). The population 

density of the Isles is close to 400 inhabitants per square kilometer (PPU,2003).  

The distribution of Unguja's inhabitants is largely determined by the physical conditions  

rainfall and soil fertility: the lush and fertile agriculture intensive northwestern region of 

Unguja is more densely populated than the partially semi-arid coral rag of the southeast.  

However, historical events, in this case the plantation economy of the 19th century and the 

effects of British colonial rule, which lasted well into the latter half of the 20th century, 

also contributed to the population distribution (see Sheriff & Ferguson, 1991).  
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The Isles of Zanzibar are dominated by Islam, which is manifested not only as a religion 

but also as a life philosophy on the island. This is clearly apparent in the conservative 

baibui (the black overcoat) of the women and the kofia (the cap) worn by men, abundant 

mosques in Stone Town alone, and the conservative nature of island inhabitants. However, 

religions represented in smaller numbers (Christianity and Hindu for exa mple) are 

tolerated. Traces of the earliest forms of spiritualism and folklore still exist, in many cases 

intermingling with Islam. Religious holidays form the basis for some public events in 

Zanzibar, such as the Eid El Fitr (marking the end of the holy month of Ramadhan), and 

Mwaka Kongwa (originating from an ancient Persian belief), which is celebrated mainly in 

the south of Unguja. While these public religious festivities are being accommodated into 

the tourist industry, the people and government of Zanzibar do require utmost respect and 

a conserved nature on the part of all visitors (Zanzibar Travel and Trade Directory, 2002).  

3.4 Sampling and Sampling Techniques  

3.4.1 Sampling Design 

According to Kothari (2002), a sample is a specific small group of population selected for 

the purpose of making interference about the nature of the total population, or is a 

representation of the population to be studied. It makes the task of survey less costly and 

manageable. According to Harper (1977), samples have been found to give accurate 

results than using an entire population. Harper advocates that examining the whole 

population is coupled with examining large numbers of items, hence much time is needed, 

it may include unskilled investigators, and this leads to so many errors, that  the overall 

cumulative error is greater than the error inherent in using sample results to draw 

conclusions about the whole population (Harper,1977). This study applied to the Zanzibar 

Commission for Tourism in Zanzibar and the locals in Zanzibar 
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3.4.2 Population of the Study 

Population refers to all the elements in a well defined collection or set of values 

(Eusuruku, 2003). According to Harper (1977), population is a group of people or items 

about which information can be obtained from. In this study; the target population were  

employees of the ZCT, hotel managers, tour guides, government officers as well as those 

local individuals directly affected by the tourism industry in Zanzibar.  

3.4.3 Sampling Unit 

Kothari (2006) says that a sampling unit is the basic unit containing the population to be 

sampled. The sampling units in this study were 65 respondents ranging from employees of 

the ZCT, hotel managers, tour guides, government officers as well as those local 

individuals directly affected by the tourism industry in Zanzibar.  

3.4.3 Sample Size 

Sample size refers to the number of items to be selected from the universe to constitute a 

sample. It may be noted that Kothari, (2004) suggested that the size of sample should be 

optimum fulfilling the requirements of efficiency, representativeness, reliability and 

flexibility. Principally the sample size should be neither excessively larger nor too small.  

Basing on these explanations the optimum sample involved in this study was 65 

respondents  as indicated in Table 3.1. Therefore the basis of the number in the table 

below shows the contribution of each department and their selected sample to represent 

their departments, the sample of high number are mostly likely the department dealing 

with the development of Tourism. Yamane (1967) who provided simplified formula for 

calculating sample size as follows. 
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𝑛 =
𝑁

1 + 𝑁(𝑒)2 
 

Where 

            n = sample size;  

            N = total population;  

           e = significance level (0. 15) and 

            1= constant.  

Therefore; N = 66294 

                   e = 0.15 

                          n =? 

66294/1+66294(0.15x0.15) =65 

3.4.5 Sampling frame  

According to Kothari (2005) a sample frame is also known as the source list. It contains 

the names of all items of a universe in case of finite universe. The sampling frame were  

from employees of the ZCT, hotel managers, tour guides, government officers as well as 

those local individuals directly affected by the tourism industry in Zanzibar. These are 

expected to give appropriate/ relevant information on the development of tourism and the 

role played by the ZCT in developing the tourism industry in Zanzibar. 

3.4.6 Sampling 

Sampling is the selection of some part of an aggregate or totality in the basis of which a 

judgment ir inference about the aggregate or totality is made. That means obtaining 

information about an entire population by examining only part o f it as a sample 

representative (Kothari, 2002).  
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3.4.7 Sampling techniques 

Various sampling techniques were carried in order to collect information and provide basis 

for analysis. They were (a) stratified random sampling and (b) purposive sampling. 

3.4.7.1 Stratified Random Sampling 

The study used a stratified random sampling procedure. Stratified random sampling is the 

grouping of the representative composing a population into homogeneous groups before 

sampling (Babbie, 1992). In this study, the first category were hotel managers (15), local 

Zanzibarians from the islands of both Unguja and Pemba (35) all the members were 

selected by means of stratified random sampling.  

Stratified random sampling methods gives each item in the stratum an equal probab ility of 

being picked up and once the item is selected for the sample, it cannot appear in the 

sample again. The method was used to provide an opportunity for gender balance for all 

sexes. Also it enabled the ability to pick a small number of respondents for using in the 

study.  

3.4.7.2 Purposive Sampling 

Purposive sampling refers to a non- probability sampling in which the researcher selected 

the respondents to be interviewed on the basis of the researcher‘s own judgment about 

which respondents were most useful representatives. In addition to that, the respondents 

were selected by virtue of their positions and responsibilities (Babbie, 1992). The 

respondents selected for purposive sampling were the representatives from the various 

officers from ZCT (4), representative from of the Directors office ZCT (1), and the Tour 

guides (10). 
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3.5 Data Collection Method and Instruments 

Data collection for the study involved survey, interview and documentary review. The 

researcher employed a variety of techniques to triangulate information. According to Ary, 

(1996), triangulation means that use of multiple methods to verify the findings. This was 

done intentionally on the ground that no single research technique or instrument is 

adequate in itself to collect valid and valid and reliable data on a particular problem. This 

is similar to what Bogdan and Biklen (1992) observed that exclusive reliance on one 

method may bias or distort the researcher‘s picture of a particular reality being 

investigated. What is certain is that research techniques or instruments have shortcoming 

that need to be complimented by the use of other variety of methods. What follows is a 

description of each method and techniques and how they were used in the data collection.  
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Table 3.1 Sample size to data collection methods and tools  

N
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5 

 

 

 

locals 

 

 

35 

 

 

 

They are affected 

either directly or 

indirectly by the 

tourism industry 

 Total  65     

Source: Data findings from the field, 2014  

3.5.1 Survey 

Survey is an investigation of the option and behavior of a particular group of people 

conducted by asking them probing questions. Survey is a preferable method for many 

studies because this is an approach most suited for gathering descriptive information for 

which the study is focused on (Kothari, 2009). This was applied to the study as the 
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researcher conducted a survey of the research areas so as to determine its relevance in 

acquiring the relevant data.  

3.5.2 Questionnaires 

Questionnaires was one of the tool which was used in this study, it has been defined by 

(Goode, 1980) as a device for securing answers to questions using a form which the 

respondents fill in.  (Lindberg, 1980) observed that questionnaires are ―a set of stimuli to 

which illiterate people are exposed in order to observe their verbal behavior under these 

stimuli.‖ In this study, questionnaires were referred to as schedule of questions distributed 

to persons in the study sample to fill in and return them to the person conducting the 

study. The questionnaire designed for this study covered the main parts of the data 

collection for the study. The respondents included tourist hotel manages and  the local 

zanzibarians affected either directly or indirectly by the tourism industry in Zanzibar and  

the representative from the Directors office of ZCT and the officers from ZCT were also 

provided with questionnaires. 

Generally, the questionnaire was used as it is a tool that was found to be relatively 

economical as it has standard questions to ensure c larity (Shumacher, 1993). The tool was 

also administered to many people using a short time. However, the disadvantages of this 

tool was that some respondents give answers that were essentially irrelevant to the 

researchers‘ interest (Babbie, 1992).  

Questionnaires were distributed to 65 respondents‘ from the office of ZCT, tourist guides, 

hotel managers and local zanzibarians. The semi-structured questionnaire (having both 

open and close ended questions) were designed and pre-tested prior to their administration 

for the purpose of checking its reliability and validity and making necessary rectifications. 

Open-ended questions were expected to give respondents a chance of giving their own 



48 

opinions regarding initiatives being taken by ZCT in the contributing to the development 

of tourism in Zanzibar. Open-ended questions were applied to allow participants to 

respond in any way they chose. Open-ended  questions provided primarily qualitative data, 

and are frequently used in exploratory research. The closed-ended questions were 

requiring participants to choose from a limited number of responses predetermined by the 

researcher and this was generating quantitative data. Selection of questionnaire as data 

collection method was based on its convenience for obtaining information from large 

number of people in the shortest possible time and with limited use of resources as 

revealed by Rwegoshora 2006) who contend that questionnaires are less costly, reliable 

and can cover large area. 

3.5.3 Interview and Interview Guide  

Kothari C, (2004). The interview method of collecting data involves presentation of oral-

verbal stimuli and reply in terms of oral-verbal responses. This method can be used 

through personal interviews and, if possible, through telephone interviews. (Bell, 2005) is 

of the view that ‗the major advantage of interview is its flexibility; follow up of ideas, 

checking responses and exploring motives and feelings, which questionnaires cannot as 

well do‘. 

For the purpose of this study, interview were conducted with the representative from the 

director‘s office of ZCT and the officers from the ZCT office, the chosen respondents are 

considered to have a lot of additional information which were useful in using other 

methods of data collection. This study were used semi-structured interview for five key 

informants, the chosen respondents are considered to have a lot of additional information 

as it which enable the researcher not to repeat asking the questions already answered by 

the respondent when explaining issues asked. Such interviews involve the use of a set of 
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predetermined questions and of highly standardized techniques of recording. Additional 

probing questions were asked. The guiding questions were aimed to get information on 

how policemen collect terrorism incident data, problems encountered in dealing with the 

incidents and victims, how rules and regulations are controlled and to give opinions on 

how terrorism activities can be prevented. Interview is chosen due to its strength of 

capturing empirical data in both formal and informal  settings. 

For this study, an interview guide was prepared and used as a tool for different levels of 

respondents; this involved presentation of oral verbal stimuli and reply in terms of oral 

verbal responses. This was important for collection of primary data and all the officers 

preferred interview than questionnaire based survey.  

3.5.4 Documentary Review 

Documents are stable sources of data that can be used repeatedly. They are valued because 

they can provide more insights into the study, by cross-validating and augmenting 

evidence obtained from other sources. For this study, the key documents involved both 

primary and secondary sources. Primary sources included statistics in the crime rate in 

Tanzania since 1998 and the legislation which provides power to the police to combat 

terrorism in the country. The secondary sources included books, journals, articles and 

technical papers on terrorism, causes of terrorism impact of terrorism on the police force 

and the society at large. 
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3.6 Data collection Processing, Analysis and Presentation  

3.6.1 Data Processing 

Processing implies editing, coding, classification and tabulation of collected data so that 

they are amenable to analysis (Kothari, 2004). The collected data were edited to detect 

errors and omissions before being coded to make them amenable for analysis.  

3.6.2 Data Analysis  

The term analysis refers to the computation of certain measures of certain along with 

searching for patterns of relationship that exist among data- groups (Kothari, 2004). The 

tools used for the analysis of the data were Statistical Package for Social Sciences (SPSSP 

software version 16. Qualitative and Quantitative data were presented through the use to 

frequency, descriptive and multi responses statistic in SPSS. Frequency distribution tables 

were used to examine the relationship between variables. Here the words, and phrases 

analyzed depended on the topic discussed during the interview schedules.  

3.6.3 Data Presentation 

Data presentation involved the coded data which were tabulated by counting the number 

of cases falling in different categories of variables. Again bar charts were used to describe 

the frequency of cases belonging to different categories.  

3.7 Validity and Reliability of the Instrument 

3.7.1 Validity 

Validity refers to universal laws, evidence, objectivity, truth, actuality, deduction, reason, 

fact and mathematical data to name just a few (winter, 2000). Validity determines whether 

the research truly measures what was intended to measure or how truthful the research 

results are.  It refers to whether the means of measurement are accurate.  
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Validity was ensured by including a variety of questions, pretesting of the questionnaires 

prior to actual data collection also gauging the questions in the instruments to the study 

objectives so that all important aspects are taken into consideration and attention of 

researcher to opinions from the supervisor as well as from colleagues in the field. After 

consultation a modification of the instruments in light of the shared opinions was made. 

And finally, researcher has to correct the instruments, mistakes observed from the piloting.  

3.7.1. Iteration 

Iteration method was used as a cross checking techniques by returning to the respondents 

whenever there was a need to fill data gap or check its accuracy. The techniques are 

important for establishing validity. The researcher used it as a means of getting more 

details and approval of accurate information already obtained.  

3.7.1.2 Pretesting of Questionnaire (Pilot study) 

A pretesting of questionnaires or pilot study refers to a trial administration of an 

instrument to identify flaws. Mc Nabb (2002) says a pilot study is a small scale design 

used primarily for gaining insight and ideas about the research problem variables a nd 

other associated with those problems. The main objectives of a pilot study is to determine 

whether questions and directions were clear to the respondents that they understood what 

was required of them, when the questionnaire was used as a data gathering instrument. 

The pilot study for this research was conducted within and outside The ZCT Headquarters 

prior to actual gathering of data from the expected respondents. The testing of tools 

identified a number of problems, involving clarification of wording o f the questions and 

permitting early detection of necessary additions or omissions that were dealt with 

accordingly. 
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3.7.2 Reliability 

Joppe (2000) defines reliability as the extent to which results are consistent over time and 

an accurate representation of the total population under study. If the results of a study can 

be reproduced under a similar methodology, then the research instrument in considered to 

be reliable. It refers to whether the result is replicable. And whether they are actually 

measuring what they are intended to measure.  

The researcher ensured reliability by minimizing sources of measurement error through 

personally administering the questionnaires and conducting interviews thereby 

standardizing conditions that exhibit similar personal attributes to all respondents. Further, 

the physical and psychological environment where data were sought was made 

comfortable by ensuring privacy and confidentiality. The pilot study was also used to 

ensure reliability of the instruments.  

3.8 Ethical Consideration  

Ethical considerations are of extreme importance as indicated by Goode and Hattp (1952). 

This research was in line with ethical guidelines in that the main ethical issues were 

considered when conducting research including the voluntary nature of p articipation, 

reduction risk for participants, ensure confidentiality and privacy of participants and 

institutional issues which include obtaining permission to conduct the research.  

3.8.1 Voluntary Participation  

The right of respondents to participate in the research or not as they chose was respected. 

All respondents participated freely after receiving the information on the study and their 

rights to answer the questions or not.  
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3.9 Limitation of the Study 

The research was conducted within a framework of the following constraints and 

limitations: 

3.9.1 Time Constraints  

The time allocated for the field work, data collection, data analysis and report writing was 

limited to ensure carrying out a comprehensive field research with a large sample size. 

The researcher solved this problem by working even on weekends, asking the respondents 

to pardon him for the inconvenience.  

3.9.2 Fear and Inadequate Transparency to Share Information on Financial Issues 

In case of some of the respondents, there was no transparency in sharing information or 

appropriate data on their financial status. They feared that such information was sensitive 

and they never wanted other people to know their financial position.  

3.9.3 Financial Constraints 

Funds available were very insufficient to enable collection of large samples of data from 

the relevant respondents. 

3.9.4 Over Expectation for Payments  

Some participants were reluctant share their views during the meetings because they 

expected to be paid some money for this exercise.  

3.10 Chapter Summary 

The chapter discussed the methodology used to conduct the study. The quantitative and 

qualitative (descriptive) used; stratified random and purposive samplings were used to 

select 68 respondents for the study. 
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The chapter also discussed the data collection methods and instruments, survey and face to 

face interviews by interviewer. Validity and reliability of measurements and findings as 

well as ethical considerations were also discussed in this chapter, apart from data analysis 

design. 
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CHAPTER FOUR 

DATA FINDINGS, ANALYSIS AND DISCUSSION 

4.1. Introduction 

This chapter presents, interprets and discusses primary data obtained from the field and 

secondary data obtained from written documents relating to the study. Analysis and 

presentation of data revolved around four specific objectives and all the significant 

information collected from other sources including library documents and reports. The 

specific objectives were to provide an overview of the state of tourism in Zanzibar, to 

assess the development of tourism in Zanzibar, to examine the role of The Zanzibar 

Commission for Tourism in the development of the tourism sector in Zanzibar, to explore 

the impact of existing strategies and policies being employed by the Zanzibar commissio n 

of tourism in the development of the tourism sector in Zanzibar. This chapter also 

discusses other important variables for the study in relation to the subject especially the 

development of tourism in Zanzibar.  

4.2. General Characteristics of the Respondents 

This section provides the general characteristics of the respondents involved in assessing 

the development of tourism in Zanzibar. These characteristics are age group, sex, marital 

status, educational level and occupation of respondents. The discussio n of each 

characteristic is presented below. 

4.2.1. Age Group of the Respondents in the Area of Study  

Table 4.2 shows that the age of the majority of the respondents was between 31 to 45 

years who accounted for 30(46.2%), followed by the age group between 18 to 30 years 

was 20(30.8%).  The age group of 45 and above was 15(23%) as shown on table 4.2. these 
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findings partly suggest the age group between31 to 45 play an active part in the tourism 

industry.  

Table 4.1 Age of the respondents 

S/N Age Frequency Percentage  

1 18 - 30 20 30.8 

2 31 - 45 30 46.2 

3 Above 45 15 23 

Total  65 100.0 

Source: Fieldwork survey, 2015 

4.2.2. Sex of the Respondents  

The results shown by table 4.2 indicate that a relatively large portion of the respondents 

were male who accounted for more than half of the respondents is evidenced by 

45(69.2%) were males and about 20(30.8%) were females. This result means that, males 

are the ones who play a major role in the development of tourism. This result is presented 

in Table4.2. 

Table 4.2 Sex of the respondents  

S/N Sex Frequency Percentage  

1 Male 45 69.2 

2 Female 20 30.8 

Total  65 100.0 

Source: field work Survey, 2015 

4.2.3. Educational Level of the Respondents 

Education is the most important tool for developing human skills, knowledge, 

understanding and liberation from poverty. This study focused on the education level of 

the respondents in relation to the development of tourism in Zanzibar. Table 4.3 shows 
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that 14(21.5%) of the respondents had primary education, 24(36.9%) had secondary 

education, while 17(26.2%) had diploma education and only 10(15.4%) of the respondents 

were above diploma level. The results show that, the majority of the respondents in the 

study area had only primary level education. This indicates that those most involved in 

tourism have primary and secondary education. Education is one factors which observed 

strengthening tourist industry in Zanzibar particularly, the ability of residents to speak and 

write in English and other foreign languages. In this case, the challenges facing 

development of tourism is high due to the respondents having limited education that is 

why one of the objectives of ZCT (2010) is to educate more people within the tourism 

industry so as to be able to compete with the surround areas.  

Table 4.3: Education Level of Respondents  

N/S Education Level Frequency Percentage  

1 Primary education 14 21.5 

2 Secondary education 24 36.9 

3 diploma 17 26.2 

4 Above Diploma 10 15.4 

Total  65 100.0 

Source: Field Survey, 2015 

4.3 Tourism in Zanzibar 

The islands of Zanzibar are located about 40 kilometers from the African continent, in the 

shallow coastal waters of the Indian Ocean. As the remnant of an economic center of the 

Omani Empire, which attained its climax in the middle of the 19th century, Zanzibar today 

boasts a culture and history closely linked with its historic events: Shirazi, Persian and 

Omani settlers, Indian and Arabian architecture, spicy dishes, slave caves, and historical 

figures such as Speke, Livingston and Tipu Tipp have all left their marks. Everywhere on 
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the island, mementos of this past can be seen and are recounted in tales of myth and reality 

passed down from one generation to the next. (Mongula, 1994).  

Furthermore, the abundance of unique marine and terrestrial fauna and flora make 

Zanzibar an ideal destination for enthusiasts of tropical island ecosystems. It is perhaps the 

clove tree, which was introduced to the Zanzibar islands in the 1820s and culminated into 

a rapidly expanding trade that won Zanzibar its ultimate economic power and popularity. 

Until today, the name ―Spice Islands― refers to this capital of Swahili culture which is 

observed along the coast of East Africa. The distinguished mixture of cultures, professions 

and religions have in the course of time contributed to the metropolitan characteristic 

typical to this region, and is especially vivid on the islands of Lamu, Mafia and Zanzibar 

(Mongula, 1994). 

4.3.1 Understanding the Importance of Tourism in Zanzibar 

The respondents were asked whether they understood the importance of tourism to 

Zanzibar 62(95.9%) said yes that they understood the importance of tourism to the 

economy of Zanzibar while only 3(4.1%) of the respondents said No they did not 

understand the importance of tourism to Zanzibar. When asked to elaborate further they 

said that the white people who came to Zanzibar did help theme so for them tourism was 

not important Table 4.4 shows the results to the above mentioned question.  

Table 4.4 Understanding the importance of Tourism 

N/S Importance of touris m Frequency Percentage  

1 Yes  62 95.9 

2 No 3 4.1 

Total  65 100.0 

Source: Field Survey, 2015 
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4.3.2 Benefits of Tourism to the People of Zanzibar 

The respondents were asked if tourism was of any benefit to them as individuals. Table 

4.5 indicates as follows 60 (92.3%) responded by saying yes that tourism was of great 

benefit to them and only 5 (7.7%) responded by saying that it was not of any benefit to 

them. 

Table 4.5 benefits of Tourism to the people of Zanzibar 

N/S Importance of tourism Frequency Percentage  

1 Yes  60 92.3 

2 No 5 7.7 

Total  65 100.0 

Source: field Survey, 2015 

4.3.3 The Impacts of Tourism  

Table 5 shows that, 80% of respondents supported that there is huge impact of tourism in a 

community, this also implies that some respondents realize that, there is low impact about 

9 (20%).  

Table 4.6 Impact of tourism 

N/S Impact of tourism Frequency Percentage  

1 Yes  56 80 

2 No 9 20 

Total  65 100.0 

Source: field Survey, 2015 

Those who responded that tourism had an impact on the society  were further asked to 

elaborate about the impact. The majority of the respondents spoke mostly of the negative 

impacts that tourism has had on the society figure 4.1 shows that 20 (30.8%) said that 

because of tourism there was an increase in the spread of STD‘s, 19 (29.2%) said 
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destruction of indigenous culture, 13(20%) said the impact was on environmental 

degradation while only 13 (20%) said increasing criminal activities  

Figure 4.1 negative impact of tourism in Zanzibar  

 

Source: Field work Survey, 2015 

When asked to mention the positive impacts the respondents felt that tourism has had 

Zanzibar. 19(29.2%) said that it has led to employment opportunities, 21(32.3%) said that 

it has helped in increasing national income, 15(23%) said it had led to increase knowledge 

and skills among the people while only 10(15.5%) said it led to the promotion of 

international relations among the people and country as a whole. Figure 4.1 shows this.  
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Figure 4.2 Positive impact of tourism 

 

Source: field work Survey, 2015 

4.4 Tourism and Economic Development in Zanzibar 

Tourism is currently promoted as the major sector of Zanzibar Economy which generate 

foreign exchange earnings, employment opportunities, stimulate local economy, support 

other sectors such as agriculture, small scale handcraft industry, and above all as away of 

economic diversification. This move was initiated in 1980‘s where the Structural 

Economic Programme (SEP) among other things proposed a move towards a Free 

Economic Policy and Trade  Liberalization. Thus, from mid 1980‘s, Zanzibar adopted 

liberalized economic policies in relation to the role of Private Sector Investments, Free 

Trade and liberal exchange rate. The Zanzibar Investment Promotion Authority (ZIPA) 

was established in 1996 which is mandated to promote and conduct all procedure for 

investment to take place. The response to the investment is beyond its imagination and 

tourism related investments dominated in the list of ZIPA approved Investments in term of 

number and capital outlays. 
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Tourism is the fast growing sector in the Zanzibar economy contributing around 80% of 

foreign exchange earnings and about 27% of the Growth Domestic Product (GDP). 

Employment generated through the tourism sector is estimated to reach 12,500 of whom 

8,600 people are employed in hotels/Guest houses sub sector. The rest are employed in 

other tourist investments such as tourist shops and tour operators.  

The National Growth Strategy (MKUZA II), which is based on both Zanzibar Vision 2020 

and Millennium Development Goals (MDGs), envisages that tourism is driver of 

economic  development for Zanzibar and over 50% of all employment will be generated 

from tourism by 2015. To achieve this vision, series of goals and objectives have been 

devised to optimize the likelihood of achievement. Such goals and objectives are 

embracing the Zanzibar‘s rich natural assets; developing integrated coastal experiences; 

promotion of special interest (niche) markets; targeting the most profitable prospects; 

applying a collaborative approach to marketing. The Zanzibar Tourism Master Plan is a 

comprehensive blue print for the sustainable promotion of the tourism industry and it is 

based on the theme of tourism development and deepening benefits.  

The foundation of plan is based on the belief that an invigorated tourism sector will have a 

wider spillover effect in terms of growth and linkage with other sectors. It is envisaged 

that the expedited growth of tourism will lead to (a) higher G.D.P. growth rates (b) 

increased employment (c) high Government revenue (d) better quality of life for all the 

people. (CTZ, 2010) 

4.5 The Zanzibar Commission of Tourism 

The Commission for Tourism Zanzibar was created in 1992 as a public institution and 

authorized to keep track of the development of Zanzibar‘s tourism industry. Under the 

Tourism Promotion Act No. 9, which was enacted in 1996, the responsibilities of the 
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Commission for Tourism have explicitly been the general promotion of Zanzibar as a 

tourist destination world-wide, and to deal with the following issues in particular.  

4.5.1 Recognition of the Zanzibar Commission of Tourism 

This question wanted to determine the extent which the respondents understood the about 

the Commission for tourism Zanzibar. From the field results found In Table 4.5 60(92.3%) 

of the respondents said yes that they had knowledge of the Commission while only 

5(7.7%) of the respondents the majority being the common people had no knowledge of 

the commission.  

Table 4.7 Recognition of the Commission for Tourism Zanzibar 

N/S Recognition of the Commission for Tourism 

Zanzibar 

Frequency Percentage  

1 Yes  60 92.3 

2 No 5 7.7 

Total  65 100.0 

Source: field Survey, 2015 

4.5.2 Effectiveness of the Commission to the Development of Tourism 

 The respondents were asked to assess the effectiveness of the Commission to the 

development of the tourism industry. The findings from the field results show that the 

majority of the responds said yes 60(92.3%) that the commission was effective in the 

development of  tourism while only 5 (7.7%) of the respondents said no they found that 

the commission was not helping in the development of tourism in Zanzibar when asked 

why they thought this way it was established that since they did not know the existence of 

the commission they could not say if it was effective or not. 
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Table 4.8 Effectiveness of the Commission to the Development of Tourism 

N/S Effectiveness of the CTZ Frequency Percentage  

1 Yes  60 92.3 

2 No 5 7.7 

Total  65 100.0 

Source: field Survey, 2015 

4.5.2 Various Activities of the Commission  

Figure 4.3 below shows the various activities conducted by the commission in recent 

times as stated by the respondents during the survey.  

 

Figure 4.3: Various Activities of the Commission 

 

Source: Field Survey, 2015 
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Zanzibar only 60 (92.3) agreed and when it came to  Promoting tourism polic ies and guide 

lines only 40 (61.5) of the respondents agreed, In Protecting all tourist attractions 65 

(100.0) agreed lastly in Providing employment opportunities for the local people only 50 

(76.9). 

4.5.3 Effective Measures Taken by the Commission to Develop Tourism 

Respondents were asked to state in what ways they thought that the Commission had 

helped in the development of the tourism to Zanzibar. The respondents were asked to 

choose some of the mechanisms used by the commission to develop tourism and the 

results were as follows figure 4.3 show that in providing education skills 56(86.6%%) 

agreed that the commission was providing education to the tour guides so that they can 

better guide the tourist when they arrive, 45(69.2%) of the respondents said that they 

commission had improved the accommodation facilities used by the tourists visiting the 

spice island, 52(95.4%) respondent that the establishment of trade fairs and exhibitions 

like the karibu fair and the Sauti ya Busara exhibition were helpful in the promotion of the 

tourism sector in Zanzibar, while also 60(92.3%) said that advertising of the island on the 

internet , the radio and television was also very help full in the promotion of tourism.  
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Figure 4.4: Effective Measures Taken by the Commission to Develop Tourism 

 

Source: field Survey, 2015 

 

Other measures to be taken in order to improve the tourism sector in Zanzibar include:  

4.5.3.1 Protection of Natural Attractions 
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scenery. Ngezi forest, Kiwengwa forest, Natural caves and Jozani Wilderness are some of 

the more popular scenic attractions in the area. There are other attractions such as 

Zanzibar Butterfly Centre that offer unique view of nature and its various inhabitants. 

Since Zanzibar has such wealth of natural and scenic resources, steps should be taken to 

ensure that these attractions are maintained for future tourism.  

In this area the Commission can help in the protecting of natural attractions by placing 
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how to maintain these natural attractions for the future generation. 

0
10
20
30
40
50
60
70
80
90

100

Education, skills for tour 
guides

Improving accomodation 

Establishing trade fair and 
exhibitions

Advertising the island



67 

4.5.3.2 Controlling of Marine Based Attractions 

Zanzibar is endowed with variety of marine attractions such as corals, variety of fish 

species. Marine attractions offer a wide range of activities such as kite surfing; scuba 

diving, snorkeling and dolphin watch geared toward domestic as well as international 

holiday seekers. Local businesses offer a variety of marine activities to tourists.  

 Zanzibar Commission for Tourism  should provide more information about the various 

attractions so that tourists can easily identify ‘those that best suit their needs on their 

websites . Although marine attractions are well advertised on the ZCT‘s website, it does 

take some work on the potential tourist‘s part to follow the various links and understand 

what different marine tourism activities are available to the individual. The commission 

should there for simplify the website and various links so that they are easily accesses by 

the viewer.  

Also the commission should provide better marketing and easier access to this information 

in order to quickly and easily gain the tourist‘s interest in Zanzibar. (More advertisement 

could be directed toward prospective and potential tourists in order to ease them more 

likely to make return visits, thereby increasing the chances at collecting additional tourism 

revenue in Zanzibar). 
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Plate 4.1: Protecting and Controlling of Marine Attractions for Tourism 

 

 

 

 

 

 

 

 

 

 

 

 

  Source: Field Data, 2015 

4.5.3.3 Preservation of Cultural based Tourism Activities 

Museum, Monument, Artisans and their handmade products are a large part of Zanzibar‘s 

culture and heritage. Several artisans in the Zanzibar regularly craft goods and exhibit 

them at various places, but the Zanzibar has yet to make a concerted effort to market its 

local arts and crafts, as well as its artisans. Some attempts have been made in the past but 

were unsuccessful. A major reason for this poor success was due to the fact that local 
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groups rented a facility that they could not afford instead of starting smaller and working 

up to a market that could generate enough income to pay for such a facility. Even though 

efforts have been lacking in the past, many craftspeople have continued in their individual 

efforts and made some gains personally.  

 The Commission has taken several steps in order to promote its cultural arts and crafts. 

By forming partnerships with various craft and arts organizations. The Commission 

through this partnership has been able to show local artisans how to market their products 

while providing them with vital networks.  

 Zanzibar Commission for Tourism has worked  to market local craftspeople by posting 

their work and contact information on the national tourism website as well as working 

with the artisans to identify other means of marketing themselves. 

4.5.3.4 Growth of Accommodation and Restaurants 

Zanzibar currently has a substantial number of tourism offering. The retail chain is built 

primarily around tourists in that many souvenir shops exist but few souvenirs that display 

a true picture of Zanzibar exist. Restaurant is limited to about four international restaurants 

in the island. The other restaurants are primarily for local eateries that would not be 

considered to accommodate first class tourists. Low class hotel are plentiful when 

compared to the number of international hotels in the island. There are 378 establishments 

with accommodation in 10 districts accounting for 8027 rooms. Nearly 60% of the rooms 

stock are located in North Region while just over 15% is located in South Region, 17 % 

are located in Stone Town and its vicinity, and the remaining are located in Pemba.  
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Plate 4.2: Growth of Accommodation and Restaurants for Tourism 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Source: Field Data, 2015 

4.5.5 Promoting Experimental Travel Interest 

In order to meet the overall goals and the growing sophistication of the travelers. Zanzibar 

will have to present experiences that appeal to the experiential market. While this segment 

will also be looking for the more generic types of experiences they wil l be especially 

interested in unique and authentic experiences which involve a possibility for participation 

in local cultures and way of life. The kinds of tourism experiences that they would be 

seeking include health tourism, spas, culinary tourism, cultural tourism, ecotourism, and 

volunteer tourism. 

 

 

https://images.search.yahoo.com/images/view;_ylt=AwrB8pDsGUVVqXkA9qg2nIlQ;_ylu=X3oDMTIzdW1zNjBuBHNlYwNzcgRzbGsDaW1nBG9pZAMwZjNlZTZlYzVmYzNjOTBiMGI4OTczOWNkNzI2Mzk2ZQRncG9zAzIzBGl0A2Jpbmc-?.origin=&back=https://images.search.yahoo.com/yhs/search?p=Dolphin+In+Zanzibar&fr=yhs-CND-005&hsimp=yhs-005&hspart=CND&tab=organic&ri=23&w=534&h=349&imgurl=www.shoortravel.com/image/dolphin8.jpg&rurl=http://www.shoortravel.com/dolphinbeach.html&size=39.4KB&name=<b>Dolphin</b>+Beach+Resort+is+located+at+the+south+of+the+<b>Zanzibar</b>+island+...&p=Dolphin+In+Zanzibar&oid=0f3ee6ec5fc3c90b0b89739cd726396e&fr2=&fr=yhs-CND-005&tt=<b>Dolphin</b>+Beach+Resort+is+located+at+the+south+of+the+<b>Zanzibar</b>+island+...&b=0&ni=96&no=23&ts=&tab=organic&sigr=11c9tqb37&sigb=13q27ao69&sigi=116jssgl0&sigt=12lc7aj8n&sign=12lc7aj8n&.crumb=AhFChob7aJy&fr=yhs-CND-005&hsimp=yhs-005&hspart=CND
http://www.tripadvisor.com/Hotel_Review-g1188037-d1673690-Reviews-Dream_of_Zanzibar-Mahonda_Zanzibar_Zanzibar_Archipelago.html
http://www.tripadvisor.com/Hotel_Review-g616017-d581427-Reviews-Matemwe_Lodge_Asilia_Africa-Matemwe_Zanzibar_Zanzibar_Archipelago.html


71 

4.5.3.6 Establishment of Law Enforcement System 

The establishment and strengthening of law enforcement is a significant area of activity 

for the project. The team was told frequently by the local communities  contacted about the 

improper law enforcement situation in the area with the increase of the illegal activities in 

the reserve and proposed community tourism. The increase in social evils pressure in the 

tourism has been accelerated by insufficient financial resources to support the level of law 

enforcement required. The other major deficiency of law enforcement as reported by the 

communities is the lack of proper networking which linking together the communities and 

other patrol bases. The Commission can work together with the local law enforcement 

agency and other security services which are especially trained in protecting tourist 

attractions and tourists in general.  

4.6 The commission in collaboration with other organizations and institutions  

the respondents were asked to mention if they knew whether the commission worked 

closely with other departments, institutions and organization on the island they responded 

in the following manner 60(92.3%) said that they were aware of the commission working 

with other partners to improve the quality of tourism on the island while 5(7.7%) of the 

respondents said that they were not aware of the Commission working with other partners 

to develop tourism in Zanzibar. 

Table 4.9: Commission in Collaboration With Other Organizations and Institutions 

N/S Collaboration with other partners  Frequency Percentage  

1 Yes  60 92.3 

2 No 5 7.7 

Total  65 100.0 

Source: Field Survey, 2015  
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The table below shows the organization, department with which the commission is 

working closely with to improve tourism in Zanzibar.  

Table 4.10: Organizations Need to Work together as a Partnership in the Study 

Areas 

Entities Roles and Responsibility  

Department of Museum and Antiquity 
Prepare and publish promotional pamphlets 

for museum and antiquity. 

Marine Conservation Units 
Prepare and publish promotional pamphlets 

for marine based attractions. And prepare 

code of ethics. 

 

Jozani Forest Conservation Area 
Prepare and publish promotional pamphlets 

for nature based attractions 

Stone Town Conservation and 

Development Authority 
Participate in joint marketing of Zanzibar 

destinations. 

Zanzibar Investment of Tourism 

Investors (ZATI) 
Participate in joint marketing of Zanzibar 

destinations. 

Zanzibar Association of Tour 

Operators (ZATO) 
Participate in joint marketing of Zanzibar 

destinations. 

Zanzibar Airport Authority 
To develop and promote Zanzibar 

International Airport 

Zanzibar Port Authority To develop and promote Zanzibar 

International Port 

Source: Field Data, 2015 

4.9. Local Participation in the Development of Tourism 

The respondents were asked whether they the local people given equal access to 

participate in the tourism industry, all the respondents answered in the negative saying that 

priority was always given to private investors who resided outside the country to built the 
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tourist hotels and the management of most of the tourist attraction were in the hands of the 

white people and not the locals. The respondents claimed that the locals only got the 

minimal low paying jobs in the restaurants, hotels and other tourist attraction while the 

white people got the better paying jobs. When asked to indicate the types of jobs the 

majority of the local were hired for they replied as follows Hotel manager and head of 

house keeping6 (9.2%), Head receptionist 20 (30.7%) Waiters and waitress 65 (100%),  

Head cook and assistant cook 15 (23.07%),  swimming pool expert 18 (26.7%), Gardeners 

65 (100%), Electrician and plumber 65(100%),  Porters 65(100%), Gate keepers and 

security guards 60 (92.3%). 

Table 4.11: Employment Opportunities for Local Residents in Zanzibar  

No Position frequency Percentage  

1 Porters 65 100 

2 Waiter/ waitress 65 100 

3 Electrician and plumber 65 100 

4 Gardeners  65 100 

5  Hotel manager and Head of 

housekeeping  

6 9.2 

6 Head cook and assistant cook 15 23.07 

7 Head receptionist  20 30.7 

8 Housekeeping, ordinary kitchen 

staff 

 65 100 

9 swimming pool expert 18 26.7 

10 Gate keepers and security guards 60 92.3 

Source: field Survey, 2015 

From the above it seems that non- locals tend to occupy senior positions (management, 

administration etc.). These are in many cases Mainlanders, or Zanzibar Town residents 

who have obtained managerial skills either through practical experience or have qualified 

at an official training institution. 
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Apart from those employed in hotels, Zanzibar also hosts a number of people who have 

created ―informal‖ jobs for themselves in the profitable tourism business within the 

villages. In these areas where there are tourists this is limited to a s implified form of tour 

guiding, which includes taking tourists to snorkeling and swimming spots, showing them 

around the village and making transport and excursion arrangement, facilitating bicycle or 

motorbike rental, etc. Many simply accompany tourists in the hope of acquiring some 

material benefit, however this is perceived as annoying by tourists. This confrontation 

does often break the barrier between tourists and locals, resulting in some cultural and 

personal exchange. Youth practicing this occupation are termed ―beach boys‖ and due to 

job insecurity their profession ranks lowest in the tourism business. However, it is used by 

most to gain the first experience in the tourism industry. It was noticed that men focus 

more on investment-related activities such as restaurants or gift/curio shops; bicycle 

and/or motorbike rentals; and transport services to and from Zanzibar Town, and a variety 

of tours. 

For women, self-employment in tourism is limited to two main activities in Jambiani, 

these being massaging henna painting, and/or cooking local dishes for tourists in their own 

homes. The job of masseurs/henna painters involves walking from one hotel to the next in 

search of customers. From mid-morning every day, these women are observed confronting 

tourists on the beach or entering hotel grounds in an attempt at winning customers. A half-

hour body massage with homemade coconut oil costs the tourists TSh. 4000, while an 

elaborate henna (a natural coloring) design painted on the body is available for just TSh. 

2000. Women must randa (―roam the streets‖) all day in order to ensure a significant 

income. Depending on the availability of tourists and a great deal of luck, one can earn up 

to Tsh. 20,000 on a good day. Most women work in pairs to increase productivity in times 

of high demand, but particularly in solidarity against the scorn from fellow villagers: 



75 

especially the elder generation regard women involved in tourism related employment 

with suspicion, due to their exposure to liberal western attitudes and the confrontational 

nature of this particular occupation, which is often associated with prostitution. By far the 

less time consuming and more respectful job for women within this industry is the 

cooking of traditional meals for tourists. This involves either the woman herself talking 

directly to tourists (due to language barriers this is less often the case), or sending her 

children or other relations to advertise her trade. Commonly, tourists make appointments 

for evening meals, and prices and menus are negotiable. For many tourists, this provides a 

cheap alternative to the European oriented food available in hotels. More importantly, this 

visit to local homes is an interesting cultural experience:for many tourists, it is the first 

real encounter with Zanzibari families, homes and lifestyles.  

Plate 4.3: Women Masseurs and Henna Painters at Work  

 

Source: Field Data, 2015 
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The women seen in the plate 4.3 one is henna painting the tourist while the other is 

proving a local massage so as a means of earning money from the tourism industry in 

Zanzibar.  
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CHAPTER FIVE 

CONCLUSION AND RECOMMENDATIONS 

5.1 Introduction 

This chapter provides the conclusion of what has been discussed in chapter four. It further 

provides recommendation for the development of tourism using the Zanzibar Commission 

for Tourism as its case study. 

5.2. Conclusion 

Since the mid 1980s, when Zanzibar began strengthening its economy by encouraging 

private investment in various sectors in the country, tourism has demonstrated the most 

rapid growth. The vision of the government with regard to this sector is to promote an up-

market development in both tourist arrivals and tourist facilities and adopt ecotourism as 

the strategy for further tourism development.  

From the literature review and the study findings it has been shown that the tourism 

industry in Zanzibar is still at its infancy compared to the other places and islands around 

the Indian Ocean and other places around the world.  

Zanzibar still lacks the skilled man power to develop the tourism industry, this is due to 

the lack of education of the majority of the local people in Zanzibar and this led to the 

sector being dominated by outsides on the more important managerial positions however 

the Zanzibar commission for tourism has helped in the providing of education in relation 

to the tourism business but still it is not sufficient as most of the local get to the 

managerial positions through experience and not through their education.  

The study specified on the state of tourism in Zanzibar. Through the interview with 

respondents, field results indicated that the state of tourism in Zanzib ar was at a stage 
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where people did not go to Zanzibar for their holidays rather they went to Zanzibar only as 

a stopover for their final destination whether in Tanzania mainland or in Kenya. 

Basing on the results from the field findings the development of tourism in Zanzibar was 

still at a low level with the locals still lacking sufficient knowledge of the agencies which 

deal with tourism. Much of the advertising which is done about the island is not clear the 

government and the commission for tourism have yet to come up with a slogan which is 

clear and unambiguous to the tourist who what to come and visit the island  

Furthermore the study examined the role played by the Zanzibar commission for Tourism 

on the development of tourism the results from the study findings indicate that the 

commission has yet to play its full role in the development of tourism in Zanzibar due to 

the lack of funds, facilities and accommodations available in the island. The role of the 

Commission is to make sure that the people of Zanzibar benefit from tourism but this is 

till yet to be the case as the majority of the local are being employed only in the low level 

positions while the more prominent positions are being occupied by non residents of 

Zanzibar.  

Moreover the study examined the challenges faced by the commission in its role on the 

development of tourism and found from the study findings that the major problem 

uncounted by the commission including the lack of funds available for advertising and 

marketing the island and also the political unrest caused by the political parties in Zanzibar 

has led to a decline in the number of tourists visiting the island.  

5.3 Recommendations 

The utility of any research lies mostly in the conception of the research findings and then 

putting it into use. If the research findings cannot be put into the desired use, the whole 

research exercise is meaningless and the research findings can be termed as mere waste of 
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material. The research findings cannot be put into use unless the researcher recommends 

to and directs these recommendations to the desired audience. The following are the 

measures recommended to be taken to address the existing problems.  

There is need for the Commission to have manpower training, involving the transfer of 

knowledge and technology which will ensure that the tourism industry can meet 

international standards of service and customer care. The combination of a trained 

workforce and the appropriate institutional mechanism will result in a competitive tourism 

private sector, attracting foreign investment and be attractive to holiday makers.  

Also the study recommends that the Commission should create an enabling environment 

of the participation of local people, public and private stakeholders, and related sectors for 

Zanzibar tourism industry, through workshops seminars and short courses.The 

Commission for Tourism which is responsible for implementing the process, should  

establish a facilitation committee which will be responsible for follow-up and coordinating 

efforts of all institutions with the tourism industry and between tourism and other sectors 

of the economy at all levels.  

 Moreover the researcher also recommends that the commission should put a lot of effort 

in understanding the challenges facing the tourism industry so as to achieve sustainable 

tourism development and this can only be achieved if the government, the hotel managers 

or any other persons in the tourism industry understand the challenges facing them and 

that they should choose not to neglect them.  

There is need for the government to recognize the importance of the commission, and an 

area of great importance is monitoring and evaluation of the tourism policy. The 

government should put great emphasis on the accurate measurement of tourism impacts by 

developing better statistical approaches based on demand, getting use of the developed 
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realistic indication for tourism costs and benefits to enable both public and private sectors 

to maximize tourism benefits and above all setting appropriate monitoring criteria.  

 For Zanzibar to be a competitive tourist destination, it is imperative to invent in creating 

the appropriate approaches of marketing its tourism potentialities. Thus, all marketing 

activities including promotional initiatives, sales drives, trade and fair at tendance, 

advertising, familiarization visits, educational visits, collaterals production and 

distribution and media releases should be considered by the commission this is a 

recommendation also noted by the researcher. 

The study recommends that there is need to the establishment of new, sustainable and 

viable model and structure of policies in relation to development of tourism so that can 

facilitate poverty reduction among the poor majority in Zanzibar by enhancing community 

involvement in the tourism sector. However, there are some remarkable constraints and 

challenges towards enhancing community participation in tourism sector for improved 

community livelihoods. In this respect, the study recommends the following strategies:  

 Government may opt to ensure that local communities‘ involvement and participation 

in the tourism sector in their living area through tourism education, training and 

awareness creation programmes. This will help to build trust in planning process, 

decision-making process, coordination and control, implementation, monitoring and 

evaluation of tourism activities.  

 Tourism policy and legislations need to be reviewed and amended in order to create 

more conducive enabling environment that encourages and empowers community 

participation in tourism sector at grassroots level and be able to execute the stipulated 

functions. This will assist local people to enhance their participation, getting more jobs 

and improve livelihoods opportunities for their wellbeing and therefore contribute to 
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national efforts in poverty alleviation. These issues are very crucial for tourism 

development and must be integrated into the favorable development policy and Act.  

The study suggests that for success of tourism industry in Zanzibar, local communities 

as central stakeholder should be directly and formally recognized through the policy 

and hence they should be able to play its significant part.  

 In order to attract more tourists in Zanzibar at large to be a single tourist destination in 

Africa and world as whole, there should be an imperative need for the government to 

invest on the construction of infrastructures and facilities shared by both residents and 

tourists as important features for tourism attractions. This will help to increase 

government revenues, foreign exchange earnings and poverty reduction at family and 

national levels. 

 Regarding both language barrier and poor tourism education have been identified as 

central challenges limiting local people to actively participate in tourism industry and 

accessing to tourism employment opportunities and earnings, there should be an vital 

need to institute training programmes at the local community level that will ultimately 

provide opportunities for the local people to be employed in skilled positions with high 

remuneration and work professionally. 

 There is a need of diversifying our tourist products from relying heavily on wildlife 

tourism to opting for other products like beach or marine based tourism, eco-tourism, 

and cultural tourism in order to prolong the length of stay and increase earnings. 

5.4. Areas for Further Study  

The study suggested the following topics for further research 

1. Assessment of Tourism laws and regulations in developing tourism in Zanzibar 

there is a need to study the applicability of the laws relating to tourism in Zanzibar.  
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2. A critical analysis of female participation in the tourism sector in relation to the 

employment opportunities as male seem to be more dominant in the tourism sector.  

3. An analysis should be made into the education provided by the government 

towards those involved in the tourism sector.  

4. What are the challenges involved in the development of the tourism industry?  
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APPENDICES 

Appendix 1:  

Questionnaires for officers of ZCT, Tourist Guiders and Common Respondents 

affected by Tourism activities. 

 

The Challenges facing Zanzibar Government to the Development of Tourism  

 

Instruction 

This questionnaire is for academic purpose only; feel free to bring about required 

information. Your information will be confidential. Please select appropriate answer in 

your opinion and make a tick mark () in the space provided for questions that have listed 

the possible answers.  

 

A. General information 

1.  Age group……………….. 

i) 18- 30          [            ]            ii) 31 – 45 [             ]            iii) 45 above [               ]  

   

2. Sex ……               i) Male              [             ]                    ii) Female      [              ]  

 

3. Education level     

a) Primary       [             ]     

b) Secondary   [             ]  

c) Diploma      [             ]                                

d) Above         [             ] 
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4. Do you understand the importance of tourism in Zanzibar 

i)   Yes                   [                ]                           ii)         No                      [                 ] 

 

5 if the tourism beneficial to the people? 

i)   Yes                   [                ]                           ii)         No                      [                 ] 

 

6. are there impacts to the tourism for the locals 

i)   Yes                   [                ]                           ii)         No                      [                 ] 

 

if yes please mention them the negative and the positive  

i) ………………………………………………………………………………… 

ii) ………………………………………………………………………………… 

iii)  ………………………………………………………………………………… 

7. do you think that tourism has helped in the economic development of Zanzibar? 

i)   Yes                   [                ]                           ii)         No                      [                 ] 

8. what do you understand about the Zanzibar commission for Tourism 

………………………………………………………………………………. 

9. is ZCT effective in the development of tourism in Zanzibar 

i)   Yes                   [                ]                           ii)         No                      [                 ] 

10. what are the effective measures taken by the ZCT in the development of tourism? 

i) ………………………………………………………………………………… 

ii) ………………………………………………………………………………… 

iii)  ………………………………………………………………………………… 
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11. Does ZCT collaborate with other agencies in the development of Tourism\ 

i)   Yes                   [                ]                           ii)         No                      [                 ] 

 

 

 

if yes please name them 

.................................................................................................................................................

.....................................................................................................................................  

 

6. List at least five tourism challenges which face the Zanzibar Commission for Tourism 

(i) …………………………………………………………………………………….. 

(ii) …………………………………………………………………………………….. 

(iii)…………………………………………………………………………………….. 

(iv) …………………………………………………………………………………….. 

(v) …………………………………………………………………………………….. 

12. Do the local people benefit from tourism  

1.Yes (   )  

2. No (   ) 

If not in what ways to they not benefit from tourism 

(i) ………………………………………………………………………………… 

(ii) …………………………………………………………………………………… 

(iii)…………………………………………………………………………………… 
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Appendix 2:  

Interviews Guide Questions for Director of Tourism, Government Tourism Policy 

Officers and Tourism Hotels Managers    

Role of the Zanzibar Commission of Tourism in the Development of Tourism in 

Zanzibar 

 

Instructions  

This questionnaire is for academic purpose only; feel free to bring about required 

information. Your information will be confidential. Please provide responses in your own 

words. 

1. According to your experiences, what are the economic impacts of tourism in 

Zanzibar? 

.....................................................................................................................................

.....................................................................................................................................

............................................................................................................................ 

2. What are the challenges facing ZCT on tourism development in Zanzibar? 

…………………………………………………………………………………….. 

…………………………………………………………………………………….. 

…………………………………………………………………………………….. 

2   Write are the major role played by Zanzibar Government (Commission of Tourism) in 

the development of tourism sector?  

………………………………………………………………………………………

………………………………………………………………………………………

……………………………………………………………………………… 
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3. What benefits do the locals get from tourism 

.....................................................................................................................................

............................................................................................................................... 

.................................................................................................................................. 

4. What should be done to improve Tourism sector in Zanzibar?  

………………………………………………………………………………………

………………………………………………………………………………………

……………………………………………………………………………….. 

5. What are the  measures taken by the ZCT to development 

 

6. What are the employment opportunities for the locals in Zanzibar 

 

 

 

 

“Thanks for your good cooperation.” 

 

 

 

 


