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ABSTRACT 

Judging the credibility of information that is found online is very crucial, because on 

the internet there are platforms which contain misinformation, though they may look 

trustworthy. Editorial policies regarding the majority of information posted online 

are non-existent, unknown or ambiguous.Thus, developing the skills to evaluate web-

based information is crucial for internet users. There is a need to understand how 

information seekers in Tanzania do prepared for this responsibility and to understand 

weather they have trouble determining the credibility of online information. Thus, 

this study aims at finding out to what extent do users care about judging the 

credibility of information that is found online. Methods of data collection used in this 

study were a structured questionnaire and Literature review. Questionnaire was used 

to explore the extent to which user care about judging credibility of information 

found online, whereas literature was used to describe the verification strategies used. 

Findings indicate that information seekers in general do not care judgingcredibility of 

online information meaning that users do not often conduct critical evaluation on 

information that is found online. Therefore, this study recommends that learners and 

people who use internet as their major source of information must be trained and be 

prepared to use their skills and effort in judging the credibility of information that are 

found online, because on online platforms there is a possibility of encountering low 

quality information.  
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CHAPTER ONE 

GENERAL INTRODUCTION 

1.0 Introduction 

This chapter is about background information of the study, statement of the problem 

together with general and specific objectives. Other parts in the chapter are research 

questions, scope of the study and significance of the research. 

1.1 Background of the Study 

Online information seeking is a process of interactively searching for and retrieving 

requested information via a computer from database. Searching information on the 

internet has become an important learning activity for student especially in 

universities and in all subject domains. Students are often required to search 

information via the internet in order to complete their assignment or research 

projects. Scholars such as (Bos, 2001; Debowski, 2001; Dias, Gomes and Correia, 

1999) report that students often have disorientation problems and are not able to 

evaluate online information critically. Recent research studies (Bond, Fevyer and 

Pitt, 2006; Chu and Law, 2008; Walraven, Brand-gruwel and Boshuizen, 2008; 

Phelps et al., 2006; Tekinarslan, 2008) indicate that even graduate students and adult 

learners have troubles in specifying search terms, judging search results, judging 

source and information(Tsai et al., 2012). The information validation task appears to 

be difficult and complex on the internet. Anyone can easily become an information 

producer and information seeker as well. A good thing about this freedom is that, 

when searching for information on the Web, Net users are confronted with 

information which has not been validated, that is, to say not reviewed or subjected to 
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a scientific or institutional authority before its publication (Mothe et al., 2011). In 

addition, previous work(Instant et al., 2010) suggest that trustworthiness and 

accuracy are the most critical criteria for determining which information source to 

use. By contrast, Keshavarz (2014) argues that willingness of users to evaluate online 

information needs to be also taken into account when discussing  credibility. Thus, 

credibility judgement will be of the least importance when the user is not motivated 

to carefully examine the contents in searches especially when it is for academic 

purpose. 

Credibility in this context refers to the believability of some information and/or its 

source (Metzger, 2007). In addition, it must also be understood that credibility 

judgement of a source or a message is a receiver based judgement which involves 

both objective judgement of information quality or accuracy as well as subjective 

perceptions of the source’s trustworthiness. 

Kim (2011) maintains that, the open Web sources are lacking quality assurance 

mechanisms, offer information in unfiltered forms with varying qualities. As such, 

evaluating and selecting quality sources have become more crucial than ever. One of 

the major challenges librarians and educators are now facing is to help users choose 

sources that offer quality information. In particular, like (Mothe et al., 

2011)evaluating and selecting information became particularly a complex task for 

online users if prior knowledge about credibility judgement to internet users is not 

given . Since web searching is one among the popular activities of internet-based 

applications, thecurrent study was designed to investigate and make fill that gap. 

Information seeking is an important activity in every one’s life time. In academia, to 

obtain information, students can use websites and web search engines. Online 

information seeking appears to be the easiest way of accessing information. 
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However, Online resources are tricky as they, seem to be clearly written, but 

inaccurate; easy to obtain but out-of –date; sometimes current but not sufficiently 

comprehensive. In that manner, it is difficult for students to make judgement about 

the information they search online.  Research studies have shown that young people 

make credibility judgments that is with respect to their information-seeking goals and 

strategies only (Rieh et al., 2008). 

It is argued that students develop problems when it comes to evaluating information 

retrieved from websites (Ngulube et al., 2014). Information on the Internet may 

appear in the form of facts, opinions, stories, interpretations, statistics, scandals, 

rumours and gossip. Some of the information may not have been evaluated by 

scholars as in the traditional publishing environment. In this way, digital literacy is 

essential especially when dealing with online resources. (Ngulube et al., 2014) argue 

that: 

“The question of judging the relevance of information 

retrieved from the Internet was not conclusively dealt 

with in this study”. Further, studies may use document 

selection models suggested in the literature (Savolainen 

and Kari, 2006; Wang and Soergel, 1998) to investigate 

the issue of judging the relevance of information that has 

been retrieved from the Internet.” 

 

However,(Ngulubeet al., 2014)argue that respondents are not quite knowledgeable 

about evaluating and judging the relevance of Internet resources. Thus, it is important 

to find out how college student judge the credibility or trustworthiness of the online 

information. 

According to (Rowley et al., 2013) factors contributing to the selection and trust of 

web sites can be divided into design factors (clear layout, good navigation aids, 

interactive features), and content factors (e.g., informative content, unbiased 
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information, clear, simple language). This is supported by (Kim et al., 2014)with an 

argument that individuals may rely on heuristics that are based on superficial or 

peripheral cues, such as the layout of information rather than a more concerted 

quality assessment. Moreover, Trevino and Hargittai (2011)report that respondents’ 

knowledge of Wikipedia as a source offer some comments on credibility judgements, 

and they conclude that students do use Wikipedia for their assignments; others would 

verify the information by checking articles, but in practice, only a few did(Rowley et 

al., 2013). 

In the context of online health information (Rowley et al., 2013), a questionnaire-

based survey was used to collect data from undergraduate students studying a variety 

of disciplines in one of the UK Universities ; 239 responses were collected. Using 

multi- item Likert scales, students were asked the extent to which various factors 

would influence their judgement of the trustworthiness of information. The following 

factors were found to influence trust judgements in a varying extents: authority, style, 

content, usefulness, brand, and ease of use, recommendation, credibility, 

triangulation, and familiarity. However, it is noted  that seeking to understand the 

process associated with the use and evaluation of online information presents a range 

of difficulties, argued(Rowley et al., 2013). 

Web credibility assessment is different from and more complex than credibility 

assessment in interpersonal communication due to the dynamic nature of the Web, its 

technologies and document genres(Choi et al., 2015). Recent studies on Web 

credibility has started drawing attention to user-generated content, such as posts on 

SNSs, blogs, including micro-blogs (e.g., Twitter), and questions and answers in 

social Question and Answer sites. Since the user-generated content often lacks 

cues/markers for source credibility, that can cause a challenge for users to evaluate 
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whether the given information (i.e., user-generated content) is credible or not. 

Appropriate measures need to be taken to curb user behaviours and enable Web 

credibility assessment possible in specific contexts(Wonchan Choi et al., 2015). 

It is noted that college students who receive Information Literacy (IL) training are 

aware of key evaluation criteria(Kim et al., 2014). However, it should be noted that 

the knowledge of important evaluation criteria is not always translated to actions. 

Moreover, diligent evaluation of information from Web resources is rarely performed 

(Kim et al., 2014). Digital literacy efforts might be more effective if they are targeted 

to certain user populations that are particularly vulnerable for receiving low-quality 

information online. Thus, this makes the need for credible information become so 

high. Young students use Web-based information to learn or medical patients seeking 

information about their treatment options (Metzger et al., 2005). For Wikipedia, the 

most popular social media platform, individuals were reported trying to find cues 

from the source itself by evaluating the quality of information. When evaluating they 

were interested in looking at factors, such: (1) the quality and quantity of 

links/references provided; (2) the notes on progress/completeness of the article (such 

as “citation needed”); and (3) the length of the article. In addition, users often 

consulted external/official sources to compare and verify the content(Kim et al., 

2014). Again, some typical evaluative actions were taken. These are such as 

checking the tone/style of the writing and the quality of links/ references provided as 

well as comparing the information against external sources. 

Savolainen and Kari (2006) found twelve criteria used in relation to the relevance of 

judgments regarding both links and web pages. These include: ability to understand, 

accessibility, effectiveness, clarity, cost, curiosity, currency, familiarity, language, 

novelty, reliability, security, specificity, time constraints, topicality, usability, 
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validity, and variety(Xie et al., 2013). Furthermore, Rieh (2002) revealed that users’ 

selection of a particular website or document (from a list) is a practice of predictive 

judgment followed by the evaluative judgment of the document itself. The study also 

found five dimensions of information quality including goodness, accuracy, 

currency, usefulness, and importance(Xie et al., 2013). 

Mothe et al.(2011) proposed a schema that presents various evaluation criteria that 

are considered as important for evaluating online information. However, the study 

did not observe and report the actual practice, but rather provided just a point of 

reference for a teacher whose aim is to train users to be critical on information they 

search online.  Moreover, Metzger (2007)  reports that, developing skills to evaluate 

web-based  information is crucial for internet users; however, there is evidence that 

many people are unprepared for this responsibility  and they avoid taking trouble to 

assess the credibility of online information.  

If educators are to find the teaching and learning materials they need know relevant 

and appropriate collection of resources available on the Internet and possess a 

mastery of online information literacy skills (Perrault, 2007). Information literacy 

skills involve the ability to access, evaluate, and use information from multiple 

sources. These are essential skills for teachers to develop to be able to find resources 

and materials to support the inquiry and project-based learning called for in the 

science reform efforts (Callison and Lamb, 2006; Callison and Tilly, 2006; Carr, 

1998; Doyle, 1998; Bruce, 2002; Roberts and Foehr, 2002). However, (Christmann, 

2013) reports that Online health information can signify both an opportunity and a 

challenge to the relationship. This can occur mainly depending on the quality of 

information and the patient’s capabilities to evaluate the information. In most cases, 

although patients are unaware of their limited evaluation capabilities, theymay 



7 

 

nevertheless behave more powerfully in the relationship than other sides, thus, 

causing disagreements with the doctor. In summary, it has to be understood that the 

issue of credibility judgement of online information for internet user is still critical. 

Sife (2013) indicates that most postgraduates experienced Web users’ information 

and accessed the Internet mainly through their own modems. Most students relied on 

Web resources for their research, class assignments, and communications, and they 

had positive attitudes towards these resources. However, on the same context Studies 

on web searching by students show that they use the Web sources for academic and 

non- academic activities; they spend hours on searching; and their search skills vary. 

Thus, the current study was designed to find out extent to which students verify 

online information and what verification strategies do students particularly use. 
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1.2 Statement of the Research Problem 

There are no universal standards for posting information online, and digital 

information may be easily altered, plagiarized, misrepresented, or created 

anonymously under false pretences (Metzger, 2007). Since internet lacks 

professional information filter, human judgement is needed when determining the 

credibility of information found online. Thus, it is important that everyone should 

manage his/her information needed on their own, without considering how qualified 

they are to do so. Based on the fact that internet lacks professional tools for filtering 

information how do internet users make judgement on information that is found 

online?     

This study is designed to address the extent to which information seekers in Tanzania 

care about judging the credibility of online information. If information seekers are 

unable to assess the credibility of the site they visit, they will end up embracing bad 

information and unreliable services. 

Beacham(n.d) as cited in (Flanaginet al., 2000 , p 516)argues that “internet presents 

the real information revolution…One that removes the governmental and corporate 

filters that have been so long in place with tradition mass media”. However, this 

freedom has caused the increased potential for error or exploitation, whereas 

newspaper, magazine and television undergo certain levels of factual verification, 

analysis of content and editorial review. 

Through this study society and online information seekers shall gain an 

understanding on the importance of judging any information found online, 

furthermore users should stop viewing the World Wide Web as a reliable channel for 

information and services. 
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1.3 General Objective 

This study aims at finding out how users judge and verify the credibility of 

information that is found online. 

1.4 Specific Objectives 

The study aims at fulfilling the following specific objectives: 

a) To describe the extent to which users verify online information and identify 

the verification strategies used. 

b) To identify factors that influence credibility judgement on online information. 

1.5 Research Questions 

The study intended to seek answers to the following research questions: 

a) To what extent do users judge the credibility of online information, and what 

verification strategies do theyuse inparticular? 

b) What are the factors influencing credibility judgement on online information? 

1.6 Significance of the Study 

Findings of this study shall bring awareness on the real situation regarding internet 

users in Tanzania on credibility judgement concerns. Furthermore, this study will 

bring awareness of the how critical is the situation for users. Also the study will bring 

awareness to the users and other individual son credibility issues when searching and 

exploiting online information. Many will benefit from this study including online 

information seekers, educators and the community at large because many people 

today depend on internet as their primary and their major source of information, thus 

findings will benefit everyone of them. In addition findings in this study will 
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highlight factors that influence the user’s credibility judgement on online 

information.  

1.7Organisation of the Study 

The rest of the research study is organized as follows. Chapter 2 is about relevant 

literature review of the study, and is aimed at describing the credibility judgement 

and verification behaviour for students when searching for information online. 

Theoretical base of the study and the conceptual frame work is explained in this 

chapter. Chapter 3 discusses the methodology that was used to conduct this study.  

The chapter outlines the sampling and data collection methods that have been used. 

In addition, validity, reliability and plan on how data was analysed are presented. 

Chapter 4 Presents demographic of the respondents, analyses and discusses the study 

results that were obtained. Chapter 5 summarizes the key findings and concludes the 

research study.  
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CHAPTER TWO 

LITERATURE REVIEW 

2.0 Introduction 

This chapter is about literatures that are relevant to this study. It starts with an 

overview of online credibility judgement and how online platforms influences 

credibility assessment. Second part of this chapter explains a relevant theory based in 

this study followed by knowledge gap which essential concludes this chapter. 

2.1Online Verification Behaviour and Credibility Judgement Concerns 

The relative newness of the internet, the lack of clearly established genres, and the 

scarcity of explicit editorial policies for most websites suggest that information 

obtained via the internet must be dubious or difficult to appraise. Users who are 

fairly new to internet may have an especially difficult time to evaluate internet 

information accurately. In addition the rapidly changing nature of web-based 

information makes the application of specific genre rules difficulty for users, at least 

in the early stages of the internet’s development(Flanagin et al., 2000). Finally, the 

editorial policies regarding the majority of information on the internet are non-

existent, unknown, or ambiguous. 

Few studies have examined people’s assessment of the credibility of information 

found on the internet. In addition even among the existing research evidence is not 

clear, as Gilster (n.d)(as cited in Flanagin et al., 2000)interrogates by asking: “taking 

an example ofa network where the basic tools of publishing are free, is it easy to 

produce deceptively sophisticated content? Are there dangers in misleading people 

into thinking they are dealing with experts when they might be dealing with cranks? 
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The second question deserves better answers than the way it is received”. Indeed, the 

current study provides a picture to illuminate the user’s online verification behaviour 

and criteria used when seeking for information online. 

Research on the credibility of traditional versus internet information sources has not 

produced consistent findings (Flanagin et al., 2000). Considering delivery of the 

political message via the internet, Johnson and Kaye ( as cited in Flanagin et al., 

2000)found that internet users judged online political information sources as more 

credible than their tradition media equivalent. However, the credibility rating was not 

as high as expected across all media and their sample did not include non-users. 

However, findings in another study indicated that there was only a slight tendency 

for people to believe that more trustworthy information could be found online than in 

the daily newspapers on the television newsFlanagin et al., 2000). According to 

Mashek (as cited in Flanagin et al., 2000)traditional media sources were rated by 

users as more fair and unbiased than their internet equivalents for political 

information. 

General assessments of information come from judging new information that is 

whole unknown. One question also appeared critical: what are cues signifying that 

something is believable or not?(Christiansen, 2013). Herman and Nicholas, 2010 ( as 

cited in Christiansen, 2013) posit that we are in the information malnutrition age 

brought by the information gatekeepers primarily on the internet. Thus, it is 

important that everyone should manage their information needs on their own, without 

considering how qualified they are to do so. Baildon and Damico, 2011 (as cited in 

Christiansen, 2013)suggest that students are ill-equipped to contextualize their 

credibility. How do internet users create judgement in a market place that is devoid 
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of consistent authority? Herman and Nicholas,2010 as cited in (Christiansen, 

2013)argued that the internet lack professional information filter. The findings from 

the Iding, Crosby, Auernheimer, and Klemm (2009) ‘s study indicated that there is 

no different between making judgement online versus when reading a book or 

newspaper and there is no way of knowing when content is faulty without personal 

knowledge, regardless of the media. Therefore it is important to study user behaviour 

when dealing with online resources. 

Baildon and Damico (2011 as cited in Christiansen2013) argue that author 

credentials are difficult to determine, thus, the absence of online credentials may 

arouse mistrust. However, the Schwarz and Morris, (2011)‘s  study also cited in 

(Christiansen, 2013) show that there is a level of danger with misjudgements that 

may result in acquiring  misleading information. It has to be noted that the amount of 

trust we put on search engine to generate results we need has several issues. The 

trustworthiness of the information provided by the search engine result is not 

guaranteed since search engines generate results based on the page ranking 

algorithm. Page ranks are determined by inbound links, keyword-reach content and 

easily crawled structure. Therefore, this creates a room for anyone to create a website 

that embodies these concepts through. Examples of this include blogging sites which 

have become increasingly popular and accessible.(Christiansen, 2013) asserts that 

there is a need for some human judgement when determining the credibility of the 

information found online. Thus, the current study is specifically concerned with 

user’s credibility judgement on online information regarding the amount of trust that 

users have on search engine results 
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Kim ( 2007) as cited in (Christiansen, 2013) categorised credibility into two aspects 

such as trustworthiness (consisting of perceived honesty, sincerity, objectivity, safety 

and sagacity) and expertise (consisting of expertness, competence, qualification, 

intelligence and authoritativeness).Similarly studies shows that Users form 

judgments about websites based on perceived trustworthiness and expertise to 

determine both the quality and utility of the site’s information (Iding, Crosby, 

Auernheimer, andKlemm, 2009; Rains andKarmikel, 2009) as cited in(Christiansen, 

2013).These judgments may stem from domain names used; aesthetics, and user 

verification of content. Also they may stem either from the presence of third-party 

sources or the user’s own knowledge. On the internet there are websites which 

contains misinformation, but they may all be trusted equally. Users alone must make 

credibility judgments in order to filter between good and faulty information sources. 

How, then, do people decide what information is credible during their Internet 

searches? 

When using a search engine and skimming website, more judgements become 

peripheral, although this varies based on depth of information searched(Christiansen 

2013). Fogg (2002b as cited in Christiansen 2013)identified four forms of credibility 

that have been accepted by Schwarz and Morris (2011), and many other researchers. 

The other forms of credibility include presumed credibility, which is based on the 

assumptions that users make in their minds (such as inherent trust in domains ending 

in .edu or .gov).  Surface credibility which is based on first impressions of the site, 

primarily via its design and perceived professionalism is made especially when trust 

is established over time, typically from high usability and consistently high quality 

information; and reputed credibility, which stem from third party opinions, including 

awards or certificates. Therefore, in this way, presumed and surface credibility can 
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be considered peripheral judgement, whereas earned and reputed credibility could be 

considered central judgements. Similarly, Rains and Karmikel (2009) cited in 

Christiansen ( 2013) found that  something as basic as domain name indicates 

whether the site is well known  and believed to be in the best interest of the people;  

it suggests that people generally trust education sites because they are viewed as 

focused more on educating the public more than fulfilling individual commercial 

interests. 

Surface credibility deals mainly with aesthetics, although there are other components 

such as layout and designs and sites that use modern conversions and newer designs 

that have been found to be more credible (Metzger, 2007). The way a piece of 

information is organised can influence user judgement of credibility. The study 

conducted by Iding, Crosby, Auernheimer, and Klemm (2009 as cited in Christiansen 

2013) suggests that user can easily understand the website’s focus and how deeply 

topics are covered when layouts are coherent. Elements such as domain type; the 

presence of advertising and possible spelling error can contribute to surface 

credibility as suggested by Schwarz and Morris (2011)’s study. 

Freeman and Spyridakis (2003)’s study cited in (Christiansen, 2013) show that users 

typically only judge what is on the single page to determine the page’s credibility 

without investigating an addition “about us” section that may further explain an 

organisation or user’s credentials. However, Fogg (2003) found that everything from 

the presence of accuracy verification tools, physical addresses, easily assessed 

contact information, updated contents and a lack of errors can affect surface 

credibility. Iding, Crosby, Auernheimer  andKlemm (2009) as cited in (Christiansen, 

2013) conducted two studies with the aim of investigating the audience credibility 
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perception on online information. The researcher had divided groups such that one 

group was provided with websites for critique and another group was left free to 

choose websites they prefer on their own. The researcher found that users, who do 

not consider themselves experts on a given subject, check multiple websites when 

checking for the same content in order to verify the information they need. In an age 

where many people are changing their primary means of obtaining information 

sources to online source it is important to understand how this information is 

determined to be true. However, people can become better judges of information 

authenticity by understanding what aspects of websites render their content 

believable. Consequently, web users need to develop effective judgement schemes to 

help them distinguish useful and credible online information. 

To justify online information, information researcher identified five key criteria, 

namely:  accuracy, authority, objectivity, currency and coverage- as guideline for 

information credibility(Metzger, 2007). However, empirical studies show that 

information seekers in general do not spend all of their mental effort on evaluating 

the content of the online information. Users determine online credibility largely by 

considering the characteristics of the source, the quality of the data, the reputation of 

the source, the site’s presentation, or sometimes only the surface features, depending 

on the search context(Metzger, 2007; fogg, Marable,  Stanford, 2013). 

On  the context of learning, Metzger, Flanagin and Zwarun(2003 as cited in Yang et 

al. 2013), found that although college students used the web extensively for 

searching general academic information, they seldom verify  what they found. 

Kimsey and Cameron (2005 cited in Yang et al., 2013) report that college students 

lacked the critical thinking skills to evaluate online information. Sundin and Francke 
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(2009 cited in Yang et al., 2013) show that upper secondary school learners( around 

age 17 and 18) in a social science programme display unsophisticated search skills, 

and also had hard time evaluating the credibility of the information they found on the 

web. Similar results had also been revealed in Julien and Barker (2009)’s study on 

students of biology class. This study examined the practice of five key criteria 

mentioned previously that they were not used frequently in student’s response and on 

many occasions;  only one or two were applied(Metzger, 2007). Generally, studies 

reviewed suggest that learners employ inadequate criterion system when evaluating 

online information. 

Online information resources refers to any channel through which data is presented, 

received, process, stored and retrieved remotely(Esew, 2015). Phyllis (1997 cited in 

Esew, 2015) asserts that students of all levels in their academic pursuit will excel in 

their  academic activities when relevant and permanent information is available and 

easily accessible. It could also be said that information resources are the bedrock for 

good academic performance. Therefore, it should be noted that relevant information 

should be put in place for students to utilise to ensure their academic success.  In 

addition, the use of information resources is a key for success in politics, business 

and social spheres. For that reason, it is important that students are aware of 

credibility concerns of the online information and be able to deal with them. 

Esew (2015) maintains that majority of postgraduate students are faced with the 

problem of information overload i.e. too much information to contend with when 

they conduct searches with 164(40.8%) similarly, some of the postgraduate students 

indicated that they lack requisite skills to effectively search for information on the 

web they represent 152(37.8%) of the respondents. However (Esew, 2015),asserts 
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that the lack of requisite skills  to be able to access internet resources is caused by the 

inadequate training.  The study also reveals that majority of the postgraduate students 

are fully satisfied when they use online information resources that are collaboratively 

written. Therefore, this study was designed to add value on the given research by 

studying the user credibility judgement and verification issues concerning online 

information. 

2.1 Prominence Interpretation Theory  

Four years of research has led to a theory that describes how people access the 

credibility of online information(Fogg, 2003). Prominence-interpretation theory 

posits that two things must happen when people assess credibility online. 

1. The user notice something (prominence), and 

2. The user makes judgement about it (interpretation). 

If one or the other does not happen, then there is no credibility assessment. The 

process of noticing a prominent element and making an interpretation happens more 

than once when a person evaluates a website, with new aspects of the site being 

noticed and interpreted as the user makes an overall assessment of credibility. 

2.1.1 Core Components in Prominence- Interpretation Theory (PIT) 

 

Figure 1: core components in PIT 
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2.2Insights from Prominence-Interpretation Theory 

Studies have found that when people assess a real website’s credibility they did not 

use rigorous criteria(Fogg et al., 2002). U.S adult internet users claimed that certain 

elements were vital to website credibility(having a privacy policy). But this most 

recent web-based credibility study showed that people rarely used these rigorous 

criteria when evaluating credibility (e.g., they almost never referred to a site’s 

privacy policy). Therefore, they found a mismatch, as in other areas of life, between 

what people say is important and what they actually do. In the same study, the 

findings showed that the average consumer paid close attention to superficial aspect 

of a site, such as visual cues, than to its content, for example, nearly half of all 

consumer i.e., 46.1% participated in the study assessed the credibility of the site 

based on part of the appeal of the overall visual design of a site, including layout, 

typography, font size and colour scheme. This reliance on the site’s overall visual 

appeal to gauge its credibility occurred more often with some categories of sites than 

others. 

Considering how having a privacy-policy statement affects the perceived credibility,  

Fogg et al. (2002)revealed that people claim to assign more credibility to site that has 

privacy policy. However, it should be noted that people do not notice what privacy 

policy is. Prominence- Interpretation Theory suggests that when people do not notice 

an element such as privacy policy, then it will not have any impact on the overall 

credibility assessment. In connection to that any site with the privacy policy that does 

not get noticed, it will not get credibility boost from having the privacy policy. The 

Stanford report on Web credibility elements as cited in (Fogg et al., 2002), found that 

in 1999 and 2002 people claimed to assign more credibility to a site that “looks 

professionally designed” — that’s an issue of Interpretation. However, his later study 
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suggests that people frequently notice the design look of the site- which is an issue of 

prominence. 

As P-I Theory suggests, the combination of high Prominence and favourable 

Interpretation make “professional-looking design” a Web site quality that will 

significantly boost a site’s overall perceived credibility. An appealing visual design is 

a pivotal issue in assessing Web site credibility, since this aspect of a site is likely to 

be both noticed and interpreted positively 

2.3How Web Site Topic Influences Credibility Assessments 

One overall conclusion from B J Fogg et al. ( 2002)’s study is something that has 

been hypothesised but never clear shown is that people assess credibility differently 

for different types of website. For example data showed  that at times the identity 

of the site operator mattered very much in determining credibility (such as with non-

profit sites), and at other times identity mattered very little (as with entertainment 

sites). Although universal factors that affect web credibility exist- such as design 

lookand information design/structure. Participant in the given study showed that 

difference exist as well. This shows that more research is needed to understand these 

differences as well as to fully understand the range of credibility variables that relate 

to a single variable. 

When evaluating the credibility of health sites, people commented much more often 

on the issue of information focus (33.0% vs 25.1% overall) and information 

usefulness (20.5% vs. 14.8%). There were also a substantial number of comments 

saying that health websites won credibility by providing information that people 

found to be useful and have a good focus. Therefore, generally it has been noted  that 
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people evaluating the credibility of health websites pay relatively more attention to 

the information focus and usefulness (Fogg et al., 2002).  

Credibility expectations for entertainment websites are lower than for other types of 

sites. This makes sense, since entertainment issues are rarely important to people as 

issues involving their money or health. On the other hand the story is different when 

people evaluate the credibility of e-commerce site; they more frequent mention 

issues of customer service and name recognition and indicators of whether or not a 

site was credible. In addition people approached e-commerce site with more 

suspicion than other site(Fogg et al., 2002).   

2.6 Knowledge Gap 

The review of the related studies has shown that users do not have sufficient 

knowledge to judge the quality of information. Those who are not involved in a 

certain task may rely on marker/cues and simple heuristic information rather than 

rigorous methods. Information literacy has been demonstrated by various studies 

such that expert users who have higher information literacy tend to use more than 

structural features of websites ( e.g. links, policy, affiliation, sponsor, domain names, 

advertisements and aesthetics) that are features like message feature ( e.g. 

information timeliness, information language, information organisation, information 

citation, information consistency, testimonials, author and  author-expertise). 

However, novice users having lower information literacy mainly rely on visual 

appearance and structural features of website. AlsoResultsshow that visual aspect of 

a website, such as pleasing graphics, higher quality look and feel and professional 

appearance. This may have significant impacts on user’s perceptions of credibility of 

web-based resources. Although information credibility on the web has high 

importance, researchers have not given adequate attention to this field. On a number 
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of reviewed studies on website credibility evaluation, the issues about what criteria a 

user should employ when evaluating online information is still critical (i.e. 

Researcher’s arguments differ from one another). Generalization of the research 

result is the other major deficiency on a number of literatures that have been 

reviewed in this study. A number of research reports commented on methodologies 

used as the major reason why findings cannot be generalised some research reports 

have also shown that a sample used may not well represent the population because 

the method of data collection was mainly online survey. Some studies employed 

other methods such as interview and think aloud, however, in most studies have 

suggested that further research should use appropriate methods and collect pertinent 

information from the real individuals. Therefore, the current study will address the 

existing relationship between internet use competence level and ability to verify and 

evaluate online information.  
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CHAPTER THREE 

METHODOLOGY 

3.0 Introduction 

This chapter is about the research design that was adopted, population and the sample 

of the research and the sampling techniques that was employed in the study. It further 

discusses the data collection methods and data collection instrument used in the 

study. The chapter winds up by talking about data analysis techniques, reliability and 

validity issues.  

3.1 Research Design 

A survey design is adopted for this study. The choice of this design is moved by the 

topic in question. Survey design provides a quantitative or numeric description of 

trends, attitudes, or opinions of a population by studying a sample of that population. 

From sample results, the researcher generalises or draws inferences to the 

population(Creswell, 2013). Singh (2006) asserts that descriptive surveys or studies 

serve as direct sources of valuable knowledge concerning human behaviour. In 

addition, descriptive studies are helpful means for planning education programmes. 

The most universal application of descriptive method in education is, survey is 

usually conducted to help solve problems of various aspects of school like teaching 

methods and learning objective. Creswell ( 2012) asserts that survey researchers 

collect quantitative, numbered data using questionnaire (e.g. mailed questionnaires) 

or interviews(e.g. one- on- one interview) and statistically analyse the data to 

describe trends about responses to questions and test research question or hypotheses.  

Best (1970) as cited in (Cohen et al., 2005) maintains that descriptive research is 

concerned with conditions or relationships that exist; practices that prevail; beliefs, 
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points of views, or attitudes that are held; processes that are going on; effects that are 

being felt; or trends that are developing. At times, descriptive research is concerned 

with how what is or what exists is related to some preceding events that have 

influenced or affected the present condition or event. Such studies look at individuals 

in order to describe, compare, contrast, classify, analyse and interpret the entities and 

the event that constitute their various field. Constitute their various fields. 

3.2 Population, Sample Size and Sampling Procedures 

This study involves every individual who has a tendency and able to search 

information online for his/her personal use. However to study the population of all 

online users throughout the word is extremely difficulty, since by doing so, this study 

shall take many years to complete, and the findings won’t be generalizable. For this 

case researcher decided to draw sample from the University of Iringa due to 

convenience reasons, also it is assumed that people at the college depend much on 

internet to acquire information. The formula used to calculate the sample size is: 

 (Krejcie and Morgan, 1970) 

Where, 

n = required sample size 

= the table value for 1 degree of freedom at the desired confidence level 

N = the population size 

P = the population proportion (assumed to be 0.50 since this provides the maximum 

sample size) 
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 = the degree of accuracy expressed as a proportion of 0.05 (Krejcie and Morgan, 

1970) 

 

 

 

=345 

In order to avoid biasness and improve external validity, simple random sampling 

has been used to select representative from the targeted population of student. The 

reason for choosing simple random technique is that every individual in the 

population of interest shall have equal and independent chance of being chosen. Here 

the word ‘independent’ means that the selection of any one individual in no way 

influences the other. On the other hand ‘simple’ does not mean random sampling is 

easier to carry out than other methods, but steps are taken to ensure that nothing 

influences selection each time a choice is made, other than chance.   

3.7Data Collection Methodology and Procedures 

The data for this study were collected through questionnaire. A reason for choosing 

such a tool was due to the nature of the study. This study intended to assess 

participants’ view, altitudes and behaviour on the aspect of online credibility 

judgement. Therefore, in order to be able to generalize findings, data has to be 

collected from a large sample by using questionnaire. Kumar (2011)asserts that many 
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methods of data collection can be used in both qualitative and quantitative research. 

The only difference is that some methods may be more flexible than others. Thus, 

restriction imposed on flexibility, structure, sequential order, depth and freedom that 

researcher has in their use during the research process can affect the data collection 

exercise. Questionnaires are usually considered as the heart of survey operation. 

Thus, the questionnaires in this study were used with closed ended questions. For 

that reason, closed-ended questions were since they tend to be quicker to administer; 

easier to record responses; easier to code and sometimes respondents can only 

answer in a predefined manner. This study also used likert scale so as to ask 

participants to provide responses along a continuum of possible responses. In order 

to ensure high response rate to this study, the questionnaires wereconsidered along 

with the following: making sure that the questions are well constructed and clearly 

stated out; the questionnaire being clear, concise and in logical order by starting from 

simple to complex questions in the end. 

3.8 Validity of the Research Instrument 

Validity is often defined as the extent to which an instrument measures what it ought 

to measure. Validity requires that an instrument is reliable. In order to ascertain the 

validity of the instrument, the researcher subjected the instrument to research experts, 

colleagues and supervisors for validation.  There are different kinds of validity, such 

as face validity, criterion validity, construct validity and content validity. Of 

particular importance in this study is content validity. Content validity refers to the 

degree to which a measure covers a range of meanings included within the concept. 

In order to achieve content validity for the present study, questions were carefully 

chosen. They were designed to address each research question, which means that 
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each research question has a set of questions in order to ascertain relevant 

information. 

3.9. Reliability of the Research Instrument 

The concept of reliability in relation to research instrument means that, a research 

tool to be used is consistent and stable, hence, predictable and accurate. The greater 

the degree of consistency and stability is an instrument, the greater the reliability. 

Data collection for present work involves the use of a well-structured questionnaire 

design with close- end questions only to conduct and administer the questionnaire. 

However; the concept of reliability can be looked at into two sides. One side focuses 

on the ability of an instrument to produce consistent measurement; this means when 

you collect the same set of information more than once using the same instrument 

and get similar result under the same condition, an instrument is considered to be 

reliable. In this present study questions were pre-tested overtime in order to ensure its 

reliability. The second side focuses on the degree of inconsistency in the 

measurement made by an instrument, that is, the extent of difference in the 

measurements when you collect the same set of information more than once using 

the same instrument under the same or similar condition. To increase reliability in 

this study the administration of measurement strategies was consistent across all 

participants who were taking part in this study. Also researcher ensured that 

participants understand the instructions and content of the instrument or 

measurement strategies. 

3.9.1 Procedure for Data Analysis and Presentation 

After the data was collected it was organised and analysed. For analysis of closed-

ended questions, a computer programme called Statistical Package for Social 
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Sciences (SPSS) was used. Data was analysed by using descriptive statistics. 

Frequency tables were drawn and from these the data was presented in pie diagrams 

and bar graphs. The term analysis refers to the computation of certain measures along 

with searching for patterns of relationship that exist among data-groups. Thus, “in the 

process of analysis, relationships or differences supporting or conflicting with 

original or new hypotheses should be subjected to statistical tests of significance to 

determine with what validity data can be said to indicate any conclusions (Kothari, 

2004). This study used Descriptive statistics such as frequency tables and charts in 

presenting the data collected. The study also used Simple percentages to analyse the 

data relating to the research questions posed. 
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CHAPTER FOUR 

FINDINGS AND DISCUSSION 

4.0 Introduction 

This chapter presents data analysis and the discussion of findings derived from a 

survey of the total of 345 responses out of the targeted 382 potential respondents. 

This constitutes a 90% response rate for the survey. Out of the 345 respondents, 

99.9% completed all the questions that were required to be answered and 0.1% 

respondents have either exited the survey half way or have not attempted to answer 

some of the questions. The researcher conducted descriptive survey research to 

investigate various aspects related to credibility judgement of online information. 

This chapter solely focuses on presenting the gathered data in a meaningful way to 

facilitate the discussion which will be presented in chapter five.  

4.1Research Results 

The results of this studyare presented in accordance with the following aspects: 

 Sample characteristics 

 The frequency of the extent to which users verify online information 

 The frequency of the verification strategies used in particular  

 The factors affecting the credibility of online information 

4.1.1 Data Description 

The reference to the data and corresponding numeric value used in statistics analysis 

can be found on the survey result attached in the appendix. 
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4.1.2 Sample Characteristics 

 

Figure 4.1: level of education 

Figure 3 indicates that participants whose level of education was bachelor degree 

were dominant by 62% of the total population. This is due to the fact that university 

of Iringa had more undergraduate students than any other degree programme offered. 

Participants with diploma were 99 (28.7%) of the total population. Certificate level 

participants were 2.9%, masters 5.5% and PhD were 0.9% 

Major Source of Information: 

 

Figure 4.2: Internet as the major source of information 

Figure 4 indicates that the majority of the respondents are fully dependent on internet 

as their major source of information. Statistics shows that while 203 (58.8%) 

respondents out the total population use internet very much to access information, 

122 (35.4%) of the total population somehow depend on internet to access 
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information. This implies that this group might be having other means of accessing 

information other than internet. This result indicates that internet is being used very 

much by individuals for accessing information.  

Respondent’s Internet Skills and Experience: 

 

Figure 2.3: respondents’ internet skills and experience 

Figure 5 indicates that 114 (33%) of the total population under investigation had 

considered themselves as very good users of internet in terms of skills and 

experience, at the same time, 199 (57.7%) considered themselves as having good 

skills and experience, with Only 8.4% and 0.9 % considered themselves having fair 

and poor internet skills and experience respectively. Thus, statistical reports indicate 

that the overall population has basic skills and average experience on internet use. 

This means that the entire population is neither very good nor fair or poor on using 

internet.  

4.1.3 Summary on Population Characteristics 

Studying population characteristics is very important when conducting any research 

study. The preliminary information such as gender, education level, internet reliance 
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level and respondent’s internet skills level help a researcher to well understand its 

population in relation to the study’s objectives. 

4.1.4 The Frequency of the Extent to Which Users Judge the Credibility of 

Online Information 

The objective of this study was to identify the extent to which user judge the 

credibility of online information. This section thus, presents the findings on how 

much do user care about verifying information that is found online. To explore the 

dimensions of this objective, respondents were asked the following questions below. 

Question 5; I Do Check To See If The Information Is Current. 

 

Figure 4.4:  Check to see if the information is current 

Figure 6 indicates that 114 (33 %) of the total participants checked to some extent to 

confirm if the information is current, whereas 39 (11.3%) had checked to only small 

extent. By contrast, 17 (4.0%) of the total participants did not check at all and so, 

they had to access information as current without critical assessment. However, 85 

(24.6%) checked to a moderate extent with only 26.1% of the population who had 
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checked to a large extent. Therefore, statistics report gives a reflection that user do 

not care checking to see if information is current. 

Question 6; I Check to See If the Information Is Complete and Comprehensive 

 

Figure 4.5: Check to see if the information is complete 

 

Figure 7 indicates that participant to a large extent relied  on checking to see if the 

information was complete as  compared with all other variables being studied over 

the whole population. As a result, 113 (32.8%) participants had checked to see if the 

information was current, whereas only 90 (26.1%) to some extent had checked to 

know if the information was complete. 

 

 

Question 7; I Check to See Who the Author of the Website Is 

5.8 
7.2 

28.1 
26.1 

32.8 

0.0 

5.0 

10.0 

15.0 

20.0 

25.0 

30.0 

35.0 

not at all to a small 
extent 

to some 
extent 

to a 
moderate 

extent 

to a large 
extent 

P
e

rc
e

n
ta

ge
 

Chek to see if the information is complete 



34 

 

 

Figure 4.6: Check to see who the author of the website is 

It was noted that 49 (14.2%) of the total population did not at all check to know the 

author of the website they visited. This is followed by 62 (18%) who had checked, 

but to a small extent, however, 97 (28.1%) participants checked to some extent know 

the author of the website. Moreover, 64 (18.6%) participants had checked to know 

the author of the website, but to a moderate extent. Therefore, this suggests that the 

majority of the participants only checked for author to some extent. 

Question 8: I Check To See If the Contact Information Is Provided  

 

Figure 4.7: Check to see if contact information is provided 

On question 8, the findings showed that that 38 (11%) of the total population did not 

at all check to know if the contact information is provided, whereas 58 (16.8%) of 

the total participants had checked to a small extent. Furthermore, 97 (28.1%) of the 
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total participants had checked to see is the contact was provided but only to some 

extent, however, 77 (22.3%) had checked, but to a moderate extent. 

Question 9: I verify the author’s qualification and credentials 

 

Figure 4.8: Verifythe author’s qualifications and credentials 

In figure 10, it is shown that 61 (17.7%) of the total participants did not verify at all 

the author’s qualification and credentials, whereas 63 (18.3%) of the total 

participants had verified the author’s qualification and credentials to a small extent. 

However, 86 (24.9%) had verified to some extent but 70 (20%) of the total 

participants could verify but only to a moderate extent. 

 

 

4.1.5 Factors Affecting Online Information Credibility 

The second objective of this study was to determine factors that influence user’s 

credibility judgement on online information. The researcher in this research study 

had interest in finding out what are the key factors that can influence the credibility 
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of online information, in this study the following factors were investigated such as 

the look and design of the website, the website that requires paid subscription in 

order to gain access, the site that requires user registration or log in and lastly the site 

that provide live charts with company representative. The participant’s responses 

were as follows.  

Question 11; the look and design of the website, 

 

Figure 4.9: The design of the website 

 

In that regard, it was shown that 281 (81.4%) of the total participants had agreed that 

the look and design of the site can affect its information credibility, whereas the 

remaining 62 (18%) did not agree. 
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Question 12; The website that requires paid subscription so as to gain access, 

 

Figure 4.10:Paid Subscription to gain access 

 

Figure 13 indicates that 239 (69.3) of the total participants had agreed that the 

website that requires paid subscription to gain access can affect its information 

credibility, whereas the remaining 30.7% of the respondents did not agree. This, 

therefore, implies that the website that requires subscription can affect online 

information credibility. 
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Question 14; the website that requires user registration or log in

 

Figure 4.11:Site login and registration 

Again, figure 14 indicates that 248 (71.9%) of the total participants had agreed that 

sites that require registration or log in can affect its credibility, whereas the 

remaining 97 (28.1%) of the total participants did not agree. 

Question 15; The website that provide live chart with company representative 

 

Figure 4.12:Company representative 

The figure 15 indicates that 202 (58.6%) had agreed that the site that provide live 

chart with company representative can influence the degree of the believability of its 
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information, whereas the remaining41.2% did not agree. Therefore,these findings 

suggest that factors being studied truly can affect the credibility of online 

information. 

4.1.6Discussion 

Focusing on the first objective of this study, Findings indicates that users mostly do 

not care spending time judging credibility of information they find online. these 

findings relates to Christiansen (2013)maintaining that users do not often conduct 

critical evaluation on the great amount of information that comes up from a simple 

query. However  Metzger (2007) argues that empirical studies show that information 

seekers in general do not spend all of their mental effort on evaluating the content of 

online information. Users determine online credibility largely by considering the 

characteristics of the source, the quality of the data, the reputation of the source and 

the site’s presentation. Furthermore, Fogg et al. (2002) maintains that when people 

assessed a real website’s credibility they did not use rigorous criteria. 

Second objective of this study was to determine factors affecting user judgement on 

online information. Results in this case correspond to Morris (2011) who maintains 

that the way information are organised can affect the user’s judgement of credibility. 

Christiansen ( 2013) also suggests user can easily understand the website’s focus and 

how deeply topics are covered when layouts are coherent. Also it is noted that, 

findings in this study aligns well with Fogg et al. (2002)which reports that that the 

average consumer assessed credibility of a site based on the appeal of the overall 

visual design of a site, including layout, font site and colour schemes. 



40 

 

CHAPTER FIVE 

SUMMARY, CONCLUSSION AND RECOMMENDATION 

5.0 Introduction 

This final chapter presents a brief summary on how the results from data analysis 

contributed to answering the research questions. Research objectives are also 

reviewed weather they were reached or not based on the result and findings discussed 

in chapter four, lastly the recommendation for future research are presented.  

5.1 Summary 

The purpose of this study was to determine to which extent users care about judging 

the credibility of information that is found online. Towards answering research 

questions in this study the structured questionnaire was designed and randomly 

distributed to students who contributed to the sample. All respondents were asked to 

rate the usage of internet as their major source of information, also they were asked 

to rate the skills and experience of using internet as their major tool of accessing 

information. They were asked to tell what factors affecting credibility judgement on 

online information. Finally they were asked to tell in what extent they verify 

information they find online. Through the use of the survey instrument developed in 

this study, data were collected which addressed the research problem stated in the 

first chapter of this dissertation. 
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5.4 Conclusion 

Online information comes with many risks, one can misrepresent, falsify, and alt 

therefore, it is important for users to be aware of the risks that online information 

has, also it is important that users are prepared well to deal with the situation. 

Findings indicates that extent of the problem among individuals is critical such that 

there is a need for institutions and schools to provide knowledge on what criteria to 

be used when judging for credibility on information that is found online.  

5.5 Recommendation 

Findings in this study show that information seekers do not care judging credibility 

of information found online. Thus, users should be motivated enough to develop such 

practice because when users fail to check for credibility they may encounter low 

quality information and unreliable services. Responsible organs such as higher 

learning institution should disseminate knowledge to the society on various criteria 

necessary to be used when judging credibility of online information. 

5.6 Further Research 

This study faced some limitations. Thus, it could not be able to exult everything 

around this research area.  In order to strengthen the current study, there is a need to 

develop a framework for studying individual behaviour and practice towards online 

credibility judgement. This framework should help to fetch and establish effective 

criteria that should be used when judging online credibility. Survey designs are good 

in studying individual’s behaviour, characteristics and altitude on a certain case, 

however since individuals are being studied through questionnaire there is no 

guarantee that the findings shall reflect the actual practice of individuals when 
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accessing information online, Thus, further study shall opt different approach other 

than survey, observational approach is highly recommended, since it will help 

researcher to observe the actual practice of individual’s online credibility judgement. 
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APPENDICES 

 

Dear respondent, 

My name is John Kilombele, perusing Masters of Science in Computer Science at the 

University of Dodoma. I am conducting a research study that aims at finding out how 

users judge the credibility of the information that is found online. I would like your 

contribution to this noble task by answering the questions below. Please note that the 

information you provide will strictly be treated with the utmost confidentiality. The 

data collected will be used for academic purpose only. 

Part A: Demographic data 

1. What is your Gender 

      Male          Female 

2. What are your highest education levels (tick (√))  

  

3. Internet is my major source of Information 

    Very Much     Some how    Not that much     Not at all 

 

4. I consider my internet skills and Experience as 

    Very Good     Fair    Poor     Very poor 

 

Part B: Credibility Judgement Behaviour and Verification strategies Used 

Primary 

level 

Certificate 

level 

Diploma 

level 

Degree 

level 

Masters 

degree 

PhD 
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This part aims at exploring the extent to which user verify online information and 

what verification strategies are particularly used 

For each of the following statements, could you tell me, which answer seems to reflect you 

when you find or access any information online. (put a tick  (√) where appropriate) 

 Not at 

all 

To a 

small 

extent 

To some 

Extent 

To a 

moderate 

extent 

To a 

large 

extent 

 1 2 3 4 5 

5. I do check to see if 

the information is 

current 

     

6. I check to see if the 

information is 

complete and 

comprehensive 

     

7. I check to see who the 

author of the website 

is. 

     

8. I check to see whether 

the contact 

information for that 

person or organisation 

is provided on the 

site. 

     

9. I verify the author’s 

qualification and 

credentials 

     

  

 

 

This part aims at exploring the verification strategies particularly used 

For each of the following statements, could you tell me, which answer seems to fit 

your situation when you find or access any information online. (put a tick  (√) where 
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appropriate) 

 Untrue 

of me 

Somewhat 

untrue of me 

neutral Somewhat 

true of me 

True of 

me 

 1 2 3 4 5 

10. I pay attention to 

see if the content of 

the page have the 

official approval of 

the institution, 

organisation or 

company 

     

11. I am very much 

concerned about 

when was the 

website last 

updated. 

     

12. I only rely on the 

site design and the 

visual look to 

determine if the 

site’s information is 

credible. 

     

13. I have much more 

trust on information 

from the  domain 

such as .org, 

.edu,.ac and .org 

     

14. I do care checking 

for spelling and 

grammatical issues 

of every 

information I find 

online. 

     

 

 

 

Part C: Validity of the Prominence-Interpretation theory and factors affecting 

online information credibility  
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This part aims at exploring the validity of the Prominence-Interpretation Theory 

Here are some statements about the Prominence interpretation theory of online credibility judgment. 

(put a tick  (√) on each statement according to the rate from completely agree to disagree) 

 Completely 

agree 

Mostly 

agree  
Slightly 

agree 

Slightly 

disagree 

Mostly 

disagree 

Completely 

disagree 

 1 2 3 4 5  

15. In order to be able to 

judge credibility on 

online information 

user must notice 

something strange to 

capture his/her 

attention (such as 

popup ads and 

spelling errors).  

      

16. User experience 

matters most when 

judging credibility on 

online information. 

      

17. Judging credibility 

depends on the task 

that a user is doing 

online for example a 

user who is making an 

online transaction will 

be much careful 

compared to the user 

who is searching for 

entertainment news. 

      

18. Individual 

differences(e.g  

person’s need for 
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cognition, learning 

style and literacy 

level) can affect 

credibility judgement 

on online information 

 

Here are the factors affecting the credibility of online information Tell us whether 

you agree or disagree by putting a tick where appropriate 

 Agree disagree 

 1 2 

19. The look and design of the site.   

20. The website requires paid subscription to gain access.   

21. The site takes  long time to download   

22. The site requires you to register or log in   

23. The site provide live chart with company 

representatives 

  

 

 

 

 

 

 


