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ABSTRACT 

This study assessed the Corporate Social Responsibility (CSR) initiatives offered by 

companies in Dodoma City. Three telecommunication companies were selected, 

namely Vodacom Tanzania, Tigo Tanzania, and Airtel Tanzania. The objectives of 

the study were to determine the initiatives offered by these companies as part of their 

CSR, to find out reasons for the companies to perform these initiatives, and to 

determine the relative importance of these initiatives based on the opinions of the 

community. 

Survey questionnaire and interviews were used to collect data. Qualitative approach 

was used to obtain answers to objective number one and two, while the quantitative 

approach was used to obtain answers to objective three. The data obtained were 

analyzed using Content Analysis and Descriptive Analysis in the Statistical Package 

for Social Sciences (SPSS) and the findings obtained are presented in forms of tables 

and explanations. 

The study found that education is the leading CSR initiative of the companies while 

the community need is the major criteria for these companies to perform CSR 

initiatives. Education, health and water services are the initiatives which are relative 

important as perceived by the community. The study recommends that business 

companies and other organizations should allocate more funds to education, health 

and water services as they are CSR initiatives which are most needed by people in 

Dodoma City. 
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CHAPTER ONE 

1.0 Introduction 

Corporate Social responsibility (CSR) is a term that describes what business 

managers through their organizations have to do for the society (Hamidu et al., 

2015). The practice has existed since the early 1950s where it has been used to help 

different areas for different purposes (Giannarakis & Theotokas, 2011).  

The chief apostle of this concept is Oliver Sheldon in 1923 who promoted 

organizations to perform internal corporate activities and external activities for 

benefits of both sides. However, the concept became famous in the early 1950s. CSR 

was established to encouraged people in the  management position to capture 

initiatives in raising ethical issues and justice through ethic economizing and 

efficient use of resources (Mbirigenda & Msoka, 2015). The General view of CSR 

was then narrowed to philanthropy, meaning doing good things in the part of the 

profit obtained (Mader, 2012). CSR shifted its emphasize to business-community 

relations based on the contribution that the corporation can provide in solving 

community problems (Marzouk & Bouslama, 2010). 

CSR was based on fulfilling the requirements of the community based on their 

problem without considering market competitions. In the early twentieth century, 

social needs and demands were connected by market performance of business 

organizations due to the fact that many organizations started to link CSR with 

business strategies. From there, CSR worked as a tool to obtain market (Carroll, 

2009; Carroll & Shabana, 2010; Giannarakis & Theotokas, 2011). Since then, 

companies have been supporting people to create closeness between the company 

and the people in the community.  
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Also, companies have been performing CSR initiatives for the various purposes, one 

of the purpose is to help the society in solving their problems (Ismail, 2010). 

However there are some obstacles that these companies have been facing that make 

them to limit the amount to set aside for solving community problems (Mbirigenda & 

Msoka). These challenges might come from internal or external of the organization.  

Challenges from the internal side of the organization might be a change of business 

strategies which aims to reduce or reallocating  the amount that had been given back 

to the society and to invest in other areas according to the management strategies, 

change of management in which the new management decides to alter all support 

that was given to the society, loss incurred by the company might cause a larger 

impacts to the community since the organizations stops to provides support as usual 

due to incurred loss.  

On the other hand, external factors might be increase of competitions from the 

market in which may force a Company not give any support to the society and 

investing more in positive based projects, changes on government priorities that may 

force the company to reallocate or to stop to give a certain kind of CSR initiatives 

towards the society therefore this might affect the society. 

Since many organizations both government and non government organizations are 

currently performing CSR as identified by many previous studies, this study reveals 

the kinds of initiatives that are taken by most organizations as part of CSR, and what 

make them prefer the initiative in certain areas over other areas. The study also 

assessed the perceived importance of CSR that are performed by the organizations, 

from the people in the community.  
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Therefore, this study determines CSR initiatives undertaken by companies, reasons 

behind different CSR initiatives and the relative importance of CSR as perceived by 

people in the community. The study uses the information obtained from selected 

companies in Dodoma City of Tanzania. 

1.1 Corporate Social Responsibility and Initiatives 

Corporate social responsibility is performed by the companies to the society through 

various initiatives (Adeyemi et al, 2014). These initiatives based on the organizations 

business strategies and the needs of the community (Liya & Shaohong, 2013).  In the 

study conducted by Adhikari (2018) found that many organization are involved in 

various actions in order to keep in touch with the community around the business. 

Consumers and Customers of the business products or services are the people in the 

community, therefore people are the reasons for any business to exist (Akhtar & 

Islamia, 2016). In this aspects, business Managers are performing various CSR 

initiatives to the community in order to create a good relationship between business 

and the people in the community (Ismail, 2010). 

Moreover, CSR initiatives performed by organizations to the community tend to 

solve various challenges that society is facing (Mbirigenda & Msoka, 2015). CSR 

initiatives may be providing employment opportunities to the people in the 

community when there is a larger number of unemployed people, building of schools 

and to offer education at a low cost in order to enable many people to acquire 

education, establishing projects based on protecting environment when there is a 

environment destructions in the community (Omran & Ramdhony, 2015).  

On the other hand, CSR initiatives might includes building of health centers 

equipped with all necessary equipments and medical staffs in order to improve health 



 
 

4 

status of various age groups in the community especially for the children under 5 

years old and pregnant women, in addition to this, CSR initiatives include various 

campaigns of fighting against various diseases such as Malaria and HIV/AIDS. 

These CSR initiatives are more important to the community because they provide 

direct effect to their day to day life. 

Strle and Gurzawska (2015) further emphasize that the significance of CSR 

initiatives to the community should not be ignored because they are so important in 

supporting people in the community. According to Garriga (2004) CSR initiatives 

performed by Companies towards the society have been increasing day to day that 

have been helping the society in solving many problems which might not be solved 

when CSR initiatives was not there. This shows how CSR initiatives are important to 

the community. 

The study by McGrath et al. (2017) found that Organizations performing CSR 

initiatives to the society as the indication of returning back to the society. In this 

aspect the Company might use the opportunities available to keep in touch with the 

society for the sake of meeting short, medium and long term objectives of the 

business (Choongo et al., 2017). This makes easier to make the customers feels that 

they are supported by the Company and therefore win the competition in the market 

(James et al., 2013). In many Countries all over the World, CSR initiatives have been 

used as a link between the organization and the people in the community. 

According to Ismail (2009) CSR initiatives are provided by many Companies to the 

society in order to reduce the obstacles of competition in the Market. Companies use 

CSR initiatives as one of the tool to win the market by performing CSR initiatives 

that are needed most by the people in the community depending on the target of the 
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business (Hameed, 2010). However, even nonprofit organization are performing 

CSR initiatives to the community but most aimed to support the community to solve 

their problems rather than Making the profit. These have been shown by various 

nonprofit Organizations such as football clubs which have been performing various 

CSR initiatives to the community. 

Ma (2012) argues that, CSR initiatives not only aimed to provide benefits to the 

society but also it has more benefits to the community in which the initiatives are 

provided. In this aspect, CSR initiatives tend to be of two side benefit because both 

parts depend on each other. Usually CSR initiatives are based on the needs of the 

people in the community and the business strategies in which the Company or 

organization want to implement at a time (Tuma, 2014).   

These studies show that Companies or Organizations are performing various CSR 

initiatives to the community. However these studies provides less information 

regarding the CSR initiatives which are performed more over the other CSR 

initiatives, reasons behind of conducting these CSR initiatives to the community and 

the perceived importance of CSR initiatives based on the people in the community. 

Therefore, this studies intends to investigates all these and cover the gap. 

1.2 Background of the Study 

In Tanzania, both the government and Non-government organizations (NGOs) 

through CSR have been offering different initiatives to the community such as 

providing learning facilities to students, building health centers, providing capital to 

individuals and groups among the people  and many other initiatives  just to mention 

few  to the society in supporting education, business sectors, health and environment 

(McGrath et al., 2017; Mader, 2012). Different companies including 
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telecommunication companies, like Vodacom Tanzania, Tigo Tanzania and Airtel 

Tanzania have been giving support for society to create wealth in the community. 

This has contributed to improving the living standard of the community. These 

companies have been contributing to various sectors, including in the health, 

agriculture, sports and games, and so many other areas to ensure they facilitate 

development in the community through initiatives from their business (Ismail, 2009).  

Previous studies have identified that many organization have been participating CSR 

to create a link between business strategies and the people in the community (Castro 

& Torres, 2016; Liya & Shaohong, 2013; Mbirigenda & Msoka, 2015). In these 

studies, it was found that organizations are involved in the CSR to meet social, 

economic and environmental purposes. A study that was done in Pakistan to 

determine the approaches used by companies in serving the community revealed that 

companies use environment protection, peace maintains and health promotion 

campaign. The study was conducted in the time when there were health problems in 

Pakistan. Therefore, it was confined to issues of health only (Baker, 2015).  

In Malaysia, according to Adom et al. (2018), CSR is done to help the society living 

in the poor conditions. Therefore, both the Government and Non Government 

Organizations (NGOs) are involved in building public houses at low cost and provide 

income support to people with different social problems, such as widow, orphans and 

people with disability who are living in poor conditions. 

Aleris (2015) made a study in Sweden to know how organizations help the society to 

solve various problems in their research on the CSR practices among the 

organizations in Scandinavia. The study found that many organizations practice CSR 

through various initiatives, including health for various groups such as children and 



 
 

7 

women, defending human rights for the people in the community. They also helped 

to improve the work conditions of organizations with poor working environment to 

help them do their job efficiently. The study, further, revealed that many 

organizations practice environment protections as their CSR initiatives for the benefit 

of the future generations. 

In their study, Choongo et al. (2017) and Marzouk and Bouslama (2010) found that 

many organizations have been performing CSR in different forms, but the aims have 

been to create the organization’s image toward the society, to create interaction 

between the business strategy and the society, increasing commitment of workers 

toward organizations and making the society feel that they are part of the 

organization. However, these studies provided less information regarding the reasons 

for CSR, the most frequently performed CSR and the relative importance of CSR as 

perceived by people in the community. This study, therefore, investigates the most 

frequently CSR initiatives performed by the selected organizations in Tanzania, the 

reasons behind the CSR and the relative importance of CSR as perceived by the 

people in the community based on selected companies in Dodoma City.  

1.3 Relationship between CSR initiatives and Community development 

CSR Initiatives are the actions in which the company or an organization decided to 

perform actions to the community (Mbirigende & Msoka, 2015). These CSR actions 

tend to solve various problems that are facing the society.  Many organizations both 

government and non government organization tend to do something to the society to 

ensure they create closeness between the organization and the people in the 

community (Liya & Shaohong, 2013). Organizations back to society in order to 

create a good relationship between the society and the organization (Ismail, 2009). In 

this aspect CSR initiative used as a tool to facilitate and promote community 
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development when performed by organizations or companies. This brings a large 

impact on pushing development in the area in which CSR initiatives are offered 

(Mader, 2012). 

According to Giannarakis and Theotokas (2011) they argue that CSR initiatives 

performed aimed to move the current status of people to next stage of development, 

however it is a decision of the organization  managers to perform it or not to perform 

it (Carroll, 2009). However,  once the organization or companies observe needs to 

the community they decide to support the society through various actions depending 

on that need (Strle & Gurzawska, 2015). For example, If the need is unemployment 

then the organization my respond of it through various actions such  as providing 

entrepreneurship educations in order to raise people skills to enable them to take 

chance for opportunities raised on their environment,  and creating  financial 

independent which in  turn reduce poverty level among individuals and country  at 

larger (Marzouk & Bouslama, 2010). 

Currently, not only profit based organization which established for the purpose of 

getting profit are performing CSR initiatives in order to meet the business strategies 

are the only one performing CSR initiatives (Carroll, 2009),  but also nonprofit 

organizations have been providing various support to the community to ensure they 

take part in influencing development in the community particularly in economic and 

socially area (Adhikari, 2018). According to Ismail (2009), in economic area, various 

CSR initiatives are taken by organizations  been taken including actions such as 

providing entrepreneurship skills to the people for the purpose of motivating them to 

start business in order to improve their living standard. On the other side, Social CSR 

initiatives includes protecting environment, building of social service centers such as 
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hospitals, schools and infrastructures to the community around the business 

(Monachino, 2016) 

These studies show the importance of CSR initiatives in facilitating economic 

development to the people in the community. According to the study conducted by 

the Taylor et al. (2018) found that there is a direct relationships between the CSR 

initiatives offered by the organizations or companies and the development in the 

community. 

1.4 Statement of Problem  

Since its establishment, CSR has been changing in meaning and practices (Carroll, 

2009; Garriga, 2004). Organizations have been practising CSR to increase 

organizational performance in term of profits, sales and value of the firm (Ditlev-

Simonsen & Midttun, 2011; Liya & Shaohong, 2013; Romero-fernández, 2011). 

Other purposes are creating customers loyalty, attracting new and maintaining the 

available customers, increasing organization  commitment, brand creation (Ditlev-

Simonsen & Midttun, 2011; Strle & Gurzawska, 2015),  which in turn brings, a 

competitive advantage that a firm can get in the short and long term of the business 

(Adeyemi et al., 2014).  

Other studies make generalizations with the explanation that most organizations both 

the government and non government organizations are established to meet three core 

functions which are 3Es, which includes economic, ethics, and environment 

(Romero-fernández, 2011; Akhtar & Islamia, 2016; Adhikari, 2018). 

The literature, some of them cited in this dissertation, tried to explain the aims of 

organizations to participate CSR in society but failed to explain the reasons behind 

CSR, the most frequently performed CSR initiatives and the relative importance of 
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these initiatives. This study was proposed to investigate the initiatives of CSR  that 

are frequently contributed by corporations as part of CSR in Tanzania and the 

reasons behind them, as well as their relative importance as perceived by people in 

the community. 

1.5 Objectives of the Study 

1.5.1 General Objective of the Study 

The general objective of this study was to assess CSR initiatives offered by selected 

Companies in Dodoma City of Tanzania 

1.5.2 Specific Objective of the Study 

1. To determine CSR initiatives undertaken by selected companies in Dodoma 

City. 

2. To find out reasons behind different CSR initiatives among selected companies 

in Dodoma City. ` 

3. To determine relative importance of CSR initiatives as perceived by people in 

Dodoma City.  

1.6 Research Questions 

1. What are the CSR initiatives that are undertaken by selected companies in 

Dodoma City? 

2. What are the reasons behind different CSR initiatives among selected 

company in Dodoma City?  

3. What is the relative importance of CSR initiatives as perceived by people in 

Dodoma City? 
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1.7 The Significance of the Study 

The finding of this study will help different groups interested in understanding what 

is happening in CSR in Dodoma City based on selected companies. Therefore, the 

following are expected to be the benefits of the study. 

To knowledge, the study is going to contribute to the existing body of knowledge on 

the variation of CSR which are performed by corporations and the reasons that make 

them to prefer one area over other areas in performing CSR initiatives in the 

Tanzania. In this aspect, people will understand the various CSR initiatives that are 

currently performed by selected companies, also at the same time the study will 

inform the kinds of CSR initiatives which are needed by the people in the 

community. This will provide the chance to supporters to understand what area needs 

to be supported either in education, health, employment, sports and games or  any 

other area.   

To the practitioners, the findings of this study will help different practitioners, both 

government and non government organizations, to understand what activities or kind 

of activities which are mostly needed by the community to satisfy the society 

demands and, therefore, create the image of a company. Also, it enables them to 

know where to allocate their funds to get a positive advantage in both side of 

organization and the community at large. In this aspect, practitioners will invest their 

fund in the right area and therefore they will perform CSR initiatives which are 

matching the needs of the society at a time. 
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CHAPTER TWO 

LITERATURE REVIEW 

2.0 Chapter Overview 

This chapter is concerned with the review of different theories and concepts related 

to this study. It contains definitions of key terms, theoretical literature review, 

empirical literature and the conceptual framework of the study. 

2.1 Definition of Key Terms 

In this part, different definitions of key terms used in this study are provided as 

defined by different authors to create a general understanding of the issues discussed 

in the study. It begins with definitions of assessment, Corporate Social Responsibility 

and Initiatives which are key to this study. 

2.1.1 An Assessment 

Assessment defined as the act of providing judgements to decide the exactly value, 

quality or amount of something. The term assessment is used to obtain  in details 

information of a certain thing (Ismail, 2009; Romero-fernández, 2011) 

Other scholars including Giannarakis & Theotokas, 2011; Whitehead & Schneider, 

2012; Tuma 2014; Camilleri, 2017; Mbirigenda and Msoka 2015; Monachino, 2016; 

Guzman et al., 2016 they defined assessment as the term which contains some 

judgments to determine the strength and weaknesses of something that is valued. 

They provide the general meaning explained that the term assessment is done to 

determine the exact value of something to make some valuations regarding it.  

In this study, Assessment of CSR initiatives meaning the process that determines the 

performance of CSR initiatives offered by organizations to the people in the 

community (Akhtar & Islamia, 2016; Taylor et al.  2018). The aim is to determine 
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how well CSR initiatives contribute and facilitate development to the people in the 

community, which can help to understand the general judgement regarding the 

performance of CSR initiatives based on their contribution to the public (Owens, 

2014; Mbirigenda, 2015; Adhikari, 2018). The study has chosen this definition 

because it cover properly all the areas in which CSR initiatives are used.  

Generally, this study describes the assessment of CSR initiatives as the process of 

determining how well CSR is performed by selected Companies in Dodoma City as 

perceived by the people in the community. 

2.1.2 Corporate Social Responsibility 

Corporate Social Responsibility (CSR) is defined as the situation whereby a business 

company, whether it is government or non government organization integrates 

business strategies with social interaction to make a suitable environment for the 

Company to grow (James et al.,  2013). The CSR definition means that a business 

company decides to perform CSR initiatives as part of business strategies to reach 

the community to create future benefits of the business (Choongo et al., 2017). 

CSR also has been defined as the concept that has been adopted by  firms to improve 

social and environment to increase the  performance of the business (Nasieku et al., 

2014). CSR is established to obtain benefits, that is for both sides of organization and 

a community at large (Ismail,  2009).  

Therefore, CSR is not mandatory to a firm but a strategy that the firm decides to give 

to the society beyond what is expected by the law for the future sustainability and 

benefits of the business company and society (Hameed, 2010). This definition 

implies that it is not compulsory to perform CSR to the community instead it is the 
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organization itself which decides whether to perform CSR to the community or not 

(Tuma, 2014). 

Carroll (2009) defined CSR as a tool established by the corporations to link itself 

with the state and community to form something called triangulation the relationship 

that is to perform a business while ensuring adhering of established laws and 

regulation by the state (McGrath et al., 2017). The CSR also is based on emphasizing 

the performance of what is good to the environment and the people around the 

business to create a favorable environment for both parts (Castro & Torres, 2016). 

That is to build a strong relationship between the community and the companies 

through helping each other in solving various problems that they are facing in their 

day to day life. 

Werner (2009) defined CSR as the policy that a firm has set in society in solving 

various problems facing society. The firm uses the part of the profit to return to 

society (Strle & Gurzawska, 2015). This can be done through various actions to the 

community including providing a loan with no interests to solve problems facing the 

community such as poverty, lack of capital and creating financial independents to 

people especially women in the society (Hameed, 2010). This is done to create a 

good relationship between the Company and people in the Community (Romero-

Fernandez, 2011). 

Marzouk and Bouslama (2010) defined CSR as the actions in which a Company or a 

business organization is volunteering itself without any internal or external force to 

provide any kind of support to the society. According to Mader (2012), the CSR 

support could be in various forms such as offering employment to the people in the 

area the firm is operating, providing capital or any form of financial assistance to the 
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people to reduce poverty level and improving the living standards of the people in 

the community. 

Other CSR initiatives that can be done by the Organization to the community are to 

coordinate with various partners in providing vaccination to the people in the area, 

especially for the children under five years olds so as to improve their health status or 

a company decide to protect the environment by avoiding any kind of pollution to 

favor the life of the people around the Company or a business firm (Mbirigenda & 

Msoka, 2015). 

Matunhu (2011) defined CSR as the planned actions that business firm is doing 

towards the community after observing the needs. Usually, the firm is doing the 

action to help society in solving a certain problem or problems that have been facing 

society (Baker, 2015). The organizations are deciding to perform various actions to 

the community to create publicity. 

The problem might be poverty level, Ignorance or insufficient basic needs such as 

food, shelter and clothes (Cheruiyot & Onsando, 2016). The business firm is doing 

these actions to show that the firm is going in the same directions with the people in 

the community (Castro & Torres, 2016). 

Once the business firm performing various CSR initiatives to the people in the 

community, it tends make people in the community to believe that the firm is 

established and exists to support them in solving their problems (Ismail, 2009). In 

this matter, the firm obtains a Competitive advantage over the other firms that are not 

doing any actions towards the people in the community (Hamidu et al., 2015). Rapid 

Competitions among the companies and due to rapid changes of science and 



 
 

16 

technology in the world, to perform better in the market more effort is needed to 

invest in the community for the future prosperity of the business (Tuma, 2013). 

Adeyemi et al. (2014) defined the tern CSR as the process in which an entity is 

deciding voluntarily to respond positively to the society by helping them in meeting 

their expectations through solving their priorities which might be challenges that they 

have been facing in their life that cause difficult in achieving their goals. In this 

aspect, CSR is performed ethically to meet the interests of the majority especially 

from external of the business.  

The overall objective of the organization in performing CSR initiatives is to facilitate 

positive impacts to the community through balancing the interests of business 

shareholders with interests of other stakeholders in the community. This process 

facilitates economic development of the business itself in term of profits and the 

community at larger (Mganda, 2016) 

Hamidu et al. (2015) defined CSR as a single term which includes many things in 

different dimensions though there are some areas to focus when trying to define 

CSR. In that matter, CSR is a process of performing various initiatives voluntarily to 

the community while at the same time focusing on the interest of all stakeholders. 

CSR explaining the obligations that the organization posses to its stakeholders. The 

stakeholders include internal and external groups in which the organization 

cooperates with them in the day to day operations of the organization. 

The CSR concepts provide the map to both government and non government 

organization on how to conduct the business while dealing with the environment 

around the business (Guzman et al., 2016). The business should ensure it meets the 
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business expectations of shareholders while helping the community in solving 

various problems through different initiatives to the society (Tuma, 2014). 

Farcane (2015) defined CSR as the planned actions which are established by the 

company to improve the economic status of the local citizens in the area in which the 

company is operating. The aim is to improve the quality of life of individuals and 

groups through financing people in the community with small businesses and 

providing entrepreneurship skills to support their business in solving social problems 

particularly poverty (Taylor et al., 2018). 

Vartiak (2016) defined CSR as the activities that companies are doing to the people 

in the community to reduce negative effects generated from the Company operations 

to the environment. The Company decides to perform CSR to reduce the impacts of 

its actions to the people around the Company environment. This is based on the 

Companies which produce different kinds of pollution to the environment which 

affects both the people and the environment at large. 

Mganda (2016) defined CSR as the process in which the business entity, through its 

managers, join the community through performing various initiatives voluntarily to 

create a good relationship between the two sides of the organization and the 

community. The aim is to support the society at the same time creating the image of 

the business for the future benefits. The organization is making social investment for 

sustainable development.  

Hohnen (2017) defined CSR as a strategic plan of a business firm to show its impacts 

to the people in the community while it continues with its day to day operation of the 

business. In this aspect, a business firm is showing its commitment towards the 

community by performing various initiatives to solve problems which are currently 
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facing the society in environment in which the business is operating (Choongo et al., 

2017).  

The initiatives might be in various forms depending on the need of the community or 

the strategies of the firm to achieve their targeted goal they want to realize in the 

future (Ismail, 2009). However, the initiatives should base on providing social 

solution in the community. In these aspects, Companies should perform CSR 

initiatives towards the community to favor the life of the people through protecting 

the environment in which they operate (Vartiak, 2016). 

Taylor et al. (2018) they defined the term CSR as the actions that a company is doing 

to meet the welfare of three groups which are the government, environment and the 

community. In organization side, the company should ensure it adhere to all rules 

and regulations set by government through its authority, in the environment the 

company should ensure it perform the operations while keeping  the environment 

clean.  

On the other hand, the company should ensure it improve the living standard of the 

people in the community through various initiatives that tend to improve the welfare 

of the community. This definition of CSR emphasizes the roles that the company 

should perform to the government, environment and the people in the community for 

the sustainable development of both parts. 

According to various definitions from different scholars, it is clear CSR meaning 

that, now business has been transformed from organization side to the community 

(Singh & Singh, 2013). Due to the rapid changes of technology and market 

competitions among companies, companies have decided to link their business 

strategies with the community to make them close to the company (Carroll & 
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Shabana, 2010). To make themselves very close to the society is where now 

Companies have decided to practice different CSR initiatives  to make the society to 

believe and feel themselves that they are valued and to be loyal to certain company 

(Mbirigenda et al., 2015).  

This implies that companies have decided to invest in people to create loyal 

customers in which they will be available for any product or service  which are 

produced by that company that have been doing something to them (Mader, 2015). 

Therefore, CSR is established and performed by the organization for the future 

prosperity of the company (Choongo, 2017). 

Both government and non government organizations are performing CSR initiatives 

to the society to create a sign that the organization is feeling that community problem 

is also their problems (Nasieku et al., 2014). This is because to provide only a 

service or product at high quality and a low cost is not enough to attract many 

customers.  

Now many things have been changed, much advertisement is considering as a 

strategy that comes after ensuring that the business organization is close to society 

(McGrath et al., 2017). To make customers close with business organization is the 

major concern in this century that force many organizations to perform various CSR 

initiatives to the people in the Community (Liya & Shaohong, 2013). 

2.1.3 Initiatives of Corporate Social Responsibility 

According to Brendan (2002), an initiative is defined as the origin of something or 

source. In this aspect, initiative is considered as something that comes at first then 

followed by other things on it. Therefore, providing capital to the people living in 

poor life standard can be a source for them to change their life to better living 
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conditions. Also, to provide vaccination to children who have less than 5 years old 

can be a source for them to improve their health status. 

Kilonzo and Kontinen (2015) defined a term “initiatives” as specific objectives or 

programs undertaken to achieve some objectives in the short and long term. 

These definitions from various scholars show that initiative is an action that is 

performed to ensure a certain issue is done (Adeyemi et al., 2014). It is an activity 

that is done to ensure something is achieved. Therefore an initiative can be buildings 

of schools to support education and providing learning facilities, supporting various 

projects such as poverty alleviation projects, disease vaccination campaigns to 

support health status of people in the community, financing different projects that 

intend to improve living standard of the people in the community and many other 

actions that are relating to support a certain thing to achieve a certain goals and 

objectives for the benefit of the organization and the community (Adeyemi et al., 

2014). 

Adhikari (2018) defined initiative of CSR as the actions in which a Company has 

motivated itself to perform an activity towards the society. However, in his study, the 

finding found that, in Nepal, these initiatives should be given out by the government 

and non government organizations and not by the business Companies. This is 

because the primary goal of many business companies is maximizing profits rather 

than performing initiatives towards the people in the community. Therefore, 

Business Company should continue with normal operations for the aim of creating 

the profit of the business and not to perform any kind of CSR initiative to the 

community because can cause the firm to fail to achieve its targeted profits (Vartiak, 

2016).  
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The study also suggested that it is the role of the government and other non 

government organizations to provide various actions to the people in the community 

as part of CSR because they deal with people needs directs than business companies. 

However business companies can also perform CSR initiatives which are not 

mandatory for them but they can perform as part of the business strategies to win the 

market due to intensive competitions from rivalries (Adeyemi et al., 2014). 

Mbirigenda and Msoka (2015) defined the term Initiatives of CSR as those actions or 

activities that a firm or the companies have been performed to help the majority of 

people in the community in the area surrounding the business or the Company. 

Normally these initiatives are performed to help the public and not private 

individuals (Skinner & Mersham, 2016). 

Once the Company has decided to initiate a certain action that is for the benefits of 

all people in the Country and sometimes they help the government in performing 

various actions such as providing support in education, water services projects or 

supporting health by building various health Centers and giving it to the government 

(Baker, 2015). 

Werner (2009) defined initiatives of CSR as the actions in which both government 

and non government organization are doing towards the people in the community. 

Actions might be in various forms such as building schools, building infrastructures 

especially for the rural areas, to support disabled people, to provide learning facilities 

for schools with shortages and to builds house with cheap cost to help the people in 

the community to get a house at affordable price (Castro & Torres, 2016). 

These CSR actions are not compulsory and no any fine or charges imposed to any 

company when they not perform any CSR actions to the community (Ismail, 2009). 
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This study is adapting these definitions from these scholars by assessing CSR 

initiatives that are taken by organizations to achieve its targeted goals and objectives. 

The study intends to determine initiatives that are undertaken by selected companies 

in performing CSR towards the society. 

2.2 Theoretical Literature Review 

Theoretical literature review is the part that is used to provide the foundation upon in 

which the research study is constructed (Camilleri, 2017). This part is used to 

provide a guide or direction that a research is going to base (Tavallaei & Talib, 

2010). Theoretical literature review provides a roadmap to a researcher to do the 

research (Jamali,  2014). Different authors have explained theories that might decide 

the initiatives that a company might take as part of CSR. 

According to Kilonzo and Kontinen (2015), there are four theories that might decide 

the kinds and nature of initiatives that a company may provide as part of CSR 

towards the people in the community. These theories provide a direction from which 

the organization is based when it comes to deal with CSR. These theories are; 

Political theories, integrative theories, ethical theories and instrumental theories, 

these theories are explained as follows; 

2.2.1 Political Theory 

Political theory was developed to countries with political instabilities. According to 

Kilonzo and Kontinen (2015), they suggests that, the influence of the business firm 

towards the people in the community and responsible use of control in the political 

area can decides what initiatives of CSR that a company might give to a community. 

According to this theory, initiatives of CSR can base on political issues (Ismail, 

2009).  
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Political theory is the theory which is applied in the country which characterized by 

civil wars and conflict between people in the country, companies provide assists in 

form of politics such support could be military support and other form of support 

(Ismail, 2009). 

Political theory is more favorable in countries characterized by civil wars and other 

kinds of misunderstanding between the people within the country or country to 

country (Vartiak, 2016). Therefore, political theory is less applied to peaceful 

countries especial in Tanzania. That means, in this aspect companies in Tanzania are 

not participating political theory. This is because Companies in Tanzania are 

performing their initiatives based on the strategies and their plans for the future of 

their business.  

The CSR allows the company itself to decide what kind of initiatives should be 

performed by the Company to meet the expectations of the business and the people 

in the community without any force of political bodies (Tuma, 2014). The main 

purpose is to ensure the Company is free to participates in solving community 

problems by supporting them in fulfilling community needs (Choongo, 2017). 

2.2.2 Integrative Theory 

According to Ismail (2009), integrative theory is the theory of CSR which suggests 

that a corporation can provide activities toward the society as a part of CSR by 

performing initiatives deals with the society satisfaction of needs and wants. These 

initiatives intend to create a good interactions and relationship between the Business 

Company and people in the community by integrating to each other in performing 

company operations (Ismail, 2009).  
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For example, in Tanzania Vodacom Company have been supporting Tanzania league 

by financing all teams participating the league, this kind of support help the 

organization to integrate with people so as make future viable for the company 

(Monachino, 2016).  

Also Airtel Company in Tanzania has been financing various competitions such as 

Airtel raising stars to help young talented football players to raise their talents 

through football. These help the Company to integrate with many people in the 

community through these competitions which in turn help the Company to create a 

good relationship with many people in the community. Integrative theory is good  

theory because it tends to create a good relationship between the Company and the 

people in the community (Garriga, 2004) .  

However sometimes more benefits might be for the society side because they benefit 

direct and companies preferring this kind of support to create a good link between 

the company and the society, however it can discourage some stakeholders such as 

shareholders when the return will be less than the amount invested. This theory is 

best when both sides are benefiting.  

2.2.3 Ethical Theory 

According to Ismail (2009), ethical theory suggests that, the company provides 

initiatives towards the society based on the ethical respFonsibility of company to 

society (Singh & Singh, 2013), therefore, Companies perform CSR initiatives which 

are ethical towards the society (Omran & Ramdhony, 2015). Ethical theory explains 

that while the company performs its day to day operations, it should ensure that they 

are ethical in their operations (Choongo, 2017). 
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To behave Ethically, the Company should ensure it provide fair treatment to workers, 

fair and equal hiring practices, providing favorable working environment for workers 

for health and safety reasons as well as adherence of established laws and regulation 

such as paying of tax and environment protections (Omran & Ramdhony, 2015). 

Ethical theory is applied by business Companies with the notions of attracting 

customers and building company image through behaving ethical to customers and 

consumers of the business product or services (Ismail, 2009). This theory is 

important to be applied by all companies because it carries all important area which 

direct affects the employees, customers, consumers and the society.  Apart from 

being aimed for profit maximization the company must also obey rules and 

regulations to protect the welfare of the people in the community. 

2.2.4 Instrumental Theory 

Instrumental theory is the theory of CSR which suggests that, the company is  

established for the purpose of perform those activities with nature of creating wealth 

to society facilitates community development (Garriga, 2004). Instrumental theory 

assumes that the Company is like an instrument that used to improve development of 

people, therefore, it contain activities which is relating to constructions of roads, 

hospitals and other support in infrastructures (Omran & Ramdhony, 2015).  

Instrumental theory involves all activities that companies contribute in raising the 

community development as whole and finally help the country also in improving 

living standard of the people in the country by reducing barriers in transportation of 

goods from where they produced to market place, also it contribute in creating roads 

that help in connecting one area to another area that in turn facilitate easily 

transportation of goods, service and people (Ismail, 2009). 
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These activities are highly preferred by people in the society because their effects are 

easily seen and realizable by many people in the community, however it is so 

difficult for a company to spend big money in the area that they are not direct 

benefiting (Tuma, 2014). Usually Companies decide to make big spending in the 

area where they see that the company will obtain benefits for the business such as 

reaching for customers (Ismail, 2009). Instrumental theory used as a link or tool that 

used by a business company to support the people in the community.  

The business company set aside the part of profit obtained to support people for the 

benefits of the majority in the area or community. This help to solve various 

problems facing the community and therefore helping the government in solving 

these problems since due to the deficit budget the government cannot do them all.   

Also, Schmitz and Schrader (2015), come with four theories that can be used to 

decide the initiatives of CSR that firm can provide to society. These theories are 

legitimacy theory, stakeholder’s theory, social contractual theory and signaling 

theory. These theories are explained as follows. 

2.2.5 Legitimacy Theory 

Legitimacy theory is the theory of CSR which describes that, the corporation have 

been established with a major aim of meeting society expectation around the 

company area therefore, the company is there to build relationship with society in 

which it operates by legitimize all their activities (Carroll & Shabana, 2010). This 

theory has been developed for the purpose of ensuring society around the business or 

the company is benefited (Ismail, 2009).  

In United States of America, companies established in a certain area should ensure 

they solve community problem around the area they operates which the support can 
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be in various form such as building of schools, health center or improvement of 

infrastructure depending on the need of the community at a time.  

For example in Tanzania, Acacia Gold Mine Company operating in Shinyanga 

region, through its mines Buzwagi and Bulyanhulu improved the area they operated 

by building Shinyanga secondary school and teachers houses, supplying electricity as 

well as constructing road to favor the society in their day to day life (Mushi, 2015). 

This shows how a Company can support the society through performing CSR 

initiatives which are needed by the society for the benefit of a country at large. 

Legitimacy theory argue that society around the business should be the first to get the 

benefit followed by the rest,  However, this legitimacy theory is favorable to be used 

in developed countries (Omran & Ramdhony, 2015), since in less developed 

countries it is a duty of the government to collect income and redistribute to other 

area where there is a need according to the government budget;  however’ there is 

few kinds of contract that require a company to do something in favor of local people 

around the Company such as providing employments to local people in community. 

Legitimacy theory it gives local people priority to gain advantage of the project that 

have been developed from their area. This help to improve social service since 

Companies perform initiatives that are needed by the people in a time (Hamidu et al., 

2015). The need might be creating infrastructures, building schools and providing 

learning materials and facilities and building health centers such as hospital and 

dispensaries (Baker, 2015). Once these initiatives performed the community is 

benefited more. 
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2.2.5.1 Stakeholder’s Theory 

Stakeholders theory is the theory of CSR which explains that, the corporation is 

formed for the purpose of meeting all stakeholders expectations including 

Customers, suppliers, employees, investors, shareholders and government (Jamali, 

2014), therefore the corporation will participate CSR initiatives to meet only the 

interests of stakeholders expectations from the business (Omran & Ramdhony, 

2015).  

Stakeholder’s theory is under the notion that, companies is established for the 

purpose of ensuring they meet stakeholder’s expectations form the company, 

therefore, the Company should do all activities that are in favor of stakeholders such 

as maximizing shareholders wealth, paying tax to authorities, producing quality 

goods and services to the customers and consumers of the Company 

Stakeholder’s theory it takes into consideration all people which are around the day 

to day operation of the Company (Marzouk & Bouslama, 2010). The theory suggests 

that the Company should perform all initiatives that tend to meet its stakeholders 

demands (Choongo et al., 2017). Stakeholders can be from internal or external side. 

Internal stakeholders are employees, shareholders while external stakeholders are 

suppliers, customers, consumers, government authorities and other people around the 

business. 

Stakeholders theory it contain all interested groups of the company, however the 

company can face difficult in fulfilling all expectations of stakeholders in time. 

2.2.5.2 Social Contractual Theory 

Social contractual theory is the theory of CSR which explains that the corporation is 

established for the purpose of providing what the society need as a contract between 
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the corporation and the society (McGrath et al., 2017). Therefore, the company 

should do business for the favor of community to protect their welfare (Ismail, 2009). 

This theory is established to ensure companies put priorities to the society problem 

other than for itself (Tuma, 2014).  

Social contractual theory assumes the organization is established for the major 

purpose of meeting the community needs as the Company needs people in the 

community to meet their expectations (Hohnen, 2017). This shows that there are two 

sides that each side needs the other to achieve their goals.  

The company needs people to consume or to buy their product or service while 

people need the Company to solve various problems facing the community. No 

business can exist without people. This makes business companies to perform 

various initiatives towards the people as part of CSR to create a good relationship 

that is to obey the contract of the company and the people in the community. They 

serve the people and then people will serve for the company by buying products and 

services offered by the Company.  

Social Contractual theory tells Companies that they should perform CSR towards the 

society as an agreement between the Company and the people in the community and 

the community will respond positively towards the Company by supporting the 

Company in various ways such as buying of goods and services offered by that 

Company. 

However, Social contractual theory is not supported by companies whose purpose is 

to maximize profit because Organization wants to meet their targeted goals while to 

help the society is not their priorities. They can help the society but not necessary.  
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2.2.5.3 Signaling Theory 

Signaling theory explains that the corporation should do something to society to 

show a signal to them that the corporation is supporting them and make them feel 

that they are more important for the corporation to success (Strle & Gurzawska, 

2015). This theory is preferred by companies where shareholders need return.  If the 

company increasing return year to year shareholders get a signal that the company is 

doing well in the market, the same applied thing to the society when they see the 

company is supporting them, they get a signal that the company have got high return 

and they have decided to return back some of its return to society. 

Signaling theory provides the indications to the parts that the organization either does 

well for them or doing badly (Ismail, 2009). If shareholders observe that the 

Company is performing some initiatives towards them such as proving increasing 

dividends each period, increasing of shareholders wealth they get a signal that the 

company is doing good in the industry and it also doing good for its shareholders 

(Mader, 2015). 

On the other side, if the company is not doing anything to the community that means 

the community could feel inferior that the company is not doing good for community 

and therefore they get the signal that the Company is doing badly in the market. This 

will make some Investors to go anywhere else to find for the Company that is doing 

good for them. This theory is criticized due to the fact that, not all companies that 

providing dividend increased year to year are performing well but it depend on the 

company philosophy of operation. 

On the other way, once the Company has started to cut the dividends it doesn’t mean 

that the Company is currently getting loss but it can be a strategy for a company to 
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retain the fund for future investments opportunities that have been targeted by the 

company to invest in.    

All these theories have been giving direction on how a corporation can initiate its 

CSR based on certain area over the other to achieve organization objectives. Most of 

these theories explain different initiatives that a corporation can base most in 

performing CSR initiatives.  

These initiatives can be grouped in the areas of environment protections, providing 

social service, Improving transport and communication and providing employment to 

the people. These initiatives are almost explained by all theories and therefore, this 

study is going to assess CSR initiatives to determine what kinds of initiatives that are 

performed most frequently over the other initiatives based on selected companies and 

also to determine their relative importance as perceived by people in the community 

(Vartiak, 2016). 

Also in the study conducted by Ismail (2009) and Tuma (2014) in determining the 

CSR theories in which the firm can use them in providing initiatives to the 

community. They describe three theories which are Managerial theory, relational 

theory and utilitarian theory. 

2.2.5.4 Managerial Theory 

Managerial theory is the theory of CSR that explains that,  performing CSR to the 

community is the decision that should be done by the internal management of the 

company (Tuma, 2014). This theory is depends more on the competencies of the 

business firm management ability in making several decisions to help the people 

around the business (Ismail, 2009).  
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Managerial theory explains three areas in which the firm management can make 

decisions to determine what kind of CSR initiatives that can perform to the society at 

a time when needed. These areas are Corporate Social Performance (CSP), Social 

Responsibility for Multination and Social Accountability, Auditing and Reporting 

(SAAR). 

Starting with CSP, CSP is the decision in the Managerial theory in which 

management of the company decides to perform CSR to the community to improve 

the economic performance of the business and economic status of the people in the 

community. CSP is based more on improving economic performance of these two 

parts. On the other hand, Social Responsibility for multination is the decision that is 

made to show the way the company is responsible to the community.  

Social responsibility for the Multination is favorable for the Companies which 

operate in more than one country. Social responsibility for the multination 

emphasizes on company responsibility to the community.  

Moreover, Social Accountability Auditing and Reporting (SAAR). Is the decision on 

the Managerial theory which based on the transparency of the company to the 

community. The decision is to ensure the communities have all information 

regarding the operation of the firm.  

The decisions emphasize the company to act honestly to the community while 

ensuring company accountability to the community in ensuring the company helping 

the community to solve their problems. This major aim is to create a strong 

relationship between a Company and the community. 
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2.2.5.5 Utilitarian Theory 

Utilitarian theory is the theory of CSR that emphasizes the management to involve 

the community in their operation to create competitive advantages for the benefits of 

both sides of the company and the community (Ismail, 2009). The theory suggests 

that, the company should ensure it perform various initiatives to the society to ensure 

it create loyal customers which provides an advantages over the other companies 

(Tuma, 2014).  

The initiatives include building the hospitals, building the school centers and 

improving infrastructure for welfare of the community. Utilitarian theory emphasizes 

the firm to perform community based initiatives. 

2.2.5.6 Relational Theory 

Relational theory is the theory of CSR that emphasizes the company to provide a 

relationship between the company and the community. The theory suggests that, for 

the company to be succeeded in the industry, it should ensure it create the kind of 

relationship which is emphasize closeness between the company and the community 

to create a dependency for each other. The theory suggests that, the business firm 

cannot survive without the power from the people in the community because people 

in the community are the customers and consumers of the company products and 

services. 

The Company can build the strong relationship with the community through 

performing various CSR initiatives such as establishing festivals in which the 

Company meet with customers and consumers where the exchange of information 
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for both parts will taking place and joining the community in solving their problem 

facing their day to day activities.  

Once the business firm or the company performs these initiatives, the company will 

be able to create a strong relationship with the community for the future benefits of 

the company while helping the community to improve their living standards through 

empowering people in the society economically. 

2.3. Corporate Social Responsibility Models 

Different authors have tried to explain the concepts and the nature of activities that a 

corporation may take as part of CSR. Carroll (2009) and Ma (2012) they described 

models that explain different kinds of initiatives that are taken out as part of CSR by 

corporations to the community.  

These Models are implemented in hierarchical needs that the corporation may 

implement, it also called hierarchical Model (Ma, 2012). The model explains 

initiatives in which a company is established for. Through this model is where a 

company may decide what kinds of initiatives  that corporation may take as part of 

CSR toward the people in the community (Camilleri, 2017). These models shows 

direction in which a business company or organization can base on while they 

perform initiatives towards people in the community. These Models guided by the 

organization strategies in performing various actions to the people in the community. 

According to these experts of CSR, the Model involves the following initiatives; 

 Philanthropic initiatives  

Philanthropic initiatives are the initiatives which contain actions that show the 

business company is doing well towards the citizen (Hameed, 2010). Philanthropic 

actions contain actions which makes the organization to be seen as the best by the 
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people in the community (Ismail, 2009). Always philanthropic initiatives tend to 

provide social solutions for the problems that are currently facing the society 

(Nasieku et al., 2014). 

Philanthropic initiatives are performed by organization to the community as a sign of 

showing that the organization is established for the purpose of promoting the welfare 

of the community (Mganda, 2016). The aim is to show that the organization is 

supporting the community in solving their problems while creating the impacts in 

improving the living standards of the local people in the community (Madrakhimova, 

2013). Companies use philanthropic idea in their business strategies to show a sign 

of humanity and providing aids to the people in the community especial people living 

in poor conditions (Tuma, 2014).  

Philanthropic initiatives are performed by both government and non government 

organization in supporting the people in the community to solve their problems 

especial social economic problems (Ng et al., 2015). Business organizations through 

business managers are allocating philanthropic initiative to the community as an 

investment for the long term benefits of the organization and the community at large 

(Carroll, 2009). 

Philanthropic initiatives emphasize companies to perform their day to day operation 

while they ensure they do good actions for the benefit of the people in the 

community (Hamidu et al., 2015) 

 Ethical initiatives 

Ethical initiatives are the actions of the Business Company or any other organization 

to perform different activities which are fair and right as part of CSR to the people in 
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the community (Adhikari, 2018). Ethical initiatives include providing fair wages and 

practicing fair hiring practices to employees (Adebamowo et al., 2016).  

Currently many Companies in Tanzania, Africa and all over the World have been 

behaving ethically towards the society through practicing norms and values which 

are ethical to the community around the business (Ismail, 2009). Companies 

especially multination Companies operating in more than one Country they always 

ensures they perform initiatives which are ethical in all the countries in which they 

are operating (Ng et al., 2015).  

Ethical includes the actions which are considered to be good to the community while 

ensuring they create and maintain a two way relationship between the two sides of 

the organization and the people in the community. Companies ensuring they behave 

ethically in various areas including the kinds of advisement for their products and or 

services, languages they use in communicating with customers and many other areas 

(Tuma, 2014). 

Companies integrate business strategies with the community by establishing various 

policies and practices that will guide the Company in perform CSR initiatives which 

are ethical to the community (Ngowi, 2015). Ethical initiative directs the Company 

to perform initiative which support the community in solving their problem while 

adhering ethical in all actions that the company is doing (Mbirigenda, 2015).  

Ethical initiatives emphasize Companies to perform their activities without any form 

of harm and discriminations which might discourage the welfare of the people in the 

community (Baker, 2015). 
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 Legal initiatives 

Legal initiatives are the actions or activities that the business Company or an 

organization is performing which shows that the business Company adhere and obey 

imposed rules and regulation (Liya & Shaohong, 2013). The rules and the regulation 

might be established between the Company and the government, the government 

rules of laws, government and the community (Hussain et al., 2016).  

Legal initiatives provides the chance for the government and the community to 

accept or to reject a certain initiative which is performed by the Company as the part 

of CSR initiative to the people in the community (Adhikari, 2018). Legal initiatives 

are performed to meet public interests.  

These initiatives might include payment of taxes, producing quality products and 

offering quality service at a low affordable price towards the society (Adhikari, 

2018). These initiatives are always based on the Legal matters that have been set by 

Authorities (Nasieku et al., 2014).  

 Economic initiatives, 

Economic initiatives are the activities and actions that are performed by the 

organization which shows that the organization is supporting people in the 

community to improve their economic status (Hameed, 2010). Economic initiative 

established to improve the economic status of the people in the community. 

Economic initiatives build the network to support activities that tend to improve the 

living standards of the people (Hohnen, 2017).  

These economic initiatives include supporting projects that intend to create financial 

independent to the majority of people such as providing capital and loan with zero 

interest to the people, providing employment to the local people (Ismail, 2009). On 



 
 

38 

the other hand, economic initiatives are based on all those actions that make an 

organization to increase the profit of the organization to create wealth to organization 

internal and external stakeholders (Singh & Singh, 2013). These Initiatives are 

showed by Figure 2.1  

Figure 2.1: Model Showing Activities Performed by Companies as Part of CSR 

 

Source: by Freeman (1984) 

However, other Scholars include Guthrie and Ward (2006) and Hameed (2010) they 

make some criticism in the Carroll (1991), by saying that, it is not mandatory to 

corporation to follow this hierarchical of responsibility since Philanthropic 

responsibilities is not so important among the corporation and when the corporation 

ignores it doesn’t mean that they are unethical. 

In this way, Guthrie and Ward (2006) formulated another models by eliminating 

Philanthropic responsibility and come up with Three Domain Model of CSR which 

contains Economical, Legal and Ethical responsibility. Economical responsibility 
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contains those activities and aims upon in which the business are established to make 

profit to ensure future sustainability. Ethical responsibility it contain those activities 

in which a firm must obey. Three domain Model is shown by figure 2.2 

Figure 2.2: Three Domain Models of CSR 

 

Source: by Guthrie and Ward (2006) 

Figure 2.2. Showing three domain model of CSR in which the Company can 

provides to the community. The model contain Pure ethical, pure legal and Pure 

economical, In Pure ethical, the model explain that the company is established to 

behave ethically in all the action that the organization is doing to towards the 

community (Ismail, 2009).  

The company should ensure it adhere different laws and regulations that have been 

set by authorities to move in the right way (Carrol, 2009). In this matter, the Model 

suggests that, Companies should ensure that they perform CSR towards the society 

based on ethical values (Romero-Fernandez, 2011). 

On the other hand, three domain models explain that in Pure economical, Companies 

should ensure they perform CSR towards the society based on improving the 

economic status of the community (Adhikari, 2018). Pure economical theory 

Pure ethical 

pure legal 
pure 

economical 
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suggests that Companies should ensure they contribute something in supporting the 

society to improve their living standard (Liya & Shaohong, 2013). This include 

providing employment to the people, providing fair wages based on their work and 

contributions towards the Company and providing capital and loan to various groups 

in the community to help them to improve their economic status (Ismail, 2009).  

Moreover, pure legal inform that Companies should perform CSR initiatives which 

are legal toward the Society and Country at large. This is to ensure the Company is 

fair to the community (Strle & Gurzawska, 2015). Three domain Model believes that 

the Company established to perform these CSR initiative base on ethical, economic 

and legal towards the people.  

2.4 Empirical Literature Review 

This part intends to explain different studies and findings that have been done in 

different countries which is relating to this study. Many studies have been conducted 

to determine initiatives that have been performed by Companies as part of CSR 

activities towards the people in the community. 

In the study conducted by Mbare (2004), titled the role of CSR in the new economy 

in influencing community development in Tanzania as whole based on Mining 

Transnational Corporations (MTCs), the study found that, from 2001 to 2004, the 

companies spent accumulative total of US$ 20.94 for community based projects and 

then increased to US$ 23.8 in 2008- 2009, where 48.4% part of it were used in health 

projects.  

This huge amount were invested in health to help people in the community to 

influence their health status after observing insufficient funds have been set aside for 

the health sector, therefore, the projects were based on improving health status of 
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individuals in the community though other funds were used in other areas including 

in educations and other environment based projects. 

In the study conducted by Tuma (2014) in Ilala Municipal council in Dar Es Salaam 

region based on the sample of three organizations in which contains two banks which 

are Stanbic bank and CRDB bank Plc and one telecommunication company which is 

Tigo Tanzania as selected companies used as a case study, with the aim of 

investigating the effectiveness of CSR on performance of social service among the 

selected offered by these Companies to the community.  

The study used the case study to collects the required data and used questionnaires, 

interview, observations and documentary review as the methods of collecting data. 

The data analyzed through descriptive analysis in the Statistical Package for Social 

Science (SPSS) and the content analysis. 

The study was found that, these companies have been giving more support in health 

based projects and education based projects. Health based projects was based on 

improving health of mother and child so as to reduce mortality death for mothers, 

diabetes and kwashiorkor for children, followed by disease eradication campaign 

including HIV/AIDS. These kinds of initiatives were performed to help individuals 

falling in these groups in supporting their health status. 

On the other hand, education based projects included providing of desks to some 

selected primary schools and other learning material such as books. The main 

reasons behind for contributing more in health were guided by the notion that “fine 

health is a source of all fine things”, when the health is fine then, automatically the 

life of the people is safe. This notion influenced the Company to provide support in 

health believing that health is the source of everything for the country to develop. 
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The main objective of CSR initiatives based on health was to improve health status 

to the people in the community to reduce death the people in the community. 

In the study conducted in Nigeria by Adeyemi et al (2014) titled Impact of CSR on 

Profitability of Nigeria Banks which aimed on determining the relationship between 

the money used for performing CSR and the profit among the six selected banks in 

Nigeria. The study used only secondary data of the six selected Company through 

their financial statements and data collected were analyzed through regression 

analysis. 

The study found that there was a significant relationship between money used on 

CSR and the profitability of the selected six banks majoring their operations in 

Nigeria. The finding shows that there is a good ratio of profit that is obtained by 

these Banks and the expenditures that they use in supporting the society around the 

business through performing various CSR initiatives.  

The study showed that CSR to the community has larger impacts on the profitability 

of the Banks. This provides the notions that performing CSR initiatives to the 

community is a huge investment for the future of the business. 

This study showed that in Nigeria, banks are considering CSR as an important thing 

to the people in the community therefore each year the budget is set aside by banks 

to support the society. However this study did not give out what CSR initiatives 

which are performed most by these selected banks in Nigeria. 

Ngowi (2015), in the study conducted in Morogoro region titled CSR as a tool for   

for people in the community to get Social- Economic development through banking 

sector in Tanzania and take CRDB Bank of Morogoro as a case study, The study 

conducted to determine CSR that is offered by CRDB bank and how CSR can be 
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used by the community in facilitating their development based on the CSR initiatives 

offered by CRDB bank in Morogoro. 

The study found that, Education is the first priority followed by health projects, 

entrepreneurs supports and environment protections campaigns, the reasons behind 

for basing more on education was to improve performance of students. 

The study determine that supports in these CSR initiatives which includes education, 

health and environment protection in general help the society to get knowledge that 

will enable the people in solving various problems around the environment. However 

this study was based on only one bank which is CRDB bank in Morogoro region 

only which cannot be used to conclude to other banks that they are performing the 

same initiatives to the community. 

In the book written by Aleris (2015) in Sweden titled CSR in Health Care which 

were aimed to determine CSR that are offered by business organizations as part of 

CSR in the community. The study found that, many organizations were offering 

health services than any other CSR initiatives to the people in the community. This 

was due to health problems that the society had faced in that time.  

After observing these problems both government and non government organizations 

were decided to direct all the support in health initiatives. This made many 

organizations to provide more support in health as their first priority towards the 

society to provide solution to health problems. After supporting many initiatives in 

health, the health status of the majority in Sweden were improved that cause health 

problems to be reduced in the high level.  

On the other hand, health support help individual in the community to improve their 

health status especially for the special groups such as women and children under five 
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years old while environment protection was performed for the aim of making the 

environment safe for the benefit of the people and the Company itself. The study 

determined the initiatives which are performed by selected Company and the reasons 

behind for company to perform these initiatives.  

In the book written by Cheruiyot and Onsando (2016) Titled CSR in Africa aimed on 

determining CSR initiatives which are currently performed by selected Companies 

and CSR initiatives that should be performed by these selected business companies 

as their responsibilities towards the society. The study used two Companies which 

are Safaricom Limited from Kenya and ESKOM Company of South Africa, the study 

found that, these business companies are performing various CSR initiatives to 

ensure they support the public positively.  

These CSR initiatives are education projects such as building schools and helping the 

community to get capital to create income for the majority of people in the 

community. The major aim of these companies to perform these CSR initiatives is to 

Support the public to solve their problem while they create the publicity of their 

Company. 

This study was based only on two Companies from two countries in Africa but the 

conclusion were generally based on Africa in general without specifying the findings 

obtained from each country to be understood to many people in the community. This 

can cause difficult in understanding CSR initiatives which are needed in the one 

country among selected Companies, because the finding of this study were too 

general. 

In the study conducted by Msacky et al (2017), in the Journal Titled Need 

assessment and investment Opportunities in Dodoma City, which aimed to determine 
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areas that both government and non government organizations can invest in due to 

the opportunities available based on the community. The study used only secondary 

data and the data collected analyzed through descriptive analysis.  

The study found that, due to the rapid increase of people in Dodoma City after 

official announcement of government to shift to this city. Both Government and Non 

government Organizations are required to invest in health by establishing various 

health projects such as buildings health centers and equipping with sufficient 

facilities and equipment that will enable people to get appropriate health service 

when they get health problems, this will help to serve health of many people in the 

community.  

The study determined the areas to invest so as to help the majority to get health 

services easily. Strong health of the people in the country facilitates development in 

all sectors since good health is an engine to make the people to work and to earn 

money due to work which help to improve living standard of the people. 

However the data of this study was originated only from secondary data that have 

been prepared by other individuals and ignoring primary data that a researcher could 

get direct from the respondents in the field. 

In the study conducted by Adhikari (2018) Titled CSR Domain and Related 

Activities in Nepalese aimed to assess the CSR domain among the Companies 

operating in Nepalese and determining the CSR initiatives which are active. The 

study used the sample of 90 people from various industries and use focus group 

discussion to obtain data. The data analyzed by using descriptive statistics in the 

Statistical Packages for Social Science (SPSS).   
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The Study found that, Companies in Nepalese performing CSR initiatives based on 

Economic initiatives, legal initiatives, Philanthropic initiatives and Ethical initiatives.  

These CSR initiatives are arranged according to their importance to the people in the 

community. Economic based initiative includes providing capital to the people in the 

community to support them in establishing the business to crate incomes which in 

turn help the people to improve their living standard. 

Legal initiatives include actions which are fair to the people and the government 

while philanthropic initiatives are the initiatives which performed to the community 

to ensure the company act in good faith in all actions to the community. Meanwhile, 

Ethical initiatives involving doing what are good and avoiding actions which are 

wrong to the community. These Companies based on providing employment 

opportunities to the people for the purpose of improving their living standard in order  

to support the government in Nepal to reach Millennium Development Goals 

(MDGs). 

The finding found that Companies are performing CSR initiatives for the aim of 

supporting the government and community in solving various problems. However, 

the study used only qualitative analysis which based only on focus group discussions 

and ignoring quantitative analysis of data. 

The study by Taylor et al. (2018) aimed to determine whether CSR initiative is based 

on Sustainable Development and Environment Protection are Value enhancing or 

just it is a Window dressing, the findings found that these CSR initiatives tend to 

improve the welfare of the community because initiatives such as economic 

empowerment to the people, supporting in health and  in education tend to support 



 
 

47 

the society in improving their health status and education level,  therefore they create 

value to the community and the company at large. 

The study showed that CSR initiatives are so important in improving the welfare of 

the citizens and the company. Therefore Companies should provide support to the 

public through offering CSR initiative to the people in the community. This process 

provides benefits for both sides in the short and long run. 

In these aspects, these CSR initiatives were based on the needs of the society after 

observing that there is a shortage of schools and unemployment problem for many 

people. However, the study suggested that, initiatives of the companies towards the 

society can differ from one area to another or from one country to another and 

sometimes from one Company to another even though they are found in the same 

area or they perform similar service towards the people in the community.  

This depends on the strategies of the companies to achieve their short and long term 

objectives. Business companies are there to ensure they serve the community based 

on the needs of that community while they use it as a tool to obtain many customers 

for their business. The CSR initiatives to the community are bringing positive 

impacts in influencing economic development to the majority of people. Both 

government and non government organizations use CSR to push the quality of life of 

the people especial those living in poor life (Vartiak, 2016). 

These empirical studies explained the different kinds of contributions performed by 

companies as part of CSR towards the community. Apart from mentioning different 

activities, these studies have not explained the reasons of performing CSR initiatives, 

the most frequently activities that are most performed by these companies and their 

relative importance of CSR initiatives as perceived by the people in the community. 
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The previous studies might have given some information regarding the CSR 

initiatives but it based on the other area not these selected companies. 

Therefore, this study is going to investigate initiatives that are performed by 

companies, the reasons of performing those initiatives, most frequently activities 

performed as part of CSR over the other activities, criterions used and relative 

importance of those activities as perceived by people in the community living in 

Dodoma City. 

2.5 Research Gap 

Many studies have been conducted in investigating the importance of CSR initiatives 

to both the organizations and to the community side. These studies conducted have 

found that, Organizations perform CSR initiatives to the community for the purpose 

of increasing the performance of the organization in term of profit, sales, image or 

reputation and commitment towards the community. However, these studies provides 

less information regarding  the reasons for the Companies to perform CSR initiatives, 

the most frequently initiatives performed and the relative importance of these 

initiatives offered based on the perception of the people in the community. 

Therefore, this study conducted to determine the initiatives offered, reasons for 

conducting CSR initiatives, criterions used in performing CSR and relative 

importance of CSR initiatives offered based on the perception of the people in the 

community.  

2.6 Conceptual Framework 

Conceptual framework is a thought that a researcher is thinking in the research study 

(Adom et al., 2018). It provides a relationship between the variables used in the 

study (Ismail, 2009). Conceptual Framework provides the overall picture on the way 
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the variables are integrating each other in the study (Vartiak, 2016). In this study, the 

conceptual framework is constructed by two variables independent variables and 

dependent variables to enable the researcher to express the idea by explaining the 

overview of the problem under study. It explains that the CSR activities performed 

by corporations and their influence towards community benefits and organization 

benefits. The CSR activities are independents variables which they can influence the 

changes of dependent variables which are Community benefits and the organization 

benefits. This is shown in Figure 2.3 

Figure 2.3: Conceptual Framework 

Independent Variable                                                    Dependent Variable 

 

 

  

 

 

 

 

 

 

 

 

 

 

 

Source: Constructed by the author based on literature review (2019) 
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CHAPTER THREE 

RESEARCH METHODOLOGY 

3.0 Introduction 

Research methodology gives a master plan and direction on how a study is going to 

be conducted (Tavallaei & Talib, 2010). It is also defined as a structure that gives a 

researcher a frame on how a problem can be designed for easy investigation and 

interpretation using certain procedures (Pacho, 2015). 

This chapter informs of the methods and techniques used to find answers to the 

research questions and provide a general plan of the work. It contains research design 

and approach, study area and location, population, sampling procedures, sample size, 

data collection methods and the data analysis techniques. 

3.1 Study Area and Location 

A study area is the area characterized by specified demographic boundaries in which 

a study is conducted (Cuganesan & Ward, 2006). This study was conducted in 

Dodoma Region. The region has a total of 2.08 million people (National Bureau of 

Statistics and Ministry of Finance, 2013). This study is based on three selected 

companies. The companies are telecommunication companies, TIGO Tanzania, 

Airtel Tanzania and Vodacom Tanzania.  

These companies were selected because they have larger number of customers in 

their service and they engage more in CSR. Therefore, the companies always do 

some activities to keep in touch and make closeness between them and the people to 

ensure their future prosperity and sustainability due to high levels of competition in 

their market. 
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3.2 Research Design 

Research design is a term which describes as an overall structure that you choose to 

combine different component of the research in an organized manner (Akhtar & 

Islamia, 2016). Patten (2018) defined research design as a blueprint that guides the 

study; it involves the control of factors that may affect the study. For Kothari (2004), 

a research strategy is used to test hypotheses and answer research questions.  

In this study, a cross-sectional design was used to explain the general view of an 

event at one specified moment in time (Whitehead & Schneider, 2012). A cross 

section research design was favorable in this study because it helped to provides 

information required in this study at once in time (Mushi, 2015). 

3.3 Research Approach 

Research approach refers to the way a study is arranged to ensure different 

components of the study are organized to produce useful results (Whitehead & 

Schneider, 2012). It contains qualitative approach, quantitative approach and mixed 

approach (Carroll, 2009). This study used both quantitative and qualitative 

approaches. According to Kemper et al. (2003), a mixed approach uses qualitative 

and quantitative approach in collecting data, and in the analysis and interpretation.  

A mixed approach was used to reduce barriers in data collection (Whitehead & 

Schneider, 2012). The use of mixed approach in this study was furthered by the fact 

that the weaknesses of one approach can be covered by another approach (Pacho, 

2015). It also allows detailed explanation of the information about the finding 

(Tamarin & Mwamadzingo, 2011). 
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3.3.1 Qualitative Approach 

Qualitative approach is used to discover information based on personal experience in 

the interpretation of data (Pacho, 2015). In this study, the approach was employed to 

answer specific objective one, i.e. to determine CSR initiatives undertaken by 

companies in Tanzania. Also, the approach was employed to answer specific 

objective two based, i.e. the reasons behind conducting different CSR initiative 

activities over other initiatives. The managers responsible for CSR in the company 

were asked to provide answer to the questions.  

3.3.2 Quantitative Approach 

Quantitative approach is a kind of research approach that is used to give information 

in form of numbers. One advantage of the approach is that it may be used to predict 

the future on the statistical format of data (Pacho, 2015). It is an approach that 

presents the information in the form of statistics (Canals, 2017). 

This approach was used to obtain answers to specific objective three, i.e. to 

determine the relative importance of CSR initiatives as perceived by people in 

Dodoma City. Also, this approach was used to provide some additional information 

on specific objectives one and two for more interpretations in term of percentages 

and other kinds of interpretation that needed clarifications.  

The study has used both qualitative and quantitative approach in order to provide 

clear information based on the objectives of the study. 

3.4 Population 

Kothari (2004) defined population as a total of all individuals or units of interest. It 

includes all members that meet a set of criteria to be studied (Kothari, 2004). 

Macassa et al. (2017) holds the same definition but adds that it bears the 
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characteristics of the objects where the study results can be generalized. This study 

involved two parts, the companies and people in the community. In the side of 

companies, the population was all companies participating CSR in Dodoma City, 

while in the community side, the population was all people living in Dodoma City. 

3.5 Sampling Procedures 

Sampling is the process whereby some elements of the population are taken to 

present the population to be studied (Whitehead & Schneider, 2012). It is all the 

techniques a study is designed to obtain small number of elements to present the 

target population (Kothari,  2004). The two common sampling techniques are 

probability sampling and non-probability sampling. This study used the two 

techniques to form a mixed sampling technique.  

3.5.1 Probability Sampling Technique 

Probability sampling  is a type of sampling technique in which all element have an 

equal chance to be selected (Ryan et al., 2007). This technique is favorable when the 

sampling frame is known (Sharma, 2013). In this study, probability sampling was 

used in selecting individuals to answer research question number three to determine 

the relative importance of CSR initiatives as they perceive (Hussein, 2009). In this 

aspect, probability sampling has been used in order to obtain appropriate respondents 

in the community. 

3.5.1.1 Systematic Sampling 

Systematic sampling is a simple random sampling in which a sample is found in a 

systematic way. In this, the first elements are selected without considering the chance 

while other elements are found in a systematic way (Chaleunvong, 2009). In this 

study, the technique was used to obtain respondents to answer specific objective 
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number three on determining the relative importance of CSR initiatives as perceived 

by the people. This depended on the fact that systematic sampling provides a best 

way of selecting every nth item on the available list (Kothari, 2004). 

An element of randomness was used in systematic sampling through random number 

to select units which  provided the direction start the selection of individuals to 

participate in the study (Elder, 2009). In this study, every 4
th

 person was selected 

after the other. Therefore, 4th person was automatically included in the sample to 

ensure required information obtained. Many scholars have cited this as the best 

practice in the research like this (for example, see Cho, 2018, Onwuegbuzie & Leec 

2007, and R. E. Smith, 2011).    

3.5.2 Non Probability Sampling Technique 

Non probability sampling is the type of a sampling techniques in which data are 

collected without considering the chance (Bala et al., 2017). This kind of sampling 

technique is based on selecting a sample due to specific purposes of interest (Hemed 

et al., 2015) 

In this study, the sampled companies were selected through purposive sampling; 

thus, not all  companies, as suggested by Dörnyei (2007) had an equal chance to be 

selected. Purposive sampling was also used to select managers in the organizations. 

This approach was used because not all managers in the organization are responsible 

for CSR, therefore, purposive sampling was used to select only the managers 

responsible for CSR in these selected companies in order to obtain appropriate 

information based on the CSR initiatives offered by their respective Companies since 

they have more information regarding the CSR offered (Choongo, 2017). 
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3.6 Sample Size 

Sample is the part of population taken to present the total  population being studied 

(Ditlev-Simonsen & Midttun, 2011). The study used companies operating in 

telecommunication industry. The campanies from telecommunication companies 

were Vodacom Tanzania, Tigo Tanzania, and Airtel Tanzania. These organizations 

were selected because they have larger number of customers and they have been 

doing better in the Market. Thus, they were hoped to support the society as aregued 

by Hamidu et al. (2015) that the fame of an organisation depends on the support it 

offers to the society. 

Through these selected companies, the study could determine the initiatives which 

are performed by these selected companies, the reasons CSR. The most frequently 

performed CSR initiatives and also the relative importance of CSR as perceived by 

people in the community. The data obtained from these companies were generalized 

to present other companies performing similar business.  

Moreover, the participants from the community were selected through systematic 

sampling techniques while the managers responsible for CSR in the companies were 

through purposive sampling. The use of purposive sampling helped to obtain the 

appropriate respondents needed in the study. In the side of the community, the study 

surveyed 150 respondents to obtain meaningful results from respondents in the 

community from different areas. A similar sample size was used by Owens (2014) 

and Fincham and Draugalis (2015) to study the CSR of companies. 

3.7 Sources of Data  

In this study two major sources of data were used; i.e. primary data and secondary 

data. 
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3.7.1 The Primary Data 

Primary sources enable researcher to obtain first hand data from respondents (Pacho, 

2015). In this study, primary data were collected through interviews and 

questionnaire. These helped the researcher to obtain fresh hand information from the 

people in the community and the managers responsible for CSR in the selected 

companies. 

3.7.2 Secondary Data 

Secondary data are those data that  already gathered by other people and they have 

always been transformed to information (Tamarin & Mwamadzingo, 2011). In this 

study, a review of both published and unpublished literature was done as suggested 

by Hameed (2010). The literature included books, journals, internet, government, and 

non government reports, and unpublished thesis (Smith, 2011). Different documents 

detailing the activities that have been done by the companies were reviewed in this 

research to confirm the CSR initiatives of the companies. The documents were 

obtained from the company managers who are responsible for CSR. 

3.8 Data Collection Methods 

In any research, it is emphasized that appropriate methods should be used to obtain 

relevant data (Hemed et al., 2015; Canals, 2017). This study used two methods of 

data collection to help the researcher obtain the required data to meet the research 

objectives; i.e. interviews and survey questionnaire. 

3.8.1 Survey 

Survey method is used by researchers to collect data from many respondents at once 

(Owens, 2014; Fincham & Draugalis, 2015). In this study, the selected companies 

and respondents were surveyed to answer the research questions. Through this 



 
 

57 

method, the researcher received answers to the research objective that required 

information on the perceived importance of CSR from different people in Dodoma 

City. 

The questionnaire was distributed to 150 respondents in the community to obtain 

meaningful results from respondents. The same number of respondents was used in 

similar studies done by Owens 2014; Fincham & Draugalis, 2015. 

3.8.2 Interviews 

Interview is a method that helps to obtain opinions and attitudes of respondents to 

answer research questions (Monachino,  2016). The method was used to answer 

specific objective number one and two where the managers responsible for CSR 

were asked various questions formulated by the researcher. The use of interviews for 

data collection in the communities has been suggested by Whitehead and Schneider 

(2012). 

3.9 Data Collection Instruments 

Data collection instruments are those instruments used to obtain the information 

needed to answer research questions (Kothari, 2004). In this study, two instruments 

were used to obtain data. 

3.9.1 Questionnaires 

Questionnaire is an instrument of data collection which enables a researcher to get a 

collective view of people and more information in a short period of time (Whitehead 

& Schneider, 2012). This instrument was used to obtain information related. The 

questionnaire was distributed to find information for research objective three. 

Various questions were designed to obtain relevant answers that suited the research 

objectives. 
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Open and close-ended questions were included in the questionnaire to avoid 

confusing the respondents (Kothari, 2004). The questionnaire was submitted to an 

expert for validation and, thereafter, a pilot-test was done. A pilot test was done with 

ten respondents who were selected using purposive sampling technique (see section 

3.11.1). 

3.9.2 Interview Guide 

Interview guide is the list of questions that a researcher uses to collect information 

related to the study (Mbirigenda & Hyypia, 2015). In conducting the interviews, the 

researcher was well informed by Kothari (2004) to make sure that the questions fell 

under the topic in question. This method enabled the researcher to obtain in deep 

information related to a study. 

The managers were asked questions and the answers were recorded in a notebook to 

avoid errors in the analysis of data for better interpretation of results (Kothari,  

2004). The interview guide was prepared and designed by the researcher and got 

approved by the supervisor to provide validity of the result. That is to ensure that the 

questions contained in the interview guide provide answers to the research 

objectives. 

3.10 Data Analysis 

Data analysis is the processes of summarizing, organizing data collected to generate 

meaningful information (Dörnyei, 2007). It involves the process of transmitting data 

into the information that helps to provide useful results for interpretation and 

decision making (Webb et al., 2006). The analysis of data is usually determined by 

various factors, including the theoretical background of the study (Webb et al., 
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2006).  In this study, data were analyzed by using both quantitative and qualitative 

approaches of analyzing data (Dörnyei, 2007). 

In quantitative approaches, quantitative data were analyzed through descriptive 

statistics (Kothari, 2004). Descriptive statistic is the technique of analyzing data that 

helps to transform the data obtained from questionnaires by coding and subjecting 

them into the Statistical Packages for Social Sciences (SPSS) to express the finding 

in simple diagrams and forms like in tables, histograms and pie charts (Peersman, 

2014). This approach was used to answer specific objective three. This also adds 

some information that needs to be quantified when necessary (Mbirigenda & Hyypia, 

2015). 

The qualitative data were analyzed using thematic analysis technique. This technique 

was viable to this study because data were obtained both from the questionnaire and 

interviews. Qualitative analysis of the data collected through questionnaire and 

interviews is suggested by Start (2006). Thus, qualitative technique was used in the 

analysis of contents, explanation of findings, and in making comparisons of the 

findings against the previous studies (Ibrahim, 2012).  

This approach was used to explain answers to specific objective one that determined 

the CSR initiatives undertaken by selected companies in Dodoma City and specific 

objective two to determine the reasons for conducting, or choosing certain activities 

over others. This helped to analyze the data to provide a logical meaning to the 

people for decision making. 
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3.11 Reliability and Validity of Instruments 

3.11.1 Reliability 

Reliability is defined as the extent to which findings and results of the study are 

similar over a period of time and provides clear representation of the whole 

population to be studied (Smith, 2003). Kothari (2004) defined reliability as the 

design of the study in which it ensures comprehensiveness, completeness and 

consistency in collecting data for better results. To ensure that the findings of this 

study are clear and reflect what is found in the society, the study used a Pilot test. 

 A pilot test is a test in which few selected individuals or group of end users are tried 

to provide feedback before the actual process of collecting data (Hassan et al,.  

2006). In other words, Pilot test it is a small scale test of methods and procedures that 

are going to be adopted on the larger scale (Mcdonnell, 2008). 

Few individuals were selected to test if the methods and procedures of collecting data 

were strong enough to answer the research objectives. The Statistical Packages for 

Social Science (SPSS) was used to measure reliability. This was employed for its 

ability to provide the degree of accepted level (Taan El Hajjar, 2018). This type of 

reliability was favorable to compare appraisals obtained from selected individuals 

(Webb et al., 2006). The feedback was within the agreed or acceptable percentage of 

reliability coefficient then a full process of collecting data were employed (Taan El 

Hajjar,  2018). 

Reliability coefficient was used to measure the accuracy from the test was obtained 

by performing the similar test twice in a period of time to the group of people (Cho, 

2018). Reliability coefficients helped to compare the scores obtained to evaluate the 

test for stability over time (Webb et al., 2006). Therefore, the reliability coefficients 
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fall within the acceptable level then the process of collecting data followed after this 

prove of reliability (Livingston et al., 2018). 

3.11.2 Validity 

Validity refers to the degree in which a study reflects the correct variables that a 

research is going to assess to ensure trustworthiness of the research findings and 

results (Hussein, 2009).  Kothari (2004) defined validity as a point of accuracy that 

measure whether the instruments used in the study provides the intended objectives. 

In this study, the researcher ensured all people needed in this study were interviewed 

and questioned to obtain valid answers through interviews and distributions of 

questionnaires (Smith, 2003). Also, the prepared questions were checked by an 

expert before pre testing to respondents. Then, after all this, a full  process of data 

collection was used to ensure trustworthiness is achieved from the findings (Kothari, 

2004). 

3.12 Ethical Considerations 

Ethics is a term that involves understanding what is right and wrong to achieve 

something (Singh & Singh, 2013). Ethical issues in research are the processes of 

ensuring all activities or processes are adhered to avoid any conflicts between 

participants (Harding et al., 2011).  

In this study, ethics were adhered to ensure that all participants are protected from 

harm (Adebamowo et al., 2006). Also, the participants were free to answer specific 

questions without any force (Harding et al., 2011). Also, after analysis of the data, 

the findings were communicated to the respondents to confirm their trustworthiness 

(Kothari,  2004). All work that are cited in this study also cited accordingly 

(Adebamowo et al., 2006).  
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Moreover, ethics considerations was used to show that  the study was done using 

logical research manners and adhered rules and regulations to avoid conflicts among 

the parts involved in the study current and in future. 
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CHAPTER FOUR 

RESEARCH FINDINGS 

4.0 Chapter Overview 

This chapter presents the findings of the assessment of CSR initiatives in Tanzania 

using the evidence from selected companies in Dodoma City. It starts with the 

description of the demographic characteristics of the respondents, preliminary 

findings and main findings of the study. 

4.1 The Demographic Characteristics of the Respondents 

This part describes the information regarding the demographic characteristics of the 

respondents. It gives an overview of the gender of the respondents, age of 

respondents, marital status of the respondents and the number of years that a 

respondent in the area. 

4.1.1 Gender of the Respondents 

The information in Table 4.1 show that the majority of respondents were females, i.e. 

91(60.7%), while minorities were males, i.e.59 (39.3%). The number of female was 

larger compared to the number of males because the current statistics show that, in 

Dodoma City, the number of female is higher compared to the number of males 

(Population and Housing Census, 2012). Therefore, females are many in the streets 

compared to males.  

Table 4.1: Gender of Respondents 

Characteristics Categories Frequency Percentage 

Gender Male 59 39.3 

Female 91 60.7 

Total 150 100.0 

Source: Field data, 2019 
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4.1.2 Age of Respondents  

The information in Table 4.2 shows that the majority of respondents aged above 41 

years (71.4%). Most of these people had families and were understood the concept of 

CSR initiatives offered, thus, they were in good position to provide information 

regarding CSR of companies around their areas.  

Table 4.2: Age of Respondents 

Characteristics Categories Frequency Percentage 

Age 18-30 28 18.7 

31-40 15 10.0 

41-50 34 22.7 

51-60 49 32.7 

61 and above 24 16.0 

Total 150 100.0 

Source: Field data, 2019 

4.1.3 Marital Status of Respondents 

The information in Table 4.3 shows that majority of respondents were married, i.e. 

109(72.2%). This is because many respondents were of the age above 41 years.  

Table 4.3: Marital Status of Respondents 

Characteristics Categories Frequency Percentage 

Marital Status Married 109 72.7 

Single 27 18.0 

Separated 11 7.3 

Divorced 3 2.0 

Total 150 100.0 

Source: Field data, 2019 

4.1.4 Education Qualification of Respondents 

The information in Table 4.4 shows that majority of respondents (60%) in the 

community had acquired secondary education and or above secondary education. 
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This implies that many people in the community were knowledgeable to inform the 

research. 

Table 4.4: Education Qualifications of Respondents 

Characteristics Categories Frequency Percentage 

Level of education Informal education 42 28.0 

Primary education 18 12.0 

Secondary 45 30.0 

Certificate 12 8.0 

Diploma 15 10.0 

Bachelor degree 15 10.0 

PhD 3 2.0 

Total 150 100.0 

Source: Field data, 2019 

4.1.5 Respondents Experience in the Area of the Study 

The information in Table 4.5 shows that the majority of respondents had been living 

in the community for more than 6 years (88.7%). This is the time enough for the 

respondents to understand the kinds of initiatives that companies should perform as 

part of CSR to the community.  

Table 4.5: Years of Respondents in the Community 

Characteristics Categories Frequency Percentage 

Years in the 

Community 

0-5 17 11.3 

6-10 31 20.7 

11-15 30 20.0 

16-20 28 18.7 

21-25 18 12.0 

26-30 14 9.3 

31 and above 12 8 

Total 150 100.0 

Source: Field data, 2019 
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4.2 Preliminary Findings of the Study 

The main aim of preliminary finding in this study was to determine the contribution 

of CSR initiatives performed by organizations towards the people in the community. 

In this aspect respondents were asked to rate CSR based on the way they see their 

contribution to their day to day life. 

The findings in Table 4.6 show that majority of respondents (76.3%) see the 

contribution of CSR initiatives to be good while a minority of the respondents 

(23.3%) said that the contribution is satisfactory.  

Table 4.6: Rating Results on the CSR 

Characteristics Categories Frequency Percentage 

CSR Excellent 27 18.0 

Very good 32 21.3 

Good 56 37.3 

Satisfactory 35 23.3 

Total 150 100.0 

Source: Field data, 2019 

4.3 The Main Findings of the Study 

In this part, the findings of the study are presented and discussed according to the 

specific objectives of the study. 

4.3.1 To Determine CSR Initiatives Undertaken by Selected Companies in 

Dodoma City 

The aim of objective was to determining the initiatives that selected companies 

undertook as part of CSR. The findings in Table 4.7 show that education, economic 

empowerment and businesses education based on entrepreneurship skills are the 

initiatives performed by many companies. This might be because they all use 
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community needs as a major criteria to perform these initiatives towards the 

community.  

On the other hand, Table 4.7 indicates that social welfare, digital inclusion and health 

are performed by only 1 company which is similar to 33.3%. This is because each 

company has its own targeted goals and objectives; therefore, they have their own 

strategies to achieve which make them differ from each other in these areas. 

Table 4.7: CSR Initiatives Offered by Selected Companies 

Source: Field data, 2019 

Similar findings were obtained in the study by Cheruiyot and Onsando (2016) which 

revealed that initiatives such as education and financial independents projects are the 

most important initiatives especially in Africa in order to reduce poverty level 

(Cheruiyot & Onsando, 2016). Also, in Canada, companies are said to always 

perform many initiatives towards the society but educations, economic projects and 

financial projects are mostly offered by business companies to create a sustainable 

development for the benefits of the people in the community and the country at large 

(Hohnen, 2017). 

In general, education, entrepreneurship skills and economic empowerments are the 

S/N Initiative offered by companies Frequency Percentage 

1 Education 3 100 

2 Economic empowerment 3 100 

3 Entrepreneurship Skills 3 100 

4 Support to disabled people 2 66.7 

5 Sports and games 2 66.7 

6 Social welfare (Volunteering and donations) 1 33.3 

7 Digital inclusion 1 33.3 

8 Health 1 33.3 
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initiatives which are important in the community because they provide knowledge. 

This helps the community members to obtain certain skills which create employment 

opportunities to the community (Werner, 2009). Therefore, that importance of 

education in the society makes companies to reduce ignorance to the people by 

supporting them in education and financing projects that create financial 

independence to the people. These findings shows that many countries across the 

world prefer these kinds of initiatives to solve various problems facing the 

community, such as illiteracy and poverty.  

In addition, the majority of companies have used the community needs as the major 

criteria of their initiatives. Other criteria such as government priorities, greater social 

impacts, financial sustainability, potential of the initiative to serve many people and 

ability of the initiative in solving society issues in a big way and in the long term is 

used by few companies as shown in Table 4.8 where N represent total number of 

selected Companies which is 3 

Table 4.8: Criterions Used in Performing CSR Initiatives (N = 3) 

S/N Criterion used in Performing CSR Initiatives Frequency Percentage 

1 Community needs( people or groups in need) 3 100% 

2 Government priorities 1 33.3% 

3 Greater Social impact 1 33.3% 

4 Financial sustainability 1 33.3% 

5 Potential of the initiative to serve many people 1 33.3% 

6 Ability of the initiative in solving society issues 

in a big way and in the  long term 

1 33.3% 

Source: Field data, 2019 

The findings show that the community need is the criteria used by many companies 

in performing CSR initiatives towards the people. This informs that Companies both 
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government and non government organizations are supporting people in the 

community based on their needs. These results are supported by study conducted by 

Cheruiyot and Onsando (2016) which found that Organizations are performing CSR 

based on social needs in order to provide social solution on the needs facing the 

society. This implies that Companies should perform initiatives towards the society 

but should put in considerations the needs of the community to make valuable 

initiatives. 

4.3.2 Reasons Behind For Conducting Different CSR Initiatives among Selected 

Companies in Dodoma City 

The aim of objective two was to determine various reasons that make the selected 

companies to perform different CSR initiatives to the community. The findings in 

Table 4.9 show that the reasons such as to empower people, to assist the society in 

education, to improve living standard of the people, to create a good relationship 

between the company and the people and to support the government to achieve its 

objectives are the reasons that make the majority of companies to perform CSR 

initiatives to the community. Also, to assist the society in health was the reason that 

used by single company. 

Table 4.9: Reasons for Conducting CSR Initiatives among Selected Companies 

(N = 3) 

S/N  Reasons for conducting CSR Frequently Percentage 

1 To empower people in the country 3 100% 

2 To assist the society in Education 3 100% 

3 To improve living standard of the people 3 100% 

4 To create a good relationship between people and  

firm 

3 100% 

5 To support the government to achieve its 

objectives 

3 100% 

6 To create the image of the company 2 66.7% 

7 To assist the society in Heath 1 33.3% 
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Source: Field data, 2019 

In the studies conducted by Werner (2009), Ismail (2009), and Matunhu (2011), the 

same findings were revealed in the companies performing CSR initiatives to the 

community to solve problems currently faced by community. This shows that 

companies in Tanzania and all over the world perform CSR to help the society to 

solve their problems. 

4.3.3 To Determine Relative Importance of CSR Initiatives as Perceived by 

People in Dodoma City 

The aim of objective three was to determine the relative importance of CSR 

initiatives as perceived by people in the community living in Dodoma City. This 

question was asked to the people living in Dodoma City to rank the initiatives 

according to their relative importance basing on the community needs, where 1 

equaled the highest priority. In this way, the initiative with the lowest mean is the 

initiative that has highest importance in the community. 

Therefore, the findings in Table 4.10 show that a majority of respondents preferred 

education as the highest priority followed by health and water service. This is 

because these initiatives are most important to the day to day life of the people. 

Moreover, protection of the environment and social welfare (sport and games) are the 

least important initiatives. This is because people in the community think that 

environment protection and social welfare (sports and games) are initiatives that 

should be performed by the government. 
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Table 4.10: Mean score of CSR Initiatives 

S/N Corporate Social  Responsibility initiatives Mean St deviation Variance Minimum Maximum 

1 Education 2.43 1.421 2.019 1 7 

2 Health 2.53 1.174 1.378 1 6 

3 Water service 2.89 1.429 2.042 1 8 

4 Economic empowerment (Providing entrepreneurship 

skills and capital to the people in the community) 

3.79 1.544 2.384 1 8 

5 Supporting different groups (disabled people) in the 

community such as orphans, Elders, children under 5 

years old and widow which are found living in poor 

living conditions 

4.34 1.846 3.407 1 8 

6 Poverty reductions campaigns 6.13 1.758 3.091 1 8 

7 Environment protection 6.79 1.082 1.172 3 8 

8 Social welfare (sport and games) 7.12 0.882 0.777 4 9 

Source: Field data, 2019 
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These results provide an indication that the government, non government 

organizations and other partners should give more contribution to education, health 

and water since people need them most while other initiatives such as environment 

protection and social welfare (sport and games) should be supported by the 

government. 
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CHAPTER FIVE 

DISCUSSION OF THE FINDINGS 

5.0 Chapter Overview  

This chapter is giving discussions of the results obtained from the study. The 

discussions are based on the objectives of the study. 

5.1 Initiatives offered by Selected Companies in Dodoma City 

Basing on the finding found by the researcher to Managers responsible for the CSR 

initiatives in the selected companies, it is found that, Education, economic 

empowerment and entrepreneurship skills are the initiatives which are initiated by all 

three selected Companies. This kinds of results is supported by the results found by 

Cheruiyot and Onsando (2016) which found that initiatives such as education and 

financial independents projects are the most important initiatives especially in Africa 

in order to reduce poverty level (Cheruiyot & Onsando, 2016). 

In education, these companies have been supporting various initiatives with the 

major aim of enabling students to access education in order to obtain appropriate 

skills and knowledge for the benefits of the country. Various education initiatives 

that have been offered by selected companies including projects based on 

Information and communication technologies (ICT) in order to enable students to 

obtain quality information easily which in turn enable thousands of students and 

staffs to learn many things within a short period of time.  

Other initiative based on education which is performed by these Companies are 

Providing learning materials to students to support their learning environment. This 

is shown by Vodacom Company in which they provided equipments and internet 

connectivity to 1615 schools in effort of improving the learning environments for the 
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students and teachers across the country. Also in these aspects, these companies have 

established digital classroom which enable teachers and students to study digitally. 

On the other hand, these Companies have been supporting health status of various 

individuals and groups in the community especially girls and women across all over 

the country in order to improve their health status. These groups have been selected 

because they face many challenges relating to health which cause them to fail to 

achieve their dream. To make their dream true, Vodacom Foundation has spent 14 

billion on over 120 in financing various health based projects across the Country to 

ensure the health status of girls and women are improving. 

Moreover,  In economic empowerment these companies have been performing 

various initiatives in supporting people in the community, these initiatives includes 

providing capital to people in order to support them in starting small business with 

the major aim of improving status of living.  

On the other side, Apart from African countries,  In Canada, Companies always 

performing many initiatives towards the society but educations, economic based  

projects and financial projects are the kinds of initiatives which  have been offered 

most by business companies in order to create a sustainable development for the 

benefits of the people in the community and the Country at large (Hohnen, 2017). 

In general, Education, business entrepreneurship and economic empowerments are 

the initiatives which are most important in the community because they provides 

knowledge which help community members to obtain certain skills which in turn 

help to create employment opportunities to the majority in the community (Werner, 

2009).  
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Therefore, organizations understand the importance of education to the society that 

makes these companies to decide to reduce ignorance to the people by supporting 

them in education and financing projects that create financial independent to the 

people. These findings shows that many Countries across the world prefer to perform 

these kinds of initiatives in order to solve various problems facing the community 

such as illiteracy and poverty.  

In addition to these initiatives offered by these organizations, various criterions have 

been used where Community needs is the criteria that is used by all the 3 companies 

in performing CSR initiatives towards the people in the community. These are the 

results which are supported by study conducted by Cheruiyot & Onsando (2016) 

which found that Organizations are performing CSR based on social needs in order 

to provide social solution on the needs facing the society.  

This implies that Companies should perform initiatives towards the society but 

should put in considerations the needs of the community in order to make the 

initiative to be of value. In addition to this, other criterions are Government priorities 

which Companies are performing certain initiatives based on areas of government 

priorities, greater social impacts that is the Company is performing initiatives which 

have a larger impacts towards the community, financial sustainability, Scalability 

and System Changing. 

5.2 Reasons behind for conducting different Initiatives among Selected 

Companies in Dodoma City 

The findings of the study found various reasons that make Companies to perform 

CSR initiatives towards the people in the community. These reasons are to assist the 

society in Education, to improve living standard of the people, to create a good 
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relationship between people and firm, to support the government to achieve its 

objectives and to empower every individual in the country. This reason shows that 

Companies are performing CSR for the benefits of the community rather than the 

Company itself. 

Companies performing CSR initiatives based on community needs supported by the 

study which found that, Due to the changes of business practices, many companies 

have changed the way of operating their business (Ismail, 2009). This cause 

companies to move their objectives to help the community to solve their problems, 

now profit maximization is not the first objective of the firm (Cheruiyot & Onsando, 

2016). Companies are doing their business while they ensure they create a good 

relationship with people in the community for the better future of the Company 

(Skinner, 2018). 

In  Zimbabwe, the study conducted by Matunhu (2011) found that, Companies has a 

big role in performing initiatives that are intending to reduce poverty among the 

people in the community. The study suggested that, Companies should establish and 

finance all the projects that are enhancing in improving financial stability to the 

people living in the community. This will help to solve many social problems such as 

theft and unemployment problems.  

In Bangladesh , the study conducted by Werner ( 2009) found that Organizations 

both government and non government organizations are performing  various 

initiatives for the major reason of assisting the society to increase their economic and 

social capability in order to reduce social problems such as theft and unemployment 

problems.  

This shows that Companies in Tanzania and all over the world are performing CSR 
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for the major aim of helping the society to eradicate problems that are currently 

facing a society. 

5.3 Relative Importance of CSR Initiatives as Perceived by the People in 

Dodoma City 

Based on the people in the community, the finding shows that education is the 

initiative which the majority of respondents have ranked it as the most important 

initiative which is needed by the people in the community, followed by health and 

water services initiatives. This might be due to the importance of these initiatives 

towards the day to day life of the people in the community.  

On the other hand, Social welfare which include environment protection and sports 

and games are the least most important initiatives that are needed by the people in the 

community. This implies that people perceive them as the initiatives which should be 

performed by the government.   

This shows that in Tanzania, people are not expecting telecommunication Companies 

to provide initiatives which are based much on these kinds of initiatives since they 

are not so important to them. This might be due to the nature of our Country in which 

sports and games are not priority to compare with other European Countries. 

In this aspects, Companies both government and non government organizations 

should ensure they perform various CSR initiatives based on its importance to the 

community. Companies should perform research to determine the exactly needs of 

the community to ensure they perform CSR initiatives which meets the needs of the 

society. This will result to improve the welfare of all the people in the community 

through supporting them in satisfying their needs. This will finally improve their 

living standard, improving their poverty level and other related benefits that they 

might get due to proper CSR initiatives offered by companies in their areas. 
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In this aspect, CSR initiatives have been so important to the society, government and 

these Companies offering various supports to the people in the community. This is 

because CSR initiatives provides solution for social problem facing the society, 

helping the government in achieving their targeted goals and objectives towards the 

community and also help the Company to create its reputations which in turn can 

provide benefits in the future. This shows the kind of appreciations that these 

Companies have towards the society by taking society problems as their problems 

also. 
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CHAPTER SIX 

CONCLUSION AND RECOMMENDATIONS 

6.0 Chapter Overview 

This chapter contains the summary of the findings, conclusion and recommendations 

of the study. It begins with providing the summary of the research findings, and then 

proceeds with the conclusion and recommendation on what should be done for the 

better in the future.  

6.1 Summary of the Findings  

The following is the summary of the findings basing on specific objectives of the 

study. 

6.1.1 The CSR Initiatives that are Undertaken by Selected Companies in 

Dodoma City 

The study revealed that education, economic empowerment and entrepreneurship 

skills are the initiatives that are performed by many companies as part of CSR 

towards the community. 

This implies that companies have decided to support education to community to 

reduce ignorance among individuals in the community and raise awareness on the 

importance of education towards the community. Then people are supported through 

economic empowerment and entrepreneurship skills to create financial independence 

to raise their living standard. 

6.1.2 The Reasons Behind for Conducting Different CSR Initiatives among 

Selected Company in Dodoma City 

The findings show that many companies conduct CSR initiatives to assist the society 

in education, to improve living standard of the people, to create a good relationship 
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between the people and the company, to support the government to achieve its 

objectives and empower every individual in the country. While other reasons such as 

to creating the image of the company and to supporting the society in health are 

named by few companies. 

6.1.3 The Relative Importance of CSR Initiatives as Perceived by People in 

Dodoma City 

The finding shows that education is the initiative which the majority of respondents 

have ranked it as the most important initiative which is needed by the people in the 

community, followed by health and water services. This calls the government, non 

government organizations and companies to allocate more funds in these areas. 

On the other hand, social welfare which include sports and games is the least most 

important initiative which is needed by the people in community. This implies that 

people see them as not important in their day to day life. Meanwhile, environment 

protection is second from the last in the least important initiatives. This implies that 

environment protection is not important initiative that people in the community need 

because it is perceived as the government responsibility. 

6.2 Conclusion 

Based on the finding of the study, it can be concluded that CSR initiatives which are 

performed most by selected companies are education, economic empowerment and 

entrepreneurship skills. Other initiatives performed include sports and games, and 

support to disabled people or groups in the community, support in health, digital 

inclusion and social welfare (volunteering and donations). 

Many companies use community needs as the major criteria in performing CSR 

initiatives while other criterions are government priories, greater social impacts, 
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financial sustainability, potential of the initiative to serve many people and initiatives 

that solve society issues in a big way and in the long term. 

The reasons that make selected companies to conduct different CSR initiatives to the 

community are to assist the society in education, to improve living standard of the 

people, to create a good relationship between people and the company, to support the 

government to achieve its objectives and to empower every individual in the society. 

Other reasons are to create the image of the company and providing the support in 

health. 

Moreover, education, health and water services are the initiatives that are most 

important in the community as perceived by the people in the community. This 

implies that the government, non government organizations, companies and other 

partners should put more effort in performing these initiatives to meet the community 

need. Also, Government should provide support in sports and games and 

environment protection because these initiatives are performed less by these 

Companies. 

6.3 Recommendations 

The following are the recommendations of the study: 

i. Business companies should allocate more budget to CSR as it important thing 

in the community because it help the community in various areas including 

supporting education, providing economic empowerment to the people, 

providing entrepreneurship skills to the community which help the individual 

in the community to obtain important skills and knowledge on performing 

various business and raising their capital. This would help to improve living 

standard of the people in the community which help to reduce poverty level. 
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ii. Health and water service are the most important CSR as perceived by people 

in the community. Therefore, government, non government Organization and 

other partners should provide support to these initiatives which according to 

this study they are performed less by Companies.  

iii. Government should provide support in sports and games and environment 

protection because these initiatives are not performed more by companies. 

This is because companies have the limited budget in performing CSR 

initiatives and therefore they cannot perform all the initiatives. 

iv. Government, Non government organizations and people in the society should 

communicate well in order to enable these organizations and companies to 

perform CSR initiatives which are needed by people in the society so as to 

reduce the mismatch between the CSR initiatives needed by the society and 

the initiatives offered by these organizations. This will help to improve the 

relationships between both parts of these companies and the people in the 

community. 

v. Corporate social responsibility initiatives are so important to the community 

since it provides solutions to many problems that have been faced by the 

people in the community. Therefore, both government and non government 

organizations should put much effort in order to solve various challenges 

faced by the people in the community. 

6.4 Suggestions for Future Studies 

The researcher suggests that there is a need to conduct the same study in other 

companies apart from telecommunication companies in order to determine their 

initiatives that they are performing as part of CSR, reasons behind for conducting 

these CSR and the criterions they use in performing those initiatives towards the 
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community. This is because a researcher did not have enough time and resources to 

conduct the study in other companies in Tanzania.  
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APPENDICES 

Appendix I: Questionnaire for People in the Community 

Dear respondents 

I am Joseph R. John, a student from the University of Dodoma (UDOM) pursuing 

Master of Business Administration (MBA). I am carrying out the study on 

“Assessment of CSR Initiatives in Tanzania: Evidence From Selected 

Companies in Dodoma City” I  kindly need your cooperation to obtain relevant  

information for the better conclusion of the study for the benefit of the future. The 

information will be used only for the academic purposes and will be accessed only 

by required people. 

SECTION A: RESPONDENTS PRELIMINARY INFORMATION 

Please select the correct answer and fill in the bracket 

1. Gender ………….. 

A.                     Male         B.                      Female                      

2. Age group of respondent  

A. 18-30        B. 31-40    C.  41-50   D           51-60 

E. 61 and above 

3. Marital Status of the respondent 

 A.            Married   B.  Single   C. Separated 

D.    Divorced     E. Widow  

4. Education level 

A.               Informal education    B.               Primary education   C.           Secondary 

education    D.                 Tertiary (certificate, diploma, bachelor degree)   

  E.            Others, please specify …………………………. 
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SECTION B: QUESTIONS BASED ON CSR IN THE COMMUNITY 

5. Years in this community  

A.               0-5   B.             6-10        C.              11-15    D.              16-20 

E.                21-25   F             26-30     G.             31 and above 

6. How do you see the contribution of CSR initiatives performed by organizations in 

the community? 

A.             Excellent   B.             Very Good    C.          Good    D.            Satisfactory   

E.              Bad     

7. Which among the following areas do you think is the most important area to 

perform the organizations as part of CSR? Please rank them according to their 

relative importance towards the needs of your community.  Where 1 = Highest 

Priority. 

 

S/N Corporate Social  Responsibility initiatives Rank 

1 Water Services  

2 Education  

3 Health  

4 Economic empowerment (Providing entrepreneurship 

skills and capital to the people in the community) 

 

5 Supporting different groups (disabled people) in the 

community such as orphans, Elders, children under 5 years 

old and widow which are found living in poor living 

conditions 

 

6 Environment protection  

7 Social welfare (Sports and games)  

8 Poverty reductions campaign  

9 Other area(s) please specify  
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Appendix II: Interview Guide for Managers Responsible for Corporate Social 

Responsibility 

Dear    Sir/Madam,  

I, Joseph R. John, kindly request you to take few minutes to participate in this 

interview.  The main aim of the research is to collect data on the “Assessment of 

CSR Initiatives in Tanzania: Evidence From Selected Companies in Dodoma 

City” the data will be confidential and used for academic purpose as the one of the 

point of reference among the users concerning the subject matters and not otherwise.  

 

1. What are the initiatives that your company has been undertaken as part of CSR in 

the community? 

…………………………………………………………………………………….. 

…………………………………………………………………………………….. 

……………………………………………………………………………………. 

2. What are the criterions used by your Company to undertake the named CSR 

initiatives above? 

…………………………………………………………………………………… 

…………………………………………………………………………………… 

3. What are the reasons behind for conducting CSR, Please mention them? 

.......................................................................................................................... 

………………………………………………………………………………. 

……………………………………………………………………………… 

 

 


