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ABSTRACT 

The study was all about  relationship between usage of media of communication and 

employee job satisfaction. This research was conducted in Arusha, Singida, and 

Babati urban water authorities. The specific objectives of the study were to determine 

the relationship between usage of print media and employee job satisfaction, to 

assess the relationship between the usage of non-print media and employee job 

satisfaction and to examine the relationship between usage of modern media and 

employee job satisfaction. The study used cross-sectional research design both 

primary data and secondary data were collected in order to ensure completeness of 

the study. Primary data were collected by using questionnaire and interview whereas 

the secondary data were collected by using documentary review and the study used 

the sample size of 102 respondents. Data was analyzed by both qualitative and 

quantitative analysis. Quantitative data were analyzed by using logistic regression 

model. Results indicated that sharing information through colleagues and sharing of 

information through face to face in the organization is significantly related to the 

employee job satisfaction. Sharing of information through telephone was found to be 

negatively significant related to the employee job satisfaction. Also the results 

indicate that usage of non-print media in terms of usage of telephone, communication 

through face to face and sharing of information through colleagues were found to be 

significant to the employee job satisfaction and the results indicates there is positive 

significant relationship between using of social media, group mails and personal 

mails as means of communication on employee job satisfaction. The study concludes 

that usage of media of communication which include usage of print media, usage of 

non-print media and usage of modern media influence employee job satisfaction in 

the organization. The study recommends that the Government should ensure that, 

public organizations and institutions should consider usage of media communication 

which are friendly, reliable and that satisfy majority of employees in the 

organization. This can be done through establishing and authorizing best media of 

communication in public organizations. 
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CHAPTER ONE 

INTRODUCTION 

1.1 Introduction  

This chapter entails the the background of the study, statement of the problem, 

objectives of the study, research questions, the significance of the study as well as 

the organization of the study. 

1.2 Background  

Generally, employee job satisfaction has been a concern of managers of the 

organization of all types.  It refers to psychological state of how individual feels 

towards work (Luthans, 2011). Thus, it is the central factor in determining some of 

the most important behaviours such as employee’s turnover, absenteeism, 

motivation, commitment and engagement (Grover & Wahee, 2013). Additionally; a 

research done by (Lane et al. 2010), found that the factors such as working 

environment, salary, autonomy, communication and commitment are one of the 

factors that influencing job satisfaction. This makes the concept to be not only 

important but also complex Suthers (2017). 

Various researchers highlighted the importance of employee job satisfaction; well 

satisfied employees will impact the organization’s productivity and led to the 

realization of the vision and goals of the organization (Chahal et al. 2013). Moreover, 

employee job satisfaction is regarded as one of the main factors in ensuring the 

effectiveness and efficiency of business organizations (Ssegawa, 2014).  Also, 

employee job satisfaction is essential to organization and managers due to the need in 

retaining stable and skilled workforce (Rad & De Moraes, 2009).  

Moreover, employee job satisfaction has been an ongoing concern for all managers 

because it is an important factor in the attainment of overall performance within 

organization institutions (Kafyeta 2015). The satisfaction of employees in public 

organization is affected by numerous factors for example low pay or lack of increase 

of pay and overtime (Siame 2015) . When employees are not satisfied with their 

conditions of work, it can lead to problem like strikes, turnover, absenteeism and 

hence under performance (Sumra & Katabaro, 2014). 
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Similarly, in Tanzania water authorities, satisfaction of its employees is very 

important element in the growth of Tanzanian industries and improving economic 

and social development through provision of water services to the public, businesses 

and households (Munna, 2018). It is with this responsibility that its employees need 

to be motivated and satisfied in order to provide satisfactory services (John, 2015). 

Generally, employees in water authorities are still faced with problems of 

dissatisfaction. This reflects on the provision of services to the public as these has 

been complaints on the poor services of water being provide (Antwerpen and 

Ferreira, 2016). This lack of motivation causes the dissatisfaction of employees 

through failure to be creative, innovative or reluctant to finish up deadlines in time 

(John, 2015). This dissatisfaction has caused employees to take up responsibilities 

other than organization’s which has resulted to increase absenteeism. 

In an attempt to decrease the dissatisfaction of employees in these water authorities, 

managers have adopted a various intervention (Bao & Vo, 2016). The use of 

performance evaluation through OPRAS to determine performance and connect pay 

with performance through increasing allowances and bonuses, payment of special 

recognition awards, payment of meal allowance, overtime allowance and house 

allowance (Kafyeta, 2015). Also its employees have been trained and developed 

more to help cope up with the demand of the job and attain satisfaction through 

ability to perform their duties (Waqas et al. 2014). Physical attributes like 

infrastructures and conditions of work have also been improved (De Ridder et al. 

2014).   

Furthermore, there are studies that look at how satisfaction could be increased within 

employees in public institutions (Othman, Kamarohim, & Kaar Maan 2018) . These 

interventions covered different aspects for example allowances and also looked at the 

promotions to increase satisfaction. Similarly, other studies looked at the importance 

of training and development, internal recruitment of employees and salary 

increments (John, 2015). However, despite the interventions and contribution of 

previous studies in dealing with dissatisfaction, the dissatisfaction of employees 

especially in water authorities is still present (Nzilano, 2017).  
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This is because the interventions pursued mainly looked at the general overall 

strategies of achieving employee performance and dealing with the dissatisfaction for 

example training and development, remuneration and performance appraisal system. 

However, these strategies need to have a point of connection where employees feel 

like they can share their view, concerns and other important information freely and 

efficiently. This is possible through the usage of different media of communication 

that not only assist in performance of duties but also provide satisfaction through 

employees being able to connect anytime about matters pertaining work in order to 

meet their deadline (Abugre, 2011). 

The usage of different media of communication for example meetings, memos, 

letters, emails, social media and telephones is important within water authorities 

because it assists employees to share information that is detailed and provide 

clarification on different concerns (Nyambuga & Adams, 2018). These media of 

communication also help provide the needed services even when faced with 

geographical obstacles. Therefore, it is important to study this relationship between 

the usage of media of communication and employee job satisfaction in water 

authorities in Tanzania. 

1.3 Statement of the Research Problem 

Despite of the importance of employee job satisfaction in work organization of all 

types, the available evidence show that it is not unequally distributed phenomena 

around the world. Previous studies, associate employee job satisfaction with 

communication in work organizations (Syallow, 2017; Abugre, 2011). Being a 

concern to managers, various measures have been put in place to improve 

communication in work organizations as a means to enhance employee job 

satisfaction (Ahmad et al. 2010). Particularly, many workplaces have made steps 

towards enhancement of open communication which is simple and self-contained 

(Order, 2009).  

In spite of these steps of improving employee job satisfaction through workplace 

communication evidences of low employee job satisfaction are still available 

(Kombo, 2015). Despite of the contribution of previous studies, a gap still remains. 

That is the case because most of previous studies considered communication 
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wholistically (Ramirez, 2010). This approach disregards the fact that communication 

is a complex process involving many different elements namely, sender, encoding, 

the message, the channel, decoding, the receiver, noise, and feedback (Robbins & 

Judge, 2017). Therefore, in order to adequately understand the influence of 

communication on employee job satisfaction it is imperative to look into the specific 

component of communication systems particularly media of communication (Cho et 

al., 2011). This is important because, channel of communication is the root through 

which the content of communication passes between the involved ends. Thus, in real 

sense, the media of communication is potentially responsible with employee job 

satisfaction which is derived from workplace communication since it is an element of 

communication with which the sender and receiver are directly confronted (Robbins 

,2003). 

Therefore, this study intends to examine the relationship between the use of media of 

communication and employee job satisfaction. According to (Order, 2009), media of 

communication in public sectors can be categorized in two broad groups, namely; 

traditional and modern media of communication. However, traditional media can 

further be categorized into two which is print and nonprint media. On one hand print 

media involves letters and memos, and non-print media are face to face and 

telephone. On the other hand, the modern media refers to group email and webmail. 

Thus, specifically the study intends to relate employee job satisfaction with the usage 

of print media, non-print media and modern media of communication. The 

understanding of this relationship will guide policy makers and managers in using 

workplace communication as a tool of improving employee job satisfaction. 

1.4 Research Objectives 

1.4.1 General Objective 

The general objective of this study is to examine the relationship between usage of 

media of communication and employee job satisfaction in water authorities in 

Tanzania. 

1.4.2 Specific Objectives 

i. To determine the relationship between usage of print media and employee 

job satisfaction. 
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ii. To assess the relationship between the usage of non-print media and 

employee job satisfaction. 

iii. To find out the relationship between usage of modern media and 

employee job satisfaction.    

1.5 Research Questions 

1.5.1 General Question 

What is the relationship between usage of media of communication and employee 

job satisfaction in water authorities in Tanzania? 

1.5.2 Specific Research Questions  

On the basis of the research objectives, the study carried out by the following 

research questions; 

i. How does the usage of print media of communication relate to employee job 

satisfaction?  

ii. How is the relationship between usage of nonprint media of communication 

and employee job satisfaction?  

iii. How does the usage of modern media of communication and employee job 

satisfaction relate?  

1.6 Significance of the Study 

This research study is useful to different groups in the community which include 

managers, organizations, institutions, policy makers and the government at large 

through bringing the gap of knowledge concerining media of communication and its 

importance to the organization. 

Furthermore, the findings of this study have significance in terms of practices and 

theoretical aspect. In theoretical aspect, the results of this study specifically relate 

employee job satisfaction with the usage of print media, non-print media and modern 

media. The understanding of this relationship will guide policy makers and managers 

in using workplace communication as a tool of improving employee job satisfaction. 

Additionally, the purpose of this research is to understand how employees chose the 

media of communication they used. When the most frequently used and most 
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satisfying communication channels are established, future researchers might aim to 

create a communication model reflecting the channels being used by employees in 

the workplace.   

1.7 Organization of the Study 

The study intended to examine the relationship between usage of media of 

communication and employee job satisfaction in water authorities in Tanzania.. This 

study organized into five chapters.   

Chapter one consists of an introduction, the background of the study, statement of the 

research problem, research objectives, research questions, significance of the study, 

and the organization of the study.  

Chapter two consists of a literature review.  On this section, there will be a definition 

of the key concepts and terms, theoretical bases of the study, empirical studies, and 

conceptual framework. This chapter also explains the knowledge gap of the study 

and shows the conceptual framework that guide the study. 

Chapter three is concerned with the research methodology. It includes introduction, 

research design, research paradigms, area of the study, types of measurements, data 

collection methods and approach, types of data, population of the study, sample and 

sample size, sampling procedures, reliability and validity of data, management and 

analysis of data, ethical consideration, and limitations of the study.  

Chapter four is concerned with fact findings, analysis, and discussions of the study 

regarding the three specific research objectives. Furthermore, the chapter involves 

the characteristics of the respondents, analysis, and discussions of the data which are 

obtained by the questionnaires filled by respondents. 

Chapter five is concerned with the summary, conclusion, and recommendations of 

the study. It gives out the summary of the study, conclusion, and recommendations to 

the findings which would be of interest to various stakeholders of this study, and 

suggestion for the further studies regarding the usage of media of communication 

and employee job satisfaction as well as references and appendices. 
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1.8 Limitation of the study  

During the data collection in this study, it was not easy for the majority of 

respondents to respond on time due to the fact that, the respondents were the office 

workers who were busy with their daily activities. They viewed the questionnaire as 

to waste time and others were absent at their working place sometimes. Due to that, 

the researcher tries to leave the questionnaire and doing a follow-up at many times 

until they finish responding questionnaires. Also to prepare a research study, 

researcher need to have enough time for collect relevant data and reading on the 

literature review, hence analyze them well without rushing in order to finish on 

planning time and meet deadlines for the work. This leads the researcher to focus on 

the task of research at hands by using extra time and made the work completed at the 

right time. 
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CHAPTER TWO 

LITERATURE REVIEW 

2.1 Introduction  

This chapter presents definitions of key terms and concepts of the study, theoretical 

and empirical review of the related literature. Moreover, it discusses the workplace 

communication in Tanzania context, conceptual framework and research gap. 

2.2 Definitions of Key Terms and Concepts 

In understanding the concepts of key terms of the study, this section elaborates the 

meaning of Employee job satisfaction and media of communication. 

2.2.1 Employee Job Satisfaction 

The term employee job satisfaction has been described in different perceptions. In 

the views of different context,  job satisfaction is a pleasurable or positive emotional 

state resulting from appraisal of one’s job experiences Locke (1976). In line with 

this, employee job satisfaction is associated with the emotional reaction to which 

individuals like their job Luthans (2011). Additionally, Lofquist and Davis (1991) 

defined job satisfaction as an individual’s positive emotional reaction of the target 

environment as an effect of the person’s assessment to which his or her needs are 

contented by the environment. 

Generally, there are so many factors that influence employee job satisfaction, 

including personal traits, characteristics of the job, job security, pay, recognition and 

communication Wexley and Yukl (1984). In the context of this study employee job 

satisfaction is reffered to mean the feelings and attitudes an employee holds about the 

various factors which characterized the workplace. In that sense it is categorized in to 

being satisfied or not satisfied. This perception about employee job satisfaction is 

assumed to be appropriate because it recognizes the fact that satisfaction is a feeling. 

2.2.2 Media of Communication 

Acording to Cambridge dictionary media of communication defined as a system that 

is used for communicating with other people. 
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In this study media of communication perceived as the means and methods used to 

send messages, like the telephone, letters, reports, meetings, or the Internet. People 

choose between communication channels for numerous reasons, such as ease of use, 

experience, or simple preference, and the communication channel may contribute to 

the success of the overall message (Nyambuga & Adams, 2018).  

Furthermore, choices among media of communication are divided into two groups 

such as; traditional and modern media of communication in the workplace. 

Traditional communication media include telephone, letters, memo, faxes, business 

reports, presentations, and face-to-face meetings. Modern communication media 

include the Internet, social network, e-mail, instant messaging, teleconferencing, and 

video conferencing (Cho et al. 2011). 

2.3 Theoretical Review 

This study was guided by two theories namely system theory by Ludwig von 

Bertalanffya (1928) and Two Factor Theory by Herzberg. These two theories have 

been selected based on the nature of the study which link the usage of media of 

communication and employee job satisfaction. Thereby; these theories suit each 

other when explaining the relationship between usage of media of communication 

and employee job satisfaction concern. 

2.3.1 The Systems theory 

This theory  is analysed in this study  because it shows how mechanisms on one  part 

of a system leads to output/outcomes on the another part of the system. It was 

initially established by a biologist Ludwig von Bertalanffy in 1951. Despite viewing 

organizations as open systems, this theory perceives organizations to have two sides, 

namely, mechanisms and outcomes. Particurlarly, the mechanisms‘s side is 

comprised of inputs (raw materials, labour, finance and  transformation, operations, 

methods, employee activities and management activities), while the output side 

represents goods and services as illustrated in Figure 2.1. Moreover, it assumes that 

the output side provides feedback to mechanisms side, especially inputs. With 

reference to this study, mechanisms are represented by the processes and 

relationships which takes place within media of commmunicaton including the tools, 
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methods and messages, while, employee satisfaction due to usage of various media 

represents the output. In that sense therefore, this study conceptualizes that employee 

job satisfaction has a relationship with the usage of media of communication in terms 

of frequency, timeliness and accuracy.  

Basically, the system concept is an important way of thinking about managing the 

job. It gives a basis for envisioning external and internal environment issues 

incorporated as a whole Johnson, et al (1964). Systems theory assists leaders to look 

at the organization in a broad way and be familiar with the interrelationships among 

the several parts. Additionally, this theory highlighting on the means used to retain 

organizational existence and put on emphasis on long term goals rather than short 

term goals of the goal attainment approach. Moreover, system theory has six main 

components. The components are; Sub-system, Synergy, Open and Closed System, 

System boundary, Flow and Feedback; 

For each part of the entire system is a system. These parts create the whole 

organization. In each sub system represent the bigger part of the system which is a 

subsystem of the large system. For example, a department is a subsystem of the 

organization which is the subsystem of the business. Thus if the organization has 

established a specific unit to deal with printing issues as to simplify communication 

between the employer and employees it would improve extensively on meeting 

desired employees expectations.  Having a clear communication channel in 

organization generally provides comfortability for employees to channel their basic 

requirements to appropriate authorities for improvement puprposes, hence results to 

high employee job satisifaction (Korkosz, 2011). 

Also the theory addresses that, team work contribute largely towards attainment 

outstanding performances to the employees rather than being executing assigned 

responsibilities in independent approach. One of the cornerstone of the employees 

satisfaction is the level through which assigned tasks are successfully completed 

within specified time frame.  Presence of  effective coordination between the printing 

media unit and other functions in the organization provide opportunities to 

employees to unveil and enrich job performances ,there by derives expected 

satisfaction. This improves a sense of belonging from organization’s employees 
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which has possible chances of contributing toward employee job satisfaction , hence 

makes possible for organization to retains its employees. 

Thus a system theory acknowledges that open system gives employees a chance 

through his or her organization to connect with both internal and external 

environment which contributes to either enhancement of employees job satisfaction 

or affects employees job satisfaction. With this regards, it is possible for the 

organization to develop and adopt either print media to communicate with its 

employees or employees to direct their complaint to the intended level of authorities. 

Similary the theory centers that having an open system across the organization 

operations, employees are able to determine appropriate mechanisms to channel their 

requirements. For example the presence of open system an employee may choose to 

adopt face to face, telephone or collegues to address the specific needs as part of 

enhancing job satisfactions levels.  

Hovewer the theory addresses that flexible sytem permits the organization to adopt a 

combination of approaches as deemed important to allow employee to communicate 

with themselves or with established management in the organization. Forexample 

depending on the need , media of communication may change time to time i.e usage 

of print media, usage of non print medis or the use of modern media such as group 

mail, personal mail or social media. The organization’s employees demand a level of 

flexibilities while receive or send different information concerning improvement of 

job satisfactions in their daily undertakings. On the other hand, the buying 

organization shall take into consideration importance of creating boundaries at time 

of decision making so that issues which demand serious attentions are identified and 

agreed on the aspect of improving employee’s job satisfaction through appropriate 

channel of communications deemed necessary by  the organization. This theory 

addresses that in order to achieve employees job satisfaction through communication, 

there is a need to ensure that information being communicated is channelled thorugh 

appropriate flow which involves the responsible senders and receipients of 

information being communicated to, materials  such a files or papers required to print 

the memos and letter with directives in order solve the raised employees complaints 

and demands toward enhancing employee job satisfaction (Freeman, 2018). 
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Despite the value of the theory it does not directly address the issue of employee job 

satisfaction in relation to the responsible factors. 

Figure 2. 1:SystemApproach 

 

2.3.2 Herzberg’s Two Factor Theory   

Two factor theory is judged appropriately for this study because it describes the 

factors which explain about employee satisfaction (Gupta, 2001).The theory was 

originally proposed to explain the concept of motivation. However the followed 

critics and new developments associates the theory employee job satisfaction and not 

motivation. Mainly the theory suggests that the feelings of satisfaction or 

dissasitfaction among emplyees  are enforced by factors of two categories namely, 

maintanace factors and motivating factors.  On one hand the absence of maintenance 

factors is responsible for employee disasitsfaction. This factors includes, company 

policy and administration, technical supervision and interpersonal relationships. On 

the other hand the increase of motivating factors causes employee satisfaction. These 

factors consists of recognition, responsibility, achievemet and the work itself. 

Generally, the maintenance factors are extrinsic in nature that originate from the 

environment while motivating factors are intisic parts of the job. However, the 

attainment of both category of factors are bound by the communication process at 

workplace. This is case because communication is at the root of all factors affecting 

the job either intrinsically or extrinsically (Luthans, 2011). On this basis media of 

communication determined how well or poorly the maintenance and motivating 

fctors are managed in work organizations. That is so because media of 

https://cdn.businessmanagementideas.com/wp-content/uploads/2016/08/clip_image002-11.jpg
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communication is the focal point through which the contents of communication 

passes between employees and organization (Gupta, 2013).  Mainly media of 

communication falls under three aspects, which are print media, nonprint media and 

modern media (Order, 2009).  

2.4 Empirical Review 

This section presents previous studies which are similar to this study that has 

different results. Further down shows the empirical evidences of studies which are 

related to this study which were conducted by different researchers.  

2.4.1 Employee Job Satisfaction 

Employee job satisfaction is very important in everyday life at workplace. It has 

significant effects to organizations and to the people who work for them. Some of the 

effects are reflected on how people feel about their job (Grover & Wahee, 2013). The 

feeling of people towards organization is very important to employers as it will 

determine contentment of employee towards his or her job and increase performance 

of the organization (Chahal et al., 2013).  

Moreover, it is documented that employees who are satisfied are happier and 

committed to their work which influenced by many factors. Factors like career 

advancement, job specific, training, salary, fringe benefits, job security, work 

environment and teamwork were said that are satisfying  (Kombo, 2015). In line with 

this, (Waqas et al., 2014) in their study reported that factors influencing job 

satisfaction including reward and recognition, work environment and participation in 

decision making.  

Furthermore, in developed countries like U.S, Germany and Japan; aspects like 

quality of work, productivity, contacts, meetings and relationships with coworkers or 

superiors are areas which provide high level of satisfaction to employees. In general, 

satisfied employees build positive relationships which based on cooperation and 

effective teamwork with others, thus increasing communication and ensuring proper 

communication (Sypviewska, 2014). 

Nonetheless, Syallow (2018) found that communication plays a very crucial role in 

ensuring employee job satisfaction. Through communication; employees are assured 
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that they well know what is expected of them through relevant and timely 

information dissemination De Ridder & Lixin (2014). Moreover, a positive feedback 

both vertically; which involves managers and employees and horizontally that is 

between workers will satisfy employees in the organization (Abugre, 2011). 

In connection with that, in Tanzania the situation does not differ with the other part 

of world. Organizations take very serious when it comes to employee job 

satisfaction. This is revealed by different researchers, for example in a study 

conducted in Tanzania by Siame (2015) examines the factors influencing job 

satisfaction among employees in TANROADS, a case of Morogoro Municipal 

discovers that working condition, work itself, pay, promotion and teamwork are the 

main factors which influence their job satisfaction at TANROADS.  

Furhermore, on a study of factors influencing employee job satisfaction which was 

conducted to TANESCO revealed that factors like career advancement, job specific, 

training, salary, fringe benefits, job security, work environment and teamwork were 

said that are satisfying. 

Moreover, Kombo (2015) conducted a study on factors for employees’ job 

satisfaction in the public sector, taking Immigration Department in Zanzibar as a case 

study. In the study he found out that factors which reflecting their satisfaction were 

connected to non-job and job. Furthermore, discovers that majority of respondents 

were satisfied with the communication between employees and management. This 

was catalyzed by the open communication system which was created by the 

management.  

Nevertheless, Gilliard and Mushi (2019), on their research on assessing the impact of 

internal communication on employee job satisfaction found out that there is a strong 

relationship between communication and employee job satisfaction within service 

rendering organizations in Tanzania. Furthermore, the study revealed that 

communication in service rendering organizations has a great influence on employee 

job satisfaction. In general, effective internal communication has a strong impact on 

employee job satisfaction. The study revealed that a unit increase in internal 

communication increases employee job satisfaction. The findings imply that; 
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employees were satisfied with effective internal communication even though were 

not part of decision making. 

2.4.2 Media of Communication 

Communication is very essential for wellbeing of any organizations. When 

communication is effective increases productivity and interrelationship with workers 

(Proctor, 2014). Communication is a process which involves the exchange of 

information and meanings between sender and receiver (Berger, 2011). There are 

eight parts of communication process, including the sender, encoding, the message, 

the channel, decoding, the receiver, noise, and feedback (Robbins & Judge, 2017). 

This process is very important because gives the meaning of the message sent and 

received. In this regard, the channel or mode of communication carries a bigger 

weight in exchanging informations.  

Media of communication is the act in which people interact and share information 

with them. Historically, media of communication divided into two groups; that is 

traditional media of communication and modern media of communication. 

Traditional media of communication include telephone, letters, memo, faxes, 

business reports, presentations, and face-to-face meetings. Modern communication 

media include the Internet, social network, e-mail, instant messaging, 

teleconferencing, and video conferencing. The world technology is advancing every 

day which leads to carefully choosing media of communication which will satisfy 

both employees and employers (Cho et al., 2011).  

Peng and Zhu (2011), Kasavana et al., (2010) and Napoli (2010) examined the 

influence of traditional and modern communication channels on the relationships 

between senders and receivers. In connection to that, Cho et al. (2011) examined the 

relationship between channel use and communication overload among traditional 

forms of communication (including face-to-face meetings, telephone, and memos) 

and newer forms such as e-mail, cell phones, instant messaging, SMS, and blogs. 

They found that perceived communication overload applied to channels possessing 

both high and low synchronicity but that increased organizational identification 

could create a positive relationship between communication overload and job 

satisfaction.  
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Worldwide consider media of communication and its process are the vital aspects of 

organization development. This is revealed on the study by (Conrad, 2014) 

management can only thrive in the prevalence of communication, in examining 

attitude of senders that generate ineffective communication, media choices, 

implication prevalent in management communication and importance of placing the 

receiver at the center designing information to be transmitted. 

Moreover, to be successful, managers should preserve open system of 

communication that influence others in implementation of goals, Second, operative 

interpersonal communication necessitates a culture that wires active communication, 

precisely, trust, openness, reinforcement of good communication practices, and a 

shared accountability for creation communication effective (Korkosz, 2011). 

Furthermore, there are many varieties of media of communication which are used at 

workplace. Those types including, face to face, telephone, letters, memos, group 

mails and personal mails.  Face to face is the one among mode of communication 

used at workplace. In connection to that, (Ean, 2010) in his study on exploring 

employees’ preference of effective employee communication channel revealed that 

face to face communication is more effective communication channel compared to 

computer based mediated communication.  

Moreover, telephone is another mode of communication which is used in 

communicating and sharing of information at workplace. This is defined as freeware, 

voice and cross platform which is used to communicate and be able to send 

document, messages, voice note and other media. This mostly used when 

communicating with bodies and colleagues who are outside and far from the working 

station Standing Order (2009).  

Furthermore, letters are written means of conveying message either personal or 

through organization. Is the most ancient mode of communication which was used 

back in days and still used until now Public Service Regulation, (2003). Letters 

known as the safest channel of communication when sharing informations between 

workers and organizations. 
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Moreover, memos are short form of conveying message internally. Most of the time 

memos are used internally when communicating within the organization. In 

connection to that, (Nyambuga and Adams, 2018) revealed that internal memos were 

most used during Western Kenya unrest. 

Moreover, emails are means of communication which are used through accessing 

web browser. Are the most common form of written communication. Most of 

business professionals use emails to send documents, setting meetings, appointment 

confirmations and contact job candidates (White, C., Vane & Stafford, 2010). It 

believed to be the fastest and accurate mode of communication. The advantages of 

using emails, including preventing wastage of money and time, has high accuracy 

and provides proper informations. 

2.4.3 Workplace communication in Tanzania Context 

In Tanzania, communication has been described in the Government Guidelines in 

two perceptive. Firstly, in Public Service Regulations, 2003 and secondly, in Public 

Standing Orders, 2009. 

2.4.3.1 Public Service Regulations 2003 

According to Public Service Regulations, 2003; states that communications between 

ministries and other government offices shall be through letters which should be in 

simple forms and self-contained. All correspondences were done through letters 

only, when necessary especially on legal matters files were used as mode of 

communication. Due to this weakness, government made necessary amendments on 

procedure for conduct business in public organizations.  

2.4.3.2 Public Service Standing Orders, 2009 

In connection to that, in Standing Orders, 2009; described the procedure for conduct 

business in public organizations. The communication between ministries, 

communication from ministries to Heads of Independent Departments, 

communication from Heads of Independent Departments, communication from 

Heads of Independent Departments, Divisions and from Regional Administrative 

Secretaries to the Ministries and communication from other government offices shall 
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be by means of letters, fax, telephone, e-mails and telex. In addition to that, the 

communication must be in a simple form and be self-contained. 

Furthermore, professional, technical and administrative officers may have informal 

contacts on purely professional, technical and administrative matters with their 

counterparts at Headquarters. In that regard, informal contacts refer to oral 

communication. In which shall immediately be supported by written communication. 

Additionally, Internal and external communications may be conducted through 

digital means such as email, internet, mobile phones, teleconference, video 

conference and fax mail. 

2.5 Research gap  

The world technology is advancing every day which leads to carefully choosing 

media of communication which will satisfy both employees and employers.Previous 

studies  about employee job satisfaction conclude on a relationship between the 

phenomena and communication at workplace (Alhassan, Ghazali, & Ahmad, 2017). 

Despite the awareness obtained from the previous studies gaps still remain. That the 

case because most of the previous studies took a wholistic approach disregarding the 

complexity nature of communication process (Suthers, 2017). Thus, in real sense 

previous studies put less atention on the relationship between communication at 

workplace and employee job satisfaction. With that notion this study attempted to 

address the gap in the reviewed literature on employee job satisfaction by examining 

its relationship with media of communication. Media of communication has been the 

focus on this study due to its centrality in the whole communication process.  

2.6 Conceptual Framework 

The conceptual framework for this study was conceptualized into two categories of 

variables, namely independent and dependent variables. The dependent variables 

included usage of print media, usage of non- print media and usage of modern media. 

On that basis, usage of print media was viewed with reference to: usage of letters and 

memos as mentioned from (Nyambuga & Adams, 2018). 



19 

Furthermore, usage of non -print media were studied with reference to face to face 

communication and telephone communication as adopted from Public Service 

Standing Order (2009).  

Moreover, usage of modern media was captured with reference to: usage of group 

mails and personal mails as depicted from Ean (2010). Furthermore, the dependent 

variable in this study is employee job satisfaction.  In Figure 2.2 indicate, that usage 

of print media in terms of letters and memos, usage of non-print media in terms of 

face to face, telephone, and colleagues, and usage of modern media such as group 

mail, personal mail and social media stand as independent variables which influence 

the dependent variable employee job satisfaction. 

Figure 2. 2: The Conceptual Framework 
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variable 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Source: (Researcher own construct, 2020) 
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2.7 Operationalization of the variables 

This part shows the relationship between the research variables. It, therefore, shows a 

relationship between independent variables and dependent variable as it was 

observed in the field. 

2.7.1 Usage of print media 

Usage of print media in terms of letters and memos is independent variable because 

it can stand itself without depending on other variable but it has a relationship with 

employee job satiscation as depedent variable. The employee will be satisfied or not 

satisfied on the usage of print media in the organization.   

2.7.2 Usage of non- print media 

Satisfaction and non satisfaction of employess in the organzaition depend on the 

usage fo non-print media. Non print media interms of face to face, telephone and 

collegues as independent varibles influence the employee job satisfaction in terms of 

satisfied and not satisfied as dependent variable.  

2.7.3 Usage of modern media 

Usage of modern media interms of group mail, personal mail and social media has 

impact on employee job satisfaction. Employees in the organization will be satidfied 

or not satisfied in the usage of modern media  
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CHAPTER THREE 

RESEARCH METHODOLOGY 

3.1 Introduction 

This chapter presents descriptions and justifications of the methods used in the study. 

It emphasis on the research design, study setting, sampling procedures, data 

collection method and instrument, reliability and validity of data, data analysis and 

ethical concerns. 

3.2 Research Design 

The research design is the main plan of action which is chosen by the researcher to 

survey and combine numerous parts of the study. It is a structure or master plan for 

carrying out the study (Kothari, 2004).  

The study at hand used a cross sectional design in collecting data and examining the 

objectives and variables. The cross sectional research design enabled the researcher 

to collect data just once over a period provided. Cross-sectional research  aimed at 

acquiring reliable data that can create strong conclusions and generate new theories 

or assumptions that can be explored with new research (Raimundo, Echeimberg, & 

Leone, 2018). In that respect, water authorities were the target which justify the 

design. 

3.3 Area of the Study 

The study was set in three regions which was selected purposely, namely Arusha, 

Singida and Babati. Apart from that, the study target urban water authorities 

represented by Arusha, Singida, and Babati .The selected water uthorities was based 

on the catrgory which set by EWURA. In EWURA reports of financial year 

2018/2019 categorized Arusha Urban water and Sanitation Authority as category A, 

Singida was categorized as B while Babati was categorized as C. So that reaercher 

managed to include all category as area of study  in oder to represent other water 

authority which beleong to that category.   

The Authorities targeted were picked purposively against other public agencies 

because water sector is very important to human need and through the study 
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objectives will help other authorities to do better in terms of usage of media of 

communication and employee job satisfaction.  

Despite using guidance of Ministry of Water and EWURA standards to guide the 

choices of these (Arusha, Singida and Babati) water authorities, the option of having 

multiple settings was based on the intention to increase variety and methodological 

austerity in the study Shakir (2002). 

Figure 3. 1: A Map of Tanzania Showing The Study Area 

 
Source: (URT, 2018) 

3.4 The population of the Study 

This is a set of events from which a model will be chosen (Saunders, Lewis, & 

Thornhill, 2009). The target population was taken from the Singida Urban Water and 
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Sanitation Authority, Arusha Urban Water and Sanitation Authority and Babati 

Urban Water and Sanitation Authority because they are headquarters of the 

Authorities which provided difference in findings. Basing on 2020 data, the WSAs 

participants were chosen and distributed as SUWASA (31), AUWSA (74) and 

BAWASA (32).  The distribution is shown in Table 3.1. 

Table 3. 1: Distribution of WSAs respondents by 2020 

No. Water Authority Target Population 

1 Singida Urban Water and Sanitation Authority 31 

2 Arusha Urban Water and Sanitation Authority 74 

3 Babati Urban Water and Sanitation Authority 32 

 Total 137 

Source: (AUWSA, BAWASA and SUWASA, 2020) 

3.5 Sample Size and Sampling Procedures 

3.5.1 Sample Size 

Sample size refers to the number of elements to be selected from the total poation in 

order  to create a sample. It should be optimum so as to achieve the requirements of 

competence, representativeness, reliability and flexibility (Mühl, 2014). This sample 

size was obtained by using the formula provided by Yamane in 1967 as 

recommended by Magigi (2015) that is used to determine the sample size to be 

included in the study as follows: 

 n=N/1+N(e²) 

   Where n = sample size, N = size of population, e = 5% error 

            n = 137/ (1+137(0.05) ²) 

            n ≈ 102 Respondents 

Then, the sample was calculated by using Proportion sample. 

Where; A=   31/137(102) = 24 

              B=   74/137(102) = 55 

               C=   32/137(102) = 23 

Thereby, from the sample of 102, the respective size distributed proportionally as 

summarized in the Table 3.2 
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Table 3. 2: Selected respondents 

No. Model Sampled respondents 

1 Singida Urban Water and Sanitation Authority 24 

2 Arusha Urban Water and Sanitation Authority 55 

3 Babati Urban Water and Sanitation Authority 23 

 Total 102 

Source:  (AUWSA, BAWASA and SUWASA, 2020) 

3.5.2 Sampling Procedures 

The study used Probability sampling and non-probaility sampling. Probability  

sampling is where elements in the population have an equal chance or probability of 

being selected as a sample subject (Mbwambo et al, 2011). Probability sampling 

designs are used when the representatives of the sample are important in the interest 

of wider generalization. This is due to the fact that when is done at random the whole 

process will be unbiased.  

Furthermore, the researcher employed purposive sampling to pick respondents that 

provided the required information through interview. Purposive sampling technique 

were used based on the researcher’s own judgment that selected respondents were 

able to provide the relevant information concerning the topic on hand. The researcher 

used this technique so as to get respondents who were particularly informative 

Non probability sampling the elements do not have a known chance of being selected 

as subjects. When time or other factors rather than generalization become crucial, 

non-probability sampling or purposive to be used (Kothari, 2014). 

 3.6 Types of Data 

Both primary and secondary data were collected in order for the researcher to be 

effective and reliable in bringing the good value of the data to be collected. Primary 

data are original data collected for the first time by a respective researcher. To 

complement primary data, second sources data (secondary data) were also collected 

mainly from other relevant literature including the EWURA reports of 2018/2019, 

published and unpublished dissertations and articles from journals 
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3.7 Data Collection Methods and Tools 

3.7.1 Data Collection Methods 

This study used both primary and secondary approach in collecting data. Primary 

data are collected through various methods such as observation, questionnaires and 

interviews. In this research, questionnaires and interviews were the only data 

collection methods that were used to collect primary data from the respondents. The 

interview method was used to collect information from Head of Departments of 

Water Authorities. Additionally, questionnaire method was used because it collects 

so much information and takes a smaller amount of time compared to other methods 

(Mühl, 2014). The questionnaire method was used to collect qualitative and 

quantitative data from employees who didn’t have managerial positions in water 

authorities.  

It is also worth mentioning that, the study used secondary data that supplement the 

primary one. Secondary data and information concerning media of coumunication 

and employee job satisfaction  were gathered from books, journal articles, reports 

and internet based materials  

3.7.2 Data Collection Tools 

The study at hand used both questionnaire and interview to collect data. On one 

hand, questionnaire was use to collect both quantitative and qualitative data from 

employees who had no managerial positions. This tool allows respondents to 

contribute thoughtful answers (Mühl, 2014). The first part of questionnaire consist 

data concerning background information of the respondents including; 1) name of the 

authority, 2) age, 3) working number of years, 4) gender, 5) marital status and 6) 

level of education. This information were taken because they have impact on the 

study conclusion (Beel et al., 2013). 

The second part of the questionnaire consisted of three questions in Likert scale 

format of 5 dimensions in which neutral point was captured. The first question was 

used to measure the frequency of using print media, nonprint media and modern 

media. The second question was used to determine the timeliness of information 

when using print media, nonprint media and modern media while the last question 
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was used to depict the accuracy of information shared through print media, nonprint 

media and modern media. 

The third part of the questionnaire consist three questions in Likert scale format of 5 

dimensions in which point was incorporated. The first question was used to measure 

the frequency of using letters and memos, face to face and telephone and group mail 

and personal mail. The second question was used to determine the timeliness of 

information when using letters and memos, face to face and telephone while the last 

question was used to depict the accuracy of information shared through letters and 

memos, face to face and telephone and group mail and personal mail. The last part of 

questionnaire captured three questions in Likert scale format of 5 dimensions in 

which neutral point was included.  

Furthermore, according to (Mühl, 2014), interview  is believed to be a proper tool for 

data collection because it provides detailed information which relate with the study 

purpose. Interview was conducted in order to collect qualitative data from Heads of 

Departments. The study at hand, used interview guide to collect detailed information 

about the preference usage of media of communication, potentiality of each media of 

communication used at workplace, accuracy and timeliness of each media and to 

know what satisfied their employees. 

Moreover, managers were considered to have a lot of and detailed information 

concerning the activities and objectives of their water authorities (Kothari, 2004). 

The interview guide was constructed by the researcher based on questionnaire theme 

as shown in this section. 

3.8 Data Analysis 

In this study data were analyzed qualitatively and quantitatively. The qualitative 

analysis was done through describing and analyzing data by comparing and 

aggregating into themes. Both descriptive and inferential statistics was used to 

analyze the quantitative data with help of Statistical Package for Social Sciences 

(SPSS) version 21.  
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3.8.1 Descriptive analysis  

Descriptively, data were analyzed and presented in tables and figures by indicating 

their frequencies and percentages in order to represent different issues of media of 

communication and employee job satisfaction. The descriptive analysis was used as a 

means of transforming the primary data into a form that makes them easily 

understood and interpreted, rearranged and manipulated to give a meaningful sense 

(Creswell, 2009). In addition, mean and standard deviation were used to establish the 

association between media  of communication and employee job satisfaction  

3.8.2 Inferential statistics 

Conclusion in this study was drawn through using inferential statistics. (Mwaiseje 

and Mwagike, 2019) indicated that, for the sake of drawing conclusion of the study 

inferential statistics is supposed to be used. This study used binary logistic regression 

model as the main statistical operations performed under inferential statistics. Binary 

logistic regression analysis model was performed in order to establish the 

relationship between independent variables and dependent variable. Independent 

variable includes; usage of print media, usage of non- print media and usage of 

modern media with dependent variable employee job satisfaction   

Before running the binary logistic regression analysis model managed the 

assumptions of multicollinearity,normality, homescedasticity, outlier and influential 

cases were tested in order to be safe from violation of assumptions. Mathematically 

the binary logistic regression models are as follows: - 

 Logit (Pi) = log    p(x)      =  + β1x1 + β2x2 + β3x3+ β4x4 + β5x5 + β6x6 + β7x7  +   

                             1-p(x) 

Whereby; 

Logit Y = is a probability of employee job satisfaction ranging from 0 to 1 (0=not 

satisfied, 1= satisfied) 

α = The constant figure estimated in the regression model  

β1, β2, β3, β4, β5, β6, β7, and β8 coefficient of independent variables showing its effect 

on the dependent variable 
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e is the estimated error in the model.  

X1= memo 

X2= letters 

X3= face to face 

X4= telephone 

X5= colleagues  

X6= group mail 

X7= social media 

X8= personal mail 

The variables of this study include the independent variables: - sharing of 

information through print media, information through non – print media, and sharing 

of information through modern media with dependent variable employee job 

satisfaction. Employee job satisfaction as dependent variable was measured in terms 

1 satisfaction and 0 not satisfied. Independent variables were measured by using five 

point Likert scale which are ranging from 1 to 5 for the purpose of analyzing level of 

agreement. So that a score of 1- strongly disagree to 5-strongly agree were used as 

indicated in Table 3.3 
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Table 3. 3: Measurement of Variables 

Variable   Definition  Measurement  

Print 

media 

• Letters 

 

 

 

 

 

• Memos 

• Is the means of conveying 

message either personal or 

organization information. 

• Is a short form of 

conveying message 

internally 

5 point Likert 

scale 

 

Non- 

print 

media 

• Telephone 

 

 

 

 

 

 

 

 

• Face to face 

 

 

• Colleagues  

• This is defined as 

freeware, voice and cross 

platform which is used to 

communicate and be able 

to send document, 

messages, voice note and 

other media. 

 

• This is the way of 

communicate physically. 

 

• Is way of sharing 

information through 

discussion with colleagues  

5 point Likert 

scale 

 

Modern 

media 

• Group mail 

 

 

 

 

 

 

 

• Personal 

mail 

 

 

 

 

 

• Social media 

• This means a service 

which is used to access 

emails via web browser 

workers use to 

communicate within and 

outside the organization. 

 

• This is a service which is 

used to access emails 

without having to log in 

via the web. 

 

• Sharing of information 

through using applications 

and websites which 

enables users to generate 

and share content 

5 point Likert 

scale 

 

 

 

 

 

 

 

5 point Likert 

scale 

 

 

 

 

5 point Likert 

scale 

Source: Literature Review, 2018 
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3.9 Validity and Reliability 

To ensure and maximize quality control of the research instruments, both validity 

and reliability techniques were used to measure relevance and correctness. Both 

consistency and accuracy of data are prerequisite factors towards data collection, 

looking for data from the field to correct and experienced respondent was amount to 

the validity of data and repeating the question to different staff has bring reliable 

data.  

3.9.1 Reliability 

The Cronbach alpha coefficients used to test reliability of the data. If the Cronbach 

alpha coefficient is above of 0.7 indicated that the data were reliable. For the case of 

this study the Cronbach alpha of all variables was above 0.7 as shown in Table 3.4 

which shows that the data are reliable and able to measure things which intended to 

be measured. Mwaiseje and Mwagike (2019) used Cronbach alpha to test reliability 

and the study shows that the reliability which is above 0.7 indicate that there is 

reliability of data in the variables. 

Table 3. 4: Reliability  

Item 
Cronbach's Alpha 

Coefficiet 

Usage of memos .754 

Usage of letters .780 

Face to face .833 

Source: Research findings, (2020) 

3.9.2 Validity 

To ensure validity before adjusting the research instruments (questionnaires) the 

researcher carry out a pilot study to check the accuracy and make corrections where 

necessary. This helped respondents to find it friendly and simple to fill in and to 

provide precise and validity data for the study. The study used construct validty 

because resecher obtoned the results from the use of measurement instriuments. 

According to Bengesi (2013), construct validity is concerned with how well the 

results obtained from the use of the measurement fits the theories from which the test 
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is derived. In other words, construct validity is referred to as factorial validity. The 

current study used a questionnaire with Likert scale questions 

Validity is referring to whether the instrument is describing what was intended to be 

described or measured. It is ability, to which result of the study can be verified 

against the stated objective, and moreover, Validity is the ability of measurement or 

research study to ensure what is claims to measure (Saunders et al., 2009). 

3.10 Research Ethical Considerations 

Research morals stipulate the way researchers have to act when they look into the 

study areas. All in all the one who were involved in the study indirectly and directly 

are regarded as research participants (Kumar, 2011). In adhering to research ethics, 

before data collection a clearance and permission were sought from The University 

of Dodoma. Moreover, during data collection, before consenting (by writing) to take 

part in the research, the participants were knowledgeable about the objectives of the 

study, and that their involvement could not cause them harm (unintended or 

otherwise). Nevertheless, those who wished to withdraw were allowed to do so. 

Furthermore, confidentiality and anonymity of the respondents were preserved 

during the course of the study by the usage of codes and numbers instead of  names.    
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CHAPTER FOUR 

FINDINGS AND DISCUSSION 

4.1 Introduction 

This chapter presents the study findings, which have been discussed under key theme 

and in line with the study’s objectives. The chapter consists of six sections, section 

4.2 presents description of demographic characteristic of respondents in the study 

area, section 4.3 determination of the relationship between usage of print media and 

employee job satisfaction, section 4.4 is there to assess the relationship between the 

usage of nonprinting media and employee job satisfaction in the study area and lastly 

section 4.5 is there to evaluate the relationship between usage of modern media and 

employee job satisfaction. 

4.2 Demographic Characteristics of Respondents 

The demographic characteristics of the respondents is very essential part in this study 

whereas; they have significant touch in the conclusions of the study. The 

demographic characteristics of the respondents comprises age, sex, marital status, 

education level and work experience as presented below: 

4.2.1 Age of the Respondents   

The study findings as indicated in Table 4.1 showed that, the majority of the 

respondents aged between 28-37 years which is equivalent to 45.1% of the sample, 

followed by respondents aged between 38-47 years comprise 24.5% of the sample; 

the study also indicated that 16.7% of the respondents were above 48 years and 

respondents aged between 18-27 years were equivalent to 13.7% of the sample. The 

study results imply that most of the staff/respondent working at water authorities is 

youths with energy whom can work for organization for long period of time before 

age of the retirement. Also the study indicates that most of the population in general 

are still very active and can afford to carry out various productive activities. 

Moreover, as the human being become older, they lose strength and energy thus 

contributing less in production and efficiency at work (Ajuye, 2010). 

The study findings are supported by the study carried out by (Hauff and Richter, 

2015), concluded that the majority of the respondents are in the age of 20-30, thus 
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the high number of the employee are youth whom can work for long period in the 

organization. 

Table 4. 1: Age of Respondents 

Age of respondents Frequency Percent 

18-27 years 14 13.7 

28-37 years 46 45.1 

38-47 years 25 24.5 

48 years and above 17 16.7 

Total 102 100.0 

Source: Field data (2020) 

Figure 4. 1: Age of Respondents 

 

Source: Field Data (2020) 

Results in Figure 4.1 indicates that most (45.1%) of respondents were aged between 

28- 37 years, with few (16.7%) who were above 48 years.  However, the findings 

show that majority (83.4%) of respondents in the study area are the most active 

labour force because they fall in the group of 20-40 years’ old. 

4.2.2 Gender of the Respondents  

The results on the gender of respondents indicated that males were 64.7% of the 

sample and females were 35.3% of the sample. Hence the majority of the populations 
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at water authorities were male. This implies that males were mostly involved in the 

study as summarized in Table 4.2. The findings are similar to research conducted by  

(Murambinda,2019) who revealed large proportional of the respondents participated 

in the study were male.  

Table 4. 2: Sex of Respondents 

Sex Frequency Percent 

Male 66 64.7 

Female 36 35.3 

Total 102 100.0 

Source: Field data (2020) 

Figure 4. 2: Gender of Respondents 
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Source: Field Data (2020) 

The findings in Figure 4.2 above show that; more than half about 64.7 percent of the 

respondents in the study were men, while female were about 35.3 percent this is 

because of the nature of work in Water Authorities but this does not mean that there 

is gender imbalance purposely. 

4.2.3 Respondents Education Level 

The study findings as indicated in Table 4.4 shows that majority of the respondents 

were bachelor degree holders which is 53.9 percent of the respondents, followed by 
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those who had Diploma and master’s degree and above comprise for 30.4 percent 

and 11.8 percent of the respondents respectively and the remaining 3.9 percent had a 

certificate level of education. Having the majority of respondents with high level of 

teducation from diploma/advance to Masters/postgraduate, it implies that the 

employees or staff at water authorities had enough knowledge on the subject matter 

and their information provided are reliable and vital to the study. 

These findings are supported with the study done by Nyandindi (2017) that more of 

respondents had bachelor degree that enabled them to discharge their responsibility 

efficiently.  

Table 4. 3: Education Level 

Education Level Frequency Percent (%) 

Certificate 4 3.9 

Diploma 31 30.4 

Bachelor degree 55 53.9 

Master degree and above 12 11.8 

Total 102 100.0 

Source: Field data (2020) 

Furthermore, from Figure 4.3 below showed that majority of respondents (53.9%) 

had degree level, (30.4%) were diploma level, (11.8%) hold Master degree and few 

(3.9%) had certificates. The findings imply that; all the respondents who involved in 

this study had a very good education background with minimum level of certificates. 

This is because water authorities use more technical experts than other expertise.  
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Figure 4. 3: Level of Education 

 

Source: Field Data (2020) 

4.2.4 Respondents Working Experience 

The study findings indicated in table 4.4 show that, most of the respondents had been 

working in the organization from one to five years, which is 52(51%) of sample, 

followed by 22(21.6%) employees who stayed in orgnzation between 6 to 10 years, 

while 18(17.6%) and 10 (9.8%) of the respondents stayed in the organzation for less 

than one year and more than ten years respectively. The finding implies that the 

organization is staffed with enough experienced employees compared to few who 

worked for less than one year; therefore the staffs have enough knowledge and skills 

in performing their daily activities with their energy and efforts to the organization.. 
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Table 4. 4: Respondents Working Experience  

Experience of respondents Frequency Percent (%) 

Less than 1 year 18 17.6 

1 to 5 years 52 51.0 

6 to 10 years 22 21.6 

More than 10 years 10 9.8 

Total 102 100.0 

Source: Field Data (2020) 

Figure 4. 4: Experience of the Respondents 
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Source: Field Data (2020) 

Moreover, from Figure 4.4 show that majority (82.4%) of respondents had working 

experience (1- to more than 10 years) and few (17.6%) had less than 1 year of 

working experience. This situation shows that a large number of workers they are 

more experienced with their work in which increase efficiency and productivity of 

the organization. 

4.3 Usage of Print Media and Employee Job Satisfaction 

The first objective of this study was to determine the relationship between the usage 

of print media and employee job satisfaction in Water Authorities. This section 

presents the frequency, timeliness and accuracy of information communicated by 

using print media at workplace which represented by Arusha, Singida and Babati 
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Urban Water Authorities. Moreover, this section presents the usage of letters and 

memos among employees in their departments. 

4.3.1 Information Through Letters 

The question focuses to know whether the water authorities used letters as media of 

communication for transferring information from one person to another. The study 

findings in table 4.5 indicated that 35 (34.3%) respondents strongly agree to the 

statement which said that letters are used as media of communication among 

employees in their departments, 32 (31.4%) respondents were neutral, 19 (18.6%) 

respondents agree to the statement, 12 (11.8%) respondents disagree to the statement 

and 4 (3.9%) strongly disagree that letters are used as media of communication 

among employees in their departments at water authorities. Basing on these findings; 

it shows that letters is highly used in Water Authorities because is more safe and can 

be recorded for further references. Through using letters in the organization will 

enable the empployees to have back up in their file for further reference and 

evedences when needed. Letters is the most common media of communication used 

in the organization as described in the Public Service Standing Order (2009) as the 

formal way of communication in all public organization.  

Table 4. 5: Information Through Letters 

Information Through Letters Frequency Percent (%) 

Strongly Disagree 4 3.9 

Disagree 12 11.8 

Neutral 32 31.4 

Agree 19 18.6 

Strongly Agree 35 34.3 

Total 102 100.0 

Source: Field data, (2020) 



39 

Figure 4. 5: Show information through letters 

 

Source: Field Data(2020) 

Moreover, Figure 4.5 above reveals that, many respondents about (52.9%) agreed 

that letters is used very frequently followed by (31.4%) who were neutral, (11.8%) 

disagree that they do not used and (3.9%) strong disagree that they do not use it 

frequently. 

Basing on these findings majority of respondents showed that communication 

through letters are highly used at workplace in their office during the work and this 

mode is highly preferred by many offices since it can be kept for future references. 

This is because it is said that government moves with paper and Public Standing 

Order (2009) acknowledge letters as safest and prominent channel of 

communication.  So the organization should continue using letters as means of 

communication in order to satisfy their employess at workplace. 

4.3.2 Information through Memos 

The question focuses to know whether the water authorities used memos as media of 

communication for transferring information at work place among employees in their 

departments. In responding on usage of memos at workplace; 16 (15.7%) 

respondents disagree to the statement that communication through memos used as 

media of communication at workplace among employees in their departments, 27 

(26.5%) respondents agree to the statement that memo used as media of compunction 



40 

at workplace, 25 (24.5%) were neutral, 31 (30.4%) respondents strongly agree to the 

statement  and 3 (2.9%) strongly disagree to the statement that memo used in the 

organization as media of communication through transferring information from one 

employee to another. The findings shows that memos are most preferred by 

employees because they do not take much time to prepared and they provide quick 

feedback and answers (Nyambuga & Adams, 2018). 

Table 4. 6: Information Through Memos 

Information Through Memos Frequency Percent (%) 

Strongly Disagree 3 2.9 

Disagree 16 15.7 

Neutral 25 24.5 

Agree 27 26.5 

Strongly Agree 31 30.4 

Total 102 100.0 

Source: Field data (2020) 

Figure 4. 6: Information Through Memos 

 

Source: Field Data (2020) 

With that respect, in Figure 4.6 above indicate that majority of respondents (56.9%) 

use memos when communicating within the Authorities because is the fastest way of 

giving and getting various information between departments. Moreover, Woods 
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(Woods, 1999) revealed that memos are most preferred by employees in New 

Zealand. 

4.3.3 Mean and Standard Deviations for Print Media 

The study findings displayed in Table 4.7 indicates that employees are like to 

communicate and receive information through letters as indicated by a mean of 3.68 

which is above the cut-off point of three (3 mean), and study findings also indicates 

that memos are favourite when communicating and receiving official information 

from staff members as indicated by a mean score of 3.22 which is above the cut-off 

point of three (3 mean). This implies that majority of respondents use memos and 

letters when communicating within the Authorities because is the fastest way of 

giving and getting various information’s between departments.  

But the study indicates that, employee in the organization are not satisfied by 

receiving information and to communicate with staff member via personal emails as 

illustrated by mean of 2.75 which is below the cut-off point of three. 

Overall mean score is 3.22 out of a score of 5 and standard deviation is 1.09. These 

study findings indicated that using print media such as letters and memos satisfied 

employees in sharing information at work place as overall mean score is above cut-

off point of three (3 mean). Thereby, using print media such as letters and memos in 

the organization will increase the rate of employee job satisfaction due to the fact 

that employees in the organization like to communicate internally by using print 

media. 
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Table 4. 7: Mean and Standard Deviations for Print Media 

Statements Mean Standard Deviation 

I would like to communicate and 

receive information through letters 
3.68 1.179 

Memos are favorite when 

communicating and receiving official 

information from staff members  

3.22 1.131 

I would rather receive information and 

communicate with staff member via 

my personal emails 

2.75 0.989 

Overall mean  3.22 1.09 

Source: Field Data (2020) 

4.4 Usage of Non-Print Media 

The respondents respond this objective through the questionnaires which were given 

to them to provide their opinions on how non-print media used as media of 

communication in water authorities. Respondents were supposed to give their 

feedback through the use of  likert scale of agree, strongly agree, disagree, strongly 

disagree, and neutral in order to support their answers. The following are the 

responses provided under this objective from questions asked. 

4.4.1 Information Through Colleagues 

Results on Table 4.8 indicated that about 10.8% of all respondents strongly disagreed 

that sharing information through colleagues is not mostly used workplace is, about 

16.7% disagree, about 24.5% were neutral, about 18.6% agreed and the remaining 

28.4 percent strongly agreed that the media of communication used at water 

authorities is sharing of information through colleagues. This result implies that 

employees within the organization sharing information from one to another as 

majority of respondents (19 and 30 respondents) agreed and strongly agreed 

respectively on the using of sharing of information through colleagues as media of 

communication at workplace. This findings supported the study done by Proctor 

(2014) who found out that employees in the organization like sharing information to 

each other directly at work place and even to other meeting area. Additionally, due to 

the nature of work in water authorities it is very important that employee share 
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informations directly to each other because it smoothen performance to the 

organization and employees in delivering good services to customers. 

Table 4. 8: Information Through Colleagues 

Information Through Colleagues Frequency Percent (%) 

Strongly Disagree 11 10.8 

Disagree 17 16.7 

Neutral 25 24.5 

Agree 19 18.6 

Strongly Agree 30 29.4 

Total 102 100.0 

Source: Field data (2020) 

4.4.2 Information Through Face To Face 

The question focused in knowing whether the face to face is used as media of 

communication in sharing of information in water authorities. The findings from the 

study as shown in Table 4.9 revealed that 16.7% (n=17) of respondents strongly 

disagreed to the fact that information through face to face is not used as media of 

communication at workplace, 34.3% (n=35) of respondents disagree that information 

through face to face is not used as media of communication at workplace, while 

27.5% (n=28) of the respondents were neutral to the statement, 13.7% (n=14) of the 

respondents agreed to that statement and 7.8% (n=8)  strongly agree that they use 

face to face as the media of  communication to share information workplace . This 

implies that, sharing of information through face to face are not means of 

communication in the water authorities since majority of respondents (17 and 35 

respondents) strongly disagree and disagree to the statement respectively. This is 

because transferring information from one person to another has many challenges 

including misinterpretation of the message, general understanding of the sender and 

receiver and the accuracy of the message sent and received (Odine, 2015). 
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Table 4. 9: Information Through Face To Face  

Information Through Face to face Frequency Percent 

Strongly Disagree 17 16.7 

Disagree 35 34.3 

Neutral 28 27.5 

Agree 14 13.7 

Strongly Agree 8 7.8 

Total 102 100.0 

Source: Field data (2020) 

Figure 4. 7: Rate of Information Shared Through Face To Face 

 

Source: Field Data (2020) 

Additionally, as depicted in Figure 4.8; (51%) of respondents disagree that they do 

not use face to face very frequently as means of communication, (27.5%) 

respondents were neutral and (21.5%) agreed that they use it frequently when 

communicating at workplace. Even though the findings imply that face to face mode 

of communication is not used frequently but in an interview with the key informants; 

they said that due to the nature of the work of water authorities dealing with 

customers, they meet every morning, discuss their work schedule and solve 

challenging customers issues. In line with this, Ean (2010) revealed that face to face 
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is more preferred because it perceived to be effective in building relationship with 

managers and in disseminating work related information to employees. 

4.4.3 Information Through Telephones 

Based on the data collected from the field  it has been found that 20.6% (n=21) of 

respondents they agreed  to the fact that they share information through telephones as 

media of communication at workplace, 3.9% (n=4) of respondents they strongly 

agreed to the fact that they are sharing information through telephones as media of 

communication at workplace, while 30.4% (n=31) of respondents they disagreed that 

they do not share information through telephones at workplace, 5.9% (n=6) of 

respondents they strong disagree using telephones to share information at workplace, 

and 39.2% (n=40) of the respondents were neutral as shown in Table 4.10. This 

findings implies that, information through telephones are not used adequately at 

workplace as media of communication in transferring information from employees in 

the different department due to the fact that a large number of respondents disagreed 

and neutral to the statement compared to the remaining who disagreed, strong 

disagreed and neutral. This imply that telephone is not used frequently. In connection 

to that, during the interview it was noticed that, employee they are not happy in using 

telephone as media of communication  when sharing information because the 

accuracy of information is low and most of the time information is misinterpreted 

from the sender to the receiver and from the receiver to the sender. Moreover, one 

key informant said that, 

“Despite the fact that management provides air time to every 

employee; still the information shared through telephone is not 

substantial in order to avoid misinterpretation and misinformation” 

(Field data interview Babati, september 8th  2020) 



46 

Table 4. 10: Information Through Telephones 

Information through 

telephones Frequency Percent (%) 

Strongly Disagree 6 5.9 

Disagree 31 30.4 

Neutral 40 39.2 

Agree 21 20.6 

Strongly Agree 4 3.9 

Total 102 100.0 

Source: Field data (2020) 

4.4.4 Mean and Standard deviations for non-print media 

The study findings in Table 4.11 indicates that employees communicate and receive 

official information through colleagues as indicated by a mean of 3.39 which is 

above the cut-off point of three (3 mean), and study findings also indicates that face 

to face communication is not favorite way of communicating and receiving official 

information from staff members as indicated by a mean score of 2.62 which is below 

the cut-off point of three (3 mean). This implies that employees within the 

organization they don’t like to use face to face as ways of sharing official 

information from one person to another.  

Also the study indicates that employee in the organization are not satisfied through 

receiving information and communicate with staff member via telephones as 

illustrated by mean of 2.86 which is below the mean point of three. Overall mean 

score was 2.99 out of a score of 5 and standard deviation is 1.149. These study 

findings indicated that using non-print media does not satisfy employees in sharing 

information at work place as overall mean score is below mean point of three (3 

mean). This is because of absence of reference and evidence for any case if the 

means communication is non-print media. The study was consistency to the 

(Scheming and Mason, 2013) who found out that, using of telephone as media of 

communication in an organization are not condusive and  friendly to the employee 

due to the lack of consistency of information provided through telephone. 
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Table 4. 11: Mean and Standard deviations for non-print media 

Statements Mean Standard Deviation 

I would like to communicate and 

receive official information 

through colleagues 

3.39 1.351 

Face to face communication is my 

favorite way of communicating 

and receiving official information 

from staff members  

2.62 1.152 

I would rather receive information 

and communicate with staff 

member via telephones 

2.86 0.944 

Overall 2.96 1.149 

Source: Field data (2020) 

4.5 The Usage of Modern Media 

The third objective of this study was to find out the relationship between the usage of 

modern media and employee job satisfaction in Water Authorities. Moreover, this 

section presents the usage of social media, usage of group emails and personal mail 

among employees in their departments. The respondents in order to answer this 

objective, the questionnaires were given to them to provide their opinions on how 

modern media used as media of communication in the organizations. They were 

supposed to give their feedback by using the scale of agree, strongly agree, disagree, 

strongly disagree, and neutral in order to support their answers. The following are the 

responses provided under this objective from some questions. 

4.5.1 Information Through Social Media 

The question focuses to know whether sharing of information through social media 

as means of communication is used frequently. The respondents were supposed to 

give their feedback by the use of scale of agree, strongly agree, disagree, strongly 

disagree, and neutral in order to support their answers. 

The findings from the study as shown in Table 4.12 revealed that 20.6% (n=21) of 

respondents agreed on the fact that social media is used in the organization as means 
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of communication, 30.4% (n=31) of respondents they strongly agreed that social 

media is used in the organization as means of transferring information from one 

person to another, while 13.7% (n=14) of the respondent disagreed to that statement, 

1% (n=1) of the respondents were strongly disagreed to that statement and 34.3% 

(n=31) of the respondents were neutral. This implies that social media such as 

whatsApp is used in the organization as media of communication because most of 

the employees like to send messages by using social media channel. This was 

correlated to what key informant  who said that 

“in our organization we have whatssapp group which is mostly used by 

workers, we use this social media frequently especially through transferring 

information written memo to the employees and when we want to send the 

soft copy document  immediate to a person who is far away from their 

office”. (Field data interview Arusha, August 18th  2020) 

Table 4. 12: Information through social media 

Information through social 

media Frequency Percent 

Strongly Disagree 1 1.0 

Disagree 14 13.7 

Neutral 35 34.3 

Agree 21 20.6 

Strongly Agree 31 30.4 

Total 102 100.0 

Source: Field data (2020) 

4.5.2 Information through group mails 

The question focuses to know whether the sharing of information through group 

mails is used in water authorities as means of communication at work place. The 

findings from the study as shown in Table 4.13 revealed that 12.7% (n=13) of 

respondents strongly disagreed to the fact that information through group mails is not  

used as media of communication at work place, 8.8% (n=09) of respondents disagree 

that information through group mails is not used as media of communication at work 

place, while 48% (n=49) of the respondents were neutral to that statement, 25.5% 
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(n=26) of the respondents agreed to that statement, and 4.9% (n=5)  strongly agree 

that information through group mails used as media of  communication at work 

place. This findings implies that, information through group mails used in the water 

authorities as media of communication since majority of respondents (26 and 49 

respondents) agree and were neutral to the statement respectively. This findings was 

supported by the study done by Gilliard and Mushi (2019) who found out that, there 

is an increase of the use of group mail nowadays which enabled the emeployees in 

the organization to receive different mails  as means of internal communication. 

Many organizations including public organizations created staff mail or portal to 

every employee in order to communicate all official informations concerning both 

employee and organization in a safe way. This portal is also used to communicate 

between ministry, departments and between all government offices. 

Table 4. 13: Information through group mails 

Information through group 

mails Frequency Percent (%) 

Strongly Disagree 13 12.7 

Disagree 9 8.8 

Neutral 49 48.0 

Agree 26 25.5 

Strongly Agree 5 4.9 

Total 102 100.0 

Source: Field data (2020) 



50 

Figure 4. 8: Rate of information shared through group mails 

 

Source: Field Data (2020) 

From the Figure 4.10 depicted that; most of the respondents about (48%) are neither 

agreeing nor disagree in using group mail as media of communication, (30.4%) of 

the respondents agreed that they frequently use it, (12.7%) of respondents strongly 

disagree in using group mails when sharing information and (8.8%) of the 

respondents disagree that group mails is rarely frequently used.  From these findings 

it shows that most of WSAs respondents used group mail moderately when 

communicating at the workplace. In line with this; key informant  revealed that;  

“……this method is not mostly used by workers because the 

internet infrastructure is not accessible in all offices and not all 

offices have computers”. (Field data interview Singida, August 

30th   2020) 

4.5.3 Information through personal mails 

The researcher in this part wanted to know if information through personal mails was 

used in the water authorities as media of communication. Based on the data collected 

from the field  it has been found that 15.7% (n=16) of respondents agreed  to the fact 

that information through personal mails is used as means of communication between 

employees at workplace, 3.9% (n=4) of respondents they strongly agreed to the fact 

that information through personal mails is used as means of communication at 
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workplace, 24.5% (n=25) of respondents disagreed that information through personal 

mails is not used as media of communication at work place, 11.8% (n=12) of 

respondents strong disagree that sharing information through personal mails is not 

used as means of communication at work place and 44.1% (n=45) of the respondents 

were neutral as shown in Table 4.14.  

The findings implies that, sharing information through personal mails are not used 

adequately at workplace as media of transferring information from employees in the 

different department due to the fact that a large number of respondents disagreed and 

neutral to the statement compared to the remaining who agree, strongly agree and 

neutral. This is because most of people don’t have the tendency of checking emails 

often and the office internet is not reliable. 

Table 4. 14: Information through personal mails 

Information through personal 

mails Frequency Percent (%) 

Strongly Disagree 12 11.8 

Disagree 25 24.5 

Neutral  45 44.1 

Agree 16 15.7 

Strongly Agree 4 3.9 

Total 102 100.0 

Source: Field data (2020) 
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Figure 4. 9: Rate of information shared through personal mails 

 

Source: Field Data (2020) 

Moreover, when respondents were asked about the usage of personal emails when 

communicating; (44.1%) respond to neutral, (26.6%) respondents agreed that they 

use frequently, (24.5%) disagreed that they do not use it when sharing workplace 

information and (11.8%) of the respondents strongly disagreeing using personal mail 

when sharing work related information as indicated in Figure 4.11. 

The findings denote that; personal mail is not mostly used at WSAs because it 

believed that the information sent to personal mail is personal and it is not necessary 

and not mandatory to share the information to colleagues. In connection with that, 

Nyambuga and Adams (2018) revealed that personal email takes long time to be 

noticed and to be replied. 

4.5.4 Mean and Standard Deviations for Modern Media 

The study findings in Table 4.15 indicates that employees are communicate and 

receive information through social media (e.g. WhatsApp) as indicated by a mean of 

3.66 which is above the cut-off point of three (3 mean), also study findings indicates 

that group mails are favorite in communicating and receiving official information 

from staff members at water authorities as indicated by a mean score of 3.01 which is 

above the cut-off point of three (3 mean). This implies that employees within the 
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organization they like to use group mails through receiving official information from 

staff members as ways of sharing official information from one person to another.  

Also the study indicates that employees in the organization are not satisfied by 

sharing information and communicate with staff member via my personal emails as 

illustrated by mean of 2.75 which is below the cut-off point of three. Overall mean 

score was 3.14 out of a score of 5 and standard deviation is 1.034. These study 

findings indicated that using modern media satisfy employees in sharing information 

at work place as overall mean score is above cut-off point of three (3 mean) as 

correlated to the study done by (Demircioglu and Chen, 2019).  

Table 4. 15: Mean and Standard Deviations for Modern Media 

Statements Mean Standard Deviation 

I would like to communicate and 

receive information through social 

media (e.g. WhatsApp) 

3.66 1.085 

Group mails are favorite 

communicating and receiving official 

information from staff members  

3.01 1.029 

I would rather receive information and 

communicate with staff member via my 

personal emails 

2.75 0.989 

Overall 3.14 1.034 

Source: Field Data (2020) 

4.6 Binary logistics regression between information through print media and 

employee job satisfaction 

Literatures point out that for the sake of running logistic regression analysis, there 

are must be checked the assumption for the purpose of avoiding deviation from 

assumption. Pallant (2011) said that before running logistic regression model, 

fundamental assumptions of regression model must be checked. The following are 

the basic assumptions of regression model which were checked during data analysis. 
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4.6.1 Multicollinearity 

In order to test the assumption of multicollinearity first the researcher required to 

look on the independent variables in for the purpose of checking if they not highly 

correlated each other through observing on correlation matrix table. In predicting 

dependent variable, it was problem on independent variables if the correlation is 

beyond 0.9 (r=9 and above), hence one independent variable is required to be 

removed. The multicollinearity meant for the independent variables to relate each 

other softly (r<0.90) Abbas (2011). As indicated in correlation matrix Table 4.16 

there was no multicollinearity as the correlation was very small among variables in 

this study, all correlation was below 0.9 

Second the researcher tested this assumption of Multicollinearity by looking at 

coefficients table in order to check the independent variables if they are not highly 

correlated by using Variance Inflation Factor (VIF) and tolerance statistics. The VIF 

is required to be below 10 and tolerance statistics to be above 0.2.  From collinearity 

statistics Table 4.16 shows that VIF of all independent variables are below 10 and 

tolerance statistics are above 0.2. 

Table 4. 16: Correlation Matrix and collinearity statistics  

 Tolerance VIF 

Letters .131 7.631 

Memos .179 5.595 

Source: SPSS output  (2020) 

4.6.2 Outlier  

Also in order to test the assumption of binary logistic regression outlier cases was 

checked. The outliers in this study were tested by looking on standardized residuals 

performed in the SPSS and the results show that all the standardized residual values 

were lying between -3 and 3. Anderson (1982) indicates that in order the data to be 

free from outliers it requires the standardized residual to be within -3 and 3. 

4.6.3 Normality 

In oder to test normality the researcher looked at P-P Plot of the model. If the dots 

are very close to the diagonal line indicates that they are closer to normal and the 

residuals are distributed and if the dots are spread away from the diagonal line it 
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indicates that the residuals are not well distributed. Output figure from SPSS shows 

that the dots are closer to the diagonal line which indicates that there is normal 

distribution of residuals hence the assumption of normality enhanced. 

4.6.4 Homoscedasticity 

In order to test homoscedasticity the researcher looks at the final output of the graph 

in order to test the variation in the residuals (or to describe the amount of error in the 

particular model) if they are similar at each point of the model. If the model is not 

good the graph look like funnel shape and if everything is correct the dots look like 

random array due to predictors value increase along the x-axis. Output figure from 

SPSS shows that the dots look like random array which indicates that everything is 

good. 

4.6.5 Omnibus test coefficient  

Table 4.17 indicated that overall model was statistically significant (p<0.05), which 

indicate the capability of the model to predict that the employee job satisfaction is 

influenced by the usage of print media as means of communication in the 

organization, also Hosmer and Lemeshow test used to measure the goodness of fit of 

the model, the results in Table 4.17 shows that the model was goodness fit since the 

p value was greater than 5% (p>0.05). 

Table 4. 17: Omnibus tests of model coefficients and Hosmer and Lemeshow 

test 

  Chi-

square 

Df Sig. 

     

 

Step 1 

Step 8.585005 2 0.013671 

Block 8.585005 2 0.013671 

Model 8.585005 2 0.013671 

                             Hosmer and Lemeshow test  

  Chi-square Df Sig 

   

     2.480 

     

 8 

 

.963 

Source: SPSS Output 
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Additionally, in order to test the effectiveness of the model Nagelkerke R2 and Cox 

and Snell R square must be considered. For the case of this study Cox Snell R square 

and Nagelkerke R2   value was 0.715 and 0.811 respectively as shown in Table 4.18. 

This indicating that independent variable (letters and memos) as indicated in the 

model explains between 71.5% and 81.1% variance in dependent variable (employee 

job satisfaction) 

Table 4. 18: Model Summary  

 Cox & Snell R Square Nagelkerke R Square 

1  114.998a .  715    .811 

Source: SPSS output (2020) 

Furthermore, the results from binary logistic regression between the dependent 

variable employee’s job satisfaction and independent variables such as letters and 

memos presented in Table 4.19. 

Table 4. 19: Influence of Print Media on Employee Job Satisfaction 

    β S.E. Wald df Sig. Exp (β) 

Step 1a Letters 0.493 0.212672 5.373643 1 0.020443 1.610793 

  Memos 0.49218 0.223819 4.83564 1 0.027877 1.635879 

  Constant 1.193902 0.898094 1.767232 1 0.183725 3.299932 

Source: SPSS output (2020) 

Information through letters was found to have a positive regression coefficient of β 

of 0.493 and the odds ratio (Exp β) of 1.611. The results also found that, there is a 

statistically significant relationship between information through letters and 

employees job satisfaction in study area, with p<0.020 meaning that, this variable is 

a determinant of employee job satisfaction. Since the regression coefficient is 

positive, it further means that, any unit increase in information through letters will 

increase the employee job satisfaction by odd ratio of 1.611 times. Therefore, 

efficient use of letters as means of communication will influence employee job 

satisfaction in the organization.  
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The findings was aligned with the study done by Syallow (2018) who found that 

communication plays a very crucial role in ensuring employee job satisfaction, 

through communication; employees are assured that they well know what is expected 

of them through relevant and timely information dissemination. Therefore, findings 

suggest that organizations that prefer to use letters as means of communication will 

enable satisfaction to employees because letters will remain to the file documents for 

long time and will be easy to get back reference whenever needed. Also the findings 

were consistency with interview done by two key informants who said that 

“We prefer in using letters as the means of communication because 

it helps us to keep all information in files and documented for 

references and future use of those information’s”. (Field data 

interview Singida, August 30th 2020) 

“We are happy by receiving letters from management if it contains 

good information such as promotion, acceptance of paid leave, 

appointment to attend various seminar and workshop”. (Field data 

interview Babati, September  8th  2020) 

Also the presented results in Table 4.19 shows that sharing information through 

memos is positively significant related to the employee job satisfaction (p = 0.028). 

This variable has a beta coefficient of 0.492, Exp(B) of 1.636 implying that a unit 

change of sharing information through memos will increase employee job 

satisfaction by 49 percent and the odd ratio of 1.636 times to the employee 

satisfaction. Therefore, the finding suggests that information through memos as a 

print media variable influences employee job satisfaction in the organization 

significantly.  

This finding is in line with Gilliard and Mushi (2019), on their research on assessing 

the impact of internal communication on employee job satisfaction who found out 

that there is a strong relationship between communication and employee job 

satisfaction within service rendering organizations in Tanzania. Furthermore, the 

study revealed that communication through memos, letters and modern media in 

service rendering organizations has a great influence on employee job satisfaction. In 



58 

general, effective internal communication has a strong impact on employee job 

satisfaction. The study revealed that a unit increase in internal communication 

increases employee job satisfaction. 

4.7 Binary Logistics Regression Between Information Through Non- Print 

Media And Employee Job Satisfaction 

Literatures point out that for the sake of running logistic regression analysis, is 

required to the assumption for the purpose of avoiding deviation from assumption. 

(Berger, 2017) said that before running logistic regression model, fundamental 

assumptions of regression model must be checked. The following are the basic 

assumptions of regression model which were checked by the researcher during data 

analysis. 

4.7.1 Multicollinearity 

In order to test the assumption of multicollinearity the researcher required to look on 

the independent variables in for the purpose of checking if they not highly correlated 

each other through observing on correlation matrix table. In predicting dependent 

variable, it was problem on independent variables if the correlation is beyond 0.9 

(r=9 and above), hence one independent variable is required to be removed. The 

multicollinearity meant for the independent variables to relate each other softly 

(r<0.90) Abbas (2011). As indicated in correlation matrix table 4.20 there was no 

multicollinearity as the correlation was very small among variables in this study, all 

correlation was below 0.9. 

Second, the researcher tested this assumption of Multicollinearity by looking at 

coefficients table in order to check the independent variables if they are not highly 

correlated by using Variance Inflation Factor (VIF) and tolerance statistics. The VIF 

is required to be below 10 and tolerance statistics to be above 0.2.  From collinearity 

statistics Table 4.20 shows that VIF of all independent variables are below 10 and 

tolerance statistics are above 0.2. 
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Table 4. 20: Correlation Matrix and Collinearity statistics  

 Tolerance VIF 

Colleagues .336 2.972 

Face to face .747 1.340 

Telephone  .209 4.793 

Source: SPSS output  (2020) 

4.7.2 Outlier  

Also the researcher looks on outlier in order to test the assumption of binary logistic 

regression. The outliers in this study were tested by looking on standardized residuals 

performed in the SPSS and the results show that all the standardized residual values 

were less than -3 and 3. (Berger, 2017) indicates that in order the data to be free from 

outliers it requires the standardized residual to be within -3 and 3. 

4.7.3 Omnibus test coefficient 

Table 4.21 indicated that overall model was statistically significant (p<0.05), which 

indicate the capability of the model to predict that the employee job satisfaction is 

influenced by the usage of non-print media as means of communication in the 

organization, also Hosmer and Lemeshow test used to measure the goodness fit of 

the model, the results in Table 4.17 shows that the model was goodness fit since the 

p value was greater than 5% (p>0.05). 

Table 4. 21: Omnibus Tests of Model Coefficients and Hosmer and Lemeshow 

Test 

  Chi-

square 

Df Sig. 

 

Step 1 

Step 16.769  3 .001 

Block 16.769  3 .001 

Model 16.769  3 .001 

                             Hosmer and Lemeshow test  

  Chi-square Df Sig 

   

17.044 

     

 8 

 

.330  

Source: SPSS output (2020) 
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Additionally, in order to test the effectiveness of the model Nagelkerke R2 and Cox 

and Snell R square must be considered. For the case of this study Cox Snell R square 

and Nagelkerke R2   value was 0.152 and 0.216 respectively as shown in Table 4.22. 

This indicating that independent variable (information through colleagues, face to 

face information and Telephone) as indicated in the model explains 15.2% and 

21.6% variance in dependent variable (employee job satisfaction) 

Table 4. 22: Model Summary  

Step -2 Log likelihood Cox & Snell R 

Square 

Nagelkerke R 

Square 

1 106.814a .152 .216 

Source: SPSS output (2020) 

Furthermore, the results from binary logistic regression between the dependent 

variable employee’s job satisfaction and independent variables such as letters and 

memos presented in Table 4.23 

Table 4. 23: Influence of Non-Print Media on Employee Job Satisfaction  

  β S.E. Wald df Sig. Exp(β) 

Step 

1a 

Colleagues -.376 .186 4.069 1 .044 .687 

Face-to-face .734 .243 9.148 1 .002 2.083 

Telephone -.769 .286 7.243 1 .007 .463 

Constant 2.615 1.070 5.966 1 .015 13.662 

Source: SPSS output  (2020) 

The findings suggests that sharing information through colleagues in the organization 

is significantly related to the employee job satisfaction as the p-value is less than 5% 

(P=0.44) with a beta coefficient of 0.376 in a negative direction and Exp(B) of 0.687. 

This result implies that the likelihood of achieving employee job satisfaction 

decreases by a factor 0.687 equivalent to 68.7% for every unit change in sharing 

information through colleagues. Therefore, employee job satisfaction in the 

organization influenced by sharing of information through colleagues. These findings 

were supported by information given by key informant who said that 
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“we like sharing various of information concerning our 

organization when we are at lunch, most of information from 

management we got through discussion with fellows” (Field data 

interview Arusha, August 18th  2020) 

Sharing of information through face to face was found to have a positive regression 

coefficient of β of 0.734 and the odds ratio (Exp β) of 2.083. The results also found 

that, there is a statistical significance relationship between sharing of information 

through face to face and employees job satisfaction in study area, with p<0.002 

meaning that, this variable is a determinant of employee job satisfaction. Since the 

regression coefficient is positive, it further means that, any unit increase in sharing 

information through face to face will increases the employee job satisfaction by odd 

ratio of 2.083 times. Therefore, sharing of information through face to face as a 

means of communication will influence employee job satisfaction in the 

organization. The findings was aligned with the study done by Syallow (2018) who 

found that communication plays a very crucial role in ensuring employee job 

satisfaction, through communication; employees are assured that they well know 

what is expected of them through relevant and timely information dissemination.  

Moreover, the results presented in Table 4.23 shows that sharing information through 

telephone is negatively significant related to the employee job satisfaction (p = 

0.007). This variable has a beta coefficient of 0.769, Exp(β) of 0.463 implying that a 

unit change of sharing information through telephone will decrease employee job 

satisfaction by 76.9 percent. Therefore, the finding suggests that information through 

telephone as a non-print media variable influences employee job satisfaction in the 

organization significantly. This findings is in line with Gilliard and Mushi (2019), on 

their research on assessing the impact of internal communication on employee job 

satisfaction found out that there is a strong relationship between communication and 

employee job satisfaction within service rendering organizations in Tanzania. 

Furthermore, the study revealed that communication through telephone in the 

organizations has a great influence on employee job satisfaction because it brings 

information very faster and accurate.  



62 

4.8 Binary logistics regression between information through modern media 

and employee job satisfaction 

It is noted by literatures that in order to run logistic regression analysis, there are 

must be checked the assumption for the purpose of avoiding deviation from 

assumption. Mwaiseje and Mwagike (2019) in their study said that before running 

logistic regression model, fundamental assumptions of regression model must be 

checked. The following are the basic assumptions of regression model which were 

checked by the researcher during data analysis. 

4.8.1 Multicollinearity 

In order to test the assumption of multicollinearity first the researcher required to 

look on the independent variables in for the purpose of checking if they not highly 

correlated each other through observing on correlation matrix table. In predicting 

dependent variable, it was problem on independent variables if the correlation is 

beyond 0.9 (r=9 and above), hence one independent variable is required to be 

removed. The multicollinearity meant for the independent variables to relate each 

other softly (r<0.90) (Abbasi, 2011). As indicated in correlation matrix Table 4.24 no 

multicollinearity observed as the correlation between independent variables was very 

small in this study, all correlation was below 0.9. 

Second, the researcher tested this assumption of Multicollinearity by looking at 

coefficients table in order to check the independent variables if they are not highly 

correlated by using Variance Inflation Factor (VIF) and tolerance statistics. The VIF 

is required to be below 10 and tolerance statistics to be above 0.2.  From collinearity 

statistics Table 4.24 shows that VIF of all independent variables are below 10 and 

tolerance statistics are above 0.2. 
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Table 4. 24: Correlation Matrix and Collinearity statistics 

  Constant Social Media Group Mail 

Personal 

Mail 

Step 1 Constant 1.000 -.712 -.428 -.169 

Social Media -.712 1.000 .021 -.054 

Group Mail -.428 .021 1.000 -.564 

Personal Mail -.169 -.054 -.564 1.000 

Collinearity Statistics 

 Tolerance VIF 

Social Media .757 1.321 

Group Mail .440 2.274 

Personal Mail .264 3.794 

Source: SPSS output (2020) 

4.8.2 Outlier  

Also the researcher looks on outlier in order to test the assumption of binary logistic 

regression. The outliers in this study were tested by looking on standardized residuals 

performed in the SPSS and the results show that all the standardized residual values 

were less than -3 and 3. (Berger, 2017) indicates that in order the data to be free from 

outliers it requires the standardized residual to be within -3 and 3. 

4.8.3 Omnibus test coefficient 

Table 4.25 indicated that overall model was statistically significant (p<0.05), which 

indicate the capability of the model to predict that the employee job satisfaction is 

influenced by the usage of non-print media as means of communication in the 

organization, also Hosmer and Lemeshow test used to measure the goodness fit of 

the model, the results in Table 4.25 shows that the model was goodness fit since the 

p value was greater than 5% (p>0.05). 
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Table 4. 25: Omnibus tests of model coefficients and Hosmer and Lemeshow 

test 

  Chi-square Df Sig. 

     

 

Step 1 

Step 13.271  3 .004 

Block 13.271  3 .004 

Model 13.271  3 .004 

                             Hosmer and Lemeshow test  

  Chi-square Df Sig 

   

15.030 

     

 8 

 

.459 

Source: SPSS output  (2020) 

Furthermore, in order to test the effectiveness of the model Nagelkerke R2 and Cox 

and Snell R square must be considered. For the case of this study Cox Snell R square 

and Nagelkerke R2   value was 0.152 and 0.216 respectively as shown in Table 4.22. 

This indicating that independent variable (information through colleagues, face to 

face information and Telephone) as indicated in the model explains 12.2% and 

17.4% variance in dependent variable (employee job satisfaction). 

Table 4. 26: Model Summary  

Step -2 Log likelihood Cox & Snell R 

Square 

Nagelkerke R 

Square 

1 110.312a .122 .174 

Source: SPSS Output  (2020) 

Furthermore, the results from binary logistic regression between the dependent 

variable employee job satisfaction and independent variables such as letters and 

memos presented in Table 4.23 
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Table 4. 27: Influence of modern media on employee job satisfaction  

  β S.E. Wald df Sig. Exp(β) 

Step 

1a 

Social 

Media 

.465 .226 4.226 1 .040 1.628 

Group 

Mail 

-.691 .295 5.490 1 .019 .501 

Personal 

Mail 

.667 .289 5.334 1 .021 1.949 

Constant 2.959 1.196 6.116 1 .013 19.275 

Source: SPSS output  (2020) 

In the Table 4.27 indicate that, there is positive significant relationship between 

using of social media as means of communication and employee job satisfaction as p 

value is less than 5% (P=0.040) and coefficient beta was 0.465 and Exp(β) of 1.628. 

This result implies that the likelihood of achieving employee job satisfaction 

increases by a factor 1.628 for every unit change in sharing information through 

social media. Therefore, employee job satisfaction in the organization influenced by 

sharing of information through social media. This means that the employees are 

satisfied by using social media such as WhatsApp in sharing various information. 

These findings were supported by information given by key informant who said that;  

“We like sharing  information by using WhatsApp group which was 

created by management. Employees within the organization send 

various document through WhatsApp which make very easy to 

reach information even if employees are out of office” (Field data 

interview Singida, August 30th   2020) 

Sharing of information through group mail was found to have a negative regression 

coefficient of β of 0.691 and the odds ratio (Exp β) of 0.501. The results also found 

that, there is a statistical significance relationship between sharing of information 

through group mail and employees job satisfaction in study area, with p<0.019. Since 

the regression coefficient is negative, it further means that, any unit increase in 

sharing information through group mail will decrease the employee job satisfaction 

by odd ratio of 0.501 times. Therefore, sharing of information through group mail as 
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a means of communication will influence employee job satisfaction in the 

organization. The findings were aligned with the study done by (Derks and Bakker, 

2010) who found that communication through group mail enables the information to 

reach to the employees very fast and quickly at one time, hence employees were 

satisfied with the accurate and timely information through using group mail of the 

organization.  

Likewise, the results presented in Table 4.27 shows that sharing information through 

personal mail is positively significant related to the employee job satisfaction since p 

value is less than 5 percent (p = 0.021). This variable has a beta coefficient of 0.667, 

Exp(β) of 1.949 implying that a unit change of sharing information through personal 

mail will increase employee job satisfaction by 66.7 percent. Therefore, the findings 

suggests that information through telephone as a non-print media variable influences 

employee job satisfaction in the organization significantly.  
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CHAPTER FIVE 

SUMMARY, CONCLUSION AND RECOMMENDATIONS 

5.1 Introduction 

This chapter concentrated on the conclusion and recommendations of the study. This 

chapter is divided into four sections. The first section provides summary of findings. 

The second section presents conclusion of the study. The third section provides 

recommendations of the study and Last section presents suggestions for further 

studies. 

5.2 Summary of Findings 

The main objective of the research was to examine the relationship between usage of 

media of communication and employee job satisfaction. With respect to the specific 

objectives of the study, three main findings were learned. In that concern, this section 

presents summary of findings relating to relationship between usage of print media 

and employee job satisfaction, relationship between usage of non-print media and 

employee job satisfaction and relationship between usage of modern media and 

employee job satisfaction. 

5.2.1 Relationship between print media and employee job satisfaction 

In regard to relationship between usage of print media and employee job satisfaction; 

the analysis was based on the usage of print media in terms of sharing information 

through letters and Memos. The results findings revealed that letters are highly used 

in Water Authorities because is more safe and can be stored for further references as 

majority of respondents agree and strongly agree to the statement. Also memo is 

used in the organization as media of communication as majority of respondents agree 

and strongly agree to the statement. Also the study findings indicated that using print 

media such as letters and memos satisfied employees in sharing information at work 

place as overall mean score is above mean point of three (3 mean). 

Furthermore, logistics regression results indicate that there is a statistically 

significant relationship between information through letters, memos and employees 

job satisfaction in study area. This means that sharing information through memos 

and letters has impact on employee’s job satisfaction. 
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5.2.2 Relationship between non-print media and employee job satisfaction 

The analysis on relationship between usage of non-print media and employee job 

satisfaction was based on, sharing information through colleagues, information 

through face to face and sharing information through telephones. Based on sharing 

information through colleagues the result shows that employees within the 

organization sharing information through discussion as majority of respondents (19 

and 30 respondents) agreed and strongly agreed respectively on the using of sharing 

of information through colleagues as media of communication at workplace.  

Also the findings indicated that information through face to face does not used in the 

water authorities as media of communication since majority of respondents (17 and 

35 respondents) strongly disagree and disagree to the statement respectively. In the 

use of telephone as means of communication in water authorities, the results show 

that information through telephones are not used adequately at workplace as media 

of transferring information from employees in the different department due to the 

fact that a large number of respondents disagreed and neutral to the statement 

compared to the remaining who agreed and strongly agreed to the statement.  

However, this study finding indicated that using non-print media does not satisfy 

employees in sharing information at work place as overall mean score is below cut-

off point of three (3 mean).  

The logistics regression results indicate that, sharing information through colleagues 

and sharing of information through face to face in the organization is significantly 

related to the employee job satisfaction as the p-value is less than 5%. But sharing 

information through telephone was negatively significant related to the employee job 

satisfaction. 

5.2.3 Relationship between usage of modern media and employees job 

satisfaction 

With regard to analysis on relationship between usage of modern media and 

employee job satisfaction, the analysis was based on usage of social media, usage of 

group emails and personal mail among employees. The study findings indicates that 

social media such as WhatsApp used in the organization as media of communication 

because most of the employees like to send messages by using social media channel, 
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especially by sharing soft documents. Also the findings indicate that information 

through group mails used in the water authorities as media of communication since 

majority of respondents (26 and 49 respondents) agree and were neutral to the 

statement respectively. But sharing information through personal mails are not used 

adequately at workplace as media of transferring information from employees in the 

different department due to the fact that a large number of respondents disagreed and 

neutral to the statement compared to the remaining who agree, strongly agree and 

neutral.  

In that regards, study findings indicated that using modern media satisfy employees 

in sharing information at work place as overall mean score is above cut-off point of 

three (3 mean). 

Moreover, the logistics regression results indicate that there is positive significant 

relationship between using of social media, group mails and personal mails as means 

of communication on employee job satisfaction as p value was less than 5% 

5.3 Conclusion  

The main purpose of the study was to examine the relationship between usage of 

media of communication and employee job satisfaction. Specifically, the study focus 

on determining relationship between usage of print media and employee job 

satisfaction, relationship between usage of non-print media and employee job 

satisfaction and relationship between usage of modern media and employee job 

satisfaction. Preliminary results on the general information revealed that respondents 

from water authorities are knowledgeable and have adequate level of experience 

concerning means of communication towards employee’s job satisfaction in the 

organization. 

The study conclude that usage of print media in terms of usage of memos and letters 

influenced employee job satisfaction in the organization. This was supported by the 

results of mean which indicate that using print media such as letters and memos 

satisfied employees in sharing information at work place as overall mean score is 

above cut-off point of three (3 mean). Also logistics regression results indicate that 

there is a statistically significant relationship between information through letters, 
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memos and employees job satisfaction in study area. This means that sharing 

information through memos and letters has impact positive on employee’s job 

satisfaction.  

Likewise, usage of non-print media in terms of usage of telephone, communication 

through face to face and sharing of information through colleagues were found to be 

significant to the employee job satisfaction since all variables such sharing 

information through colleagues and sharing of information through face to face in the 

organization was positively significantly related to the employee job satisfaction. But 

sharing information through telephone was negatively significant related to the 

employee job satisfaction.  

Lastly, the study concluded that there is positive significant relationship between 

using of social media, group mails and personal mails as means of communication on 

employee job satisfaction as p value was less than 5%t. All variables of social media 

such as group mails and personal mails were tested to be significant related to the 

employee job satisfaction. In that connection, study findings indicated that using 

modern media satisfy employees in sharing information at work place as overall 

mean score is above cut-off point of three (3 mean). 

In general, the findings of study revealed that usage of media of communication 

which include usage of print media, usage of non-print media and usage of modern 

media influence employee job satisfaction in the organization. These findings are in 

line with Gilliard and Mushi (2019), on their research on assessing the impact of 

internal communication on employee job satisfaction who found out that there is a 

strong relationship between communication and employee job satisfaction within 

service rendering organizations in Tanzania. Furthermore, the study revealed that 

strong and friendly media of communication in the organizations such as leeters and 

memos  has a great influence on employee job satisfaction.  
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5.4 Recommendations of the Study 

The study provided recommendations to the following group of individuals: 

5.4.1 To the government 

The government of Tanzania is recommended to ensure that all public organizations 

and institutions should consider usage of media communication which are friendly, 

reliable and satisfy majority of employees in the organization. This can be done 

through establishing and authorizing best media of communication in public 

organizations.  

5.4.2 To Policy Makers 

Policy makers are adviced to formulate and making sure that there are well designed 

policies concerning usage of media of communication in the organization. 

Specifically related to usage of non-print media, usage of print media and modern 

media for the sake of employee job satisfaction. 

5.4.3 To Water Authorities  

The organization should make sure that there is usage of media communication 

which satisfy employees in the organization because satisfaction of employees in the 

organization is considered to be very important due to the fact that it has significant 

effects to the organizations and to people who work for them. So that in the choice of 

media of communication, the management should make sure that majority of 

employees will be satisfied with selected media such as letters, memos and social 

edia in order to enhance employee job satisfaction. 

5.4.4 To future researchers 

Future researchers are advised to make sure that issues related to usage of media of 

communications in terms of usage of print media, usage of non-print media and 

usage of modern media should be considered important during undertaking research 

on media of communication and job satisfaction.  

5.5 Suggestions for Further Studies 

Finally, the study provided suggestions for areas that need further research. The 

study recommended for further research on the challenging of  using modern media 

of communication to the organization .  
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APPENDICES 

Appendix I: Questionnaire 

I am a student of University of Dodoma pursuing Masters in Business 

Administration (MBA). This study is based at the Water Authorities in Singida, 

Arusha and Babati Regions. Its major objective is to examine the relationship 

between usage of media of communication and job satisfaction. Thereby, you are 

kindly requested to participate in this study by filling in this form. The information 

being sought is strictly for academic purposes; it is not for any other use. Under no 

circumstances will this information be given out to any person or institution. There is 

no need to provide your name. 

PART A: BACKGROUND INFORMATION  

Name of the Authority…………………………………………………… 

1. What is your sex/gender? 

a) Male    (         ) 

b) Female    (         )  

2. What is your age? 

a) 18 to 27 years   (          ) 

b) 28 to 37 years   (          )  

c) 38 to 47 years   (          )  

d) 48 and above years  (          )  

3. Which department/section do you work? 

a) Technical   (          ) 

b) Commercial   (          ) 

c) Finance and Administration (          ) 

d) Registry   (          ) 

e) Procurement   ( ) 

f) ICT    ( ) 

g) Communication  ( ) 

h) Others                                     (           ) 
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4. What is your level of Education (Academic Qualification)? 

a) Certificate                               (           ) 

b) Diploma                                  (           ) 

c) Bachelor degree                      (          ) 

d) Master degree and above (          ) 

5. How long have you been working at your organization? 

a) Less than 1 year  (           )  

b) 1 to 5 years   (           ) 

c) 6 to 10 years   (           )  

d) Above 10 years  (           )  

PART B: Usage of   print media of Communication 

Use the following scale and put a tick (√) on the level of your agreement 

 5=Strong Agree 4=Agree, 3=Neutral, 2=Disagree, 1=Strongly Disagree 

1. The following print media of communication used in your organization  

Media 

Strongly 

agree  
Agree  

Neutral 
Disagree  

Strongly 

disagree 

5 4 3 2 1 

Letters           

Memos            

 

PART C: Usage of non- print media of communication  

Use the following scale and put a tick (√) on the level of your agreement 

 5=Strong Agree 4=Agree, 3=Neutral, 2=Disagree, 1=Strongly Disagree 
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2. The following non- print media of communication used in your organization  

PART C: Usage of Media of communication 

Use the following scale and put a tick (√) on the level of your agreement 

 5=Strong Agree 4=Agree, 3=Neutral, 2=Disagree, 1=Strongly   Disagree 

3. For each of the following media of communication, tick the number on the 

right hand side that represent the frequency at which you use it at workplace. 

Media 

Strongly 

agree  

Agree  Neutral Disagree  Strongly 

disagree 

5 4 3 2 1 

Group mail           

Personal mail           

Social media           

 

PART D: Employee job satisfaction  

In this part please put a [√] mark on the best option among the three responses on 

each question that suits your opinion 

4. Does the employee satisfied with job in the organization  

      A. Satisfied                (         ) 

      B. Not satisfied           (         ) 

Media 

Strongly 

agree  

Agree  Neutral Disagree  Strongly 

disagree 

5 4 3 2 1 

Face to face           

Telephone           

Usage through 

colleagues            
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Appendix II: Interview Guide 

INTERVIEW GUIDE 

i. Position of the respondent…………………………………………………. 

ii. Name of the Authority……………..………………………………….. 

iii.  Department of respondent…………………………………………………… 

1) Which media of communication are mostly used in this Authority? 

2) Which media of communication is more favorable? 

3) What can u say about the accuracy, timeliness of information of each media? 

4) What is the potential of each media? 

a) Weaknesses 

b) Importance 

5) What has been done to improve performance of each media? 

6) As a manager how important is each media of communication in satisfying 

your subordinates? 

7) How does each media of communication affect employee job satisfaction? 

8) What other measures can be done to increase employee job satisfaction? 
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Appendix III: Research Clearance  
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Appendix IV: Ethical Clealance from the University of Dodoma 
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Appendix V: AUWSA 
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Appendix VI: Research permit BAWASA 
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Appendix VII: Research Clearance from Suwasa 

 


