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ABSTRACT
This study has aimed at investigating the factors affecting women entrepreneurs in
establishing and growing their enterprises in Dodoma Municipality, Tanzania.
Specifically, the study specifically intended to understand the push and pull factors which
made women to go into business endeavours, to identify the key factors which hindered
women entrepreneurs in establishing their enterprises, and to understand the limiting
factors for the growth of women based established enterprises.
The research design adopted was a cross-sectional descriptive survey and a sample size of
50 women who owned and ran business enterprises were selected. The selection
technique used was a snow balling due to the difficulty of locating the respondents. Data
was analyzed using both quantitative and qualitative methods.
The study uncovered five main factors which pushed women to go into business activities
in the study area. They are; the need for independence in managing own activities, need
to exercise self-creativity, a necessity of requiring to add an income into the family, need
to acquire social value and the need to have alternative employment. Most of these factors
are more inclined to the need of autonomy in managing things. In addition, the study has
discovered three factors that respondents reported to have motivated them, to engage in
entrepreneurial activities. These are; self entrepreneur‟s character, being dissatisfied with
paid labour and getting support from family members such as a spouse, relatives, friends,
etc. In most cases,actually

the factors came from the inside of the entrepreneurs

themselves.
The study further has revealed numerous factors which hindered the establishment of
women owned firms. These include but not limited to,an inadequate access to finance,
stiff competition, high tariffs of utilities (water and electricity) and poor infrastructures.
Furthermore, the study uncovered a host of factors which impeded the growth of the
women based established firms. These include among others,the lack of capital, poor
v

business environment, high interest rates charged by banks, lack of market and high costs
of transportation.
It is hereby recommended that, the government should continue with its effort to improve
the infrastructures as a means to support, not only women entrepreneurs but also other
stakeholders, in engaging in economic activities. The government and other well wishers
are also requested to provide capacity building programmes to women entrepreneurs
through training and seminars, on the availability of markets and capital in order to
empower them. Finally, MFIs are warmly requested to reduce the interest rates as well as
minimize the conditionalities, of giving credits so as to a create more favourable
environment for women who were engaged in business activities to borrow.
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CHAPTER ONE
GENERAL INTRODUCTION

1.0

Introduction

Chapter one provides a background information to the problem, statement of the research
problem and objectives of it. It also lays down research questions, and significance of the
research. Finally, it winds up by showing the scope of the study that is followed by an
outline of the report layout.

1.1

Background Information to the study

In this period of globalization of world trade, an increasing role is being assigned to the
private sector, in many developing countries. In parallel to, and as part of this shift, there
has been an emergence of the micro and small-scale enterprise (MSE) sector, as a
significant component in economic development and employment (Kantor, 2001). In
many countries, this sector with both its informal and formal components has increasingly
been seen as a means of generating meaningful and sustainable employment
opportunities, particularly for those at the margins of the economy like women, the poor
and people with disabilities (ILO, 1998). For example, a recent International Labour
Organization (ILO) report on Zambia estimated that, MSEs were responsible for
employing nearly 55 per cent of the working population, a figure which increases to
almost 82% when unpaid family workers are included (ILO, 2000). In Tanzania, recent
estimates show that the MSE sector employs 3–4 million people, which is (20–30)% of
the total labour force and contributes between 35 and 45 per cent of GDP (Stevenson and
Annette St onge, 2005; and Nnkya, 2006).
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While the MSE sector is expanding in the majority of countries throughout the world, in
many cases creating markets and quickly adapting to the ever-changing needs of global
consumers, it is clear that these smaller enterprises face a particularly severe competition
as many of them operate at the margins of the formal economy, with far less resources to
hand than the larger global players. In addition, micro and small enterprises have tended
to suffer from a “scale bias” under national and regional industrial and enterprise
development policies, that are not always supportive (ILO, 2001). For example,
universally, in relative terms, MSEs face the additional burden of procedural and
administrative problems relating to registration, licensing, formalization and resource
acquisition, in terms of their access to and management of finance, space, land and
people.

Actually, one characteristic of MSEs that contrasts to that of larger business is the relative
larger presence of women as enterprise owners. In Tanzania, at least one-third of MSE
operators are thought to be women (URT, 1995). A wide range of donor and national
government programmes, had targeted these women and supported their entry into the
sector. These programmes had included training and enterprise support, the establishment
of micro-credit programmes, aimed specifically at women, and support for business
development agencies so that, in turn, they might provide appropriate and gender
awareness support for women as clients.

While women are active in MSEs, they face particular problems and challenges in
developing their businesses. In addition to those problems faced by all small-scale
entrepreneurs, it is commonly asserted that, women frequently face gender bias in the
socio-economic environment in which they operate. They face additional or at least
different social, cultural, educational and technological challenges than men, when it
2

comes to establishing and developing their own enterprises, and accessing economic
resources (Mayoux, 2001). Furthermore, it is recognized that women in most societies
carry the added burden of family and domestic responsibilities, and this has a detrimental
or limiting impact upon their ability to generate income outside of the home.

The Hall, (2003), has also devoted considerable attention to the promotion of women‟s
entrepreneurship, and two international conferences have been organized on this topic,
Women‟s “entrepreneurship” which in particular is attracting the attention of policy
makers and researchers, because it has been recognized during the last decade as an
important untapped source of economic growth. However, we still lack reliable and
detailed picture of the economic impact of women‟s entrepreneurship. Furthermore, as
part of its preparations for its MSE sector, Ministerial Conference in Istanbul, Turkey
(June

2004),

the

theme

of

Fostering

Women‟s

Entrepreneurship

has

been

comprehensively addressed, (Delmar and Holmquist, 2003), and the Conference provided
the opportunity to extend efforts and to further enhance knowledge about how women‟s
entrepreneurship affects economic growth, and development (Hall, 2003).

1.2

Statement of the Research Problem

The women entrepreneurs and their resource base are seen in relation to those ingredients,
that are necessary to start and develop a successful business, i.e. factors such as
motivation and determination, abilities, ideas and markets, and resources. This is not only
relevant as an activity at the start-up stage, but involves ongoing review and revision of
plans to cope with the expected and unexpected changes in the economic and market
environment. It is critical Consequently to understand more about women‟s experiences
of the business start-up and development processes, how they differ from men‟s
experiences, and how gender impacts in specific ways.
3

Hall, (2003) argues that, women‟s entrepreneurship in particular is attracting the attention
of policy makers and researchers, because it has been recognized during the last decade as
an important untapped source of economic growth. However, we still lack a reliable and
detailed picture of the economic impact of women‟s entrepreneurship. To date, much of
the research focus in developing countries has tended to be on the position,and profiles of
women as micro and informal entrepreneurs, as well as on examining broad generic
problems facing women as a whole. Far less is known about the specific group of women
who are formalizing and growing their businesses beyond the survival level (Nnkya,
2006).

There are also knowledge gaps on the socio-economic and business realities facing such
women entrepreneurs, especially in the African context. It is these issues and questions
that prompted this particular research, to examine the factors affecting women
entrepreneurs in establishing and growing their enterprises in Tanzania.

1.3

Research Objectives

The general objective of this study was to examine the factors affecting women
entrepreneurs in establishing and growing their enterprises in Tanzania. In order to meet
this grand objective, the study intended to fulfill the following specific objectives.
1)

To understand the push and pull factors which made women to go into business
endeavours in the study area.

2)

To identify the key factors which hindered women entrepreneurs in establishing
their enterprises in the study area, and

3)

To understand the limiting factors for growth of women based established
enterprises.

4

1.4

Research Questions

In order to address the above stated objectives, this study sought to find answers to the
following research questions;
a)

What are the pull and push factors which led women to engage in entrepreneurial
business?

b)

What are the key factors that hindered women entrepreneur in establishing their
enterprises in the study area?

c)

Are there any limiting factors which needed improvements for future effectiveness
of the women entrepreneurs in the study area?

1.5

The Significance of the Study

The findings of this study have a significance to the knowledge, policy making, and
management practices. On the

knowledge aspects, the findings of the study would

improve our understanding on the performance of the women‟s entrepreneurship
comprehensively and provide the opportunity to extend efforts and to further enhance
knowledge about how women‟s entrepreneurship affects economic growth and
development.

In policy making, the study findings would help the policy makers to explicitly recognize
differences between women and men, regarding entrepreneurial process which impacted
the women ability to participate in entrepreneurship, enterprise creation and development,
hence make innovations in the particular areas.

The result of this study are also useful to the management of women entrepreneurship in
their establishment of an entrepreneur venture,as well as managing its growth of the

5

enterprises by looking on the smooth ways, they should engage in creating meaningful
and sustainable employment opportunities and poverty alleviation.

1.6

Scope of the Study

The study was conducted in Dodoma Municipality because of the high concentration of
women enterprises in this area. The reason behind of the high concentration of women
enterprises probably, are due to the fact that Dodoma Municipality is a fast growing area
with large number of residents, in the central Tanzania. In additional, it was found out
that it was convenient to conduct this study within Dodoma Municipality.

1.7

Layout of the Research Report

In chapter one, the background of information to the problem was provided. Statement
of the problem to the study, objectives and significance of the study has all been
described. Chapter two gives the definitions of key terms, theoretical perspectives, and
empirical review of literature and then summarizes conceptual framework that guided the
study. At the end of this chapter knowledge gap is given the signifying needs of the
study in the context of Tanzania environment. Chapter three provides a detailed
discussion on the way the research was conducted. It shows the design employed, data
sources and selection of the units of analysis and the sample taken together with sampling
methods used. The chapter closes with matters pertaining to data collection, data analysis
techniques and data quality issues. Chapter four presents the research findings as guided
by research objectives laid down in chapter one. It gives precise interpretation and
discussion of the findings. Finally, chapter five is the last one that sums up the findings of
the study. It points out the contribution of the study to the body of knowledge by,
providing theoretical, managerial and policy implications. The chapter ends up by
showing the limitations of the study and finally suggests new areas for further research.
6

CHAPTER TWO
LITERATURE REVIEW

2.0

Introduction

This chapter deals with the definitions of key terms, theoretical perspectives, and
empirical review of literature and then summarizes conceptual framework that guided the
study. At the end of this chapter knowledge gap is given the signifying needs of the
study in the context of Tanzania environment.

2.1

Definition of Key Terms

This section provides definitions of the terms of the study. The key terms provided below
includes; micro and small enterprises, women‟s enterprise, gender and women
entrepreneur. After definitions of the key terms this section provides factors affecting
entrepreneurship and finally it explores factors that affected women entrepreneurs‟
performance.

2.1.1

Micro and Small Enterprises (MSEs)

According to ILO, (1998), Microenterprises are those employing four or less persons,
local authority registered, and mostly home-based and Macroenterprises are those
employing between five and ten persons, that are licensed and have business premises.
However, from practical point of view, and mostly in developing countries, MSEs
normally operate under the informal sector. They are in most cases, not registered, have
no specific business premises, do not have an access market and do not even pay taxes
(ILO, 2008).

7

2.1.2

Women’s Enterprise

This study focuses on women entrepreneurs and women‟s enterprise. In so doing, there is
a need to agree on a collective understanding of the categories and terms “woman
entrepreneur”, a “woman business owner” and “women‟s enterprise”. ILO (2002)
provides that, research has shown that a whole range of legal and cultural issues
frequently hinder women from being registered as formal owners, and hence women have
a relatively higher presence in the informal sector. One consequence of it is that many
institutions concerned with registration did not distinguish ownership on the basis of sex,
and hence less attention had been paid to what formally constitutes a woman‟s enterprise.

After a wide-ranging discussion on this matter, the research team agreed that for the WED
project a working definition of a woman‟s enterprise would be as follows: Women had
the majority ownership (meaning >50 per cent); Women managed the enterprise; Women
made the key business decisions; and

took the risk and carry the liability for the

enterprise.

2.1.3

Gender

According to Hilhorst and Oppenoorth, (1992:91). Gender is a concept that refers to
„learned, culturally determined (as opposed to biologically determined) differences in the
behavior patterns of women and men in relation to each other and to their social context‟.
Activities, rights and obligations are considered feminine or masculine by a given society
or social group; members of that society learn to play gender roles in accord with these
expectations.
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2.1.4

Women Entrepreneur

The word entrepreneur derives from the French word, enter meaning “between “and
prendre meaning “to take”, the word was originally used to describe people who take on
the risk between buyers and sellers. Or who undertake a task such as starting new venture,
(Barringer and Duane, 2008:8). Besides, Cupta and Khanka, (2000) generally see
entrepreneur as an individual or a group of individuals who tried to create something new,
who organizes production and undertake risks involved in the establishment and operation
of a business enterprises. Zimmeres and Scarborough, (2005) define entrepreneur as the
one who create a new business in the face of risk and uncertainty for the purpose of
achieving profit, and growth by identifying significant opportunities and assembling the
necessary resource to capitalize on them. According to, Taneja and Gupta, (2001)
entrepreneur is one who creates his own business, that is a person who organizes, operate
and assumes the risk of a business ventures. Thus an entrepreneur is a person who
perceives a need and brings together manpower, material, and capital required to meet
that need.

In this study, women entrepreneur is the one who identified the opportunities, seek for
markets, and invest new methods of production aiming at profit maximization.

2.1.5

Factors Affecting Entrepreneurship

Even though entrepreneurship has its own advantages, it is not free of problems. For this
there are a number of factors. Samiti (2006) and Tan (2000) classified the basic factors
that affected entrepreneurs into two broad categories –economic and social. The
economic factors include competition in the market; lack of an access to the market, an
access to raw material, lack of capital or finance, marketing knowledge; production
/storage space; poor infrastructure; inadequate power supply and lack of business training.
9

On the other side, the social factors include lack of social acceptability; having limited
contacts outside prejudice and class bias; society looks down upon them; attitude of other
employees; and relations with the work force. Besides this, Gemechis (2007); Hisrich
(2005) and ILO (2009) added that social and cultural attitude towards youth
entrepreneurship; entrepreneurship education; administrative and regulatory framework;
and business assistance and support; barriers to access technology are crucial factors that
affect entrepreneurial success.

2.1.6

Women Entrepreneurship

Women‟s productive activities, particularly in industry, empower them economically and
enable them to contribute more to overall development. Whether they are involved in
small or medium scale production activities, or in the informal or formal sectors,
women‟s entrepreneurial activities are not only a means for economic survival, but also
have a positive social repercussions for the women themselves, and their social
environment (UNIDO, 2001). In fact, in many societies women do not enjoy the same
opportunities as men. None the less, in many transitional economies, progress has been
achieved in opening doors to education and health protection for women, but political and
economic opportunities for female entrepreneurs have remained limited. Concerted
efforts are needed to enable female entrepreneurs to make better economic choices and to
transform their businesses into competitive enterprises, generating income and
employment through improved production (OECD, 1997).

2.1.7

Factors Affecting Women Entrepreneurs’ Performance

Women Entrepreneurs have grown in large number across the globe over the last decade,
and increasingly the entrepreneurial potentials of women have changed the rural
economies, in many parts of the world. But this does not mean that the problems are
10

totally resolved. In support of this, the Centre for Women‟s Business Research in the
United States as sited in UNECE (2004) and Mahbub (2000) identified a host of factors
that affected women entrepreneurs. These include but not limited to access to finance,
market, trainings, network and an access policy markers as further discussed below.

2.1.7.1 Access to Finance
Access to finance is a key issue for women. Accessing credit, particularly for starting an
enterprise, is one of the major constraints faced by women entrepreneurs. Women often
have fewer opportunities than men to gain access to credit for various reasons, including
lack of collateral, an unwillingness to accept household assets as collateral and negative
perceptions of female entrepreneurs by loan officers (Mahbub, 2000).

2.1.7.2 Access to Markets
The ability to tap into new markets requires expertise, knowledge and contacts. Women
often lack access to training and experience in on how to participate in the market place,
and are therefore unable to market goods and services strategically. Thus, women-owned
SMEs are often unable to take on both the production and marketing of their goods. In
addition, they have often not been exposed to the international market, and therefore lack
knowledge about what is internationally acceptable. The high cost of developing new
business contacts and relationships in a new country or market is a big deterrent and
obstacle for many SMEs, in particular women-owned businesses. Women may also fear
or face prejudice or sexual harassment, and may be restricted in their ability to travel to
make contacts (UNECE, 2004).
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2.1.7.3 Access to Training
Women have limited access to vocational and technical training in many developing
countries. In fact, women on average have less access to education than men, and
technical and vocational skills can only be developed on a strong foundation of basic
primary and secondary education. Many developing countries are characterized by low
enrolment among women in education, high dropout rates and poor quality of education
(UNECE, 2004).

2.1.7.4 Access to Networks
Women have fewer business contacts, less knowledge of how to deal with the
governmental bureaucracy, and less bargaining power, all of which further limit their
growth. Since most women entrepreneurs operate on a small scale, and are generally not
members of professional organizations, or part of other networks, they often find it
difficult to access information. Most existing networks are male dominated and
sometimes not particularly welcoming to women, but prefer to be exclusive. Even when a
woman does venture into these networks, her task is often difficult because most network
activities take place after regular working hours. There are hardly any women-only or
women-majority networks where a woman could enter, gain confidence and move further.
Lack of networks also deprives women of awareness, and exposure to good role models.
Few women are invited to join trade missions or delegations, due to the combined
invisibility of women-dominated sectors or sub sectors and of women as individuals
within any given sector (Mahbub, 2000).

2.1.7.5 Access to Policymakers
Most women have little access to policymakers or representation on policymaking bodies.
Large companies and men can more easily influence policy and have access to
12

policymakers, who are seen more as their peers. Women tend not to belong to, and even
less reach leadership positions in, mainstream business organizations, limiting their input
into policymaking through lobbying. Women‟s lack of access to information also limits
their knowledgeable input into policymaking (UNECE, 2004).

Robertson (1998); OECD (2002) as well as ILO (2008) added that, the key factors that
affect women entrepreneurs‟ performance especially in developing continents like Africa
are: vulnerability of women to adverse effects of trade reform; restraints with regard to
assets (land); lack of information to exploit opportunities; and poor mobilization of
women entrepreneurs; lack of management skills; lack of awareness among young
women of entrepreneurship as a career option; conflicting gender roles; gender inequality;
inappropriate technology; and constraints at the legal, institutional and policy levels.

In addition to what is reported above, it is argued that, even though women entrepreneurs
in MSEs contribute a lot for the economic development of a country, there are a number
of challenges that affect them. For example, according to World Bank (2005); ILO (2003)
and (SMIDEC, 2004), women entrepreneurs in MSEs are affected by lack of
entrepreneurial, managerial and marketing skills; bureaucracy and red tape; lack of
accessibility to information and knowledge; difficulties in accessing financial
resources/Lack of capital; lack of accessibility to investment (technology equipment and
know-how); nonconformity of standardization, lack of quality awareness and lack of
mutual recognition schemes; product and service range and usage differences; language
barriers and cultural differences; risks in selling abroad; competition of indigenous MSEs
in foreign markets; inadequate behaviours of multinational companies against domestic
MSEs/Lack of government supply-supporting programmes; complexity of trade
documentation including packaging and labelling and lack of government incentives for
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internationalization of MSEs. Others are inadequate intellectual property protection;
unfavourable legal and regulatory environments and, in some cases, discriminatory
regulatory practices; lack of business premises (at affordable rent); and low access to
appropriate technology.

Furthermore, a study made in Malaysia by APEC (1994), shows that the women
entrepreneurs in MSEs are facing many challenges, which are attributed to lack of
comprehensive framework in terms of policies, towards MSEs development; many
agencies or channels for MSEs without effective coordination (this leads to lack of
transparency to the target groups); inadequate data and information on the development of
SMEs; inability to be in the mainstream of industrial development. Many MSEs still
occupy lands or sites that are not approved to be used for industrial purposes. There is
also an underutilization of technical assistance, advisory services and other incentives
made available by the government and its agencies. In addition, there is a lack of skilled
and talented workers, which affects the quality of production as well as efficiency and
productivity.

2.2

Theories Underlying Women Entrepreneurs

This section discusses various theories underlying the objectives of this study. Two
theories have been reviewed critically with the aim of laying the theoretical framework
for the study. These theories are; the institutional theory and the feminist theory.

2.2.1

Institutional Theory

Institutional theory focuses on the role of social, economic and political systems in which
entrepreneurs operate and their choices and behaviour is embedded. It departs from the
position that these systems are deeply rooted and embedded within in the social fabric of
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societies, which produce normative expectations that are gendered (Scott, 1995).
Meaning: they prescribe appropriate attitudes and tell us (men and women) how to
behave. “When such normative expectations and attitudes are wide spread, broadly
diffused and deeply rooted: they take on a „rule-like‟ status in social thought and action”
(Baughn et al, 2006:688).

Like the gender sensitive multi-level analysis, institutional analysis posits that the gender
gap in entrepreneurship can neither be explained by micro-economic factors, nor assumed
to diminish when macroeconomic conditions, such as a country‟s level of development or
GDP, grow and improve. And like Brush et al (2009) institutionalists pay due regard to
the normative context of entrepreneurial activity. Thus Baughn, Chua and Neupert (2006)
found that the occurrence of women entrepreneurship itself , appears embedded in
„overall attitudes about entrepreneurship and levels of gender equality‟. For example,
Amine and Staub (2009) use an institutional theory-driven analysis to identify challenges
and barriers affecting women entrepreneurs in Sub-Saharan Africa. They demonstrate
that, while environmental barriers of many types impact the efforts of women
entrepreneurs, it is the lack of social legitimacy of women as entrepreneurs that affects
them in particular. Their study finds evidence that women entrepreneurs in Sub-Saharan
Africa, face an array of challenges arising from deeply entrenched normative expectations
that constrains women‟s entrepreneurship.

According to institutional theory, resilient normative expectations produce three levels of
institutional context, consisting of rules, norms, regulations, values and routines that
shape social behaviour (Scott, 1995). First, the regulatory system, which refers to the
legal and policy environment of entrepreneurs, - for example inheritance laws and
ownership of property, tax systems, an access to capital, micro-credit and loans.
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Secondly, the normative system, which refers to societal views of male and female roles,
family responsibility systems and gendered expectations, religion and belief systems,
ethnicity and cultural factors. Thirdly, the cognitive system which refers to levels of, and
an access to, education, functional training and the use of (information) technology. On
all levels, institutions can be formal or informal (or explicit or hidden) and shape not only
individual choice and orientation but also the nature and actions of organizations and
decision-making structures by assigning roles and norms that determine what is
acceptable behaviour or not for entrepreneurs in a given society. It is these
institutionalized systems that „grant legitimacy and define the available modes of action‟
for the entrepreneur and when understood at the country level, can help, explain the
gender gap in entrepreneurship.

Therefore taking on an institutional approach, the gender gap in entrepreneurship
measured by industry choice can be very well explained from social norms as what kind
of businesses are appropriate for either women or men to pursue - apart from the fact that
consumer businesses typically have a low entry barriers and require less capital
investment at a startup. Women are absent or under-represented in certain sectors and
industries because of society beliefs in certain masculine and feminine industries. These
normative perceptions thus affect the types of enterprises in which women and men can
engage. A society might perceive women as „better care takers‟ or men as „physically
stronger‟, consequently support for women to undertake entrepreneurial activities in the
construction sector or men to start a nursery or day-care center will be low. In other
words, when in a society entrepreneurship is largely saturated with traditional male
stereotypes and attitudes, there is little space for encouragement from society for women
to pursue such a career or compete on equal grounds with their male counterparts.
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2.2.2

Feminist Theory

A number of feminist scholars have raised concerns about the scope of research on
women entrepreneurship. Calas, Smircich and Bourne (2009) for example, question the
economist and individualistic premises of entrepreneurship research and call for new
directions and alternative frameworks. Their contribution argue that the gender gap in
entrepreneurship will persist as long as the dominant powers, that shape the context of
entrepreneurship are left unquestioned. Change will only occur when entrepreneurship is
reframed, bringing to light its potential for real social change, instead of merely economic
growth.

Here, a more feminist approach to gender provides important insights. Whereas the
concept of gender was introduced by feminist scholars („70s) as a concept, to distinguish
between biological sex (male and female) and socially constructed sex (masculinity and
femininity), in the majority of entrepreneurship research, gender usually refers merely to
„male and female‟ and not so much to socially constructed sex (Ahl, 2006). Feminist
scholars consider this an undue perpetuation of a „liberal‟ view of gender, which either
tends to turn women‟s disadvantages, into advantages or frames women‟s disadvantages
as barriers that can be overcome with the right measures. Either way, the majority of
entrepreneurship research leaves the gender gap unsettled, and perhaps even for granted
without challenging the main problem – which is that entrepreneurs, men and women
alike, operate in patriarchal economies and societies that are biased towards women over
men. This gender bias can be subtle or explicit but in most cases will results in a context
that values men over women, based on privileges and oppression, which may result in
small or large consequences.
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Chances are that by ignoring this researchers reproduce existing systems and context,
which affects not only research but holds great consequences for policy-making (Ahl,
2006). According to Ahl (2006) and Calas et al (2009) this explains why serious change
and real reform for women entrepreneurs has not yet occurred, and the gender bias in
entrepreneurship continues to persist.

Furthermore, feminists aim to propose alternative social orders, economies and policies.
When used in the original sense of the concept (as socially constructed identities) gender
is a „political‟ concept: used for critique and call for change and thus a useful theoretical
paradigm to study, understand and respond to the gender gap in entrepreneurship. For
example, the family, divisions in the household and care responsibilities are still widely
seen as an exclusive problem for women, illustrated by the fact these domains are absent
from general research on entrepreneurship and only make an appearance in research in
women‟s entrepreneurship. This indicates that scholars tend to perceive family only as a
problem for women entrepreneurs, as a responsibility that is part of her identity and not
that of her male counterpart (Ahl, 2006), that has to be fixed in order to unleash the
potential of women in business. What is ignored here is the question how women‟s
entrepreneurship can potentially challenge the male norm society, bringing social change
and bend the equation of the female identity as care taker and the male as breadwinner.

Knowing that over the past thirty years the participation of women in economic activity
has doubled worldwide (Pearson, 2007) and the rate of new businesses formed by women
outpaced that of men (Minniti and Naudé, 2010), feminist critique points out that we need
to be careful when assuming that women‟s entrepreneurship, will automatically lead to
more gender equality and women‟s empowerment. In other words, when patriarch
societies are left unchallenged, women entrepreneurs will most likely continue to
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experience difficulties to compete on equal footage with men and improve their business
performance. As long as the gender bias in which entrepreneurship is embedded values
men over women, her business will always be „different‟ or some even argue, positioned
secondary or complementary to that of man and her prime responsibility: the family (Ahl,
2006; Calas et al., 2009). Feminist scholars focus on a broader outcome: social societal
change that benefits both men and women.

2.3

Empirical Literature Review

This section reviews various researches done by the previous researchers concerning
women entrepreneurs in order to identify the knowledge gap to be filled. The findings
shown in various studies are here categorized into those studies done in other developing
countries against those conducted in Tanzania.

2.3.1

Studies Done in other Developing Countries

Steveson and St-onge (2005) conducted a study on support to growth - oriented women
entrepreneurs in Tanzania, the main aim was to map out and review key areas of enabling
environment for growth -oriented women entrepreneurs. The sample was 128 women
entrepreneurs from Dar es Salaam, Arusha and Zanzibar. The findings of the study
indicated that 43% of enterprises were owned by women who are predominantly found in
informal, micro level and low – growth sectors. It was observed that, women‟ motivation
for being in business is more often than men to provide family support. This study stated
that most of women entrepreneurs face many growth barriers and these are, women lacks
access to advice, counseling, and encouragement because they do not have funds for these
services, also, law and regulations affecting business (including licensing procedures
were designed for relatively large enterprises and not micro enterprises which are
predominantly owned by women. The practical implications of this findings was that, all
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women operating in the small enterprises are subject to a number of cultural, socioeconomic and operational barriers that limits their ability and capacity to take their
enterprises to the next stage of development.

This Study by Steveson and St-onge (2005) was useful in the researcher‟s study because
it tries to show the real situation of women entrepreneurs in Tanzania despite of their
contributions on family well being, still they face some challenges.

Saudi Arabia
Another study was conducted by Sadi and Al-Ghazali, (2010) on doing business with
impudence: A focus on women entrepreneurship in Saudi Arabia aiming at focusing on
the reason why Saudi women choose to start their own business and what types of barriers
they face in their struggle to develop as entrepreneurs. The main motivation factors for
business start up for Saudi Arabia women were self achievement, independency, self
confidence and profit motives, but the result revealed that self achievement was the most
motivational factors for business woman in Saudi Arabia. According to, Sadi and AlGhazali (2010) the main barriers faced by women at business start –up were tradition
restrictions, lack of market studies, lack of government support, and market domination
by few investors.

This study carries some weakness specifically for the methods used for data collection,
i.e. online survey through email enabled only those who can access the internet and have
knowledge to provide data based on study, and not those who are computer illiterate. The
study of Sadi and Al-Ghazali, (2010) was useful in the researcher‟s study because it tries
to focus on motivation factors for business and main barriers faced by women at business
starts up.
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Uganda
Mulira et al., (2010) conducted a study on Ugandan women entrepreneur„s attributes
aiming at making a comparison on attributes of Ugandan women entrepreneurs to women
entrepreneurs in other developing economies. In this study the factors that influence
entrepreneurial behavior were attitudes (social and environmental factors) and
demographic factors. According to Mulira et al., (2010), social factors are personal back
ground, family background, stage of career, social network, and early use experience.
Environment factors were value of wealth, indirect benefit, timing opportunities, impact
of market condition. The demographic factors were age and level of education,
employment, and household income. These were found to be accelerating factors on
women entrepreneurial intentions. The empirical analysis was based on data obtained
from structured questionnaire, random sampling and face to face interview intended for
eleven developing economies which included Algeria, Guatemala, Jamaica, Lebanon,
Saudi Arabia, Syria, Kingdom of Tonga, Uganda, Venezuela, West Bank, and Yemen
which actively involved into entrepreneurship. The findings of the study revealed that
people between the age 25-44 are mostly involved in entrepreneurship activities and those
who are less educated entrepreneurs are involved in necessity entrepreneurship.
Furthermore, the findings indicated that, majority of Ugandan women entrepreneurs live
in rural areas due to the object poverty and living conditions of women in rural areas,
perhaps driven them to engage in entrepreneurial activities so as to improve their financial
situation.

This study of Mulira et al., (2010) is important in understanding that high educated people
are more likely to pursue opportunity based ventures while less educated entrepreneurs
are more involved in necessity entrepreneurship level, this means that the educated
entrepreneurs start up business when there is an opportunity to invest, because they do not
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depend more on informal sectors as the means to survive, compared to less educated
person where by majority of them involve in necessity entrepreneurship, as alternative
because they depend more on informal sectors rather than formal sectors. But the
weakness is that, Tanzania as one of developing countries was excluded in the sample of
the study.

Lesotho
Another study was conducted by Merwe and Lebakong (2006), based on an empirical
investigation of women entrepreneurship in Lesotho. The main objective of the study was
to investigate on women entrepreneurship, and make practical recommendations to
stimulate the growth and success of women entrepreneurship in the country. According to
Merwe and Lebakong (2006) women entrepreneurs are motivated by two factors i.e. pull
and push factors. The pull (positive) factors were the need for independence,
achievement, self fulfillment, improving the financial position to the families, and control
their own life. The push (negative) factors on the other hand found to be were
dissatisfactions with salaried job, redundancy, lack of available work and insufficient
family income (need to supplement family income).

The findings of this study showed that, 48 (83.33%) of the business involved in the study
were established because women entrepreneurs in Lesotho needed independence.
According to Merwe and Lebakong, (2006), women entrepreneurs in Lesotho are not
different; they have similar challenges to other entrepreneurs worldwide to be successful
entrepreneurs. These challenges are in habiting laws, and regulation, family pressure, lack
of confidence, influence of socio-cultural environment and isolation from the business
networks. This study contributes a lot in the motivation factors (pull and push) to women
entrepreneurs to start up their own business ventures, but the study used small sample and
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can be regarded as an exploratory study, more comprehensive research is still needed to
gain more insight into motivation factors, for self employment of women entrepreneurs,
especially in Tanzania.

Nigeria
Ekpe et al., (2010), conducted a study on the effect of microfinance on women
entrepreneurs in Nigeria; the purpose of this study was to examine the effects of credit
and social capital on women entrepreneurs. The findings showed that despite of crucial
role of women entrepreneurs in the economic development of their families and countries,
they have low business performance compared to their male counterparts and this is
caused by factors such as lack of credit, education and social capital. According to Ekpe
et al., (2010), obstacles such poverty, unemployment, low household income and societal
discrimination most in developing countries have hindered their effective performance of
business. The study carries some weaknesses since it does not explain how women
entrepreneurs can overcome the obstacle, so as to improve the performance of their
entrepreneurial activities. This study is useful in the researcher‟s study because it showed
the importance of women entrepreneurs in poverty reduction through job creation.

Sri-Lanka
Ayadurai, (2004), conducted a study on constraints faced by women entrepreneurs in a
war torn area-the northeast of Sri-lanka. The objectives of the study focused on the
constraints of these women entrepreneurs in the four critical needs areas: finance/funding,
support, capacity building and technical and technological development. The statistical
analysis of that data indicated that, the constraints that affects women entrepreneurs in the
northeast of Sri-lanka were lack of financing and funding, balancing time between the
entrepreneurial ventures and the family activities, poor access to education and training
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programmes, According to Ayadurai, (2004) the biggest constraints was lack of
international aids from various development stakeholders.

This study carries some useful findings in identifying the constraints faced by women
entrepreneurs worldwide i.e. balancing time between the entrepreneurial ventures and the
family activities. However, the study emphasized more on development agency and
various stakeholders to enhance the financial aids to women entrepreneurs, as the means
to improve their business ventures but there are other factors which should be researched,
which enable women entrepreneurs to improve their venture rather than to depend on
donors which will encourage dependency than self independent. Anyway, this seemed as
the best option for these women due to war situation that they were facing during study
time.

Pakistan
Another study was conducted by Ahmand and Naimat, (2007) on networking and women
entrepreneurs: beyond patriarchal tradition. The research was done after realizing that
forces of patriarchy to a great extent manipulating women professional role, and prohibit
them to take part in economic activities in Pakistan. The main purpose of the study was to
examine the important participation pattern and factors, i.e. entrepreneurial network,
entrepreneurial competence and entrepreneurial opportunity influence to enhance women
participation in entrepreneurship.

The empirical study revealed that, networking and women participation is positively
correlated with entrepreneurship on development. According to Ahmand and Naimat,
(2007), the variable such as networking, competence, and opportunity are also positively
and significantly correlated, and play vital role to enhance women participation in
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entrepreneurship. The findings of this study revealed that women entrepreneur”s
participation is greater in those women who are connected through networking. This
study is very useful to the researcher„s study because it contributes a lot, that through
network women can be mobilized into groups and get contact to finance, market, training
and, information to improve their entrepreneurial activities.

2.3.2

Studies Done in Tanzania

Biggae, (2004) conducted a study on women in business: growth challenges facing micro
and small enterprises women –owners in Dar es Salaam at Kinondoni, Ilala and Temeke
District aimed at studying the constraints facing women entrepreneurs and the impact
these constraints have on the growth of micro and small enterprises. The interview was
undertaken to women entrepreneurs i.e. food processor, textile and hand crafts products,
salon and decoration. The findings of this study have revealed that, women entrepreneurs
had different reason which made them to start business, such as creation of employment
opportunities, supplementing of family income to meet basic needs, and interest on doing
business. In the study the critical constraints facing women entrepreneurs were inadequate
entrepreneurial knowledge, especially in e-commerce, information and communication
technology (ICT), lack of adequate capital and financial management. The findings of this
study indicated that 66.7% of women entrepreneurs started business for the purpose of
supplementing income for their family (basic needs shelter, clothes, food, and saving) for
emergence use.

The study shows the importance of women entrepreneurs on the family development, that
economic hardship at the family level forced them to find another alternative
(entrepreneurship) to supplement the family income, but statistical analysis accounts for
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66.7% for supplementing their family, therefore, there are other factors of about 33.3%
which are not assessed in this study, which also are the reason to start up business.

Another study was conducted by Philemon, (1996) on factors affecting the performance
of women entrepreneurs in Tanzania, the objective of the study was to explore the
differences in growth of women entrepreneurs, based on the two variables: capital, and
education. In the study 35 women entrepreneurs were from Kilimanjaro, 30 from Mbeya,
15 from Westlake and 10 were from Rukwa. The findings of the study revealed that, 50%
of women entrepreneurs originated from farming families because of the poor standard of
living, associated with most people in rural areas engage in agriculture, and they lack
education, therefore, most of them perceive entrepreneurship as an alternative. The study
indicated that, women did not perform well in their business activities because they had
little time to devout into business since much of their time was taken by maternal care and
other household chores.

This study by Philemon, (1996) is very useful to the researcher‟s study because it
comprises the important variables which affect women entrepreneurs, which would
enable the researcher to put into consideration. Since the study was actualized in only four
regions within the country, the scope should be widened to the other areas for more
findings.

Another study was conducted by Shirima, (2004) on women empowerment in micro and
small enterprises and poverty alleviation in Tanzania. It aimed at investigating three
variables with respect to empowerment of women: contribution towards family budget,
business performance, and decision making at house hold. The study was able to prove
statistically that women„s ability to contribute towards family budget increases, as a result
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of engaging in business. According to Shirima (2004), there is a positive relationship
between women‟s involvement in major household decision and engaging in micro and
small enterprises. Further, the findings of this study have revealed that, micro and small
enterprises had significantly contributed positively, to the empowerment of women and
hence contribution towards family budget, and an involvement in major household
decision.

This study is useful in researcher‟s study by understanding the contribution of women
entrepreneurs towards the family budget

2.5

Conceptual Framework of the Study

The conceptual framework for the study may be depicted in Figure 2.1 below.

Figure 2. 1: Conceptual Framework of the Study

Source: Researcher‟s Own Reflection of the Reviewed Literature
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Description of the Model
The conceptual framework of the study is based on the analysis of the factors affected
women entrepreneurs in establishing and growing their enterprises. As shown in the
model above, females owned enterprises were pictured to in the middle and intend to
grow. However, they are being squeezed from several directions. While there are motives
(pull factors) and forces (push factors) which drive them to go into business, there are
simultaneously, impinging factors which compress them to establish enterprises. When
they work hard until they manage to enter into the game (start doing business), the same
factors which pressed them hard during start stand together with others to pressurize the
enterprises not to grow.

Conclusion/Knowledge Gap
Actually, the various factors discussed in the literature review have been uncovered in the
studies done elsewhere. However, the setting proposed for the current study is quite
different in many aspects compared to where the various theories were propounded as
well as where the past studies were actualized. The differences revolve in cultural
diversities, disparity in the level of education and skills of women doing businesses,
variation in level of development of the countries, discrepancy in the business supports
available, just to mention a few. Due to that, there were expectations of uncovering more
factors which are peculiar in the study setting that have something to do with restricting
women based enterprises to start or grow.

It is on that ground, this study was found

important to be actualized within Dodoma Municipality.
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CHAPTER THREE
RESEARCH METHODOLOGY

3.0

Introduction

Chapter three is about the methodological issues for the study. It begins by explaining
about the research design employed in this study. The chapter continues to explain
research approach, setting of the study and population and sample of the study. Thereafter,
the chapter discusses about the sampling techniques employed, data types, collection
methods adopted and data collection procedure. Finally, it winds up by outlining the data
analysis techniques employed, and end up by discussing issues of data quality (reliability
and validity).

3.1

Research Approach

According to Remenyi et al., (1998) research approaches may be grouped into two. These
are; qualitative research and quantitative research approaches. Qualitative research comes
from the social sciences and is based on the way people experience social phenomena in
the world in which they live. On the other side, quantitative research has its basis from the
natural sciences and puts emphasis on quantification of constructs. These approaches to
research may be used separately but it is also possible to combine them within the same
piece of research (Saunders et al., 2000). When that happens, the new approach where
researchers triangulate methods.

This study adopted a mixed approach strategy where methods were triangulated, in order
to improve validity of the findings. According to Gill and Johnson (1997), a survey
design is in between qualitative and quantitative approach under the research approach
continuum.
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3.2

Research Design

A research design is the structure of research. It is the glue that holds all of the elements
in a research project together, used to structure the research and show how all of the major
parts of the research project work together to try to address the central research questions.
Orodho (2003) defines research design as the scheme, outline or plan that is used to
generate answers to research problems. A research design can be regarded as an
arrangement of conditions for collection and analysis of data in a manner that aims to
combine relevance with the research is conducted (Kothari, 2004). Babbie (1989:96)
observed that usually the best study design is one that uses only some of the methods and
techniques which are relevant, convenient and suitable and which are not biased in order
to obtain the research results that can be easily measured.

This research employed a descriptive survey type of design by considering women
enterprises in the study area. Time wise, the study engaged a cross-sectional strategy.
Accordingly, a descriptive research design is intended to gain more information about the
nature of the particular area of study. This intended to provide the picture of the situation
so as to identify the problems. So, the descriptive research design was appropriate as
recommended by Burns and Grove (1999). According to Kothari (2004), it is necessary to
have a clear picture of the phenomenon on which one wishes to collect data prior to the
collection of data” This means that a descriptive study pre-supposes much prior
knowledge about the phenomenon to be studied as was the case for this study. Thus, to
sum up, we can conclude that, this study employed a cross-sectional descriptive survey.

3.3

Setting of the Study

The study was done by considering women enterprises only. The study was actualized at
Dodoma Municipality. Dodoma was selected because of two reasons, which were
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convenience, as recommended by (Kothari, 2004) and opportunity to learn as
recommended by (Stake, 1998). Accordingly, Dodoma Municipality is Located at
6°10′23″S, 35°44′31″E. It is the centre of the country and Dodoma Municipal is about
486 kilometers (302 miles) west of Dar es Salaam (The biggest commercial city in
Tanzania) and 441 kms (274 miles) south of Arusha (The headquarters of the East
African Community). It covers an area of 2,669 square a kms (1,031 sq miles) of which
625 square kms (241 sq miles) is urbanized.

3.4

Population and Sample of the Study

Population for a study may be defined as the totality of units of interests which are
appropriate for the study. According to Saunders et al., (2000), population for a study
must be relevant, complete, precise and up to date. For that understanding, some
researchers consider this as sampling units (Lohr, 1999; Ame, 2009). Thus, sampling
units for the study were the Micro and Small Enterprises (MSEs) owned by women in the
study area.

With regard to sample, this study considered a size of 50 respondents (50 MSEs owned
by women). The sample was considered appropriate because according to Hogg and Tanis
(1977), a sample size of 25 to 30 is adequate for analysis and reporting purposes.
According to Aczel (1999, also when a sample size is at least 30 units, analysis would be
good because the estimates will be close to a true parameter values. Apart from,
determining the sampling units was rather difficult therefore, the sample size of 50 was
considered adequate. Moreover, given the sampling technique that was employed, the
consideration of age of respondents, types of business undertaken, size of the firms, etc.,
were considered as much as conditions allowed, in order to improve biasness of the
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sample obtained as recommended by Saunders (2000). This contributed into the difficulty
to increase the sample size beyond 50 sampling units.

3.5

Sampling Techniques Employed

Mugenda (1990:10) defines sampling as a process of selecting a number of individuals for
a study, in such a way that the individuals selected represented the larger group from
which they were selected. Due to the nature of this study and the problem encountered in
determining the sampling units, non probabilistic sampling techniques were adopted to
get the participants of the study. Actually, the sampling technique employed in study was
the snow balling method, where respondents themselves assisted a lot in showing the
where about for the respective respondents. By the time 50 respondents were obtained, it
was found, modest for analysis and reporting. This approach is common whenever, there
is a problem in locating the research subjects (Saunders, 2000; Lohr, 1999).

3.6

Data Types and Collection Methods

This study employed both primary and secondary data. Primary data were collected by
using direct interviews and a semi structured questionnaires. The use of interviews was
found to be modest, because, it is known that some of MSEs owners did not understand
how to read and write properly. In addition, they were people who were pressed with time
in such a way that they could not sit down and comprehend the requirements of the
questionnaires for quite long time. The sample of the questionnaires that was used to
collect data is shown in the appendix.
On the other hand, secondary data and information were also extensively used in this
study. The various sources visited for this type of data include but not limited to books,
journal articles, internet materials, some reports, etc.

32

3.8

Data Collection Procedure

Once the questionnaire was prepared it was pre-tested before full scale data collection
was done. According to Janesick (1998), pilot testing of a study instruments has several
advantages which include: allowing the researcher to focus on particular areas, that may
have been unclear previously, testing certain questions in the instrument and allowing the
researcher to begin developing and solidify rapport with participants, among others. After
pilot testing, the instrument was improved and then mass produced for data collection.
After the field work was completed, data were entered into the computer for analysis.

3.9

Data Analysis Techniques Employed

Guba (1994) describes data analysis as a systematic process involving working with data,
organizing them and dividing them into small manageable parts. He continues to explain
that data were further synthesized, in order to discover what was important and what has
been learned so as to decide what to tell others. Data analysis can be categorized into
qualitative and quantitative means. With this regards this study employed both types of
analysis. Quantitatively data were analyzed through the use of simple counts, tables,
percentages and presentations using graphs. On the other side, qualitatively, data were
analyzed through the application, strong explanation building, comparison of data and
information as proposed by Yin (2004).

3.10

Reliability and Validity

Reliability of a measure may be defined as the consistency with which, repeated measures
produce the same results across observers (Walsh, 1990). Validity on the other hand,
refers to the extent to which the concept one wishes to measure is actually being
measured, by a particular scale or index (Sirkin, 1995), i.e. the extent to which an account
accurately represents the social phenomena to which it refers (Kirk and Miller, 1986).
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Most of the quantitative based data in this study was based one item scale, and was
therefore not possible to compute measures of reliability as proposed by Nunnally (1979).
However, during the preparation stage some measures were taken in order to ensure the
presence of both reliability and validity. The measure were found modest because
according to Appiah-Adu (2000), reliability and validity measures are more qualitative in
nature, than they are quantitative, thus, some qualitative strategies must be taken to ensure
their existence. The measures taken in this study were:


Pilot testing of the questionnaire;



Adopting definitions of variables of the study using past studies;



Adopting instruments from past studies, and;



Triangulating methods of data collection and analysis.
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CHAPTER FOUR
DATA PRESENTATION, FINDINGS AND DISCUSSION

4.0

Introduction

This chapter presents the data and information gathered during the field work. It provides
the findings and their detailed discussion. In so doing, the presentation has been guided
by the research objectives shown in the first chapter.

4. 1

Profile of the Respondents

This section presents the profile of the respondents. The profile is looked at four
variables, namely; age of respondents, their level of Education, marital status and their
other economic activities, apart from the business they owned and operated.

4.1.1. Age of the Respondents
The age data were grouped into 5 categories: those who had less than or equal to 25 years;
those who were between 26 and 35; those between 36 and 45, those between 46 and 55,
and those who were above 55 years. Table 4.1 presented below categorizes the
respondents according to their age group.

Table 4. 1: Age of the Respondent
Age Group (Years)

Frequency

Percentage

Less than or equal to 25

2

4

26 – 35

16

32

36 – 45

23

46

46 – 55

6

12

Above 55

3

6

Source: Field data, 2013
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As seen in the Table above,the majority of the respondents felt under the age group of 36
– 45 (46%) of the total, followed by that of 26 – 35 (32%) of the total number of
participants. Demographically, this is these are the age groups of bearing and rearing
children.

4.1.3 Level of Education of the Respondents
Out of the 50 respondents involved in this study, 4 (8%) had formal education of
secondary level. Those who attained primary education were 23 (46%) of the
respondents. Primary education were 19 (38%) and 4 (8%) of the respondents had
attained higher education. This information is conveyed in summary form in Figure 4.1
below.

Figure 4. 1: The Level of Education of the Respondents

Source: Fieldwork Survey, 2013
As seen in the Figure above, most of the respondents (46%) had just received primary
education. This is followed by that group of respondents (38%) who received secondary
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education (Ordinary level). It should also be noted that, the sample of participants of this
study composed of entrepreneurs who did not attend formal school.

4.1.4. Marital Status of the Respondents
Apart from that, respondents were also distributed by marital status. It was found out that
38 (76%) were married, 5 (10%) were divorced, 6 (12%) were widowed and 3 of them
(6%) were single (not married). These results are presented in Table 4.2 below.

Table 4. 2: Distribution of Women Respondents by Marital Status
Variables

Frequency

Percentage

Married

38

76

Divorced

5

10

Widowed

4

8

Single

3

6

Total

50

100

Source: Findings Survey, 2013
Interestingly, it can be observed that, most of the respondents who also were engaged in
business were married women indicating that, they did business also to support their
families.
4.1.5. Extra Occupation of the Respondents
As presented in Table 4.3 below, 38 (76%) of the respondents did entrepreneurial
activities alone while 12 (24%) of the respondents were employed apart from engaging in
micro businesses.
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Table 4. 3: Extra Occupation of the Respondents
Category of Employment

Frequency

Percentage

Doing Business alone

38

76

Employed and doing another business

12

24

Total

50

100

Source: Findings Survey, 2013

4.1.5 Family Size for the Respondents
The study also investigated on the size of the respondent”s family. It was found out that,
15 (30%) of the respondents had a family size of 6 – 8 members, 25 (50%) had family
size of 3 – 5, 7 (14%) had family size of 1 – 2 members while 3 (6%) had more than eight
family members. Figure 4.2 shown below summarizes this information.

Figure 4. 2: The Size of the Family of the Respondents

Source: Fieldwork Survey, 2013

Summary of Profile of Respondents
As observed from the profile of respondents presented above, it can be concluded that,
majority of the respondents who participated in this study felt under the age group of 36 –
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45 (46%) and had just attained primary education (46%). Furthermore, most of them
were married (76%) and were also doing business as their solely means of earning an
income. Furthermore, most of the respondents were living with families which had an
average household size for 3 – 5 members.

4.2

Findings and Discussion

This section is devoted for the main findings of the study. In presenting the findings, the
guiding tool was the analytic strategy (objectives set forward in chapter one).

4.2.1

Push and Pull Factors which Make Women go into Business

The first objective of this research was to uncover the pull and push factors which led
women to engage in entrepreneurial business. To address the objective, two issues were separately
investigated, namely; push factors and pull factors. Presentation of the two categories of factors is
show below.

4.2.1.1 Push Factors
Table 4.4 presented below shows the push factors which had made women to decide to
undergo into business activities. The main factors are actually five, namely; need for
independence in managing own activities, to exercise self-creativity, a necessity of
requiring to add an income into the family, acquire social value and the need to have
alternative unemployment.
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Table 4. 4: Push Factors which Make Women go into Business
Variables

Frequency

Ranking of Support

Independence

50

1

Self-creativity

48

2

Adding Income into the Family

46

3

Social value

43

4

Alternative for unemployment

40

5

Source: Field data, 2013

As seen in the Table above, the most intriguing factors which pushed women in the study
area to engage in business activities, were the need for independence in managing their
own activities, the need to exercise self-creativity, to obtaining social value, the necessity
of requiring to add income into the family and looking for an alternative for
unemployment.

4.2.1.2 Pull Factors
Unlike the case of push factors, this study has uncovered only three factors which
provided motivation, to pull women in the study area to under go into entrepreneurial
activities. These are self entrepreneur‟s character, being dissatisfied with paid labour and
getting support from family members such as spouses, relatives, friends, etc. Table 4.5
below depicts the push factors explained below.

Table 4. 5: Pull Factors which Make Women go into Business
Variables

Frequency

Ranking of Support

Entrepreneur‟s character

48

1

Dissatisfied with labour

40

2

39

3

Support

from

their families,

spouses,

relatives, friends
Source: Field data, 2013
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Discussion of the Findings
As presented above, there are two types of factors which activated women to go into
business endeavours. They are push and pull factors.

With regards to push factors, four issues were stressed by respondents, which are; the
need for independence in managing own activities, to exercise self-creativity, a necessity
of requiring to add income into the family, obtaining social value and looking for
alternative for unemployment.

As far as the need for independence is concerned, all entrepreneurs in this study
mentioned this factor as the main thing that made them to engage in entrepreneurial
activities. They felt that by owning some entity they could control their own lives and be
responsible of their own things. For instance, one of the respondents had this to say when
discussing about independence.

“I want freedom for choosing the work, customers, timing….I need to be my own
boss!”

Actually, literature supports these findings, for example, Delmar (2000) argues that
independence is a central psychological feature for entrepreneurs. By independence,
entrepreneurs can control their work and avoid restrictions and rules which they dislike.

As seen from the results, almost all the respondents (96%) interviewed also mentioned
increasing self-creativity as a factor that pushes them to do business. Actually, by
independent, women entrepreneurs became exposed to the possibility of increasing
creativity as well. For independence to them, means a chance to try. It is through the trial
and error where one becomes perfect. Through this, women came up with good business
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ideas, they made advertisements of their own, decorated their business and so on. Thus,
self-creativity which is a derivative of entrepreneurial independence, seemed to be an
important factor for women entrepreneurs, to be pushed into doing business. According to
Baumol (1990), a reward structure in an economy that motivates entrepreneurs include
but not limited to desirability, usefulness, and utility which focus in economic
perspective. However, when it comes to women entrepreneurs, the outcome of
entrepreneurship can be something else than an economic utility. According to him
women might see the utility in self-creativity and independence, that is, the reward
received could be something else than economic benefit as well.
For the case of the reason to add an income into the family, the findings have revealed
that 92% of the respondents who participated in this study argued that, they were engaged
in entrepreneurship activities, in order to add more income in their families. For instance,
one of the women interviewed said that;

For a woman, adding income into the family is something compulsory, especially for
those who have children. Even if one has no children, there are some expenses
which you cannot ask from your spouse even if you are married.

As shown in the theoretical framework, income might also be seen as a push factor that
drived women to go into business. It has been reported accordingly, that financial
independence could also be achieved in a paid labour, but entrepreneurship has seen to be
more attractive option. According to Segal et al. (2005), if a person makes the decision to
become an entrepreneur, s/he considers self-employment more desirable, than a paid
labour, possesses knowledge, skills, and abilities needed to perform tasks, and accepts the
risk included in entrepreneurship. For receiving income, and be an entrepreneur, the
person should analyze the qualities s/he possesses, whether s/he was capable in
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entrepreneurship or not. If the person had good occupational skills, the idea for being an
entrepreneur might fascinate with earnings, which s/he would lack in a paid labour.

With respect to social value, it was observed that entrepreneurial activities were also a
means for achieving a social value by the respondents. When asked about the appreciated
of their social status, 43 (86%) women answered that they saw themselves appreciating
more when working in their own enterprises than when they work for a paid labour. The
social value had its downsides as well; three of the interviewed said they had lost some
friends because they started the business. This was mainly so, because there was no so
much time for friends during the start-up period. With this respect for instance, one
respondent had this to report.

“Some people just vanished from my life. I think they got jealous, even though
there were no reasons for it – Some of them say that, I will not succeed in this
endeavour.”

Malecki (2009) argues that social entrepreneurial environment affects the level of
entrepreneurial activity. If the entrepreneurial environment is positive, people were more
encouraged in starting business. This seems to have the same effect in respecting
entrepreneurship in other people‟s eyes, those, who were not entrepreneurs.
Finally, with regard to engage in business as an alternative unemployment, about 80% of
respondents indicated so. Although this was a large proportion, nevertheless, this reason
obtained the least priority, among those which pushed women to go into entrepreneurial
activities. Actually, most of those who mentioned this as a factor that pressed them to do
business, informed they could not find another economic activity to undertake. For
example, one entrepreneur thought that she could not find a job, because she found the
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environment in Dodoma different from where she came from. In fact, this is what she
reported.

“I had difficulties in finding a job because my Gogo is not fluent. I saw
entrepreneurship as the only option for me to have income.”

On the other hand, this study investigated on the pull factors, which also motivated
women entrepreneurs to go into business. As shown above, there were only three factors
which were uncovered in this study. These are; entrepreneur‟s character, dissatisfaction
with working for a paid labour and getting support from relatives or friends.
For the case of entrepreneur‟s characters, it was found out that, 48 (96%) of the
respondents involved themselves in business because they were ready to take a risk. On
that basis, in this particular study, it has been described that, these people had an
entrepreneurial character as mentioned by Venkataramans (2000) as well as Swedburg,
2000. In other words, most of the respondents trusted their abilities to engage in
entrepreneurial endeavours. They expressed their concern that they felt they could
become successful in doing business. In fact, respondents were self-confident about their
businesses.

With respect to dissatisfaction with working for a paid labour, again, it was observed that
40 (80%) of the respondents showed that they were dissatisfied for a paid labour and they
wanted to educate themselves into a new occupation. They were tired of the firms they
worked for. Some of them indicated that they had noticed very few possibilities for their
personal growth, in terms of skills, education and getting higher positions. Other
interviewees had reported to have long experiences of working as employees, but they
preferred to become entrepreneurs. For example, one of the interviewees had this to
comment.
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“There are a lot of difficulties in employment; rules, people, and organizational
matters which I disliked. It is due to that, I decided to employ myself.”

This was also one of the characters of entrepreneurs because while most of the people
sought for employment, most of the respondents who took part in this study hated to be
employed. They felt more comfortable and satisfied to be self employed in own business
activities. What has been reported here argues well with the position of Stewart, et al.,
(1999) who argue that; motivation to be an entrepreneur is a consequence of people‟s
personality. People with entrepreneurial character can find solutions into difficulties in
employment or dissatisfaction in paid labour. According to this study, some respondents
were in fact employed before; however, they became dissatisfied in the earlier
employments, only to find themselves into entrepreneurial endeavours.
Finally, getting support from relatives or friends has also been found out to be a factor that
motivated some respondents of this study to engage in business. As far as this factor is

concerned, it was observed that, 39 (78%) of respondents considered the background
support from their families, spouse, relatives, friends, very important. It was that support
which encouraged them to engage in business. Family support actually, has been found
out to be a very important for women entrepreneurs to become active. To support this,
one of the respondents had this to say.

“I was highly encouraged to become an entrepreneur by the people around me,
for example, my mother and my brother.”

4.2.2

Factors Hindering Women Enterprises during Establishment

The second objective of this study was to identify the key factors which hindered women
entrepreneurs, in establishing their enterprises in the study area. According to data
obtained from the respondents themselves, a host of factors have been reported to be
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responsible in hindering women, based enterprises to be established. These factors are as
presented in the Table below.

Table 4. 6: Key Factors Which Hinder Women Entrepreneurs in Establishing their
Enterprises
Variables

Frequency of Respondents

Severity of Ranking

Inadequate access to finance

38

1

Stiff competition

37

2

High utility tariffs,

35

3

Poor infrastructure

35

3

Lack of access to market

34

4

Lack of some skills

33

4

Licensing regulation

32

5

Lack of working tools

32

5

Source: Field data, 2013
As depicted in Table 4.6 above, the topmost five factors which impinged women in
establishing their enterprise were inadequate access to finance, stiff competition, high tariffs
of utilities, poor infrastructures and the lack of access to market for their products.

Discussion of the Findings
Inadequate access to finance has been ranked as the first stumbling block, in making
women based micro and small entrepreneurs to be established. This was considered to be
a major constraint as it recorded 38 (75%) of the respondents who mentioned it. Several
authors had mentioned this as one of the biggest impingements for both enterprise‟s
establishments and growth. For example, Cuevas et al (1993) who indicated that, an
access to a bank credit by SMEs has been an issue of concern to an establishment and
growth. Other authors like Aryeetey et al. (1993) also support this contention by asserting
that, problems related to finance dominated all other constraints to business start and
expansion.
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On the supply side, this problem seems to lack a solution because, SMEs, particularly in
Tanzania, had been crying for quite long time about this dilemma. The intriguing question
is that, why this is still a major problem while the number of banks operating in the
country has increased tremendously since 1990‟s? With many banks and other non-bank
financial institutions operating in the country, one would expect that, access to credit by
these SMEs would greatly improve due to competition becoming intensive. Due to that,
the results of this study confirm the numerous theories and other empirical works that
lacked of access to credit/bank loans, remains a key constraint that needed an attention to
resolve the issue of enterprise‟s establishment or growth.

The second issue that was mentioned to impinge women based enterprises into entry, is
the stiff competition in the market. With this regard, respondents felt that, they were
highly hindered to start business because people with big businesses had financial
muscles to compete In terms of reducing prices of their products and services. Since they
were at the starting ground, any disturbance that made their products not get acceptance in
the market, they became shaking and consequently they felt down to the scratch once
again. Respondents had concern that, when a high completion is accompanied by the lack
of financial backup, business start up becomes almost impossible. The literature available
also concurs with these findings. For example, Charmes, (1999); Mullei and Bokea, 1999;
and Wells, 2001, report that, one of the major problems facing small enterprises relates to
globalization and increasing competition which escalates the volatility of the operating
environment for the enterprises. Due to that, there has been an increased demand for
better quality standards and access to a new skill which such firms cannot afford.
The third issue that was raised by respondents with respect to encroaching the possibility
of starting a new enterprise was that of high tariffs of utilities. These were, particularly,
utilities like water and electricity. According to the respondents, utilities consumed a
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significant portion of the income they received from the new enterprises. Since the firms
were new and lack a financial capacity, high tariffs of utilities made the firm stagger for
long time, and sometimes they ran out of business.
The fourth issue mentioned by respondents in terms of the order of importance was that of
poor infrastructure. This includes poor roads to access raw materials and transport goods
to market place. Due to poor roads for instance, it made difficult for transporters to agree
and provide transport services from the place where products were produced up to where
they were sold. In case they agreed, they would charge a high price which was beyond the
reach of the small firms, especially when they were at the infant stage.

The fifth issue mentioned was that of lack of access to market for their products.
According to the respondents, the various products and services they produced did not
appeal well to many customers in the market. In most cases, products which were
produced by big firms were acceptable in the market, despite of the fact that, they are
sometimes sold at high price. For instance, one of the respondents who was a food vendor
informed that, the price of her food was cheaper compared to prices charged by a nearby
respondents, however, her customers were not many. She reported that, she knows almost
all her customers by names. Nonetheless, the respondents agreed that in many situations,
the product and services they produced did not really compete at par with what was
produced by big firms, especially in terms of quality aspect. They also admitted that, their
business premises were not appealing and were sometimes not permanent at one location.
This also contributed into their products and services lacking market.

As shown in Table 4.6 above, there are other factors which also created a stumbling block
in making women, based enterprises created in the study area. These include lack of some
skills, licensing regulation and lack of working tools.
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4.2.3

Limiting Factors for Growth of Women Based Enterprises

The third and last objective of this study was to understand the limiting factors for growth of
women based established enterprises. Accordingly, as presented in Table 4.7 below, the study
established nine key factors which created an impediment to the growth of the women based
established firms. As shown in the Table, the key impinging factors to growth for women

based enterprises were the lack of capital, poor business environment, high interest rates
charged by banks and the lack of market. Others were a high cost of transportation,
multiple taxations, ambush by municipal guards and the lack of conservation technology
as well as the lack of business education and skills.
Table 4. 7: Limiting Factor of Women Small enterprise
Variables

Frequency

Ranking

Lack of capital

48

1

Poor business environment (lack of secure access

46

2

High interest rates

42

3

Lack of markets

42

3

Lack of conservation technology

42

3

High cost of transportation

40

6

Multiple taxations

40

6

Municipal guard ambush

40

6

Lack of Business education and skills

38

9

to space)

Source: Field data survey 2013

Discussion of the Findings
The study has revealed that there were several limiting factors for growth of small
enterprises owned by women in Dodoma Municipality. This section discussed the five
factors which were ranked highly among those mentioned. These are the lack of capital,
poor business environment, high interest rates, lack of markets and lack of conservation
technology.
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Two of the factors mentioned above, that was, lack of capital and lack of markets were
also mentioned as the ones which also restrict small firms to be established. Since growth
was also a subject to availability of capital and market, it was a reason why the factors
also surfaced from the mouths of the respondents, that they impinged the growth of small
women based enterprises.

For the case of poor business environment, respondents felt that, the environment which
they operated their businesses, constrained their growth in two ways. The first one was
that of attracting customers. This had to do with the attractiveness and appealing of the
business location. Most of the locations where small enterprises owned by women
operated were either far away from the town center, or they were in hidden places and
within vicinities which were unplanned and un-serviced. In other words, the areas are
only accessible to people who were ready to make business with informal sector firms.
The second way was that of making the firms not settle in one location. It often happens
that some small firms owned by women keep moving from one location to another due to
inability of paying the required rent on time. Because of misplacement and replacement,
the firms sometimes lose even the customers which they originally create. It is on that
basis where MSEs owned by women in the study area find it difficult to grow.

As far as high interest rates are concerned, they were linked to the problem of lack of
capital that had also been observed, as one of the key factors impeding the development
of some of the women, SMEs in Dodoma Municipality. In this respect, lack of capital was
associated to difficult conditions imposed by Microfinance institutions that attract an
interest rate of between 25 and 40% per year which was over and above the commercial
lending rate of 20-25%. This issue had also been reported by other studies (for example,
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UDEC, 2002; World Bank, 2010; Wells, 2001). It is due to high interest rates from MFIs,
the women owned enterprises become discouraged to take the loans.
Finally, lack of conservation technology has to do with having no means to preserve
either raw materials, which could be used into production process or to preserve ready
made products, which could be sent to the market later. For example, many small firms
owned by women could not preserve materials, for example, mangoes and other fruits
during high seasons to enable them continue produce foods products like jam. Likewise,
they had no skills to pack ready made products to stay longer time before becoming
perishable. Thus, their production becomes peak during some periods of the year and go
down or stops completely in other periods of the year. A number of studies in developing
countries had also mentioned the issue of professional business skills, among the
necessary condition for entrepreneurial success (Nafukho, 1998). In the same line, a study
done in Ethiopia by (ILO, 2003) showed that over one third of the SMEs which were
involved in the study, said training was an important means of acquiring knowledge to
develop their SMEs. With respect to this study, training would also mean the technical
knowhow in preserving materials for production or products for sale in the market.
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CHAPTER FIVE
SUMMARY, CONCLUSION AND RECOMMENDATIONS

5.0

Introduction

This study was put in place in order to find out responses to the three research objectives,
namely; to understand the push and pull factors which made women to go into business
endeavours in the study area, to identify the key factors which hindered women entrepreneurs
in establishing their enterprises in the study area, and to understand the limiting factors for growth
of women based established enterprises. The previous chapter presented the main findings of the
study together with the appropriate discussion. This chapter focuses on summary of findings,

conclusion and recommendations based on the research findings, discussed in the
previous chapter. In so doing, the chapter is divided into three sections, the first section
presents the summary of findings, the second the conclusion of the findings, and the last
one provides recommendations based on the findings. As part of the recommendations,
the chapter shows the limitations of the study and finally suggests areas for future studies.

5.1

Summary of the Findings

In presenting the summary of the findings, the guiding principle was the analytic strategy
as recommended by Miles and Huberman (1994). On that basis, three issues were
considered as shown below:
5.1.1

Push Factors which Make Women to Go Into Business Endeavours

This study basically, uncovered five main push factors which pressed women, to resort
into business activities in the study area. These are; the need for

independence in

managing own activities, To exercise self-creativity, necessity of requiring to add income
into the family, need to acquire social value and the need to have an
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alternative

unemployment. Most of these factors are more inclined to the need of an autonomy in
managing things and one‟s life.

5.1.2

Pull Factors Which Make Women to Go into Business Endeavours

For this case,it has been discovered that only three pull factors that respondents reported to have
motivated them, engage in entrepreneurial activities. These are; self entrepreneur‟s character,
being dissatisfied with a paid labour, and getting support from family members such as spouse,
relatives, friends, etc. It can be observed that two of these factors come from the inside of the
entrepreneurs themselves, that is, self entrepreneur‟s character and being dissatisfied with paid
job. In fact, it is interesting to learn that, some of the respondents left their employed posts to
resort into doing their own business. These are real entrepreneurs because they were ready to take
risks as supported by various literature (Venkataramans, 2000; Swedburg, 2000).

5.1.3

Key factors which hinder establishment of women entrepreneurs

This study has revealed eight factors which respondents reported to be responsible in hindering
establishment of firm which they owned. These are: inadequate access to finance, stiff

competition, high tariffs of utilities (water and electricity) and poor infrastructure. Others
are; lack of access to market, lack of some skills, licensing regulation and lack of working tools.
The first three factors are the ones which put more burden into making women, unable to establish
enterprises. Available literature supports some of these factors that are the ones which have also
been found out to impinge SMEs to be created (Aryeetey et al., 1993; Charmes, 1999; Mullei
and Bokea, 1999; Wells, 2001).

5.1.4

Limiting factors for growth of women based established enterprises

Unlike factors which hindered establishment of women owned firms, the study has uncovered
nine factors which impeded the growth of the women based established firms. These are lack of

capital, poor business environment, high interest rates charged by banks, and lack of
market. Others are; high cost of transportation, multiple taxations, ambush by municipal
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guards and the lack of conservation technology, and the lack of business education and
skills. It can be found out that, some of the factors which created a stumbling block to
creation did also hampered growth. Some of these factors have also been mentioned by
other authors (UDEC, 2002; World Bank, 2010; Wells, 2001; ILO, 2003).

5.2

Conclusion

Based on the findings presented in this study, we could conclude that this study informs
in three main areas which are the contribution to knowledge, to policy and to management
practices. These are further elaborated in the following section.

5.2.1

Contribution to Knowledge

This has made a contribution to knowledge by uncovering more factors which acted as
impediments in starting women based enterprises as well as in making them fertile to
grow after they had been established. The study also has reported some push as well as
pull factors, which had not been reported before. Perhaps, these additional factors are
peculiar to the setting of this study. This implied that, issues which women faced when
dealing with business activities would vary between contexts or even between localities.

5.2.2

Contribution to Policy

This study has reported some factors responsible for establishing and inducing growth for
women based firms, which required an intervention at the apex level. For instance, the
issue of exorbitant high interest rates, poor and dilapidated infrastructures, and the lack of
capital could be improved by a proper planning and policing by the government. It is
therefore highly recommended that the government mediates in order to and empower
women for their development and the society at large.
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5.2.3

Contribution to Management Practices

This study also has uncovered factors which impinged the growth of women owned
enterprises which were within the control of the entrepreneurs themselves. Women should
not complain on such factors, but should emulate what other women did in other areas to
overcome the factors. On the same token, the institutions which provided development
and financial support need to look for a new and appropriate methodologies, which were
favourable to women based enterprises, during their creation stage to an expansion level.

5.3

Recommendations

Based on the findings, the study makes some recommendations. These recommendations
are directed to the main stakeholders, which are the government, owners of the enterprises
and the financial institutions.

5.3.1
1)

Recommendations to the Government
The Government needs to continue with its effort to improve infrastructure as a way
of supporting, not only women entrepreneurs but also other stakeholders in
engaging in economic activities.

2)

It has been found out that women lack some professional, business and other types
of training. The government and other well wishers should address these
constraints, by providing capacity building to women entrepreneurs through training
and seminars, availability of markets and capital.

3)

The government by using its good offices needs to persuade financial institutions to
consider a pushing down the lending rates to business owners, and to make a special
products for women who were engaged in the entrepreneurial endeavours.
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5.3.2
1)

Recommendations to the Owners of the Enterprises
Women need to take initiatives in educating themselves on issues pertaining skills
on preservation technology, and other business and professional skills.

2)

Women may reduce the dilemma of capital by establishing saving and lending
groups for their developments. Such groups could act as local banks to assist
women in their women endeavours.

5.3.3

Recommendations to Financial Institutions

Financial institutions are hereby cordially requested to consider reducing interest rates,
and to also lessen the conditionalities of giving loans, in order to create more favourable
environment for women engaging into business to borrow money. This would make them
grow and continue borrowing from the MFIs for the institutions to have a continuous flow
of interest income in the future.

5.4

Limitation of the Study

This study was confined to Dodoma Municipality due to convenience and possibility to
learn, as recommended by Kothari (2004) and Stake (1998) respectively. It is nevertheless
acknowledged that, if the study had considered additional settings, the findings could
have been richer or more interesting.

5.5
1)

Areas for Further Studies
It is suggested to conduct studies in this area by considering more settings, in order
to uncover other factors which were responsible in hindering establishment or the
growth of business entities owned by women.

2)

It is also recommended to conduct studies using methodologies which follow
individual women based entrepreneurs to observe how they progressed in
56

implementing their businesses, after they have followed suggestions made by
business developers like MFIs and other stakeholders.
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Appendix 1: Interview Guide for MSEs

THE UNIVERSITY OF DODOMA
SCHOOL OF BUSINESS STUDIES AND ECONOMICS
This study is based at the University of Dodoma. Its major objective is to analyze the
factors affecting women entrepreneurs in establishing and growing their enterprises in
Tanzania by taking Dodoma Municipality as a case study. Therefore, you are kindly
requested to participate in this study by responding to the following few questions. In case
the final account of this work may contain confidential information and its publication
could be harmful to the organization, confidentiality is assured by the University. Such
report will be seen only by the Supervisor and Examiner for examination purposes.

A:

INFORMATION ABOUT THE MSE
1)

Name of MSE………………………………………………………………
Date established…………………………………………………………….
Location………………………………………………….…………………

2)

Type of goods/services provided……………………………………………
………………………………………………………………………………
………………………………………………………………………………

3)

Type of customers…………………………………………………………..
………………………………………………………………………………

4)

5)

6)

Age of the owner/manager:
i.

<20 years

{

}

ii.

21-30 years

{

}

iii.

31-40 years

{

}

iv.

41-50 years

{

}

v.

>50 years

{

}

Marital status of the owner/manager:
i.

Married

{

}

ii.

Single

{

}

iii.

Divorce

{

}

Level of education of the owner/manager:
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A.

Primary Education

{

}

B.

Secondary level

{

}

C.

Certificate level

{

}

D.

Diploma level

{

}

E.

Bachelor Degree

{

}

F.

Master‟s Degree

{

}

G.

Others
(Specify)………………………………………………………………

B:

PULL AND PUSH FACTORS
7)

Please mention any opportunities (if any) which made you to think of
going into business.

a) ……………………………………………………………………………………
b) ……………………………………………………………………………………
c) ……………………………………………………………………………………
d) ……………………………………………………………………………………
e) ……………………………………………………………………………………

8)

Please mention any reasons (if any) which forced you to go into business
endeavour.

a) ……………………………………………………………………………………
b) ……………………………………………………………………………………
c) ……………………………………………………………………………………
d) ……………………………………………………………………………………
e) ……………………………………………………………………………………
C:

FACTORS HINDERING WOMEN MSE DURING ESTABLISHMENT

STAGE
9)

Please mention the problems which you faced when you wanted to start
this business entity. Enumerate as much as you can.

a)

…………………………………………………………………………………

b) …………………………………………………………………………………
c)

…………………………………………………………………………………

d) …………………………………………………………………………………
e)

…………………………………………………………………………………
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f)

…………………………………………………………………………………

10)

In your opinion, what needs to be done in order to ease the problems
associated with establishing women based enterprises? Please give at least
one recommendation for each problem you have stated.

a) …………………………………………………………………………………
……………………………………………………………………………
b) …………………………………………………………………………………
……………………………………………………………………………
c) ………………………………………………………………………………
………………………………………………………………………………
d) ………………………………………………………………………………
………………………………………………………………………………
e) ………………………………………………………………………………
………………………………………………………………………………

D:

LIMITING

FACTORS

FOR

GROWTH

OF

WOMEN

BASED

ENTERPRISES
11)

12)

Do you want your business to grow?
A.

Yes

{

}

B.

No

{

}

From your experience and opinion, what are the factors which cause
businesses like yours not to grow? Please mention at least four reasons.
a) ………………………………………………………………………………
…………………………………………………………………………
b) ………………………………………………………………………………
…………………………………………………………………………
c) ……………………………………………………………………………
……………………………………………………………………………
d) ……………………………………………………………………………
……………………………………………………………………………
e) ……………………………………………………………………………
……………………………………………………………………………
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13)

In your opinion, what needs to be done in order to enhance growth of
women based enterprises? Please give at least one recommendation for
each factor you have stated in number 12 above.

a) …………………………………………………………………………………
……………………………………………………………………………
b) …………………………………………………………………………………
……………………………………………………………………………
c) ………………………………………………………………………………
………………………………………………………………………………
d) ………………………………………………………………………………
………………………………………………………………………………
e) ………………………………………………………………………………
………………………………………………………………………………

INTERVIEW GUIDE TO GOVERNMENT LEADERS
1. Position………………………………………………………………..
2. Population of the ward
Male

Female

Total

3. Number of people involved in food vending. Men ……… women………
4. What Problems facing women involved in entrepreneurship activities in this area?
……………………………………………………………………………………………
………………………………………………………………………………………
5. Do they have a specific location for their activities?
a) Yes
b) No
6. If NO, Why? .................................................................................................................

7. Does the ward office collect any revenue from the women entrepreneurs in the
Municipality?
a) Yes
b) No
8. If YES, how much per women entrepreneurs per day? …………………..
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9. Any suggestions to improve women entrepreneurs in the study area.
……………………………………………………………………………………
……………………………………………………………………………………
10. What should be done by the government to improve women entrepreneurs in Dodoma
Municipality?
…………………………………………………………………………………………
…………………………………………………………………………………………

Thank you for your participation in this study
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